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S-R Theory 

[bookmark: _GoBack]Period- 1920 fear of new media 
Discipline- Psychology
Institution- Universities, governments, regulatory agencies 
Problematic- what do media do to people? 
Social organization- Atomized mass 
Human subjectivity- Submissive and alienated 
Media- Powerful and manipulating
Power- Reached at the level of direct impact of media 
Strategies- Tests in labs 
Key concepts- direct impact 
Example: Payne Fund Study 

Do movies have a negative impact on children?
-1928 William H. Short (Executive director of the motion picture research fund)
-Psychologists, sociologists and educators design a series of studies assessing the influence of movies on children 
-The Payne Fund Study: private philanthropic foundation provided financial support
-Dozen of investigations
-Large scale 
-Different goals 

The audience and content of the films 
-Attendance by age level not available 
-Edgar Dale used several strategies and information to estimate youth attendance and frequency of that attendance 
-Findings: Children in 1929 and 1930 went to the movies once a week
-What did they see?
Dale’s Analysis 
-1500 films
-500 produced in 1920
-500 produced in 1925
-500 produced in 1930
-Content classified into ten categories, crime, sex, love, mystery, war, children, history, travel, comedy, and social propaganda
-Studied locale and settings, nature of the main characters, clothing and style, used vulgarity, engagement in crime, love, smoking, drinking, etc.…

Acquiring information 
-Retention of factual information was studied using over 3000 children and adults 
-Researchers: P.W. Holaday and D. Stoddard 
-Length of study: 3 years
-Findings: Retention of facts high, “sleeper effect”, and movies as a special/effective learning format compared lab studies 

Changing attitudes 
-Researchers: Ruth. C. Peterson and L. L. Thurston 
-Assess the construction of attitude measures 
-Attitudes measured before and after film consumption 
-In many cases, change was found 

Simulating emotions 
-Researchers: W.S Dysigner and Christian A. Ruckmick 
-Lab techniques and autobiographical studies to assess the emotional impact of films
-150 subjects 
-Children experienced substantial emotional arousal compared to adults


Harming Health 
-Smauel Ranshaw, Vernon L. Miller and Dorthy P. Marquis 
-Experiments on children’s sleep (sleep mobility)
-170 boys and girls in an Ohio state institution for juveniles 
-Certain kinds of films caused disturbed sleep

Eroding moral standards 
-Charles C. Peters 
-Was content of films in conflict with standards of morality? 
-Crime and sex were contrary to the mores of society and groups under study

Influencing conduct 
-3 separate studies 
-A) Contrasting “fans” and non-fans
-B) Heberet Blumer’s study of the influence of movies on day-to-day behaviour 
-C) Herbert Blumer and Philip Hauser’s study on how films stimulated kids to commit acts of delinquency 
-Conclusion: Negative long-term effects 

Details of the conclusion 
-Fans had less positive reputation and more problematic at school
-Subjects imitated movie characters openly in beautification, mannerisms and attempts at lovemaking 
-Movies simulated daydreaming and fantasy 
-Movies played a direct role in shaping the delinquent and criminal careers


EXPERIMENT IN PROPOGANDA FILMS 
Citizens become soldiers 
-Exchange of civilian attire and attitude with soldier mentality: shaping and motivation and the morale of the soldier 
-Place military goals above personal convenience 
-Most recruits were ignorant of public affairs and international events

The Why We Fight films 
-Frank Capra: films that explain to the soldiers why they are fighting and the principles they are protecting

Film: Prelude to war
-It describes the events that led up to WWII: The escalation of Japanese militarism and the rise of fascism in Germany and Italy 
-http://www.youtube.com/watch?v=Mm3GsSWKyso

Did the films work?
-Teach factual information in a short time
-It was possible to alter opinions and interpretations on a short term basis but not on a long term basis 
-Did not alter motivations 
-Impact of individual differences 

PROPOGANDA AND PERUSASION 
Definitions
-Propaganda is a specific type of message in its most general meaning (message is the object of the communication). Depending on the context, the term may apply to both the information contents and its actual presentation 
-In communication discipline, a message is information which is sent from a source to a receiver. Some common definitions include:
-Any thought or idea expressed briefly in a plain or secret language, prepared in a form suitable for transmission by any means of communication

Propaganda and persuasion 
-They are both similar in that 
.A) they are both strategies of contact
.B) to influence human behavior in a particular context
.C) unequal exchange of information between the center and the periphery 
.D) Non-reciprocal message
.E) Simultaneous contact with the population 
.F) Manipulation of information 
-They differ in that propaganda has ideological politics interests - could use terror and violence 
-Persuasion corresponds to economic interests – uses psychological gratification 

Two Stories (read up on these)
-Ronnie Zamora 
-Digby 

Early Theories 
-Shameful origin of mass communication theory: Gustave Le Bon and “La Psychologie des foules”
-Crowd has feminine attributes 
-Emotional, easily manipulated, instinctive, irrational 
-Foundation of Stimulus-Response theory (SR)







WAR OF THE WORLDS 
The invasion from Mars

Context 
-October 30 1938 (Halloween Eve)
-CBS
-“Mercury Theatre on the Air”
-Radio as primary mode of communication and entertainment 
-27 million had radio in 1938
-Rise of Hitler 
-Communism 
-“On the spot reporting”

The Broadcast 

-The program itself was broadcasting since June 1938, Sunday evenings between 8 and 9 pm
-No commercial sponsors at the time
-Orson Wells and John Houseman cofounders of the Mercury Theatre 
-Welles and Houseman selected the shows and Howard Koch wrote the dramatic scripts 
-The introduction (by the announcer) did indicate that a dramatization of H. G. Wells War of the Worlds would be performed 
-In general announcements were made:
	-A) at the beginning of the broadcast 
	-B) before the station’s break 
	-C) right after the station’s break 
	-D) at the end of the broadcast 


The reactions were the strongest in:
	-New Jersey
	-New York
	-Rhode Island 
	-Boston
	-Pittsburgh
	-Birmingham, Alabama 
	-Kansas City
	-Concrete, Washington 
The research
-The office of radio research of Princeton University 
-The influence of radio on listeners in the United States 
-Results reported in “The invasion from Mars”


Three basic questions 
-What was the extent of the panic?
-Why did the broadcast frighten some people when other fantastic broadcasts did not?
-Why did this broadcast frighten some people but not others?

Method
-Personal interviews
-Scientific surveys
-Analyses of newspaper accounts 
-Examination of volume of mail 



Findings 
-The size of the audience was 9 million adults and 3 million children
-1 million or more were frightened 
-unique aspects of the broadcast 
	-A) dramatic excellence 
	-B) radio as an accepted vehicle for announcements
	-C) use of “experts”
	-D) use of real places 
	-E) tuning in late 



Reason for the fear
-confidence in radio 
-Historical timing
-Innovative use of “on the spot reporting: and interviewing “experts”
-Tuning in late 

Why some panicked and others did not?
-Critical ability discovered the play 
-Those with strong religious beliefs believed the invasion 
-Personality factors were also important 
-Individual’s susceptibility 
*Social and psychological factors that contributed to the panic were not confined to the United States



Significance of the study 
-The Cantril study is important for several reasons:
	-First panic study resulting from a mass medium 
	-Theoretical significance (other than effects): psychological and social factors associated with panic behaviour 
	-Selective influence perspective based upon individual difference
	-It confirmed public thinking about the effects of mass media (legacy of fear)




TWO-STEP FLOW THEORY 

Context
-Period: 1940’s 
-Discipline: sociology (Paul Felix Lazarsfeld)
-Institution: Universities, governments, cultural industries, marketers 
-Problematic/question: What to people do to the media? 
-Social organization: plural mass 
-Human subjectivity/individual active meanings makers belonging to the membership groups with opinion leaders 
-Media: Not powerful and subject to value system of membership groups 
-Power: At the level of opinion leaders and membership groups and pre-existing beliefs 
-Strategies: Surveys, interviews 
-Key concepts: Personal influence, opinion leader, membership groups 



Functionalism or Two-Step flow theory 
-Developed as an attempt to study the accuracy of S-R
-Election campaign between the republican candidate Wendell, Wilkie and Roosevelt 


Two-Step Flow
-Message- Opinion Leader- Membership Group


Findings 
-Methodology: Interviews and polls
	-A) Personal contacts were more efficient and more frequent and powerful than media 
	-B) With the progress of the elections, people tended to conform to the opinion of their friends and circles their membership groups 
	-C) More respondents listened to the info confirmed to their state 
	-D) A very small number of people followed regularly the media and those who were more informed became opinion leaders 


Summary 
-Key terms: Personal contact, membership groups, reinforcement of beliefs, and opinion leaders 
-Question of concern: what do the people do to the media and with the messages? 
-Individuals are active and media are not powerful 
-Mass is pluralistic 


