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Project subject

Explore how people are watching television online for the assignment 

(Netflix, YouTube, Google videos, etc.)

The Social Impact of Media – The human side of media use 

The Gold Standard for the research project
Can I communicate my ideas via film to my peers within these five minutes?

· Keep the audience (University student) in mind
Why are we constantly being told not to represent our own reality and who is telling us to do so?

Answer: Powerful, large institutions that benefit from manipulating our forms of expression

1960’s 3 ad’s could reach 80% of women in Canada

1. Fragmentation

· Fragmentation increased within media development
2.  The media homogeneity resulted in the Boomers sharing a common culture in terms of media references (tv shows, news anchors, cartoons, etc)
3. pre-industrial society had an even broader Shared Code – The King James Bible
4. Television is in our pockets currently on our screens
· This content is coming from a wider segment of media producers – a global community of 1 billion internet users  (not all producing content)
· Therefore, the channels of media (tv, movies, music, etc.) are more diversified and limits discussion of certain commonalities 
The Implications of This fragmentation 

1. The heart of our economic system is a system of communications and filled with meanings
· A red Ferrari signifies power and virility 
2. This means that there are patterns of consumption depending upon person

· “gangster” type of pattern, “surfer” type of pattern
· comes from the communicative part of the corporate media system
3. The economic system makes items, don’t move without the meaning behind the objects

4. The meanings come from the corporate aspect of communication 
5. Certain meanings direct desire, and compel consumption
· This segmentation in objects allows us to have economic competition and feel individualistic by means of consumption unity
6. The media has lost control of what, when and where – How we watch media, when we watch it, and where we watch it

7. The global consumer culture – A culture of acquisition
· Required a lot of media to cultivate this
8. The economic system necessitates this control of message to direct the flow of economic participation

9. That’s how this consumption culture developed within the 20th century – it’s different now 
10.  Approximately 1 billion ppl. Connected to around 1 billion computers producing and consuming our own content
11.  We are playing with the meanings of corporate content
· Example: the “Hitler fails” videos that come from a movie about Hitler
12. We are transforming the status of “property” – the fundamental basis of capitalism 

13.  We are altering the meanings of what is communicated 

14.  Transformation of consumer from passive consumer of content to active producers of content

· This change is both problem and opportunity 

· Example: YouTube was a $1billion gamble by Google as an opportunity to solve the problem of amateur generated content

· YouTube represent the eco. System’s ability to profit from consumer generated content

15. The internet is an uncontrolled method of consumption and production

If Capitalism is a controlled system of manipulating messages for product consumption, then why would the loss of control over content affect capitalism? 

Answer: loss of control of content, loss of answers

Mark Poster: Post-modernist theorist surmises that the world is filled with suffering and pain 

The significance of uncontrolled media also requires us to question in what does this media system exist within?

16.  Capitalism homogenize objects because it allows for a production system of efficiency
· Example: 90% of chicken in North America is the same breed
17. FDA approved cloning of food products recently

18. We get this cloning effect within media through franchises (Real World, Survivor, etc.) as it allows capitalist profit to be most efficient 
19.  The Media System is the “Voice” of the Economic System 
20.  Over the past century, we have seen the death of diversity – languages, biodiversity, ideas
21.  Fixated upon ideals and values of the economic system over fringe/alternative ideas 
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Second Class

· Media Studies: mechanism to examine power and look at code/culture
· Culture: a way of describing how life works in terms of patterns 
· Example: how women place infants to their breasts
· Culture imparts choices as right/wrong and appropriates certain behaviors as correct
· Media system: functions as a cultural system (producing patterns for economic consumption)
· Produces two things
1. Patterns of consumption

2. Patterns of value 
· Corporate/Media systems most freedom > values 
POINT: The Media is enabled to bridge 

Terms

Media: Anything that conveys a message


Example: fashion, consumer goods, 

What isn’t Media: a fibre-optic cable is a medium (what carries the message)

Sometimes a medium is the message: 


Example: television is itself a declaration 

CONCLUSION: medium shapes the message

Democracy: a flattened-platform for mass participation


Example: a free press is connected to democracy 

· The ideal of the press is a Western-one intended to check corporate and governmental excesses 

· Although in reality, this works completely differently 

· We are asking corporate presses to protect our mass interests

· Chomsky is the most quoted intellectual in the world living today 

· Marx: most quoted dead intellectual today 

1. Democracy + Freedom of choice + capitalism = co-



occurrence 

2. Heterodox opinion: democracy is the best of the option

3. A Far-Leftists Critique (Chomsky): Democracy is tyranny 

Expressly for the benefit of the elite to encourage economic disparity 

STUMP Q: What is the real role of the press?

Underlying question: Freedom is speech is granted, but who owns the mechanisms for producing said-speech?

Capitalism: A system of economic exchange in which the owners of the mechanisms of production receive the benefits (official and non-official) of said production 

Communist PoV: Egalitarianism is the natural order of things

· The worker does not have access to the means of production 

· Marx: as we do not own the means, we must be subservient to others or starve

Capitalist responses to other economic systems: Cuba

· If other systems worked (ie Cuba) then it offers an affront to capitalism

CAPITALISM IS THE NATURAL ORDER
Private property is inherently tied to democracy

· Ownership ties into women’s rights (my body) and into government 

· “Equality” of speech would seem more fair than “freedom” of speech

· but, we cannot pursue this “equality” given we favor private property over “collective” property 

· we celebrate the properties (private property and freedom of speech) to enable a couple of white guys to maintain their status quo

· Our values maintain this order 

Big Point: Each society works to allow their status quo to appear “proper” 

My Point: Human behavior is used to justify or strike down our economic and social standings 

MASS MEDIA: an oligopolistic system that is the dominant media system 

can transmit messages on a large scale to people simultaneously

Propaganda: a specialized activity by powerful interests to make us think that their interests are our interests (an intent to sway public opinion)

· 45,000 roughly working journalists and around 450,000 PR workers in USA

GM example: The interests of GM are the interests of America 
Edward Bernays: important 1920’s intellectual who is the modern-day father of propaganda 

· His easy, straightforward idea: To rule, gotta rule public opinion 

“Part of a balanced diet” – fucked up propaganda on cereal boxes 

· WW2: The enemy is inhuman 

Class: A way of recognizing that we live in a hierarchical society with unevenly distributed opportunities, awareness, and resources 

· Social mobility is a modern invention 

· Status used to be by birth 

· Education is key to social mobility (I’m skeptical of how far that goes today)

· Of all Western nations, USA has one of the lowest levels of social mobility and one of the highest levels of income disparity 

America’s Values
· The American Dream – go to the USA and grab yo money

· Today, reality is far from that dream 

· The dream goes a long way to minimizing unrest over the economic inequality/social stagnation 

· “Don’t worry about the rich, one day you’ll be like them”

· these are ideological ideas spread through a variety of media 

Reality Check: The class you were born into is the class you’ll die into for the vast majority of the world 

 DEMOCRACY
· Democracy placates the citizenry, tracks the “activists” 

· Wealthy people have much freer access to technology and journalism

· Wealthy people also have greater access to control public opinion

· Gender is also a filter of access to media 

· “Systemic biases” 

· FLAK – pressure for journalists to conform 

· Agenda setting – a central function of news 

· The ability of consumers to actively set the agenda is new 

· The internet is a new vehicle for individuals to influence what the news is talking about 

· Money buys access to agenda setting

GATEKEEPERS

· Possess access to technology 

· There is no gatekeeper to the internet 

OPINION LEADERSHIP

· Within a hierarchical society, opinions are of differing importance

· Culture is a patterning system

IDEOLOGY

· Some communication/meanings/symbols are spoken to gain power and influence

· A Pattern of power seeking ideas 

· It’s where power and ideas meet 

· See it in the real world when one group (Conservatives, GM, etc.) attempts to convince another that their interests are the same 

STANDARDIZATION 

· Enables parameters and guidelines for behavior and communication

· Seen within the misogynistic portrayal of women and the alpha male man within music videos

· The economy of efficiency manifests standardization within the world

· There is a very narrow range of aesthetics acceptable within our world for communication 

ADVERTIZING 

· The interruption between content 

· To combat our anti-ad behavior, ads are more and more integrated into the content

· However, all of the media is an ad for our neoliberal capitalist way of life

· Pre-industrial work life was 2 to 4 hours long per day

· Our modern workday is far too long (sleep deficit) 

· We become trapped in a system of consumption 

· Advertizing is propaganda on behalf of consumption 

· America exports 50% of the world’s ads

· Canadians consume more American media than any other non-American country 
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FRAGMENTATION 
· Derives strongly from technological advances 

· Corporate system: consumers outnumber producers

· Five media corporations controlling 80% of the world’s entertainment (sounds exaggerated) 

· There are contradictions within this sophisticated system

· IMPORTANT: Communicate the complications and complexities of the media system in the final exam

· The contradictory force within the centralizing corporate media system is the fragmentation stemming from the technology these corps espouse

· Outside a personal/micro level, there is vast fragmentation capabilities to be tapped within the internet

· This is opposite to the corporate media system

· There is a small number of companies that are aggregating a massive number of consumers (Google, Facebook, Yahoo, etc.)

· Some people theorize that this will further monopolize the corporate world through the internet than within the pre-internet era of monopolization 

· However, the internet has left open the democratic option of individuals creating new competitors to the Silicon Oligarchies

· Example: smart bros from MIT creating a better product than facebook

· CONCLUSION: Will the Internet lead to greater monopolization or democratization of the media system?

· Fragmentation seen at a social level through the viewing of fragmenting groups co-existing and fighting

NORMS 

· Each society has its own set of morals

· It’s the dominant standard 

· Norms change through time

· This connects to media as media has always been one of the main communicators of what is normative

· One of the functions of news is to identify and label groups that are viewed as deviant within mainstream society

· Most medias will view activists outside the normal four year democratic process as “deviants”

· Some theories is that the corporate media depoliticizes content and that major corporations are inherently conservative as they are focused upon stagnation and the status quo preservation of their inherited status and power

· Media systems come built with inherent biases against societal deviants

· The media system created cutting edge programming too like “the Mary Tyler Moore show”

· The corporate media system is both con. And lib.

· MTM show was the first to display a single woman living without a bf/husband 

· It shows in the first ep. Her dumping her bf and the show details her social and professional struggles

· Fisk said famously about media (Strangelove doesn’t agree): He said that corporate entertainment is progressive but never revolutionary 

· The media system works within the environment

· We can view changing views about African Americans, gays, women, and ethnicities

· The media does not lead the change but instead follows upon common culture as it wants to capture our attention

· The media is a mirror, not a hammer in Fisk’s eyes

· The media is a vehicle for communicating norms 

RESISTANCE
· Wherever we find power exercised, we find resistance exists

· Resistance: key theory or notion about thinking about rebellion

· Cuz the media is a key manipulation tool

· Resistance we can think about being doubly significant within the context [Strangelove] mentioned,

· It’s a context of vastly unequal wealth, a hierarchy of skin colors and gender

· So within the reality of inequity and power, resistance is an every day part of life for a large number of people

· We are given promises of wealth and happiness, we are kept so busy being concerned about their jobs and lack of time that takes away time from us to think

· It takes away the desire of people to hunker for something more than their basic needs

· Very curious situation in the social situation 

· Why do we have people working in a context of exhaustion, debt, and abundance?

· The western world has more wealth and possessions than any other culture in history

· “Capitalism binds us with chains of gold” – paraphrase of John Locke 

SEGMENTATION

· Part of a whole

· It is to the advantage of the media/gov. to put people into audience segments to best taper their message to said people and get their support/money
TRUST

· Always believe what is told by source

· Kids/Teens more trusting of internet than the boomers
EDITORIAL INDEPENDENCE 

· Paper should be independent in its printing, not biased to paying parties 
INFOTAINMENT

· Young people put more faith into the internet than the boomers

· Also, more young ppl. Turn to infotainment such as the Daily Show or Colbert Report for news than trad. News channels or media sources

(END OF WEEK ONE)

BEGINNING OF WEEK 2 TERMS

Appropriation 
· Corporations hate mashups of content

· However, there is fair usage rights as its recognized as bases for innovation

· Within fair usage, there would be no Andy Warhol

· Corporations & The State are struggling to limit the people’s powers of appropriation

· Why is this?

· We are a mass society with mass patterns of values, attitudes, and behaviors

· The corporate media system owns a significant chunk of our culture norms

· They think its nuts for the people to have the right to shape their cultural environment

· We live in a society with very powerful corporations that have tremendous influence over our shared culture 

· Can be seen very visibly through kids/toddlers (Power Rangers, Hot Wheels, etc.)

· As the decades progress, the stories that have our values woven within them (well, the ones that corporations/governments want us to have) will be constructed by corporations

CONCLUSIONS: Corporations want control of culture

· Corporations want the right to manipulate and sculpt our culture

· The internet and digital technology skew this prerogative in the real world

· One of the first usages of the internet was consumers started appropriation of content

· For every Doctor Strangelove, there are two conservative and more academically powerful profs saying that corporations will ultimately will win this fight

· Everything is at stake BECAUSE the code that writes our values is at stake!

THE SOCIAL CONSTRUCTION OF REALITY

· Very universal concept amongst the Anthro. Schools of thinking

· Within Anthropology, it’s ALL socially constructed

· Outside anthropology, it’s natural order, the Law of God, the order of things

· Within anthropology, all of our reality is socially-constructed

· Outside anthropology, we run into Kant’s Categorical Imperative 

· Conservatives deny this fact

· They believe our reality is God-derived

· Scientists believe in a more genetic view of reality and anthropologists believe in a socially-constructed reality

· Altruism appears to be rooted within the genetic structure 

· Finding out within gene studies, that the root of our values is also embedded within our genes

· However, the cultural environment tends to trigger the preferred gene to light

· It’s a “chicken vs. egg” debate

· Richard Darwin wrote “Selfish Gene” Conservative style book that argued selfishness and therefore capitalism are resultant of our genes

· Used to be belief that the Alpha Male existed within zoology

· Came out of Cold War era zoology and zoologists saw aggression within the animal world

· They saw the animal world within the lense of the Cold War

· Been disproven

· Been shown that attention to others is what gains an animal power within its social environment 

· The media system is a significant socializer for behavior and patterns 

· Child psychologists who studies the effects of TV on kids and have deemed the TV a “super peer”

· This makes the tv a “super” socializer to kids of mainstream values 

· Sociology looks at the society that structures our mind

· Two big terms: “Agency” and “Structure”

· If we went back in time to 1950’s, most mainstreamers believed in “The Hypodermic Needle Theory”: Message sent, message received

· Mass audience wasn’t given higher education and people were the puppets of the mass media system

· Was the predominant way of thinking for the prior 50 years

WEEK THREE 
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· The masses in “Rollerblade” enjoy the game “Rollerblade”, a narcotic-like antidote to thinking

· The protagonist in “Rollerblade” discovers the reality behind the corporations and “Rollerblade”

· “Blade Runner” another example of Sci-Fi Dystopia 

· The kid in “Rollerblade” wants to know what life was like under governments and he can’t find a book on it in the library

· No books in future and everything electronic, wonderful dystopic example of knowledge control 

· 20th Century dramatic century for Corporate Power

· By the turn of the 1900’s, Corporations gained increasing recognition as a “person” in the courts

· Gained status under law equivalent to persons and gained the rights and privileges (mostly privileges) of people

· Corporations weren’t a natural human development, it happened over time

· Corporations have become a key tool to structuring the social world and our behavior

· The moments of “flow” in our everyday lives are becoming more and more an extension of corporatized entertainment – sports, movies, music, etc.

· Within pop. Culture for close to half a century are MYTHS within our story making machine that speak of our fear of complete entrapment in a system – The Matrix, Logan’s Run, The Truman Show, Etc. 

· Because of the media system’s contradictions, it can sell to us media that speaks of our fear of omnipotent media because one of its duties as a system to sell us products that speak to our concerns, desires, and needs

· Communicate to everyone through POPULAR CULTURE
· An entity came into the social world over the time period of a century, Corporations rose up to become a central locust of power within the Social World 

· They make profit primarily through manipulation of the social world 

· Corporations control the meaning of our stories and have freer power and ability to shape and adapt the meanings of our stories

· Oral Cultures invoked powers of memories and we can a greater capacity for memory in those days 

· Contradictory forces are happening with memory and identity in our New Media System

· The memory of the individual is changing rapidly – the memory of our stories, our cultures, our personalities, and our behaviors 

· 90% of USA children of age 2 have an internet presence

· Inherent assumption that if we are being filmed, it will go on YouTube

· We are remembered, in stories, etc.

· In the past, we had the remarkable ability to rewrite and remake our pasts constantly

· Currently, my generation will have the mistakes of life (teenage indiscretions) recorded for posterity’s sake and never forgotten

· The problem is that in this moment and for all time, we have a loss of control of our memories to other people, corporations, and the world 

· “Raped in the Butt” – guy films his sister after a date (somewhere in the southwest) whose sister agreed to be filmed after a date getting yelled at by their mother

· The guy wanted to be known by his friends as the guy who posted a famous YouTube video 

· Self-Identity is much more static consequently and less adept to change

· The whole issue of replication is fundamentally changing the nature of the domestic space

· Home provides a very important set of principles to the modern family – the privacy of the home is ostensibly the most important attribute of the home

· The home isn’t necessarily compliant with social norms given there is privacy 

· However, with invasive technology, there is now much more limited privacy due to these privacy limits being “violated” by technology 

· The boundaries of the self and the other are being re-written by the changes in technologies as these technologies strip away the space to defy social norms (cross-dressing, drug usage, bodily functions, musical choices)

· 1984 is a story of a society with no privacy, although it does seem to be coming ever closer with the proliferation of invasive technology 

· This German MP found out that the cell phone company had located 33,000 bits of location date – what he ate, where he was, etc. – JESUS 

· Our pieces of technology can collect massive quantities 

· In the domestic sphere we are collecting massive pieces of info on one another and corporations are collecting this info too

· Wherever we look at the corporate media system, we will find subversive elements and elements that look out to consolidate the corporations’ interests

· REMEMBER FOR THE EXAM TO CONSIDER ALL SIDES OF THE COIN/DICE
· There are always exceptions to the rule
Intertextuality

· “I’ve always wanted a monocle” – Dr. Strangelove (after story on how he lost his sunglasses canoeing in rural B.C.) 

· In the modern time right now, our stories tend to draw upon other stories

· Multiple texts within a text 

Participatory Media

· Jenkins’s word to describe shift from passive, Archie Bunker, style consumption versus creative consumerism (productive consumerism)

· We are content creators

Active Audience

· Term dumbs down the audience’s susceptibility to advertizing and corporate power by stating that the audience is “active” and a participant in the corporate message making machine

· Utter bollocks 

· If a person understates the power of the active audience, then we will truly become enslaved to a corporate media state

· The hyper-real nature of the world is so that to become immersed in these corporate images and stimuli that subvert and ultimately destroy any real sense of the word “real”

· When someone says that the hyper-real is the state of being, we’re doomed, nothing we do will help, however, that sounds very disempowering (to both the individual and the audience) and is action-defeating

· Active Audience Theory brings to the table an important issue – our capabilities

· Overstate or understate our capabilities and you disempower the audience 

Censorship

· I have grown up in the age of the uncensored media

· It’s awesome!

· Fuck yeah America!

· The internet has been unplugged in China and the USA has given the president a switch to unplug the internet

· “The internet treats censorship like a technical problem and routes around it” – Anonymous Author

· BIG DEBATE: Is Internet censorship a short or long term issue? 

· Some say that in the future, we will be as censored as in the past

· Others say no, that the internet has irrevocably altered the course of media and state 

· The media is used by the elite to delegitimize the lower classes and minorities

· O’Reilly tried to delegitimize the rapper Common from visi ting the White House 
Symbols

· Symbols don’t just represent one simple thing, they are more rather complex

· Symbols, particularly master symbols (symbols at the heart of a particular society/culture) serve a function

· Their function/power is to reinforce the existing social order 

· The Barbie Doll doesn’t function merely as a toy, it also functions as a symbol of sexuality and femininity 

· Barbie is a symbol of consumer success and distorted body image

· All sorts of complexities are inherent within symbols and even the youngest of children are informed as to what our the dominant types of behavior within society

· Symbols actively reinforce the social order

· Changes in symbols can be seen also as changing patterns within society 

· Example: An artist in NYC put a naked (fake) black woman on a cross as a statement in a time of rising black power (1960’s)

· The change in the symbol of Christ was reflected by changes in society  

· Our consumer goods reinforce societal values of femininity and masculinity and protect the corporations own image

· Corporations such as Mattel will go after artists and others seeking to twist or subvert the inherited and static image of consumer goods such as Barbie or Mickey Mouse

· There is a struggle in culture between the right to alter master symbols and Corporations resistant to those rights

· And at stake as always is our ability as structuring agents to structure and alter stories and characters

· EVERYTHING IS BIASED!

· The news has a veneer of being unbiased 

BIAS

· Is an ideological conceit created by the media to give the media the sheen of being “unbiased” to thwart dissent to the political, economic, and social mainstream

· It is overall a conceit designed to create trust, and from trust, power

Objectivity

· Extremely difficult to maintain or achieve 

· Is one of the supreme goals/values of the scientific community 

· Science is itself a part of the ideological process

· “Objectivity” begins with the admission of one’s own biases (weaknesses)

· Big mistake the minute we begin to think that we have escaped the realm of bias

· “Objectivity” was used to legitimize faulty pseudoscience such as eugenics at the turn of the 1900’s

Production

· is a characteristic of power i.e. power is productive

· to be productive is a form of power if that’s a reasonable thesis says something about the new state of the audience as the audience is ever increasing its productive capabilities 

Cultural Transmission 

· Egyptian Empire had stone to transmit ideas to one another

· Stone was important to the culture of Egypt – and shaped it – stone was heavy, long-lasting, and difficult to teach to use

· Papyrus introduced to Egypt and made idea transmission much faster and lighter and easier

· If you change the nature of the dominant communication system, you change the nature of the society itself 

· The available means of expression changed from handwritten texts to books with the Guttenberg Printing Press

· Changed the lifethread of Europe and the Reformation world

· Printing allows the transfer of ideas through time and space: key issues for bureaucratic and transmission control 

· Fast-forward to age of electronic communication (beginning of 1900’s) ENORMOUS shift in 1850-1950 period

· The means of communication changed, combined with the corporate structure, created mass consumption

· The changes in communication changed the patterns in communication in a way that didn’t happen with papyrus or the Printing Press

· We are feeling tremors of a great Cultural earthquake to come 

· The destruction of digital property – digital piracy, mp3’s, p2p systems, etc.

· Will not know until the future to look at the culture change – experience first, understand later
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The Context of the Situation

· Context is crucial

· Very crucial

· To how all messages are delivered

· Capitalism produces inequality

· It doesn’t necessarily alleviate it, but the Gap between the very poor and the middle class

· Middle Class Growth during the 20th Century

· Expectations of white experts beginning 20th century never thought India would never be able to feed itself (it did it in the mid 1950’s)

Globalization

· Is western nations gaining access to resource base of southern hemisphere

· By the time this is all over, the areas we’ve exploited has sustained poverty and crime

· Homogenity is a part of how is it that this inequality within the social system is reproduced, whether in antiquity or modernity?

Homogeneity

· Winning unequal consent to undemocratic relationships 

· We end up with distorted values about what values are in our benefit – right to property, to be a biliionaire, and to be greedy

· The Right to gain an inordinate amount of property/money

· No limit to speech power or personal wealth

· Extraordinary that we accept no limits (That’s HOMOGENITy)

· We do have subversive forms of resistance in pop culture and films

· Homogenity works by the corporations working to make their values OUR values!

· “The Business of GM is the Business of America’’ – mid 50’s commercial

· The Global Elite want our money!

· The media system is here to maintain homogeneity

· The media has us have the values of the elite – money and power

· We expend most of our leisure time in the media system because we are exhausted and complacent

Ideology

· Power being exercised through ideas

· Where ideology is expressed through the media system

· Ideology is the result of effort, money, talent, and skill

· Through this output aka the media system, ideology is produced here

· The biggest protest event in history was an Anti-Iraq protest conducted with the aid of the internet

· Demonstrated that mass demonstrations are possible

· Part of what we are learning through these decades is that we are learning how to use our media systems

· The corporations are moving to close the gap between the corporation and the people to minimize the power of the people

· Ideology is like propaganda

· Propaganda doesn’t have a long term effect nor is it 100% effective

· It is, however, very powerful

· Similarly, ideology, as powerful as it is, isn’t 100% effective

· It is exceedingly difficult to break out of your own belief system

Diversity

· In the biosphere for the past century and a half, diversity has been decreasing

· The number of languages have been decreasing

· Even a number of cultural groups of decreasing

· We have had an alarming trends of alarmingly decreasing diversity

· We have had success in the sense of spices from India, bananas from the Dominican, etc.

· THINGS ARE NEVER WITHOUT A CONTRADICTION

· You’ll have the same type of chicken nearly everywhere in the world!

· There is a level of diversity that Capitalism brings

· Capitalism has brought us more diversity of people

· Ex: LGBTQ people

· We have women as citizens and Afro-Americans/Canadians as citizens

· A typical hardcore Marxist would have nothing good to say about Capitalism

· However, it’s fairly obvious we have greater diversity in types of people, food we might buy, yet we have still decreased in cultural diversity, bio-diversity, and have created a globalized consuming culture that’s homogenous

· Capitalism works to de-legitimate other systems

· It does it through the state, through the attack on symbols like Cuba, no other alternative to democratic capitalism is not meant to be even conceivable to a North American

· We have 500+ channels on our TV’s, and yet nearly all of the content is the same

· Superficial choice, but very little differentiation in stories

· Diversity in the media context has contradictory forces of different genres- Oprah, Sci-Fi, Comedy, etc. – and yet all are intended to be ideal for advertisers and convert the audience into consumers

· That’s a system geared towards a very specific end

· The media system doesn’t want you to think, it wants you to spend money

· On one level apparent diversity, on the monetary level, there’s absolute unity in capitalist mindset

False Consciousness

· Marx coined the phrase

· We are all experts at self-deceit

· Probably a necessary skill for survival

· Strangelove doesn’t know Marx’s specific concept, but the main idea is that the corporate/state media system produces a false consciousness in us

· It’s as vast as the human imagination 

· At heart of the false consciousness, is the connection between consumption and happiness

· If we have this system that works towards the hegemonic and the ideological and the citizenry think that they have values in their own interest : that’s a pretty good example of a false consciousness

De-massifying

· In the 70’s/80’s the global population doubled

· Went from 3 billion to 6 billion

· Predicted to go to 12-15 billion people by my 40’s

· Biodiesel has doubled predicted food prices in the next twenty odd years

· Today, 300,000,000 people had sex

· It’s imperative in our culture to define yourself as an individual

· It’s drilled into us

· Advertising’s most implicit/explicit is “express your uniqueness through our product”

· It’s very important for us in our culture to be an individual, but it’s hard to be an individual in such a rapidly exponentially growing world population

· We are urged to be individuals in a mass-commodity economic system of reproduction

· De-massification tells us something about how capitalism has transformed products from raw utility to identity constructors 

· The meaning becomes more important than its function 

De-materialization

· In 17th/18th century a shovel was a shovel

· Now, advertising takes on that every product is not as good as the latest one!

· The meaning of the purse is wealth, high fashion, status

· It’s not just a purse

Media Conglomerates

· GE, maker of weapons, owns NCB (one of America’s three largest networks)

· Media Conglomerates tend to be apart of a larger corporate system

· Media is how the corporations speak to us 

· These media corporations are cross-owned and cross-managed by other corporate media conglomerates 

· Huge relationship between NBC, Disney, and the management system is an interconnected (almost incestuous) web of connectivity and wealth/power

Depoliticization 

· Corporations are inherently conservative with progressive elements 

Cultural and Media Imperialism

· It’s about trying to get the interests of the slaves in the exploited nations to have our western values because it’s in our interest

· Canada is the number one consumer of American media after the USA

· Conrad Black used the National Post to tell Canada to try to emulate USA more

· Two main segments of Canadian elite/academics: those who think that Canada should follow America’s model, and those who don’t

· It’s the engagement with American culture that sways these opinions

· By and large, opinions towards America in Canada are overwhelmingly positive

· Canada has a greater % of gun owners than the USA

· The need for guns in the USA is to protect themselves from threats, whereas Canadians own guns for different reasons

· Cultural imperialism can be highly effective and ineffective

· But in the end, Canadian governments, whether Conservative or Liberal, are apart of the American policy system

Taste

· Comes in waves

· The 90’s was the Rachel, today it’s the Justin Bieber haircut for boys

· Setting taste directs consumption 

Cultural Authority

· Corporate media is a cultural authority – this is correct clothing, this is not, etc.

· The cultural authority of the media establishes consumption and we mimic that cultural authority and we go online and make videos

· Cultural Authority – this is valuable, this is not valuable, etc.

· The media system reinforces the cultural authority of the corporate system

· The power of cultural authority has been democratized by the internet

· Individuals can do now what only corporations could do before – influence the consumption habits of people!

· The internet takes things that had previously been the domain solely of the corporate system and giving it up to the consumer

· The ideological impact of new media would be tremendously reinforcing capitalism and consumption if it (new media system) is turning us all into advertisers 

· The new media system programs the taste-setting function of capitalism because it turns us into willing participants as media producers 

