Chapter 13 – Sports and Politics
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· Politics involves processes through which power is gained and used in social life

· Power: ability to influence people and achieve goals

· Authority: a form of power that comes with a recognized status

· 3 levels of authority:

· various levels of government

· businesses and corporations who sponsor

· sport organizations that run sports at local, regional etc. levels

Sports-Government Connection

· safeguard public order

· maintaining health and fitness

· promoting the prestige and power of a group, community, or nation

· government officials use international sports to establish nation’s legitimacy in international sphere (winning/losing medals)

· local gov involvement in sports – cities fund sports clubs/teams to promote themselves

· promote identity and unity

· express collective sentiments – an athlete/team representing larger collection of people has potential to bring individuals together

· when gov involvement in sport is intended to promote identity, usually benefits some people more than others (men’s sports getting sponsored rather than women’s)

· ethic or language groups, social class etc.

· reproducing values consistent with dominant ideology

· sports maintains the idea that success is based on discipline, loyalty, determination, and hard work

· discourse surrounding sports emphasizes competition is clearly best way to achieve personal success

· increasing support for political leaders

· political leaders use connections with athletes, teams etc. to boost their acceptance in minds of citizens
· thought that if they support sports people value, they can increase their legitimacy as leaders

· promote economic development

· spend millions on bid for certain events – often provide only temporary boost to the economy

· local citizens left with public debt

· use events as occasions for making contacts with corporations looking for new sites to locate their operations

· highlight and promote products made by local businesses

Critical Issues and Government Involvement in Sports

· public investments in sports benefit some people more than others – those who benefit most are capable of influencing policy makers

· creates power struggles among various segments of population

· governments believe in “participation” argument: that success in Olympics has a trickle down effect and will case an increase in mass partipation

· actual effect is an increase in spectating and watching on TV

· sport for all has lower priority for funding

Sport and Canadian Governments

· government involvement is largely based on promoting prestige and power (of our hockey teams) and promoting sense of identity separate from the UK

Sports and Global Political Processes

· nations and transnational corporations regularly use sports to promote ideologies favouring their interests

· hoped that international sports would do the following:

· create communication lines between nations

· highlight shared interests

· demonstrate friendly international relationships

· eliminate national stereotypes

· close resource gap between wealthy and poor nations

· international sports can be useful in public diplomacy because it creates public expressions of togetherness in the form of cultural exchanges and general communication among officials from various nations

· little impact in serious diplomacy which involves discussions and decisions about political issues

· ie. International sports provides stage for leaders to talk, but little influence is made of their discussions or decisions

· most nations have used sport events regularly to promote their own military, economic, political, and cultural goals

· nations lacking in international political and economic power used sports as quest for international recognition and legitimiacy

· stage for showing their athletes and teams can stand up to wealthy nations

· increased global media coverage intensified and added new dimensions to connection between sports and politics – stressing political controversies and national intersts
· encouraged ethnocentrism and nationalism, accompanied by capitalist expansion

Nation-States, Sports, and Cultural Ideology

· people in traditional cultures want to preserve their native games – resist ideological influence associated with cultural imperialism ( difficult when popular int. sports have rules and customs grounded in ideologies of powerful nations (achievement, competition, winning etc.) AMERICANIZATION

· sports facilitate cultural exchanges with people from different nations, share info and develop mutual cultural understanding

· unequal power and resources results in sports becoming cultural exports from wealthy to poor

· such values are reinterpreted to fit with local values

· then become increasingly open to importing and consuming goods/services from these wealthy nations (become more dependent)

New Political Realities in an Era of Transnational Corporations

· international sports are sites for corporate sponsors to deliver ad message and promote their products, the ideologies of consumer culture, and foundation for capitalist expansion

· televised around the world – images and discourse are directed at spectator-consumers, not spectator-citizens

· sports that don’t enable corporations to deliver messages to consumers will not sponsor

· everybody looks at the Olympics now as “Nike” vs. “Adidas” rather than “U.S vs. Brazil” (connects status and identity with consumption)

Athletes Become Global Migrant Workers

· go where sports are played, where they can be supported or earn money

· personal experiences vary from good to bad

· impact on nations involved: depleted talent needed to maintain professional teams in home nation

· destroys the sport in the home nation (ppl watching new one)

· exposed to images and messages consistent with interests of corporations headquartered in new country

· soccer has highest rates of talent migration

Production of Sports Equipment and Apparel

· cut costs by outsourcing manufacturing to labour-intensive poor countries
· result is clear split between world’s haves and have nots
· earn higher profit in any way possible unless consumers are concerned about how their products are made
Politics in Sports

· games played in limited regions of the world do not qualify for recognition as sports in Olympic – cultural values and traditions of wealthy and powerful nations are reaffirmed
· ppl in traditional cultures lack access to equipment and facilities, depend on support from wealthy nations to become international athletes

· these nations then gain a foothold in other nations and use it to promote changes that foster their interests

· judges are votes are influenced by political loyalties, personal connections, coercion, and bribes (Skategate at Salt Lake City Olympics)

· now that sports are heavily commercialized, official governing bodies and a combo of corporate sponsors and media production people organize and control events
