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LECTURE 7 – CONSUMER SOCIETY AND THE BIRTH OF THE DEPARTMENT STORE

[bookmark: _GoBack]Consumer society  people define themselves through their purchases; becomes important in the 1800s; 
Mass consumer society  people being driven to consume; more negative


CONSUMER REVOLUTION
· Mid-1700s
· Production and marketing, getting and spending
· Started in England before other areas of Europe
· Conspicuous consumption  create a image of yourself/your family
· Limited to the most wealthy
· Objects, homes, desire for novelty  e.g. furniture; elaborate gardens
· Wider changes…
· Sugar consumption:
· 1700-09 = 4 lbs per person per year
· 1720-29 = 8 lbs
· 1780-89 = 12 lbs
· 1800-09 = 18 lbs
· Tea (cheaper than coffee), coffee
· New responsibilities…
· Beginnings of link b/w women and consumption
· Role of the “angel in the home”  refer to middle-class housewife; her responsibility to create a beautiful home away from the dirtiness of the industrial revolution/politics
· Definition through consumption
· Simple, delicate, well-designated, tasteful
· People saw aristocracy as tasteless
· Comfort
· Social & cultural power  1800s as the era of the bourgeoisie
· Defining a family, creating a haven
· Well-regulated hours & rooms
· Public & private spaces and times  even within the home (bedroom vs. living room)


BIRTH OF THE DEPARTMENT STORE
· Advertising & Selling
· Innovations in marketing, selling
· New reading public
· Mass markets for magazines
· Printing becomes cheaper; more people are able to read
· Department store
· Variety & quantity of goods
· Selling techniques
· New public spaces  women were allowed & encouraged/invited
· Domestic, religious, palatial
· Paris (e.g. Le Bon Marché), London, New York
· Opposition in economic sense from other shopkeepers
· Moral concern that people shouldn’t be buying just to buy
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