
What info would benefit you in making a better target market selection?
· Company’s  objectives ie to skim or penetrate the market;
· The co. traditional target markets & current mrkt mix;
· Level  of companies’. resources ($);
· Core competitive advantages (ie patents or technological advantages etc);
· Current size & expected growth of each segment.
Marketing is marketing. It makes no difference whether we are talking about the marketing of goods or the marketing of services – marketing is the same for both !  Comment
When we market something we market a product and services are part of the product so we would market it the same way

The value that a product delivers to the customer extends way beyond the product itself.  Comment
True. Many factors contribute to the core customer value than just the product itself (Brand name, quality level, packaging, design, features). Manufacturers need to provide additional benefits and services in order for the customer value of a product to be most satisfying to the consumer and deliver a favourable customer experience. Factors such as after sale service, warranty, customer support and delivery and credit would contribute to a great customer experience and will augment a products value. 
The Brand is more important than the product.  Comment
If a company looses a product for any reason but has an established brand name it will be easy to rebuild since a brand is the key element in the company’s relationships.

What is Brand Equity?
The differential effect that knowing the brand name has on customer response to the product and its marketing and can also be used as a measure of the consumers preferences and loyalty to a brand. It also helps against fierce product competition.

Contrast co-branding with licensing
[bookmark: _GoBack]Licensing uses previously created brands or symbols by another firm for a fee or royalties and co branding is two different brand names appearing on the same product which capitalizes on brand trust and consumer confidence.



