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Chapter 1
Business driven information systems: systems implemented to support a company’s competitive business strategy.  Business strategy drives information systems decision/ choices.
Business Intelligence: information that people use to support their analytical/strategic decision making efforts.
Business processes: Standard set of activities that accomplishes a specific task.
Business to business marketplace: Internet based service that brings together buyers and sellers.
Buyer Power: Higher when buyers have many choices to buy from and low when buyers have many choices to buy from.
Chief information officer: responsible for (1) overseeing all uses of information systems, (2) ensuring alignment of information technology with business goals.
[bookmark: _GoBack]Chief knowledge officer: Responsible for collecting, maintaining and distributing the organisation’s knowledge 
Chief privacy officer: Responsible or ensuring the ethical and legal information within an organization 
Chief Security officer: ensures the security of information technology, develops strategies against viruses and hackers.
Chief technological officer: ensures speed, accuracy, availability, reliability of an organization’s information technology.
Competitive advantage: product of service that an organization’s customers places a greater value on than similar offerings from a competitor, for example, cost leadership, or high quality.
Data: raw facts that characterize an event
Environmental scanning: acquisition, analysis of events/trends in the environment external to an organization
Fact: The confirmation of an event or object 
5 forces model: tool to aid organization’s deciding whether or not to enter a market.
Information: data converted into useful and meaningful context.
Information age: time when infinite amount of quantities of facts are widely available to anyone who can use a computer:
Information systems: computer based tools that people use to work with information and that support the information and information processing needs of an organization
Information technology: acquisition, processing, storage, dissemination of vocal, pictorial, textual, and numerical information.  By a micro electronic based combination of computing and telecommunications. 
Knowledge: actionable information. skills, experience, expertise, coupled with intelligence, creates a person’s resources to make decisions
Loyalty programs: programs that reward customers on the basis of the amount of business they do.
Management information systems: the function that plans for, develops, implements, maintains information technology, hardware, software, apps that people use to support goals of an organization.
Private exchange: business marketplace in which a single buyer costs its needs, then opens the bidding to suppliers.
Reverse auction: auction format in which increasingly lower bids are solicited from suppliers who want to supply.  Affect is this tactic lowers supplier power.
Competitive rivalry: high when competition is fierce, low when it is complacent.
Supplier power: high when buyers have few choices of whom to buy from, low when choices are many.
Switching costs: costs that can make customers reluctant to switch to another product or service.  Lowers buyer power.
Threat of new entrant: high when barriers to entry are low, low when barriers to entry are high.
Threat of substitute products: high when there are many alternatives, low when then are a few alternatives.
Value chain: views organization as a series of processes, each of which adds value to the product or service.

Chapter 3
Analysis latency: the time from when data is made available to when analysis is complete.
Analytical information: encompasses all summarized or aggregated transactional data, its primary purpose is to support the performing of higher level analysis tasks.
Asynchronous communication: communications that occur at different times.
Business Analytics: the practice of using iterative, methodical techniques to explore an organization’s data, with emphasis on predictive, applied, statistical analysis.
Business intelligence: information that people use to support their analytical and strategic decisions.
Collaboration system: an information technology based set of tools that supports the work of teams by facilitating, the sharing and flow of information.
Core competency strategy: when an organization focuses on what it does best, and forms partnerships with other specialists to handle non-strategic business processes.
Crowdsourcing: getting needed services, ideas, or content by asking for input from a large group of people.
Data governance: the way an organization manages the availability, usability, integrity, of its data.
Data latency: the time to make data ready for analysis.  
Decision latency: the time it takes a human to comprehend the analytic result and appropriate action.
Enterprise portals: single point web browser interfaces used within an organization to promote the gathering, sharing, dissemination of information throughout an enterprise.
Explicit knowledge: knowledge that can be documented, archived, codified, with the help of other information systems.
Granularity: the extent of detail within data and information.  Fine-detailed, coarse-abstract.
Groupware: software that supports team interaction and dynamics, including calendaring, scheduling, videoconferencing. 
Information partnership: two or more organization’s combine information systems offering customer best of both worlds’.
Instant messaging: communications service that creates a private chat room where two or more can communicate in real time.
Joint problem solving: expert and novice work together through problem solving knowledge is transferred.
Knowledge management: capturing, classifying, evaluating, retrieving, sharing information in a way to provide context for effective decisions, and actions.
Knowledge management system: a system that supports knowledge management.  Must encourage free flow of ideas, improve customer service using real time.  
M learning:  The use of portable computing devices with wireless capability to enable mobile learning.
Message based workflow system: systems that send work assignments by email.
Process collaboration: participants share in the business processes where knowledge is hard coded as rules.
Real time data: immediate up to date data.
Real time info: immediate up to date information.
Shadowing: knowledge transfer when a less experienced employee following more experienced employee.
Social Networking analysis: a process of mapping a group’s contacts to identify who knows and who works with whom.
Structured Collaboration: shared participation in business processes.
Tacit knowledge: knowledge that resides in people’s minds.
Transactional data: all the information contained in a single business process or unit of work, supports performing of daily activities.
Unstructured collaboration: document exchange, shared whiteboards, forums and emails.
Video conferencing: two or more people interact via a 2-way video and audio transmission.
Web conferencing: blends audio, video, document sharing technologies to create virtual meeting rooms in real time.
Web content management system: adds a layer to document/digital asset management that enables a publishing content to both intranets and public websites.
Wikis: web based tools that make it easy for users to add, remove, and change online content.
Workflow: all steps or business rules, beginning to end, required for a business process.
Workflow management system: facilitate the automation and management of business processes and control the movement of work through the business processes.

Key definitions chapter 7
Accounting/finance ERP components: system that manages accounting data/financial processes within the enterprise with financial statements, budgeting, asset management.
Balance scoreboard: a management system that enables organizations to clarify their vision/strategy, translate them into action.
Business Intelligence: information that people use to support their analytical/strategic decision making efforts.
Core ERP components: traditional components included in most ERP systems that focuses on internal operations.   Ex, H.R, marketing, finance.
Corporate policy: a dimension of social responsibility that refers to the position a firm takes on social/ political issues.
Corporate social responsibility: social responsibility that includes everything from hiring minority workers to making safe products.
Customer relationship management: managing all aspects of a customer’s relationship with an organization to increase loyalty/retention, and an organization’s profitability. 
E-logistics: manages the transportation and storage of goods.
E-procurement: the business to business purchase and sale of supplies and services over the internet.
E-waste: old electronics and computer equipment.
Enterprise App integration: middleware that packages together commonly used functionality.
Enterprise resource planning: integrates all department/functions throughout an organization into a single information system so that employees can make decisions by viewing enterprise wide data on all business operations.
Extended ERP components: the extra components that meet organizational needs not covered by the core components and focus on external operations.
Functional system: information systems that serve a single business unit. Ex. Accounting, marketing, HR.
Human resource ERP components: tracks employee data including payroll, benefits, compensation, and performance assessment.
Innovation: introduction of new methods or new equipment.
Legacy system: older computer technology that remains in use even though there are newer systems available.
Middleware: different types of software that sit in the middle of and provide connectivity between two or more software apps.
Mobile commerce: ability to purchase goods/services through a wireless internet enables device.
Production materials management: ERP components that handle the various aspects of production, planning, execution
Social responsibility: implies that and entity (gov., corporation, business) has a responsibility.  Ex. Going green.
Supply chain management: management of information flows between and among stages in a supply chain to maximize effectiveness/profitability.
Sustainable information technology: the safe disposal of information technology at the end their cycle.
Telematics: blending of computers and telecom technologies with the goal of effectively conveying information over vast networks to improve business.
Virtualization: Graphical displays of patterns and complex relationships in large amounts of data






