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E-BUSINESS 
ADM 3378 
Winter 2016


	Professor
	Nour El Kadri

	Office
	DMS5144

	Telephone
	613-240-3181

	E-Mail
	nelkadri@.uottawa.ca

	Office Hours
	TBD, by appointment

	Class Location
	SMD 425

	Class Hours
	Thursdays 14:30 – 17:30

	Teaching Assistant
	

	Prerequisite(s)
	ADM 2372 or CSI 2110

	Program of study
	Mandatory in MIS; optional in e-business


 



	Course deliverables
	Due dates
	Weight on Final Grade

	Project – Report and Presentation
	Week 10
	30 %

	Participation
	All times
	15 %

	Midterm Exam
	Tentative – March 3
	20 %

	Final Exam
	TBD
	35%


Description
This course introduces key knowledge areas in e-business, including:
· Business intelligence systems
· Cloud services 
· Customer relationship management
· e-Business models
· e-Business projects
· e-Marketing
· Enterprise systems
· e-Payment systems
· e-Procurement systems
· Security management
· Supply chain management
Course learning objectives
At the end of this course, students will be able to:
· Understand how an enterprise conducts business electronically
· Demonstrate knowledge of the key e-business management issues, including strategic e-business planning, management, and security.
Required reading

Chaffey Dave, Digital Business and E-commerce Management. Strategy, Implementation and Practice, 2015. (Soft Cover) Sixth Edition. Toronto: Pearson. ISBN: 978-0-273-78654-2.
Evaluation of performance
	Course deliverables
	Due dates
	Weight on Final Grade

	Project – Report (15%) and Presentation (15%)
	Week 10
	30 %

	Participation
	All times
	15 %

	Midterm Exam
	Tentative –March 3
	20 %

	Final Exam
	TBD
	35 %


e-business project (35%)
Students will form teams of five persons at the beginning of the semester. Each team will choose an e-business topic and investigate the key e-business issues related to that topic. Each time is supposed to choose a team coordinator.

The project is composed of the following components:
· Presentation (15%). 
· Written Report (15%). 
More detailed instructions will be provided at the beginning of the course.
Exams (55%)
To pass this course, a student must have a minimum average of 50% on the mid-term and the final exam combined. There is a two-hour midterm examination, and a three-hour final examination (dates TBA). These will cover the Chaffey textbook, as well as any material presented in class. 

Course calendar

	SESSIONS 
	TOPICS AND READINGS

	1
	Introduction to e-business &e-commerce

	2
	Marketplace Analysis for E-commerce

	3
	E-business Infrastructure

	4
	E-environment

	5
	study week

	6
	E-Business Strategy

	7
	Supply Chain Management

	8
	midterm exam

	9
	E-Procurement, 
E-Marketing

	10
	Customer Relationship Management, 
Change Management, Oral Presentations

	11
	Oral Presentations

	12
	Oral Presentations, Reviews

	13
	Final exam TBD (School Final Exam Schedule)





Beware of Academic Fraud

Academic fraud is an act committed by a student to distort the marking of assignments, tests, examinations and other forms of academic evaluation. Academic fraud is neither accepted nor tolerated by the University. Anyone found guilty of academic fraud is liable to severe academic sanctions.

Here are a few examples of academic fraud:
· engaging in any form of plagiarism or cheating; 
· presenting falsified research data; 
· handing in an assignment that was not authored, in whole or in part, by the               student; 
· submitting the same assignment in more than one course, without the written consent of the professors concerned

In recent years, the development of the Internet has made it much easier to identify academic plagiarism.  The tools available to your professors allow them to trace the exact origin of a text on the Web, using just a few words.

In cases where students are unsure whether they are at fault, it is their responsibility to consult the University’s Web site at the following address, where you will find resources, tips and tools for writing papers and assignments: 
http://web5.uottawa.ca/mcs-smc/academicintegrity/home.php

Persons who have committed or attempted to commit (or have been accomplices to) academic fraud will be penalized. Here are some examples of the academic sanctions, which can be imposed:
· a grade of “F” for the assignment or course in question;
· an additional program requirement of between three and thirty credits;
· suspension or expulsion from the School.

Please be advised that professors have been formally advised to report every suspected case of
academic fraud. In most cases of a first offence of academic fraud, the sanction applied to
students who have been found guilty is an “F” for the course with an additional three credits
added to their program requirements. Repeat offenders are normally expulsed from the School of Management.

Finally, the Telfer School of Management asks that students sign and submit with their deliverables the Personal Ethics Agreement form.  Two versions of this form exist: one for individual assignments, and one for group submissions. Assignments will not be accepted or marked if this form is not submitted and signed by all authors of the work. We hope that by making this personal commitment, all students will understand the importance the School places on maintaining the highest standards of academic integrity. The forms are accessible on doc-depot:   

En français: http://doc-depot.gestion.uottawa.ca/ (et suivez le lien ‘Intégrité Académique’) 
In English: http://doc-depot.management.uottawa.ca/ (then click on ‘Academic Integrity’)



Personal Ethics Statement Concerning Telfer School Assignments

Group Assignment:

By signing this Statement, I am attesting to the fact that I have reviewed not only my own work, but the work of my colleagues, in its entirety. 

I attest to the fact that my own work in this project meets all of the rules of quotation and referencing in use at the Telfer School of Management at the University of Ottawa, as well as adheres to the fraud policies as outlined in the Academic Regulations in the University’s Undergraduate Studies Calendar. I further attest that I have knowledge of and have respected the “Beware of Plagiarism” brochure found on the Telfer School of Management’s doc-depot site.

To the best of my knowledge, I also believe that each of my group colleagues has also met the rules of quotation and referencing aforementioned in this Statement. 

I understand that if my group assignment is submitted without a signed copy of this Personal Ethics Statement from each group member, it will be interpreted by the Telfer School that the missing student(s) signature is confirmation of non-participation of the aforementioned student(s) in the required work.

______________					_______________
Signature						Date
________________________________		_______________
Last Name (print), First Name (print)			Student Number

______________					_______________
Signature						Date
________________________________		_______________
Last Name (print), First Name (print)			Student Number

______________					_______________
Signature						Date
________________________________		_______________
Last Name (print), First Name (print)			Student Number

______________					_______________
Signature						Date
________________________________		_______________
Last Name (print), First Name (print)			Student Number

______________					_______________
Signature						Date
________________________________		_______________
Last Name (print), First Name (print)			Student Number
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