The Ten T’s of Propaganda
1. TOTAL - Why is it that an organization will be the conceiver and disseminator of Propaganda rather than an individual?
. Organizations that propaganda has to come from.
a. The need of support
1. administration
1. Money
1. Planned and Executed
1. All propaganda is organized and requires the infrastructure and reach of an organization to design and implement its messages to an audience.

1. Total propaganda implies not just the coordinated use of every relevant medium to get your message across. It can also imply a total “social take” for the message itself
1.  another total form of propaganda: the systems may change; the lived effects usually do not.
1. Propaganda needs to be total in the sense of using all mediums possible.

1. Music, Coins, Symbols, war ships etc, tv penetration, radio, internet,

As with Goebbels before him, Ellul also asserts the necessity of comprehensive organization, or orchestration as he puts it. He also notes that effective propaganda uses all technical means available and not just relying on one method of disseminating a message.
2. TIME- Pick a current issue in which you believe propaganda is present and assess the precursor of your chosen issue in terms of its antecedents as pre-propaganda. (see Chapter 1 in Marlin for a discussion of pre-propaganda
2. Time : Timliness – immediacy – every msg should be rooted in tradition history, so the msg is accepted.

2. Goebbels:  must be carefully timed.

2. There are two subsets to Goebbels’s main point of careful timing.

2. Firstly, all propaganda is really a judgment call in that the messages have to be disseminated at the opportune moment. Naturally, such an approach comes from experience.

2. Secondly, a propagandist must reach his target audience before any competing propaganda to lay claim to interpreting the situation correctly. This is similar to the news media adage to be first with the story, 'to get an exclusive on the story.'

2. Reach target audience before competing prop. – first with the story, the exclusive.

2. Must start at the optimum moment – judgment call.

2. Repeated, but not beyond losing its appeal – repetition which takes place over time – from the immediate to the rooted message.
2. propaganda always relies on the repetition of a theme. Such a barrage of repetition is a fundamental method used by a propagandist to get the target audience to stop thinking about the issue and simply react the way the propagandist wishes.
2. Ellul - Propaganda must be continuous [what is approved today was condemned yesterday] and lasting; beyond any election campaign; fatal for propaganda to proceed in spurts with large gaps in between
2. Memories are short – we follow currents – 
2. Propaganda, can make use of landmarks, of history, to repeat its message over time and in different cultures.
2. Technoloogy and mediems vastly different over time, function and purpose is the same.
2. Propaganda must be continuous [what is approved today was condemned yesterday] and lasting; beyond any election campaign; fatal for propaganda to proceed in spurts with large gaps in between 
2. All propaganda is dependent upon time: both for being timely, responding to issues as they occur (immediate), and for being timeless, rooting itself on known values and familiar traditions (historical).

2. a knowledge of history provides the context for what we face on a daily basis and upon which propaganda builds.
3. TRUST - Whom or what do you trust – or maybe you don’t - and why? – Read Chap. 5
3. All propaganda has to be credible for it to be accepted.

3. Must be believe to be effective

3. Msg must be worthy of being belived

3. Confifidence, comfort, fidelity, concelation, must be felt towards leader

3. Goebbels asserts that “all propaganda must be facilitated by leaders with prestige.”
3. Since propaganda is always organized, there must also be a personification of this organization. Usually it is a person. More recently it has become the medium used to disseminate the propaganda, a medium we trust and rely upon. The leader in this sense, however, becomes his own medium through his words and actions.
3. Bertrand claims that one of the reasons why people trusted these leaders was that they had an excellent track record of doing what they said they would do, notwithstanding the methods they used. Their results in the early phases of their being in power fostered confidence in their followers. 

3. Joseph Stalin

3. Adolf Hitler

3. Benito Mussolini
3. Goebbels’ point about credibility ALONE determining what is true or false brings us to another aspect of this lesson. What he is saying in this case is that the propagandist decides beforehand what he can be truthful about and what he can lie about solely on the criteria of whether or not the people will believe it.
3. Opinion, as we have seen in the previous lesson as Ellul speaks of it, is the bedrock of propaganda because target audiences work from impressions rather than fact. In this sense they support the official view of a governing body.
3. Ellul’s quote allows us to see the issue of trust in leadership from a completely different perspective. We have seen that leaders, good and bad, elicit trust from their citizens in one manner or another. But here Ellul is saying that ultimately the propagandist will no longer be needed because the phenomenon of propaganda will supplant any leadership function. 

3. The term he introduces is crystallization, meaning the hardening of a belief, an issue or an action within the population. Indeed, through crystallization, not only does propaganda assume a leadership role, but the very people to whom the propaganda is aimed take on the role of leadership. Ellul addresses this in his discussions of horizontal propaganda which we have already seen.

3. Black Propaganda – British used in ww2. Lies that cant be verified therefore, trusted. 

Dr. Marlin states that credibility is the most important technique for successful propaganda today.
4. TRUTH - How, if at all, can propaganda be associated with truth?
4. All propaganda must somewhere be based on verifiable fact, otherwise it will defeat itself and not be believed.
4. point 5 is really saying that propaganda is based on operational information that is not secret. In other words, all propaganda must be associated with truth or at least what the audience assumes to be true. 5 declassified, operational information must be available to implement a propaganda campaign.
4. Most of the film deals with the representation of the enemy countries and their belligerence on our terms. But there is a short segment in the middle of the film which decries the faults within our own societies: notably repression of protests and poverty. This short segment is included to show that the filmmakers are really telling the truth about the enemy in their propaganda film because they are telling the truth about us, which we would prefer not to think about.
4. According to Kirwan Cox, Goebbles had a very succeful propaganda career in the beginning pre war, as he had a lot of truth to use, after that success diminished as there was no more truth. Lying constantly. Ppl didn’t belive him anymore. 

4. Ellul : Propaganda creates truth in the sense that it creates true believers. Thus, truth is powerless without propaganda (235).1
4. Marlin: What a appears to be truth to the consumer rules. Give them what is truthy.
4. Ellul: He goes on to propose the phrase "accuracy of facts" as a substitute for "truth" in our deliberation about this problem. In his analysis of propaganda and truth he says it is equally valid to examine "accuracy or reality" in propaganda analysis instead of referring to truth as such which he claims "...is an inappropriate term..." in this discussion.

4. His underlying thought is that we must recognize something we know to be true in terms of our belief or experience. Otherwise we will not believe the propaganda message because we will assume it is untrue.
5. TRIGGER/TOXIC - Come up with and discuss 3 current social or political examples of how our thinking has been short-circuited and the role propaganda plays in them.
5. Trigger : Stimuli we receive when receiving a propaganda msg. our judgment is curtailed.

5. Toxic: Since judgment is curtailed, propaganda is harmful to dialogue. Robs us of our humanity.

Ellul:
5. “ presupposes the suppression of all critical judgment, which in turn is the result of the crystallization of thoughts and attitudes..

5. “...action makes propaganda’s effect irreversible. He who acts in obedience to propaganda can never go back. He is now obliged to believe in that propaganda because of his past action” (29).2
5. “To be effective, propaganda must constantly short-circuit all thought and decision”

6. TARGET - Do you feel you are or have been propagandized, in what specific ways, and to what end?
7. THREAT- Identify 2 current and 2 former, social or political phenomena you see as threats given their relationship to propaganda and indicate how they are threatening.
8. TRANSFORMATIVE - Eric Wesselow, a renowned artist and linguist, once said: “The older we get the more like ourselves (our true character) we become.” Fritz Perl’s, the person who developed Gestalt psychology, wrote that change is not becoming what we aren’t; change occurs when we become more of who and what we are. What do you think of these comments in light of propaganda?
9. TOUCHES - What role does certainty play in society and cultures? How often do you see solutions to problems or issues being offered as answers in these cases? Can you think of, and elaborate on, instances where social problems are “resolved” by adopting proffered solutions and then we no longer have to worry/think about them?
10. TASK - What role if any do or did you play in your lifetime in the acceptance of propaganda? Please be specific as to which kind of propaganda and its messages (here's a great opportunity to apply some of your new knowledge fromage thé course to your own experiences!) what is the difference between acting and belief?
