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Media

Slideshow Notes

Medium, Media, Mediate
· Medium means ‘middle’ – middle of what?
· Media is plural for medium
· Mediate is an extension of the word
· What is ‘the media’?
· The danger of reification – turning something abstract into something concrete or thing-like
· Saying ‘the media’, tricks you into believing it is one singular thing – it is not – it is many different things
· Media is singular and monolithic
· Heterogeneous not homogenous (its comprised of and refers to many things not just one thing)

Studying Media
· Ownership, Production and Reception (Consumption)
· Ownership – political economy of media – who owns what – concentration of media in Canada and US
· Production – the products (movies, TV shows, news programs, adverts etc.)
· Reception/Consumption – how audiences receive media (ex. research on violent shows and behavior)
· Is it important to study/understand/critique media?
· Media is a crucial source of information and knowledge of the world
· Helps eliminate ignorance of biased news 
· A huge (re)producer of ‘culture’ – cultural products – representation and portrayal
· Helps create a savvier consumer
· Helps recognize the impacts on behavior, thoughts, speech, etc.
· Media is an industry – economic ownership and cultural production
· Is it a bad thing that there is such a tight concentration of news industry ownership in Canada? How does that influence the information that is received?
· Media and independent thinking – exposed to a variety of competing viewpoints, ideas, values, perspectives, etc.
· Media, free speech and democracy
· Can provide us with the appropriate knowledge relative to, and an outlet to exercise, free speech and democracy

The Media as ‘Powerful’
· Ideology
· “Ideology is a relatively coherent set of interrelated beliefs about society and people in it”
· Ex. Liberal Ideology – the idea that it is solely because of an individual’s actions and efforts that create success or failure
· Ex. Shark Tank, Dragons Den
· Deflects attention away from how structural inequality operates in society (life chances)
· Croteau & Holmes “ideology is a system of meaning that helps to define and explain the world and that makes value judgements about that world”
· The media (especially the news) is one of the areas where ideology is thrown around a lot – usually in pejorative terms
· Media analyses of ideology do not just focus on one specific program, movie etc. 
· Instead, they look at the broader system of meanings of which these programs are a part of
· Analyses of media and ideology looks at the underlying messages that programs convey as well as how they may help to reinforce one view/narrative of the world over others
· Ex. COPS, Police Shows
· The construction of meaning in these shows can be seen as a cultural reference on the ‘war of crime’ and necessary response to criminal actions
· The police action always seems to be justified
· Not a cause/effect relationship but more about how media helps to shape our knowledge and understanding of the world – especially news and entertainment
· Ex. George Gerbner’s Cultivation Theory – TV socializes us – ‘mean world syndrome’
· What he found was that people who watched a lot of violent shows had a more pessimistic and fearful view of the world
· Therefore, his findings were that the more we watch TV, the more our opinions and beliefs about the world are shaped by it

· Is the media simply a vehicle for expressing and re-enforcing the dominant worldview – that of the powerful and rich (media as a mouthpiece)? OR is it more of a contested arena where ideas, values, meanings are fought over?
· Ex. media as a battle ground where ‘culture wars’ are fought
· Hegemony 
· Term by Antonio Gramsci
· If a certain idea is hegemonic it doesn’t mean that it is un-changeable
· It just means that the dominant idea/worldview has become part of our common sense thinking about the world
· When we think about hegemony and ideology, then the centre of this idea is the media as battleground idea
· The media is a site/space where these struggles take place
· Social Media
· Social media has changed the traditional power balance of political struggles
· Ex. YouTube – the ability to create your own news/news channel
· Not all groups have equal power or resources in these struggles
· But it does mean that the media is one place where ideological battles are playing out in the social world
· Social movements – redistribution of media to suit own advantage
· Audience Consumption
· Audience as passive dupes?
· Polyvalent (defined as having many sums, voices, meanings) texts?
· Preferred reading
· Producers of a media text design it with a certain meaning and message in mind
· They want audiences to decode their media text in a certain way
· Ex. Banks really care about their customers, oil companies really care about the environment
· Stuart Hall – cultural studied UK – the media is a vital aspect of how social reality is defined for us
· How events are given meaning, how they are framed
· Reality shows and post production editing (video on slideshow – was not watched in class)
· The News Media and Ideology
· The news is not just about reporting on the world out there
· It is also about actively selecting and framing events to the audience or public
· All slides of the political spectrum have condemned the news as ‘ideological’
· Ideology is usually seen as something extreme
· The journalistic ‘middle ground’ is seen to be non-ideological ‘fair and balanced’
· This is what is known as ‘false balance’
· Ex. the ‘debate’ over climate change (John Oliver video on slideshow – was watched in class)
· The middle ground is also ideological
· News media says it reflects the consensus but the news is instrumental in defining and reproducing that consensus in the first place
· Rolling News Channels
· Since the 1980s and early 1990, there has been significant transformations in the global news media that has changed how ‘the news’ is produced
· 24-hour news channels are important in this construction of what type of news is being produced
· Ex. 1980 – CNN became 24 hours
· TV News went from a 3 times daily event to a continuous 24-hour broadcast
· There is a 24-hour media industry at work making news stories 
· (Video clip on this slide didn’t work – Prof is getting it fixed)
· These channels compete against each other for viewers
· Brym (2012) – 3 values of news:
· Immediacy
· Personalization
· Extraordinariness
· How many viewers can you claim has a direct relationship to the amount of revenue you can take in through advertising
· One reason for news companies focusing more and more on the emotional, the dramatic and sensational is to grab viewers attention and keep it – ‘breaking news’
· How many viewers you can claim has a direct relationship to the amount of revenue you can take in through advertising 
· One reason for news companies focusing more and more on the emotional, the dramatic and sensational is to grab viewers attention and keep it
· Not necessarily the wisest strategy in some cases
· So we are witnessing a shift from news as reporting to news as a mixture of reporting and drama/entertainment that will capture and keep our attention
· What is considered newsworthy changes and more unimportant but dramatic/popular or emotionally compelling stories make the news in order to sell the news
· Are comedy shows about the news that are the only ones that can provide some degree of ‘truth’ about the world- The Daily Show, Colbert Report, The Onion News Network, Rick Mercer Report
· In Canada and US highly concentrated ownership of mass media companies
· Ownership (look in textbook)
· In the light of the economic and cultural power of the US etc, then it’s harder to have home grown products and cultural identity in the light of this- so diversity is decreasing
· Reduced capacity of local cultural producers to compete with the giants
· Globalization of media as threatening local cultural identity 
· Croteau and Hoynes – 95% of movies in Canadian cinemas are from USA
· TV- most US channels are available on Canadian TV
· 66% of all books, 80% of magazines
· 2010- 81% of English Land and Drama & Comedy viewed in Canada were foreign produced
· Collins (1990) argued that Canada is fast developing a ‘post-national’ identity 
· Because of economic and cultural globalization a stable and cohesive national identity is a thing of the past
· Fragmentation and segmentation of TV audiences – ‘narrowcasting’
· New Media
· Facebook started in 2005, Twitter in 2006, MySpace in 2004, World Wide Web in 1990
· New forms of community emerging and new forms of identity “global connections transcending space and time”
· ‘User generated content’ ‘user generated filtering’ ‘user generated organization and distribution’ ‘user generated commentary’
· Characteristics of Old Media
· Unidirectional production and distribution
· “The one to many” model
· A sharp distinction between producers of media and consumers of media
· They produced and we consumed
· Less participatory and interactive
· Radio talk shows, TV programs with audiences, people writing it to newspapers etc
· New Media Continued
· One of the distinguishing aspects of new media is its interactivity that is central to it- far more user to user interactions rather than through a mediating third party like a radio phone in show or people writing in to newspapers
· From the ‘one to many’ model to the ‘many to many’ model
· Many different people producing their own media; and other being able to directly access it
· New media- an important step in the democratization of cultural production
· “We” can now more easily produce our own media content (blogs, YouTube videos) and as a result produce a more ‘from the ground up’ culture
· Compared to the mass media, new media offers a user generated alternative to the mass media (cloud based media- allows people to connect and communicate more directly with each other than previously)
· Digital Access Index (DIA). The DIA measures the overall ability of individuals in a country to access and use Information and Communication Technologies
· The categories of DAI are:
· Infrastructure- number of fixed and mobile subscribers
· Affordability- internet access price as percentage of the Gross National Income per capita
· Knowledge- adult literacy and school enrolment level
· Quality- international bandwidth per capita and broadband subscribers
· Usage- internet users
· Economic Globalization is an unequal and uneven process then this carries through with ICT and new media too
· Language and the Digital Divide
· Does the language you use shape your experience of the internet?
· As of March 2011- Google recognizes 50 languages
· Recognizes 1 African language and 0 Indigenous American or Pacific languages
· Yahoo recognizes 40 languages

Reading Notes

· In 2010 the average Canadian spent 17.6 hours a week listening to the radio, Canadians aged 18+ watched 29.2 hours a week watching television 
· Number of hours people have been watching tv has been declining
· Media is the plural of medium – or middle – hence the idea that media is connecting two or more points
· Communication means bringing together or unifying by establishing shared meanings and understandings between groups and individuals
· Occurs through the transmission of knowledge, information, or beliefs by means of language, visual images, and other sign systems (music)
· With mass media communication flows are unidirectional, going from a transmission point to an audience whose members remain anonymous and isolated from one another
· With interactive media communication flows back and forth; people interact in the transmission and reception of communication
· Two theoretical approaches in media studies: technological and critical perspectives 
· Technological theories hold that different media technologies determine social perceptions, interactions, and institutional arrangements 
· Critical theorists argue that social values, interests, and conflicts shape the technological development use, and impact of media
· The technological perspective mainly derives primarily from the work of two important Canadian scholars, Harold Innis and Marshall McLuhan
· Innis distinguished time-biased from space-biased media
· Time-biased media are modes of communication that endure over time but are relatively immobile across space
· Ex. Writing on a stone or clay tablets
· Conductive to a strong sense of tradition and custom, which promote religious forms of power and belief 
· Space-biased media can cover much greater space but are less durable over time
· Ex. Writing on paper or transmitting sounds over the airwaves
· Assist territorial expansion, empire building, and secular forms of power and culture, such as the dominance of military institutions and the growth of the state
· These two forms of power create different types of social division and conflict
· Innis’ work influenced McLuhan to explore how changes in media technology over time affect people, their cultures and ways of life
· Argued that the relationship between communication, and institutions and culture was mediated by the way that forms of communication alter the way we experience the world
· “The medium is the message”
· Print removes communication from face-to-face interaction and so makes information more abstract 
· For McLuhan, the spread of electronic media, particularly television, marked the end of the era of print dominance 
· The impact of TV is crucial for two reasons:
· TV doesn’t rely exclusively on one sense (sight)
· Integrates sight and sound and achieves balance between them
· TV allows communication to be almost instantaneous; there’s no delay between transmission and reception of the message
· McLuhan’s points have been controversial because he tended to see media technologies as an autonomous force that operates outside social and human control 
· The critical perspective states that institutions such as the new media, and processes such as socialization and social control cannot be understood from the viewpoint of society as a whole, but only from that of unequal and conflicting groups and classes
· Has two variants, one emphasizing the relationship between media and inequality, the other emphasizing the relationship between media and social conflict
· The first variant of the critical perspective derives from orthodox Marxism 
· The dominant class also exercises also exercises control over the production of ideas, beliefs, values and norms that constitutes a society’s dominant ideology
· Max Horkheimer and Theodor Adorno first developed the idea of dominant ideology
· Saw mass media as a part of the broader ‘culture industry’ that functions to create ‘mass deception’ about the exploitative and oppressive character of capitalist society
· The propaganda model argues that the media serve the interests of the leading political and economic class by ‘filtering’ information to reduce or eliminate radical or subversive views
· Herman and Chomsky identify five main filters:
· The media’s orientation to profit making
· Their dependence on advertising for revenue and profit
· Their reliance on powerful institutions and individuals as sources of information
· Negative reaction- what they call flak – if the media deviate from promoting elite interests and values
· Their adherence to anti-communism as an overarching belief system
· With the decline of communism, the fifth filter has morphed into the “war on terrorism”
· The second variant also acknowledges that the capitalist class and other powerful groups use dominant ideology to reinforce their position and maintain status quo
· Also notes that inequality can spawn resistance and struggle
· Hegemony the use of media and other cultural institutions, such as the school system, to represent and establish their interests, values, and understandings as natural and universal
· To be successful, hegemony must be flexible enough to accommodate and incorporate a range of different viewpoints
· Political economy focuses on the ownership and control of economic resources, and the effect of technology and economic power on cultural values, social structure, and political decision making
· Ownership and control of the mass media are generally becoming more concentrated in a smaller number of giant corporate hands
· Multimedia chains are corporations that own a diversified array of media operations and outlets in different fields and operate worldwide
· Horizontal integration refers to the sharing of facilities and resources between different plants and outlets
· Vertical integration involves the control of resources and assets at different stages of production and distribution
· The concentration of ownership in the hands of a few multimedia chains raises questions about freedom of the press and the diversity of opinion
· Widely regarded as necessary for democratic society
· A major challenge facing conventional newspapers is the Internet
· Net-media lack the news-gathering capacity of conventional media
· This means their role is still primarily one of aggregation, interpretation and commentary
· Commercialization and advertising dependence have also had a significant impact on the content and role of television
· TV companies are motivated essentially, by profit
· Cultural nationalists argue that broadcasting should be an instrument of Canadian culture and identity, actively promoting Canadian content
· Cultural imperialism is one society’s media exert an overwhelming and unilateral influence over another society’s culture 
· TV is also important as Canadians develop a sense of collective national identity through their overwhelming preferences for domestic news and public affairs programming
· Representation is the use of language, visual images, and other symbolic tools to create messages people can understand and draw from as they go about their lives
· Selective process 
· News values are what the media use to determine what is news-worthy
· Three major criteria: immediacy, personalization, and extraordinariness.
· Immediacy news about what is recent or immediate
· Personalization when news does deal with causes and explanations, it often reduces them to the level of individual motives and psychology
