Culture?
	- Complex concept - very hard to precisely define
	- Why? Refers to many things and can be used in different ways
	- All the socially transmitted ideas, practices, and material objects that people create to deal with real-life problems
	- Culture helps humans "adapt to and thrive in their environments" - does it?
	- Components of Culture: abstraction, cooperation, production, and language 
Components of Culture 
	1. Abstraction e.g. Symbols
	- Symbols are culturally created
	- Take on tremendous meaning w/in a culture or subculture 
	- Every cultural group is symbolically constructed through shared symbols 
	- Boundary maintenance - in group and out group 
	- Emile Durkheim - Collective representation 
	- People do not have to be the same but generally agree upon or identify with these shared symbols
	- Struggle/conflict about the meaning of particular symbols
	- Culture is contested and shaped through conflict and contestation 
	- 1991 Baltej Singh Dhillion - first RCMP officer to wear his Sikh turban and beard in the line of duty. 
	- He successfully fought the federal government ban prohibiting turbans in the RCMP
	2. Cooperation - norms and values that are reproduced over time 
	- Negative sanctions (punishments) and positive sanctions (rewards)
	3. Production of material (technology, objects) and non-material culture (norms, spoken language) 
	4. Language: The Sapir-Whorf hypothesis: a persons thoughts and behaviours are determined by the language that person speaks - strong (deterministic) and weak (relative) versions
	- Ethnocentrism: judging other cultures through your own cultural values/standards
	- Sociology and Anthropology - to de-center ethnocentrism 
Culture Critique/Analysis 
	- Culture and power
	- In the 1970's the cultural turn in the social sciences (power, domination, class, nation, gender, race etc)
	- Can social power operate through the media?
	- Knowledge of various groups of people and places is partially gained through cultural representations
	- Our identities are partially defined to others through representations
	- How are various groups of people represented? 
	- So even though we live our lives in culture we can also analyze the cultural products of societies 
Ways of thinking about culture 
	1. Culture as territorialized 
	- e.g. Canadian culture is in Canada
	- So political/state boundaries can relate to national boundaries 
	- So culture, like ethnicity, can mean something about a specific group of people
	2. Culture as a possession or attribute 
	- Cultured? High brow? Low brow?
	- Cultural capital - Pierre Bourdieu - cultural taste as something that Is acquired/learned 
	- Someone who is very cultured, high brow or low brow 
	- Culture can exist with a status hierarchy - opera vs pop music, art house cinema vs hollywood blockbusters 
	- Popular culture, high culture 
	3. Culture is shared, collected and disputed 
	- There is no culture of one 
	- Culture is about shared meaning, values, and interpretation 
	- Cultural meaning is contested and complex
	- There's no society or culture where everyone agrees on everything 
	4. Subcultures and countercultures 
	- There are alternatives to the mainstream - subcultures, countercultures
	- Subcultures exists within mainstream culture but do not seek to replace/change the mainstream culture 
	- Authenticity and Subcultures 
	- Skateboarding as a subculture?
		○ Documentary 'Dog Town and Z Boys' 
	- Counter cultures 
	- Some aspects of social movements 
	- Provide alternative models to mainstream culture 
	- E.g. collective v.s. individualistic forms of ownership
	- Non-hierarchical power structures 
	- Values - agricultural sustainability, non exploitative relationship to animals etc. 
	5. Culture is something that must be interpreted 
	- Cultural meaning is something that is implicit - we learn it 'naturally' when we are socialized 
	- Cultural analysis = to make the implicit explicit 
	- Are we empty vessels - is culture poured into us?
	- Symbolic interactionist approach - people actively create meaning through interaction 
	- The exact same behaviour can have very different meanings. 
Agency is the capacity to influence what happens in one's life 
Dennis Wrong - individuals have the capacity to resist messages that the media transmit 
Do advertisements contain and transmit cultural values and representations?
What is the nature and extent of their power?
Adbusters - critique of advertising 

READING
	- When some people say culture they refer to opera, ballet, art and fine literature. 
	- Culture - socially transmitted ideas, practices, and material objects that people create to deal with real-life problems.
The Origins and Components of Culture
	- Abstraction - Creating Symbols
		○ Abstraction is the capacity to create symbols or general ideas that carry particular meanings. 
		○ Enables humans to learn and transmit knowledge in a way no other animal can
	- Cooperation - Creating norms and values
		○ Involves creating a complex social life by establishing norms or generally accepted ways of doing things, and values or ideas about what is right and wrong / good and bad.
	- Production - Creating material and nonmaterial Culture
		○ We can make and use tools and techniques that improve our ability to take what we want from nature.
		○ Material culture 
		○ People are rewarded for following cultural guidelines and punished when they do not.
		○ Rewards and punishments aimed at insuring conformity are known as sanctions. OR the system of social control. 
Language and the Sapir-Whorf Thesis
	- Language is one of the most important parts of any culture
	- Language is a system of symbols strung together to communicate thought.
	- Whorf proposed an argument about the connection between experience, thought, and language 
Culture as Freedom and Constraint
	- Ethnocentrism - Judging another culture exclusively by the standards of our own culture. 
	- Example Cow worship in India
	- Culture allows us to exercise our freedom
Symbolic Interactionism and Cultural Production
	- Reflection of society
Cultural Diversification 
	- Great diversity of culture to choose from
	- Canada is undergoing rapid cultural diversification 
Multiculturalism 
	- Encourages cultural relativism - opposite of ethnocentrism 
	- Problem some cultures oppose values that Canadians hold deeply
		○ Ex. Female circumcision 
	- Culture relativism must not be taken to the extreme
	- Moderate culture relativism encourages tolerance and should be promoted 
Globalization 
	- Contributes to culture
A Conflict Analysis of Culture: The Rights Revolution
	- Rights revolution - The process by which socially excluded groups have struggled to win equal rights under the law and in practice. 
CULTURE AS A CONSTRAINT
Rationalization
Consumerism 

From Counterculture to Subculture
	- Consumerism is remarkably effective at taming countercultures

Countercultures - subversive subcultures. They oppose dominant values and seek to replace them. 
VOCAB
Material Culture - Comprises the tools and techniques that improve our ability to take what we want from nature
Postmodernism - Is characterized by an eclectic mixing of cultural elements the erosion of authority and the decline of consensus around core values. 
Rite of passage - is a cultural ceremony that marks the transition from one stage of life to another of from life to death. 
Sapir-Whorf Thesis - Holds that we experience certain things in our environment and form concepts about those things. We then develop language to express our concepts. Finally language influences how we see the world. 

Society - Involves people interacting socially and sharing culture, usually in a defined geographical area.

LECTURE 4 CONSUMERISM 
What does it mean to say that we live in a consumer society?
What about the production of commodities?
Is consumerism a way/philosophy of life/ideology?
Are consumption and production separate processes?
· Karl Marx - capitalism and production - inherently exploitative of workers and fundamentally unfair system
· Max Weber - How we spend our money and consume is an important part of who we are - status and class
· Erving Goffman - status symbols have expressive significance
· They can say something about who were are the "type" of person we are, the kind of values we hold
· Thorstein Veblen 'The Theory of the Leisure Class'
· Key Concepts: Conspicuous consumption, conspicuous waste, leisure
· Consumer goods - 2 aspects -utility and status 
· Conspicuous consumption of valuable goods is a means of reputability/prestige
· The basis on which prestige or status ultimately rests is wealth 
· Conspicuous waste - the deliberate element of waste (non-utility) involved in products/services we consume
· Leisure: the non-productive consumption of time
· Herbert Marcuse - consumer society is a subtle form of social control
· We are free to choose but the menu is chosen for us 
· Vital needs v.s. false needs 
· Consumerism helps to reproduce capitalism 
Branding and Consumption
· Naomi Klein 'No Logo' 1999
· In the mid 1980's - successful corporations must primarily produce brands as opposed to products 
· What these companies produced were not things but images of their things - their real work was in marketing not manufacturing 
· Branding called for a completely different set of tools and material -cultural tools
· Advertising vs branding 
· Its not the same - advertising is only one part of a brand strategy 
· The brand is the core meaning of a corporation and the advertisements is the vehicle used to convey that meaning
· Coke advertises it's products but more importantly it advertises Coke
· We see brands as a natural part of our world - inserted into our lifeworld of values, beliefs, etc. 
· Marketing becomes a form of lifestyle philosophy
· Trying to define who we are, our attitudes, values, etc. and attaching products to those values/ 
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