Chapter 2: Media Literacy 
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Media Literacy: 
· Important to teach to young kids
· Interacting with media content and analyzing it critically by considering its particular presentation, its underlying political or social messages, and ownership and regulation issues that may affect what is presented and in what form 
· An on-going process
Mediated Communication:
· Through the use of communication technology
· “What we see and hear through mediated communication- the signs, symbols and words we receive through books, the web, television, etc.- can somehow effect us in ways non-mediated communication does not 
Non-mediated Communication:
· Face to face
Semiotics: 
· The study of signs and symbols 
· Signs effect the way we think 
· Signifier: a symbol, sound or image that gives meaning
· Signified: the concept the signifier represents
· Sign: the association of the signifier with the signified 
Framing: 
· The notion that the way messages are communicated can influence are attitudes and actions 
· Example, look at “rights” versus “benefits”, benefits sounds like something extra, something he is getting that other people are not, therefore unequal or unfair, if he asks for rights it sounds like he is deprived of something fundamental 
· Framing is a fair spin 
Radio and Recorded music: 
· Actualities: edited audio clips from interviews with people
· Voice-overs: an unseen announcer or narrator talking while other activity takes place, either on radio or during a television scene. 
· Set length, format, popular genres 
Implications of Commercial media: 
· Corporations control the content in which we see, what is not covered and what kind of entertainment is provided at a local, national and international level 
Commercial media debate:
· Among the most profitable industry 
· Their “products” – the signs and symbols we consume- help form our culture and our views of the world through news and entertainment we consume- in influencing are thinking and behavior 
· But profit pressures lead media to focus short term, cutting costs, laying off, at the cost of the quality 
Concentration of media ownership: 
· Economy of scale: the decrease in unit manufacturing cost that results from mass production – in the media, by having a larger audience they can reduce cost and increase profit 
· However, some argue, fewer owners owning more media results in a lack of diversity 
· Media Oligopoly: a marketplace in which media ownership and diversity are severely limited and the action of any single media group affect its competitors substantially, including determining the content and price of media products for both consumers and advertisers  
· Almost all nations cable systems are monopolies 
Media bias: 
· A real or perceived viewpoint held by journalists and news organizations that slants news coverage unfairly, contrary to professional journalism’s stated goals of balanced coverage and objectivity 
· Media literacy helps us question these biases 
Media has caused information overload 

Chapter 3: Print Media 
Page 61-92 

Functions of Print Media:
· Cultural transmission: the transference of the dominant culture, as well as its subcultures from one generation o the next or to immigrants, which helps people learn how to fit into society – from generation to generation 
· Transmission of culture: media in all forms teach us the language, values and traditions of cultures 
· Diffusion of ideas and knowledge: 
· Books are central to lifelong formal and informal education
· Newspapers and magazines inform us on latest events 
· Entertainment: reading can make us feel new emotions, drop in percentage of individuals who read 
History of books: 
· Marks into wet clay tablets was first form 
· Used animal skins as scrolls 
· Papyrus 
· Codex: a manuscript book of individually bound pages – replaced scroll 
Monastic Scribes:
· Dedicated to promoting ideas of Christian church, scribes copied religious and classical works in monastic writing rooms 
Johannes Gutenberg: 
· Made the first printing press
· Gutenberg bible: bible printed by Johannes in Europe, considered one of the first mechanically printed works 
Cheaper and smaller books: 
· Dime novels: first paperback form, whose cost of ten cents made it accessible to poor
· Mass-market paperbacks: inexpensive, softcover books sold in bookstores 
· Print on demand: publication of single books or tiny print runs based on customer demands, using non traditional printing methods such as color laser printing (affordable) 
· Digital books: easy and allows us to make bookmarks and annotations 
Current book industries: 
· 3 significant trends that effect book publishing: 
· Industry mergers and consolidation enable publisher to increase profit margins by reducing costs associated with warehousing, marketing and sales 
· The book publishing industry is intertwined with global media and the entertainment industry 
· The mergence of online books is transforming sales and distribution 
· Each type of book has a different market, 
· E-book sales are growing rapidly 
· Changing promotions convinces buyers to not switch to e-books 
Functions of newspaper: 
· Portable and inexpensive 
· Surveillance: primarily the journalism function of mass communication which provides information about societal processes, issues and events 
· Correlation: media interpretation ascribing meaning to issues and events that helps individuals understand their roles within the larger society and culture 
· Entertainment: function of mass communication performed in part by all three of the other four main functions, but also involving content generated exclusively to entertain 
Current newspaper-industry issues 
· Newspaper Preservation Act of 1970: created in 1970 to preserve a diversity of editorial opinion in communities where only two competing or independently owned, daily newspapers exist 
· Joint operating arrangements: legal agreements permitting newspapers in the same market or city to merge their businesses operations for economic reasons while maintaining independent editorial operations 
· Benefits of chains: benefits for smaller, struggling newspapers, however they weaken connections between media and community 
· Citizen journalism: lay persons who gather and share news and information particularly via mobile and social media sometimes via traditional media 
· Readership: number or percentage of newspaper readers 
· Circulation: number of newspaper copies sold or distributed 
· Muckrakers: journalism, particularly magazine journalists, who is the early 20th century conducted investigative journalism on major corporations and government, and dubbed muckrakers for the muck they uncovered 
Magazine industry issues: 
· Magazines specialize in several different topic areas 

Chapter 4: Audio Media 
Page 93 
· Entertainment: providing or being provided with amusement or enjoyment 
· Cultural transmission: The process of passing on culturally relevant knowledge, skills, attitudes, and values from person to person or group or group 
· Phonograph: First patented by Thomas Edison in 1877 as a “talking machine,” it used a tinfoil cylinder to record voices from telephone conversations 
· Graphophone: an improvement on Thomas Edison’s phonograph in recording audio, it used beeswax to record sounds rather than tinfoil. Developed by alexander Graham Bell and inventor Charles Tainter 
· Gramophone: developed by inventor Emile Berliner, it used a flat disc rather than a cylinder to record sound 
· Major Labels: Universal music groups, Sony Music and Warner Music Group- the three biggest recording arts companies which control much of the music industry partly through powerful distribution channels and ability to market music to mass audiences
· Independent labels: small companies that produce and distribute records. Not part of the three major label corporations they include those producing only one or two albums a year as well as larger independents, such as Disney 
· Payola: cash or gifts given to radio disc jockeys by record labels in exchange for greater airplay of the label’s artists or most recent songs. After several scandals in the 1950s the practice is now illegal 
· Long tail: the principle that selling a few of many types of items can be as or more profitable than selling many copies of a few items, a practice that works especially well for online sellers such as amazon and Netflix
· Digital rights management: various technologies or security codes used to protect copyrighted codes used to protect copyrighted works from being illegally copied 
· Freemium: subscriptions that provide some content for free but require a monthly subscription to take advantage of all the site has to offer 
· Broadcast: Originally a reference to casting seeds widely in a field rather than depositing them one at a time it was applied to the fledgling electronic medium of radio and later television 
· Amplitude modulation: 

Chapter 7: Social Media 
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The Impact of Social Media: 
· The use of technology combined with social interaction to create or co-create value 
· A convergence of mass communication and interpersonal communication 
Traditional media versus social media: 
· Traditional: broadcast or monologic model one-to-many a
· Social media: Dialogic model of many-to-many communication 
· Agenda-setting: media’s role in deciding which topics to cover and consequently which topics the public deems important and worthy of discussion
· Larger audiences with traditional media 
Participatory production:  
· Many people can not afford traditional media therefore they use digital media and the internet which has greatly reduced costs
· Participatory media: traced to the free and open source software movement – wants software to be freely available and the source code open to anyone to make modifications, this model worked
· Distributed computing:  individual, autonomous computers that work together toward a common goal, typically a large, complex project that requires more computing power than any individual computer could have – cure for cancer, global warming etc. 
What is “Social” about social media? 
· Choice: far more choices, but does not necessarily mean better quality 
· Conversation: allows us to easily communicate, -has ruined people, and companies reputation 
· Curation: people act as their own filters, classifiers and reviewers 
· Tagging: using searchable keywords to define a piece of information, file, image, or other type of digital media in a non-hierarchal system 
· Folksonomies: collection of tags created by users that provide metadata (Data about data) regarding information 
· Creation: creation has a played a role in the rise of user-generated media content 
· Allows more people to create their own media 
· Intellectual property laws are now more frequently being challenged because individuals see nothing wrong with borrowing freely from media to create something new 
· Collaboration: collaborate on a common good for no personal monetary gain has become a big surprise with social media 
· Widget: portable chunk of code that can be embedded in html pages and gives users an extra web page to increase functionality on their pages 
· A number of cases of collaboration – which create real world socialization as well – the need to meet, interact and discuss 
Types of social media: 
· Social media grew with web-related advances that allowed us to create and share content 
· Email: one of the first uses of the internet
· was the most popular, now is the third behind social networking and online gambling 
· Listservs: automated mailing list administrators that allow for easy subscription, cancellation and deli very of emails to subscribers 
· Spam: unwanted mass emailing from advertisers 
· Discussion boards and web forums: create discussion posts on different topics
· The precursor to web forms was Usenet: one of the earliest discussion forums in use today, in which participants discuss topics in categories called newsgroups. 
· Discussion groups: vital form of mass communication, asynchronous nature, provide value to those who just read 
· Lurking: only reading what others write in online discussion boards but not contributing to the discussion
· Chat rooms: divided by topic, range of topics 
· Differ from instant messaging: often abbreviated IM, a form of real-time communication through text typed over a computer network 
· Chat rooms involve more people, can often be chaotic, slows down conversations by typing 
· Scrolling: simply repeating the same message in a chat room, which quickly draws the ire of other participants –some annoying chatters 
· Blogs and Micro-blogs:  
· Weblogs or blogs: website in which a person chronologically posts regular journal or diary entries 
· Microblogs:  shorter posts 
· Can be seen as status updates 
· Wikis: website that lets anyone add, edit or delete pages and content 
· Weakness is the freedom for anyone to change content 
· Trolls: person who purposely vandalizes Wikipedia entries by inserting false information 
· Social-networking sites: 
· Facebook, linkdin, twitter 
· Used as social experiments 
Six degrees of separation: notion that everyone in the world is separated from all other individuals by at most six additional nodes (links) in a social network 
Small world: tight-knit social network with many strong ties 
Producers and Produsers:
· Produsers: audiences who no longer are simply consumers, but also produce content 
· Big data: a collection of data sets so large that it is impossible to use traditional analytical techniques to sort, analyze and visualize the data and what is means
· Companies could track audience behavior, but their was so much data it was hard to analyze it all 
· A website could get tons of views, but hardly any clicked on ads 
· Reputation, ratings and trust: hard to know what information to trust, whether it was paid to be placed their and is reliable 
· Word of mouth marketing: marketing that takes place among customers through discussions with one another 
· Privacy: norms are changing 
· No such public code of conduct or ethics exists for public publishing 
· Transparency: 
· Astroturfing: creating a movement controlled by a large organization or group designed to look like a citizen founded, grassroots campaign 
· Sometimes done when changing privacy policies
· Transparency is starting to be built- how long have you had the product allows readers to gauge the review 
Social media: the good the bad and the ugly 
· Cyber bullying is now a problem
· Changes what we consider relationships, as well as the way we meet people 
· Even though we have internet, we are more ignorant than ever 
· May be effecting us mentally 
· Also good, opens up new information and links it together 


CBSC is an example of: 
· Self regulation 
The mean world syndrome differs from SR theory in that 
· All of the above 
What led to the emergence of developmental media model? 
· Refusal of newly independent countries to be codependent on centers of media production 
[bookmark: _GoBack]What form of marketing relies on peoples inherent trust for those we know? 
· Word of mouth 
Which of the following is not true of radio? 
· It is more expensive to set-to than alternative forms of media 
What differs propaganda from persuasion? 
· Both a & b 
· Persuasion give psychological gratification 
· Propaganda is many associated with instruction giving political ideology 
In SR theory, the individual is perceived as: 
· Passive and easily manipulated
What is a criticism of SR theory?  
· It does not take into consideration power relations
· It does not take into consideration factors of socialization 
· Both a & c 
What is the philosophical explanation for the transition from traditional to modern society? 
· The symbolic death of god/weakening of divine transcendence 
What is convergence? 
· The merging of media technologies to digitalization 

What code does the telegraph use? 
Morse


An example of structuration: 
· The perception of the audience as national and not local anymore
· The changes in the format of news writing
· The development of the concept of objectivity
· The telegraph used for commerce and press transactions 
· ^all of the above are true
According to the idea of structuration 1+1=
· 3
Based on the documentary “Print transforms knowledge” how was information retained in traditional oral society 
· Visual aids and process of association 
Based on the same documentary, what are some results of structuration by print and society? 
· Development of indexing and catalogues 
· Critical thinking and questioning the establishment 
· Reliance on observation and scientific evidence
· ^all of the above are true 
How would stimulus response explain the increase of smoking amongst teenagers? 
· Images in the media that glorify smoking 
What is a critique of SR theory? 
· SR does not take into consideration socialization factors and power 
How did Canadian identity issues appear in policy? 
· Content quota 
· Public and private funding 
· Fear of cultural imperialism 
· All of the above is true 
What are the factors that helped in causing fear in listeners during the War of Worlds broadcast? 
· B,C and D, : excellence in script writing and the use of real places, use of experts and on the spot reporting, late in tuning in 
The CBSC overseas: 
· Private radio and TV broadcasters 
What is the media model in Canada? 
· Social responsibility 


Propaganda and persuasion; 
Propaganda has ideological and political interests – could use terror and violence 
Persuasion uses psychological gratification 
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