CMN 110 – Module 3
The CRTC and “Let’s Talk TV”
January 25th – February 1st

Introduction
· CRTC’s main activities is holding public consultations and open hearings. These public consultations help the CRTC maintain a balance between the economic interests of companies (Rogers, Bell, etc.) and the public interest – like the needs and desires of consumers like you

3.1 – Challenges of Regulating the Digital World
· As technology advances, Canadians who were once mere consumers are now able to produce, edit and publish their own content from their phones and other devices 
· This increases the difficulty for the CRTC in supervising and regulating something as dynamic as the digital world
· In 2 major decisions in 1999 and 2003, the CRTC opted not to regulate internet services or content, mostly because of the complexity of the endeavour 
· While the CRTC plays a role in ensuring competition among ISP’s (Internet Service Providers), it does not regulate Internet retail rates, quality of service, billing, marketing practices, equipment where competition is deemed to be insufficient 
· According to the CRTC, they do not regulate internet content because consumers can already control access to unsuitable material on the internet using filtering software, while illegal content can be addressed through the judicial system 
· Since the CRTC has minimal authority over the internet services or content, as a result, companies like Netflix can offer their services to Canadians without being subjected to the same types of regulations as conventional broadcasters. This is a big issue in the eyes of the broadcasters who feel they are unfairly treated in comparison to the deal Netflix is getting 

3.2 – The Let’s Talk TV Initiative 
· In 2013, CRTC decided to open the door to a national conversation by publicly consulting Canadians on their needs, expectations and opinions regarding broadcasting 
· In later phases, media companies and interest groups were also invited to submit evidence in public hearings 
· Let’s Talk TV was initiated in order to ensure that the regulatory system adapts to the many technological advances that have had a significant impact on how we consume content 
· Since technology is developing and changing, the CRTC must adapt if its going to retain its relevance in the digital world 

3.3 – The CRTC vs. Netflix 
· The CRTC asked for a subscriber and revenue numbers from Netflix in order to determine whether it was or not operating within the interest of the Canadian public 
· This request was also an attempt by the CRTC to determine whether or not Netflix was a threat to Canadian media companies which MUST abide by the Canadian content requirements for television 
· Request was brought forward by major Canadian media companies who complained that they were being unfairly required to contribute financially to the development of Canadian content while Netflix was not required to pay any such contribution or abide by the Canadian content quotas – because of the Exemption Order for Digital Media Broadcasting Undertakings 
· Netflix refused the CRTC’s request for information and Google soon did exactly the same 
1. The non-compliance of Netflix and Google angered the CRTC chairman, Jean-Pierre Blais, so much that he stormed out of the hearing and convened with his commissioners in private 
2. [bookmark: _GoBack]The exemption orders that Netflix benefits from means that the CRTC is effectively blocked from ordering the company to provide such information 
3. At one point, the CRTC threatened to revoke Netflix’s exemption, which would have opened up a veritable Pandora’s Box of regulatory nightmares 
· In the end, no information was provided by either Netflix or Google, no exemptions were revoked and no major regulatory changes resulted from the discord 
· Most importantly, the limits of the CRTC’s power with respect to digital media were exposed, inciting discussion about the CRTC’s continued relevance in the digital age 

3.4 – Let’s Talk TV Decisions 
· Among the most salient new regulations, we find:
· Requiring the BDU’s offer an affordable entry-level basic package with “pick—and-pay” options 
· Banning simultaneous substitution of ads during the Super Bowl 
· Ending 30-day cancellation policies 
· Creating a new code of conduct for broadcasters and TV service providers  
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