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The Political system in Italy: how business history keeps repeating through the centuries

[bookmark: _GoBack]	Do we really learn from the past? That question is worth thinking about. Italy’s replacement of the Medieval Age by the Renaissance has been made through a shift in social, economic and political structures and relationships. Padgett and Ansell describe this change in a truly analytical way, trying to figure out how the Medici’s have become the most influent people in Florence during the 14th an 15th century. Differently, Goldthwaite emphasized more on the connection between the Medicean period and what can happen in our capitalistic societies. That is why a third article about recent politic and economic issues in Italy seems interesting to round everything off.

	According to Padgett and Ansell the Medici’s rise is tightly linked with social relationships among the different social classes in Florence at the time. The Medici did not rise by themselves, although some of them like Cosimo de Medici had a particular influence, they were aided by many of their relatives. Early in the article of Padgett and Ansell a definition of the family is made as it was understood at that period. Family meant the whole clan. Through marriages, trade relationships and other links, clans at the Renaissance were very large. This is what gave the Medicis such power and the possibility to take the oligarchs’ place. Recent Italy has known a similar rise to power from someone helped by his business and people surrounding him to access power: Silvio Berlusconi. The review of Berlusconi’s life and legacy toward Italy by Musso confirms the meaning of family as it was in the fifteenth century. This meaning is deeply rooted in the Italian mind. When setting up a new party and entering the political life, Silvio Berlusconi asked his employees to be candidates. He trusted them enough to make them a part of his team. Such party is built upon trust and economic relationships. 

	Another point highlighted by Goldthwaite is the use of power to increase the family business. The political power does not seem to interest the Medicis only because it meant power as a way to rule people and to pass a bill. At the Renaissance time, at least at the very beginning that we study, ruling means having more power on business and trading. This idea is even emphasized with the example of Giovanni di Bicci, father of the great Cosimo de Medici, who thanks to his friend Baldassare Cossa who became Pope in 1410, has seen his bank business clearly growing over his competitors. Once again, when family at its broad meaning is involved as well as power – we assume that the Pope had a considerable amount of power at this era- business is greatly impacted. Like previously we could say that Berlusconi acted in quite the same manner than the Medicis, even though it has to be put in our current context. After his election as Prime Minister he kept ruling his business in the media as well as in the soccer industry. His position at the head of the political power allowed him to renew the way he was directing the media industry. He opposed public TV to commercial TV. That new strategy helped him to improve his benefits. Therefore the political power had a positive impact on what he was dealing with.

	As a conclusion we might refer to the first article from Amatori in which he insisted upon the fact that there is a certain limit to business history because of human nature. “Human reactions are unpredictable, and human reactions are both individual as well as collective.” which implies that we can’t always rely on history to guide us in the right direction. And sometimes we tend to forget history and just repeat what was done before. The actions of Berlusconi demonstrates this theory. 
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