Chapter 1: The Sociology of Sport – What is it and why study it?


Case 1: Boxing Sisters – So What?

· What kinds of questions should we ask about these examples?

· About what should we ask questions? 

· About the things in the examples?

· About our own reactions to what we saw – critical thinking – SELF REFLECTION
Bicep Babes

· Critically reflect on something that looks unfamiliar 

Overview – Key Outcomes

· Definitions and explanations

· Sport, sport sociology

· Society (context)

· Culture ( culture of sport

· Social construction

· Ideology ( power

· Clarifications: Sociology vs. psychology

Overview – Key outcomes

· Sports and P.A. are related to the social and cultural contexts in which we live – rarely relates to motivation – context is key 
· Sports and P.A. provide stories and images used to explain and evaluate these contexts 

· Sports and P.A. provide a window into culture and society
· Sport sociology serves as a tool box that enables us to examine social life in context and see connections between our lives and the larger social world 

Definitions

Sport Sociology
· The study of social life, including all forms of interactions and relationships – Canadians 
· Study of social life in context 

· Links between our biographies and the larger social world – what we think we’re doing vs. what should be done
· Focus on groups – group behaviors 
Culture

· The ways of life people create as they participate in groups or society

E.g. disagreement over whether women were allowed to participate in Olympic Ski Jumping or disabled athletes being allowed in Olympics rather than Paralympics 
· These ways of life are created and changed as people interact with each other, as they come to terms with and may emerge as people struggle over:
· What is important in their lives

· How to do things

· How to make sense of their experiences 

Culture – Social Construction

· Sports, as parts of society are social constructions that are given form and meaning by people as they interact with each other under the social, political and economic conditions that exist in their society

· Research in sociology of sport helps us to understand sports as social constructions created by people for particular purposes

· Socially constructed ways of thinking, feeling and acting depending on power relationships  (e.g. media in order to raise awareness for women ski jumpers)
· Emerge over time as people try to survive, meet their needs and achieve a sense of meaning and significance

· Influenced by power relationships
Sports and Culture
· Sports, as parts of culture have forms and meanings that vary from one group and society to the next and vary over time as groups and societies change 

· Sports as contested activities 

Case 2: Sports and Social Construction

What does that mean, “struggles?

· Any disagreement or difference in values resulting in alternative definitions of sports and it’s relationship to society
· Keep gays in – no, out!

· Women should not be in ski jumping!

· Fighting is part of the game!

· No hijabs on the soccer field!

· White men can’t jump

· Women are too fragile for football!

· Hockey is what makes us Canadian!

· Blacks are “natural-born” athletes!
Culture and “Struggle”

Implications for Sport and P.A.:
· The culture of sport and P.A. expresses meanings which:

· Varies from group to group

· Varies over time – sports do not have a timeless essence

· Varies between groups when struggle over meaning occurs 

Society

· A collection of people

· Defined geographical territory

· Unified by political system 

· Shared sense of self-identification that sets them apart from other societies 
Sport – Conventional Definitions (Coakley’s)
· Sports consist of four elements:

I. Physical Activity
· Physical exertion

· Relatively 

II. Competition 

III. Institutionalization

· Rules – official agencies – organizational aspects become important – learning becomes formalized

IV. Motivation(s)

· Intrinsic and extrinsic 
Pros
· Allows sport to be distinguished form other activities 
· Provides a common focus for people doing research and developing theories 
Cons
· Privileges people with the resources to organize competitive games and the interest in doing so

· Overlooks those without resources or inclinations to compete

Sport – Alternative Definition

· Ideas about sport vary over time and place (determine what activities people define as sports)

· Cultural differences

· Contested activities 

· What is the meaning, purpose and, organization of sports?

· Who gets to participate? How?

· How are sports sponsored? Why?

· No universal agreement about purpose, meaning and organization 

· Groups struggle

· To define dominant concepts of sport
· To define what “meaningful” P.A. practices are

· Legitimacy is key 

Kinds of Questions (p. 10) – Critically reflective questions 
· Why some activities but not others?

· Why a certain form of organization?

· Impact on ideas about bodies, masculinity/femininity, race, etc.?

· Impact on you? Your neighbor?

· Power issues: inclusion/exclusion 

· Identify and understand social problems and social issues associated with sports

· Look beyond scores to see sports as social phenomena

· Make informed choices about sport participation and the place of sports in our lives

· Transform sports in progressive ways 

So what does it do? 

· Raises issues of power (inclusion/exclusion/normalization)

· What activities are defined/legitimated as sport

· What activities are understood as meaningful P.A.
· Whose interest does the definition serve

· Who gets to play

· Who decides who gets to play

Difference to Sport Psychology

· Psychology: focus on attributes and processes that exist inside the individual

· Sociologist: study behavior in terms of the social conditions and cultural contexts in which people live their lives 

· Example: different perspectives on burn-out

Psychologist:

i) Focus on attributes and processes that exist inside the individual 

ii) Changes in the individual 
Sociology:
i) Focus on society and on context

ii) Societal changes/social changes

iii) Resolving issues by focusing on the individual leaves power relations unconsidered

Sports as Social Phenomena – Ideologies

· Sports are given special meaning in people’s lives

· Sports are tied to important ideas and beliefs, including ideologies
· Sports are connected with major spheres of social life such as family, economy, media, politics, education, and religion 
· Sports and Family: parental involvement (e.g. coaching), family schedules, participation (disruptive vs. focus)

· Sports and the Economy: money spent (tickets, equipment, membership, bets…), economic of local community, TV rights, corporate sponsorship, salaries of professional athletes

· Sports and Media: sponsorship of major games, technology in sports, global market for sports

· Sports and Politics: national pride, personal image, sport political controversies (e.g. South Africa)
· Sports and Education: interscholastic sport, publicity function of interscholastic sport

· Sports and Religion: church sponsorship of sport, Christianity and athletes 

Ideologies

· Webs of ideas and beliefs that people use to give meaning to the world and make sense of their daily lives and experiences
· Embody the principles, perspectives and viewpoints that underlie our feelings, thoughts and actions 

· To identify what is important, right and natural in that world 

As people use and promote their ideologies, sports and P.A. practices in general become relevant because they can be organized to reinforce or challenge important ideas and beliefs 
Characteristics: 

· Never established “once and for all time”
· Emerge as people struggle over the meaning and organization of social life – involved with social constructions 
· Are complex and sometimes inconsistent 

· Change as power relationships change in society – can be contested
· Change over time according to change of specific social contexts (familial, historical…)
Dominant Ideologies

· Represents the perspectives and ideas favored by people who have power and influence in society

· Serves the interests of people with power and influence

· These ideologies become dominant when more people make sense of their world through them

· Gender ideology refers to:
· A set of interrelated ideas about masculinity, femininity, and relationships between men and women

· Dominant gender ideology consists of prevailing notions of “common sense” about maleness and femaleness in a group or society

· Racial ideology refers to: 
· A set of interrelated ideas that people use to give meaning to skin color and to evaluate people in terms of racial classifications

· Dominant racial ideology consists of prevailing ideas about the meanings of skin color and the characteristics of people classified in various racial categories 

· Class ideology 

· Economic success and failure due to one’s social class 

Why?

· Sports and P.A. are connected to major context of social life (societal institutions) 

· Sports and P.A. contribute to shaping our understandings of society and culture

· Sports and P.A. are embedded in power relations 

Case
Reflect on Sports: Sports as Contested Activities

· Contestation: throughout history, people have regularly disagreed about what sports could and should be

· Led to struggles over three major questions:

1. What are the meaning, purpose, and organization of sports?

· What is defined as “official”

· Connection to social values?

· Type of performance outcomes?

· How are sport experiences evaluated? (Emotionally) 

2. Who participates and under what conditions?

· Both genders playing same sport? Same reward system?

· Is social class and wealth a factor? Criteria for participant and/or spectator?
· Is age a factor? Same access to opportunities?

· Able-bodied vs. disabled – difference in opportunity?

· Is sexual orientation a factor?

3. How will sports be sponsored? Reason for sponsorship?

· Public agencies? Public good?

· Non-profit organization?

· Commercial organization?

· To what extent will sponsors control athletes? What are the legal issues involved?

· Sports change depending on how people in different cultures and societies with different values and beliefs answer these questions 

· Answers are constantly changing and evolving 

· Changes in interests, power, and other social factors 
