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CHAPTERS 5 AND 6: CONCEPTUALIZATION AND OPERATIONALIZATION

Definitions
CONCEPTS: 
	Building blocks of theory
	They are mental images, a family of conceptions. 
Constructs
Some are to simplify reality ex: books
	Could be less or more abstract ex: freedom, democracy
	Some are directly observable, others not
		1. Direct observables: color, weight, height, number of students in this class etc. 
		2. Indirect observables: questionnaires providing information on age, income etc. 
		3. Constructs (theoretical images): IQ, values

Conceptualization
Meaning of your constructs as concrete as possible and as clear as possible before collecting your data. 
Mental process through which we specify concepts, make them precise. 
Involves specifying indicators and dimensions of a concept. 
The goal: specify a working definition, which will aid us in operationalization 
Indicators: markers, signs that tells you about the presence or absence of a concept
Dimensions: terms that defines subgroups or aspects of a concept

Example: religiosity
	Some indicators: attending religious service, fasting, observing holy days etc. 
	Some dimensions: belief, ritual, knowledge, faith etc. 
Example: alienation
	Some indicators: no fulfilment at work
	Some dimensions: from the product, from the work process, from the “species-being”, from each other (you cannot control what you are producing, you cannot use you creativity, once you produce the product you do not know what will happen to it).
Example: kindness 
	Indicators: helping seniors in public transport, donating to charity etc. 
	Dimensions: toward animals, children, strangers etc. 
Example: domestic abuse
	Indicators: Verbal Abuse
	Dimensions: toward family members, physical or psychological abuse 
**For each dimension, decide on which indicators you are going to focus on. 

Conceptualization is still at the abstract level; you must do Operationalization in order to make it more concrete.

Specifying Concepts
Nominal: Arbitrary but does contain commonly held aspects

Operational: Working definition but more clear. Specifies more clearly how we can measure the concept. Example: political activism

Operationalization
· All about measurement. Links the abstract to the concrete level
Example: political activism. How would you operationalize it?? 
Example: racism.
	(Nominal) definition: a belief in the superiority of a particular race and the prejudice based on this
	How would you operationalize it?  
	Note: thinking about dimensions and indicators could help here
		Indicators: verbal racism, social behaviour, rules and regulations
Dimensions: places where racism takes place: labour market, work place, educational institutions, legal system etc.
· It is about measurement
· It is about linking your definition to a specific set of measurement techniques or procedures
At this stage, you should also make sure: 
	To identify your variables and their attributes
	The attributes are mutually exclusive and exhaustive. 
Example: ethnicity
Example: income

Levels of Measurement
Helps you decide how to analyse the data
Help you decide what tools/techniques you can use to measure
“Levels of measurement refers to the relationship among the values assigned to the attributes of a variable” 
1. NOMINAL: 
No ranking, offers a name, or a label or a description
Difference in quality rather than quantity
Examples: Concordia ID
2. ORDINAL: 
Values differ in quantity. Adds order (ranking). Can say one response is “more” or “less” than the other.
3. INTERVAL
	Fixed, uniform intervals. Zero value/point does not mean the variable is not present
Examples: Temperature
4. RATIO
	Meaningful zero point. Have all the other characteristics. Can talk about ratios in a meaningful way
Example: “The abortion laws in this country are not strict enough” 
0=strongly disagree
1=disagree
2=neutral
3=agree
4=strongly agree
What is the level of measurement that is used here?  Ordinal (define, describes and ranks)
Based on the above level of measurement, if the researcher presents you with this statement: 
“Those in category 4 feel more positive about the abortion statement than those in category 0”
Would you say this is a valid statement or not? Valid
Example: the amount of money in your savings account
Example: military titles
Example: students’ reading ability measured by the following categories
	Above average, normal, below average
Example: letter grades. Ordinal
Example: year of birth. Interval
Example: date of birth. Ordinal

Quality of Measurement
RELIABILITY: 
Are you consistent in your measurement? 
Do you get the same results, responses when you replicate? 
Careful: does not ensure accuracy. A measurement can be reliable but inaccurate

How can we improve reliability?? 
1. Clarity is important. 
2. Increase the level of measurement
3. Test-retest method (a.k.a stability reliability) 
		ensures measurement is consistent in one time compared with the results of another time. Make the measurement more than once using the same subjects
4. split-half method (a.k.a equivalence reliability) 
	assessed by using multiple indicators
5. inter-observer reliability
	ensure researchers are getting the same results from the same sample

VALIDITY: 
	Are you actually measuring what you set out to measure?
Types/ways of ensuring validity
1. Face validity
	The eye-ball test. It is a consensus method of measurement validity. 
2. Content validity
	Is the full content of your definition represented in a measure? Measures should cover the whole conceptual space. 
Example: low content validity if you measure the degree of democratization only by the presence/absence of free elections
3. Criterion validity
	indicator predicts future events that are logically connected to a construct
Example: LSAT scores and grades at Law School
4. Construct validity
		your operational definition correlates with other variables in the way that you expect them to. 

CHAPTER 7: SAMPLING

Some concepts: 
· Population: the large pool of individuals, objects, observations etc. about which we want to gather info. It’s the aggregate
· Sample (population): a collection drawn from the population
· Element: the unit about which we collect the info.. such as people…
	Sampling frame: the actual list of sampling units ex: lists of voters, tax records etc. 

Types of Sampling

1. NON-PROBABILITY SAMPLING 
· Associated with: Qualitative research
· Non-random
a. Accidental/haphazard/convenience
· Reliance on available subjects. 
· May be good for exploratory purposes, pretesting questionnaires etc. 
b. Quota sampling 
Improvement over haphazard… 
Identify categories, and then decide how many you want to get in each category. 
Quota sampling: 
	Create a matrix/table describing the characteristics of the population. 
	Use this matrix/table when sampling
c. Purposive (judgmental) sampling 
· Use your judgment and knowledge to decide. 
· Can be used to select samples from hard-to-reach populations.
· Can be used to select deviant cases (“deviant case sampling”) – with the goal to locate peculiar, unusual or different cases. 
· Can be used because you want to study cases that are especially informative
d. Snowball sampling: 
· Easier to reach pop. Difficult to locate (“hidden populations”). 
· Form your sample pop. Through referrals. 
· When do you stop sampling? 
· Reach a Saturation point. 

2. PROBABILITY SAMPLING
· Quantitative research. Bigger sample populations, 
· statistical tools, 
· randomized techniques. 
· Come up with summary descriptions of a variable in our sample (statistic)
· Issue of representativeness
· Generalization

a. Simple random sampling
·  Less efficient, but simple
· Steps: assign numbers from 1 to N to the members of your sampling frame
· Choose numbers from the table of random numbers until n distinct numbers are obtained

b. Systematic random sampling
No random numbers table, need the sampling frame. 
Calculate your sampling interval: 
K= N/n
Choose a number at random, and then select every k-th element. 
 
Caution: periodicity. 

c. Stratified sampling
Divide your population into strata/groups. And take a random sample from each. 
You could use: proportions or separate into groups and then use systematic sampling. 

d. Cluster sampling
· Group population elements into subgroups/subpopulations/clusters
· Choose a random sample from them
· Select every sampling unit within the chosen clusters. 
· List and sample and repeat – multistage cluster sampling



CHAPTER 3: ETHICS

History
· History: biomedical research done by Nazi scientists and researchers. 1949 Nuremberg Code is the first systematic attempt towards regulation. 
 
· Some examples: CIA’s “Artichoke Program”, Tuskegee Syphilis Study (aka Bad Blood)

Main Issues
Context:
Moral universalism versus situation ethics

· Scientific Misconduct: 
· Research fraud: distortion of data or failure to report findings fully and in an honest fashion.  Ex: John Money
· Plagiarism: stealing ideas or writings from another or using these without citation
· Different types of research methods – different challenges
· Zimbardo’s experiment: What were the main issues? 
--------------------
· No harm rule: applies to all research without exception. Include 
· Physical harm
· Psychological abuse, stress, or loss of self-esteem
· Legal harm: researchers are responsible for protecting participants from increased risk of arrest. 
· Avoid creating inequalities among participants (ex: tutoring)

 Question: what happens if you observe illegal activities while doing research? 
	Ex: Taylor’s (1987) study in a mental institution
	Ex: Dr. N. Oliveri’s (1998) study at the Hospital for Sick Children in 	Toronto. 

 The Principle of Voluntary Participation
· Seeking consent to participate in research. Never force. 
 
· This also includes taking into account the specific power relations that are present between the researcher and potential participants.
 
	Ex: profs using students as their participants
 
· Informed consent: an agreement by participants stating that they are willing to be in the study and know something about how the research will be carried out.  
· Informed consent agreement involves: a brief description of the research and how it is going to be carried out, guarantee of anonymity or confidentiality, a statement of risks or discomforts associated with participation etc. 
· Informed consent is a written statement.  
· When dealing with “incompetent subjects” such as children below 18, seek consent from parents, or legal guardians. 

Implied consent: not written. Ex: web surveys, mail-in surveys
 
---------------------------------
Voluntary participation has its limits – what if all research were to be overt research? 

Deception: 
 
Deceit is unethical yet, there is a debate.
 
If used, should still :  
a. use informed consent
b. debrief. 
c. If possible and necessary follow the participants to check they are ok in the long run
 
In other words, it should be justified; and monitored so there is no harm done.

The issue of privacy: 
· Anonymity: participants remain nameless to the researcher, and the public
· Confidentiality: researcher knows the participants identity and information, but protects them to be disclosed to the public. 

Concluding Remarks
· The cardinal principle of protecting and respect for human dignity. 
· A lot of the issues that pertain to ethics involve dilemmas which can be and are being debated. 
· Weighing the benefits and costs of the research and its contribution to our welfare. 


CHAPTER 11: FIELD RESEARCH

How do people do something in the social world? Why do they do it that 
way? What is the social world of a particular group is like? Etc. 
· Discover and describe patterns of social life as it occurs naturally
· To understand a group member’s point of view
· To get a complete picture of a group’s life, beliefs, customs etc. 
	Topics and sites are endless: passengers on a plane, Laundromats, waiting rooms, restaurants, neighborhoods, clubs, medical facilities, youth in schools, cults, social movements etc. 

When you’re doing field research
· You are on the spot recording social life
· Are sufficiently involved with the group
· Observe the group life without disturbing it
· Understand insider’s point of view
· Notice both explicit and tacit aspects of the culture, interactions etc. 
· Notice both ordinary and unusual events and activities
· See relationships, activities, events as parts of a whole
· Use a variety of techniques to collect data
· Typically looking at small units/groups of people. Ex: case study
· Flexible approach to research process
· Grounded theory – inductive appr. 
· Extended case method (Buroway): look into theory first and try to discover gaps
· Institutional ethnography: focus on women and other minority groups. Individuals  discovering broader institutional, structural reasons as to how e.g. a particular group is discriminated against. 

Preparing for the field
 
· Background investigation/litt. Formulate question, focus topic etc. 
	Remember: You are NOT testing hypotheses
· Practice observing and writing notes, build your memory
· Get organized: adjust mindset and attitude, self-knowledge important
· Selecting the site(s): a site is the context in which events, activities, interactions occur.
	there are always alternative sites. Make decisions. 
		Ex: hockey team

Starting the Research
· Gaining access: not always easy ex: women’s shelter, and K. Ducey’s research 
		Your own ascriptive and ascribed characteristics can limit or 	enhance
		Being an outsider or an insider
		Gatekeepers: person(s) who are in a position to deny or allow 	access. Formal or informal. Pivotal positions in the hierarchy of 	the group
· Entering the field: presentation of self

 In the field
· Building and managing relationships: the “dark art of fieldwork”??
	rapport
· “Normalizing social research” in order to build trust
· Performing small favors
· Be interested
· You are a novice now
	Invisibility: your goal is to blend in. One way is through normalizing research. Another, participation. Yet another way: covert research 
	ex: Lauder’s research (2007) on a white supremacist group (the Heritage Front). 
· At this point think about your sites again: if you are familiar to them, then assume the “attitude of strangeness”. 
· Reflexivity important all throughout. 

Techniques
Participant observation
Unstructured interviews 
Observe: the physical space, people and their interactions, verbal 
and non-verbal communication, who are you observing? 
 
Taking notes: 
 
Jotting down notes: not detailed. 
 
Direct observation notes: details of times, places, people in the setting etc. Things
 you heard, said to you, observed. 
Inference notes: what you think happened. 
Analytic notes: think about theory
Methodological: ethics, techniques etc. 

Some suggestions
· Record immediately after being in the field
· Enter dates, time spent etc. 
· Record events in the order they occurred. 
· Try and recall exact phrases
· Be specific
· Reread periodically and add to notes

Recap and some other issues
· Reaction to positivism
· Natural setting
· “Verstehen”
· Rich data; “thick descriptions”
· Flexible
· “ethnographic fallacy” – taking things at face value
		Ex: source of an ethnic conflict
· “ecological validity” – should be thinking about it, although almost impossible to achieve. 
· Sometimes “member validation” used to ensure validity. But has its downside as well. 
·  
· The problem of “provincialism”
· Cannot generalize. 
· Challenge: power relations, and changes to one’s self ex: Blackwood’s research in Indonesia. 





CHAPTER 12: QUALITATIVE INTERVIEWING

Definition
· Qualitative interviewing: “in contrast to a survey interview, a qualitative interview allows the researcher to pursue issues in depth, and gives the respondent freedom to direct the flow of conversation. The researcher typically has a general plan of inquiry but not a standardized set of questions that must be rigidly followed” (Babbie and Benaquisto, 342). 

TYPES of interviews
Structured interviews
· Associated with surveys 
· Highly standardized (the questions are predetermined, you are not allowed to change- same questions to all the different people without changing the formulation of the questions unless is super necessary)
· No deviations (strictly focus on your set of questions and your plan)
· Driven by the research agenda of the researcher

Unstructured  (you initiate a conversation and it can take any direction- the researcher has no power)
	Ethnography

Semi-structured (in between- some sore of structure in order to make sense of the data- you do prepare a list of questions but you are also paying attention to what this people is telling you- you also can formulate new questions and you are proving)
· Qualitative interviews
· Flexibility for wording and follow-up
· Questions can be reordered. 
· Sometimes Interview more than once. 
· Great interest in the interviewee’s perspective, interests and concerns. 

About the process
 
*Kvale (1996: 88)
 
Thematizing
Designing
Interviewing 
Transcribing
Analyzing
Verifying
Reporting



Ethics, and sampling issues
· Think about ethics:
· Protecting participants – anonymity versus confidentiality
· Protecting your data itself– challenges in the field; safety
· Informed consent forms
 
· Sampling: 
· Non-probability (most common purposive, snowball)

Also:
Participants need to be able to: 
· Commit to time requirement
· Willing to share their stories

Types of Questions
· Essential questions: Address the main goals of the study (why are to doing that? is too broad- instead used: how long?, with whom may do it?, what is their goal?)
· Extra questions: Similar to essential questions; testing reliability
 
· Throw-away questions: Demographic; building rapport; to provide a ‘breather’ (easy questions, they give people the sense of trust- ex: age, gender, married- you start with them too)

· Probing questions: Follow-up and tease out details

Formulation of Questions

Use open-ended questions: 
Whose job is considered more important in the family? Versus thinking about your job and your partner’s, whose would you say is considered more important in your family? 
 
Would you be alright with your daughter dating an Irish man? Versus what would you think if your daughter wanted to date an Irish man?
 
Close-ended questions: 
Are ok too – find about characteristics; behaviour etc.  
Are you a member of any political organizations? 
Do you volunteer? If yes, where do you volunteer at? How often? 
What is your age? Where were you born? Etc. 

Use simple language, avoiding vagueness, jargon, confusion, slang
X Did you drown in booze until you were totally plastered last weekend?
Y Did you have any alcoholic drink last weekend?
X What is your income? Too vague
X How did your experiences shape your understanding of being Armenian? Too academic and too general
X What would you say about the relationship between globalization, transnationalism and diaspora Armenians today? Concepts are not define clearly
 
Avoid prestige bias: referring to a famous person can influence the response
Most academics argue that the Armenian diaspora is…. Do you agree? 
According to S. Harper, we should …. Would you agree?

Avoid leading questions: 
You don’t drink do you? 
Wouldn’t you agree that we all share the same outlook on life? 
Wouldn’t you agree that today, and as often stated by Obama, we are living in a world where ideology is racialized and ethnicized? 

Avoid double-barrelled questions:  and/or questions
When you retire would you consider leaving Canada, and relocating to Armenia?  
Would you want your children to learn more than three languages and travel all over the world? 

Ask questions that your respondents can answer
Why were you an angry as a kid? 
What was your parents’ favorite shows growing up?  

Avoid double-negatives
Do you disagree with those who do not want to build a new city library? 

Interview Guide
· Ask open-ended questions as much as possible
· Pay attention to how you ask the question (i.e. why; normalizing behaviors)
· Be flexible; this is a guide and can, and will, change. 
· Ordering of your questions: What should be your last question; what should be your first question? Essential questions are in the middle, you start with throw away questions and you finish with throw away questions
· Always probe
· Try and organize questions around topics/themes

Interview Guide: Regarding the Process
· Converse – should not be a mechanistic process; should flow 
· Also related to flexibility
· Listen
· Probe, probe, and probe. 
· Think about the setting: where and when? 
· Think about safety, confidentiality, distractions etc. 
· Recording
· Duration of the interview (sociologist go for an hour an hour and a half- and that’s a lot)
· Test your questions beforehand (to make sure they are simple and relevant)
· Rehearse (to make everything flow nice and slow- you already know the questions- is a bit of a performance)
· Be interested and respectful
· Do not cut them off; but if necessary, gently bring them back to the core issues
· Never begin an interview cold (you are initiating a relationship)
· Remember your purpose 
· Think about appearance (how are you going to dress- how are you going to talk with this people)
· Be appreciative – ending an interview is just as important
· Practice, practice, practice

The dynamics
· Silences are not that bad

Give them time, do not rush
 
· Echoing
 
	Balance between making them comfortable and taking over the interview
 
	Be aware and beware: Could impose judgment and desire to please
 
· Humility and respect

After the interview….
· Keeping notes
	Anything unusual, setting, distractions etc. 
	Note a body language, if the person got distracted, anything problematic.
 
· Transcribe: time-consuming
	Give yourself 4-5 hours to transcribe 1 hour of audio
 
· Analysis
	Looking for common themes – more on this later
	Looking for similarities and differences
	To analyse you data you do not have to wait till the end
	Theoretical analysis happens at the end




CHAPTER 12: FOCUS GROUPS

· “A qualitative research technique in which people are informally “interviewed” in a group-discussion setting”. Sometimes also called: group interviews. 

· Peoples against attitudes- behavior. 

· “Explicit use of group interaction to produce data”
 
· Can be used for: exploratory research, explanatory research etc. 
 
· You can use it in combination with other techniques such as surveys (e.g. before or after survey), content analysis etc. 
 
· Could be used to test questions for surveys

· Reliability tends to be lower

· Validity tends to be higher

Procedure
· Decide on the size of the group
 
· Typically 6-12 for each focus group, but could vary. 
 
· Composition: homogenous (characteristic of people should be the same of similar). 
 
· Ex: Sears, 2006: adolescents’ perceptions of abuse in heterosexual relationships. 
 	4 francophone, 3 anglophone schools; grades 9 to 11
	Used 26 groups and divided them by sex (13 female gr. And 13 male); groups consisted of students who were in the same grade

· In a typical study: conduct 4-6 focus groups. 
 
· When do you stop? Best guide is “theoretical”. Look for the “saturation of responses”

The Moderator
 The role of the Moderator: facilitator
 
Facilitate free, open discussion; follows an interview guide
The must ensure confidentiality
Everybody knows everybody
Their role is to open and keep a discussion without interfering much
They role is to make sure that people talk
The must ensure that people do not get out of topic to much
They are guiding the conversation without interfering to much
Critical role
 
Ex: Interview Guide (Sears, 2006)
 
Psychological abuse: 
 
Introduction- Question: we are meeting to talk about your views, opinion, and feelings about dating violence. To begin with, when I talk about dating violence, what kind of things do you think about? 
 
Transition question: there is much talk these days about the kinds of violence that occur in relationships, including teenage dating relationships. Are there things that go on between dating teenagers that you would call violence? 

·  Key questions: one type of problem that is talked about is emotional abuse. This term is often associated with particular behaviors between partners including insults, controlling pressuring and yelling. Let’s discuss these one at a time: a) insulting one’s partner, b)controlling; c)yelling
 
· When emotional abuse does happen, is it important enough to do something about it? Why? 
 
· Ending question: Given everything that we have discussed during the past hour or so, what stands out as most important to you? 
 
· Is there any point you would have liked to comment on further? 
 
Summary: a summary is provided, and then the respondents are asked if this is an accurate summary. Are there any points which you think are important and which I have not mentioned? Or which we have not discussed? 

Ex: McCarthy et al (2003)
 Combines: content analysis with focus groups
 6 focus groups: 3 Black, and 3 White; each with 3 members. 
 Self identification as Black or White. 
 All male, university, soccer club. 
 Same race moderators. 





 Some advantages
· Open expression of ideas
· Marginalized groups (tends to give voice to those marginalized people- feminists use it a lot- is to get rid of the power dynamics between researcher and research)
· Could be helpful for survey research
· Participants query each other, and explain their answers to each other (proving happens naturally)
· Speedy results (you do get data pretty fast)
· You are able to locate and study transient population (hard to locate people- like homeless- sex workers- food banks- hard to reach/ hard to locate)
· You can actually capture not only verbal but non-verbal reactions 

Some disadvantages
· Only one or few topic can be covered (limited to a few issues- 1 or maybe 2 connected issues)
· Less control 
· Difficult to reconcile the differences that arise between individual-only and focus group context responses (only gathers data at the group level)
· A “polarization effect” may be there (people trough discussion start to occupy extreme position regarding an issue- it gives a group analysis, even tough individuals are polarized, very careful with the analysis)
· Possibility of groupthink (everybody start to agree with each other- plant a person inside the group to look out for the group think- is not the moderator’s job)
· Analysis part is not easy (jungle data- is even harder to make sense of the data)

CHAPTER 10: UNOBTRUSIVE RESEARCH

(Or NONREACTIVE RESEARCH- you are not studying people directly but traces that the left behind- innovating research- ex: alcohol consumption: check the recycling bin)
Quantitative numerical data
Existing Statistics
· Best for topics that involve info. Routinely collected by organizations
· Secondary analysis is a special case of existing statistics (what do you receive is the raw data)
 
Some Advantages: 
· Save time
· Large sample pop (good in quality)
· Generalize findings (large population sample- national and international data)
· Cross-cultural, longitudinal studies
· Replication

Disadvantages/challenges:
· Know your unit of analysis (you might have the data at the group level- be careful with committing a fallacy)
· Categories used: the problem of “vanishing sample” (when the open an other column, you are missing information that you are interested in)
· Problems about defining– concerns validity (definitions don’t match- validity problem- can be fixed because they have a detailed methodological notes including definitions)
· Definitions may change over time – concerns reliability (is related to replication)
· Systematic errors in collecting, organizing, reporting – measurement validity
 
Content Analysis (the analysis of recorded human communication- social and cultural artifacts)
· “Analysis of recorded human communication”
· Who communicated, what (is it), when (it was produced), why (do the do it), and to what effect? (Similar questions that journalist and historians ask)
· Examples: propaganda texts, diaries, political speeches, TV series, commercials, ads, song lyrics, paintings etc. 
· Debate over qualitative or quantitative (is both. There two types of content analysis quanti and quali and the debate in whether we should focus more on quali or quanti)
· Debate over the use of: latent (interpreting- reading social artifacts in order to get to the implicit meaning given the context [this is not scientific/ everyone has their own interpretation- on the other hard, it is scientific because you are not understanding- lastly, lest use it together]) versus manifest (surface meaning, limits the study of social artifacts to what is present to you eyes, to what it can be counted [good numerical data/ countable]) ex: study of Rambo- Terminator
· Debate over deep structure (latent analysis) versus surface structure (manifest)
· This debate is artificial, what you must do is to use both. 

Sampling: different stages; both non-random and random tech. 
 
Both inductive and deductive. But induction should not be undertaken to the exclusion of the other. 
 
What to analyze? 
· Words, their frequency and pairing
· Characters, frequency
· Items
· Concept clusters
· Value positions etc. 
 
Ex: You would like to know how Aboriginals in Canada are portrayed in newspapers. 
 Your unit of analysis is: newspapers
· Sampling of the newspapers- use both
· Specify what to look for in these newspapers
· Which period? Time frame
· Sampling again… 
· Look for: the tone of the article, positive or negative roles, what is the context? Etc. 
· Going from very general to specific

Ex: Gerbner’s research on violence in movies and prime time TV series
 
In order to make sense: 
· Design a coding schedule (excel sheet onto which you enter your data- work sheet)
· Design a coding manual (list of items that you want to pay attention to- outline- instructions sheet)

Ex: Interested in analyzing crime reports in your local newspaper. 
Limit study to crimes where the victim is a person rather than an organization, and consider these variables:  
1. Gender of the victim
2. Gender of the perpetrator
3. The nature of the offense
4. Occupation of the perpetrator
5. Occupation of victim
6. Age of victim
7. Age of perpetrator
8. Position of news item in the paper

· Coding manual: 
Gender of victim
1. Male
2. Female
3. Unknown

Position of news item
1. Front page
2. Inside
3. Back page

Nature of offense
1. Sexual offense
2. Theft
3. Drug related
4. Murder
Etc. 

Each case should be clearly defined
Your coding should have:
· Clear instructions
· Mutually exclusive categories
· Exhaustive categories
· Look at processes- over time
 
Some Strengths: 
· Economy in time and money
· Flexible enough
· Replication
Some Weaknesses: 
· Inter-coder reliability (researcher team must understand the same thing so they will code the same thing)
· Reliability and validity issues (latent content analysis tend to have low levels of reliability- manifest has higher level of reliability... latent higher validity and manifest lower validity)
· Limited yourself to recorder communication
 

Comparative-Historical Research (is not a research method by itself, is a type of research)
· Explanation of temporal events
· Tend to limits cases to a small number to analyse (sociologist)
· Use of systematic and contextualized comparison
· Qualitative and quantitative
· Use different methods to make sense of the data
· Traditionally, but not exclusively, idiographic (explain the entire thing- every single angle)
· Both deductive and inductive
· Verstehen (meaning of things- why how it happen)

Examples: 
· Social origins of regime types
· Sources of social power
· Empires and their legacies
· Causes of social revolutions
· Warfare, state-building, citizenship
· The “civilizing curve” – manners, and state-building

Steps: 
· Read, read, read, and formulate your question
· Time dimension – justify
· Comparative basis – justify
· Locate data
· Primary (existing in public arcades), secondary (books written- historical pieces), running records (is primary data- collected regularly by an institution over a long period of time), oral history (primary data- interviews- powerful technique to protect history)
· Always think: data and theory (think in the data based on a sociological theory)

· Know your data: “external criticism” (authenticity of your documents) and “internal criticism” (ensuring that the content of the documents is of good quality and true)
· Know the context: the problem of anachronism; determinism; Eurocentrism
 
· Issues of equivalence: 
· Lexicon equivalence: correct translation of words and phrases
· Contextual equivalence: correct application of concepts taking context into account
· Conceptual equivalence: whether we could apply the same concepts across cultures or historical periods

CHAPTER 8: EXPERIMENTS

General Outlook
· Begins with a hypothesis
· Modify stg. In a situation
· Compare outcomes with and without the modification
 
· By nature, limited to research questions where you can control for, manipulate variables, conditions
Main Parts
· Independent variable (treatment or experimental stimulus)
· Measure independent variable by modifying, manipulating conditions
 
· Dependent variable: physical conditions, behaviors, feelings etc. that change in response to treatment
· Pretest: measurement of dependent prior to the introduction of treatment
· Posttest: measurement of dependent after the treatment has been introduced
· Experimental group: group that receives the treatment
· Control group: does not receive the treatment
 
Steps in conducting an experiment (Neuman)
· Formulate your hypothesis
· Decide on your design
· Decide how to introduce the treatment
· Develop a valid and reliable measure of the dependent variable
· Set up an experimental setting and run a pilot test
· Locate appropriate subjects
· Conduct experiment
· Debrief subjects
· Examine data
 
Designs
· Classical experimental design: 
· Randomly assign to control and experimental groups
· Pretest for both groups
· Introduce stimulus to experimental group only
· Posttest for both groups
 
· Example: you are going to test whether exposure to violent programming leads to any changes in children’s behavior toward each other. 
 
· One-shot case study design: 
· Has one group
· A treatment
· Post test only
· (Lacks a control group- no random assignment)
 
· One-Group Pretest-Posttest Design:
· One group
· Pretest
· Treatment
· Posttest
· (lacks a control group - no random assignment)
· Static Group Comparison: 
· Two groups
· Posttest
· Treatment
· No random assignment, no pretest
·  
· Two-Group Posttest-Only Design
· Identical to static group comparison but
· Randomly assigned groups

Threats to Internal Validity
Ability to eliminate alternative explanations of the dependent variable
 
a. History: an event that occurs during the experiments and influences the dependent variable
 
b. Maturation: changes in subjects’ psychological, emotional biological etc. states
 
c. Testing: more than the treatment influences dependent such as remembering, trying to look good etc. 

Threats… 
d. Instrumentation: the measure for the dependent variable changes over time. 
e. Experimental Mortality: when some subjects do not continue the experiment
 
f. Statistical Regression: problem of extreme values
 
g. Diffusion of treatment (contamination): participants communicating with each other and learn about the treatment
h. Experimenter expectancy: the researcher’s behavior threatening validity
 
· External validity: 
· Generalizability. 
· Threat: reactivity – ex: Hawthorne effect
Assessment
· Strengths: 
· Cause-effect relationships
· Replication
· Weaknesses
· Complexity of real life not captured
· Limited to certain types of questions

CHAPTER 9: SURVEYS

General Notes
· Many respondents, answering the same questions about: behavior, expectations, attitudes/beliefs, knowledge, self-classification/identification etc. 
· You may use many variables, and test several hypotheses. 
· Do you consider yourself liberal, moderate or conservative? Do you consider yourself Irish or Canadian first? 
 
· Are you married, single, separated etc.? Do you belong to a political organization? 
 
· What do you think is the biggest problem Canada is facing these days? 
 
· Who is our current President/prime minister? 

Steps
· Start off with a hypothesis, or sets of hypotheses
· Decide on the type of survey, and design
· Think about sampling
· Do a pilot study if possible
· Locate respondents, collect data
· Analysis
· The goal is to have some level of standardization

Constructing the Questionnaire
· Avoid jargon, slang and abbreviations
· Do you usually get smashed out of your skull when you go out drinking? 
· Do you feel alienated at your workplace? 
· Avoid confusion, vagueness
· Ex: What is your income? 
· Ex: Do you exercise regularly? 
· Avoid prestige bias

The Questionnaire
· Avoid double-barrelled questions
· Ex: Do you think Canada should withdraw from Afghanistan and spend less on the military? 
· Avoid leading (or loaded) questions
· Don’t you think there should be another student demonstration protesting the proposed tuition increases? 
· Avoid double-negatives
· Do you disagree with the arguments that there should not be any more tuition hikes? 
· Avoid asking questions that are beyond your respondents’ capabilities
· How did you feel the first time you witnessed your mom and dad arguing? 
  
Example: Karl Marx’s survey designed to be administered to French socialists:
· Question #100: “What is the general physical, intellectual, and moral condition of men and women employed in your trade?”

Types of Questions
· Open-ended: unstructured, free response
· 	What is your favorite outdoor activity?
· Close-ended: structured, fixed response
· 	Is Mr. Harper doing a very good, good, fair, or poor job as PM?
 
· Both have their advantages and disadvantages. 
 
· Two structural requirements for close-ended: mutually exclusive and exhaustive response categories. 

· The respondent should not feel compelled to choose more than one; and should be provided with all the possible responses
· Ex: Where do you currently work? 
· The response categories should be balanced: 
 
· What kind of job is Obama doing in reducing unemployment? 
· Outstanding, excellent, poor
 
· Use contingency questions: to avoid asking questions that are irrelevant for a respondent: 
· During the past week did you consume any alcohol? Yes, No
· 	If you answered “no” skip to question 8, if you answered “yes” – provide response categories

Administering the survey
· Face-to-face: relatively higher response rates can be secured; probing possible; clarifications possible. But: costly, interviewer bias
· Mail: cheapest, cover wide geographical areas, offer anonymity, avoid interviewer bias. But: response rates tend to be low; open-ended do poorly. 
· Web: fast and cheap. But think about your question and the sample population you want to have. 
· Telephone: control the sequence of questions, can probe, clarify, contingency questions can be used effectively. But: higher cost, and limited interview times, interviewer bias, open-ended hard to administer. 

Some General Guidelines
· Have a clear introduction
· Ordering of items: opening questions should be non-threatening, interesting and easy to answer. Save the boring/demographic questions for later (self-administered surveys). Interview surveys: do the reverse. 
· Organize questions around common topics, and orient respondents
· Train the interviewers
· If self-administered, then, think about how to visually design your questionnaire
· Provides data on large sample populations, standardized data which could be easily quantified, can look into multiple relationships between variables etc. 
· Threats could include low response rates. Inflexible research process. Only research certain issues (hard to inquire into meanings). Broad but not deep. 

CHAPTERS 15 AND 16: QUANTITATIVE RESEARCH

General Outlook
· Measurement based on “hard” data
· Establishing causality
· Replication
· Chance to deal with large databases – generalization
· Nice, clear summary information
· Limited to certain types of questions


Univariate analysis

Univariate analysis
 
· Describes only one variable. 
 
a. Frequency distribution
· Summary information with a raw count or percentages. The latter more useful. 
· Describes the frequency
· Common presentations: bar charts, pie charts etc. 

b. Measures of central tendency
· Mean: arithmetic average
· Mode: most commonly occurring
· Median: the middle point

Ex: data on how many times 20 people attended a political rally over the past year
 
0 	13 	49 	2 	3 
9 	9 	3 	2 	8 	 
2 	4 	0 	3 	6 
10 	2 	8 	18 	2
 
MeanL 7.65
 The average times 20 people attended a political rally over the past year is 7.65
 
Median: look for the middle attribute
 
Even samples: (n/2); (n/2)+1 =>look for these case values, and take the average. But first, rank: from lowest to highest

· Cases				case values
· 0				1
· 0				2	
· 2				3
· 2				4	
· 2				5	
· 2				6 etc. 
· 2
· 3
· 3
· 3
· 4
· 6
· 8
· 8
· 9
· 9
· 10
· 13
· 18
· 49
 
· Case values: 10th and 11th (20/2; (20/2)+1)
· Median: 3.5

Median: Over the past year, and out of our sample of 20 people 50% attended a political rally less than 3.5 times and 50% more than 3.5 times. 

Mode: 2 - Put of 20 people we have information on, more of them attended a political rally 2 times than any number of times over the past year. 

Mean: affected by extreme values. For distributions highly skewed, median is a more meaningful indicator. 
 
c. Measures of variation
 
Range: indicates the two extreme values in the data set. 
 
Standard deviation: index of the amount of variability. A higher standard deviation indicates the data are more dispersed out around the mean. 

Bivariate analysis
· Exploring two variables and the relationship between them. 
 
· If associated: covariance; 
· If not: independence
 
a. Scattergram (scatterplot)
 
· Graph on which the researcher plots each case or observation where each axis represents one variable. 
 
· Usually: independent goes on the horizontal, and dependent on the vertical axis. 
 
· Tells us about: whether there is covariance or independence. Whether the relationship is linear or not. About the direction of the relationship. About precision
[image: ]
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Multivariate analysis

Elaboration model: 
 
· The goal is to analyze the relationship between two variables and how or whether this relationship changes when a third variable is introduced
· Based on preparing a set of tables
· Start with the bivariate table using your original variables (zero-order relationship)
· Use the third (control variable) to create partial tables
· Look at column differences in each to determine the outcome





Four possible outcomes: 

· Replication: partials are replicated or reproduce the same relationship that existed in the bivariate table before you introduce your control variable. Control variable has no effect on the zero-order relationship. 
· Specification: when one partial replicates the bivariate relationship but other partials do not. 

The following two outcomes are contingent upon the characteristic of the control variable (antecedent vs. intervening):
 
· Interpretation: the relationship disappears/is significantly reduced. Only if the control variable is intervening
· Explanation: spuriousness. Control variable  is antecedent. Partial differences are reduced to zero or become insignificant (i.e. column differences less than 10%). 
 
Example: 
Gender		Education		Income		n
W		10		low		high				
W		170		low		low				
W		70		high		high				
W		10		high		low				
M		10		low		high				
M		20		low		low				
M		150		high		high				
M		30		high		low				

· N=470
· Hypothesis: “men make more money than women”
· Zero-order relationship: Gender and level of Income
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Multiple Choice Questions

1. A disadvantage of stratified sampling is that it

a. Denies you the use of probability sampling
b. Requires you to have some prior knowledge about the elements in the population prior to drawing the sample
c. Usually requires samples that are larger than those required by simple random sampling
d. All of the above
e. None of the above

2. Asking subjects “did your children go to high school?” after they told you that they had no children violates which of the following criteria in question construction? 

a. Avoid double-barreled questions
b. Avoid biased items
c. Avoid negative items
d. Questions should be open-ended
e. Questions should be relevant

3. Which of the following is true about secondary data analysis as a research method? 

a. A gap may exist between a researcher’s conceptualization of a variable and how it is measured in available data
b. Locating data with specific variables of interest can be time consuming and sometimes a researcher may not have the data she needs
c. Information about how data was collected may be insufficient to determines whether there is bias
d. It saves you money you would otherwise spend on collecting the data yourself
e. All of the above are true

4. Which of the following is/are true about historical-sociological research? 

a. The researcher wants to discover mechanisms and processes
b. The researcher wants to get at the meanings of things, processes etc. 
c. The researcher should ascertain whether the documents are authentic or not
d. Only a and c are true
e. All of the above are true

5. Which of the following is NOT a strength of content analysis? 

a. Economy in time and money
b. Flexibility and safety
c. Allows processes over time
d. No need to deal with issues of operationalization
e. All of the above are strengths. 

6. Coding schedule refers to: 

a. [bookmark: _GoBack]The list of instructions for each dimension being coded
b. The form onto which the data are entered
c. The guide to coders on what should be taken into account in coding a particular dimension
d. All of the above
e. None of the above


7. In sociology, focus group research is usually done 

a. As an exploratory research to get to know recent social issues and familiarize with the settings
b. In combination with survey research in order to gain more insight into certain issues
c. To test questions to be used in survey research
d. To produce data out of group interaction
e. All of the above

8. Natalka wants to make sure that she is covering the full range of meanings in her measurement of happiness among college students. Given this, she is particularly concerned with: 
a. Face validity
b. Criterion validity
c. Content validity
d. Reliability
e. Both a and d

9. Which guideline does the following question violate: “Do you not find that youth violence today is not a serious crime in Canada?”

a. Avoid double-barreled questions
b. Avoid leading questions
c. Avoid negative items
d. Both b and c
e. All of the above







10. Professor Miller taped eight focus groups to examine citizens’ attitudes toward park development. As a research methods student, you told her that an advantage of the focus group is
a. High validity
b. Moderators need little skill
c. Data tapes are easily analyzed
d. Both b and c
e. All of the above

11. You are doing research on hospital personnel – orderlies, technicians, nurses and doctors. You want to be sure that you draw a sample that has cases in each of these categories. You want to use probability sampling as well. An appropriate strategy would be to use which of the following sampling techniques? 

a. Simple random
b. Quota sampling
c. Stratified sampling
d. Accidental sampling
e. Purposive sampling

12. In depth interview studies are most likely to use

a. Small probability samples
b. Large probability samples
c. Small non-probability samples
d. Large non-probability samples
e. Only a and c

13. The field researcher typically 
a. Seldom (or never) approaches the task with precisely defined hypotheses to be tested
b. Attempts to make sense out of an ongoing process that cannot always be predicted in advance
c. Alternates between induction and deduction
d. Makes initial observations, develops tentative conclusions that suggest further observation, and revises conclusions
e. All of the above

14. In comparison to using manifest coding in content analysis, coding latent content
a. Has a disadvantage in terms of validity
b. Has an advantage in terms of reliability
c. Is better designed for tapping the underlying meaning of communication
d. Has an advantage over reactivity
e. All of the above

15. For which of the following topics is content analysis least likely to be useful/appropriate? 
a. Themes in newspaper editorials
b. The content of  photographs used in a textbook
c. The theme of love in song lyrics
d. Dating patterns among high school seniors
e. For all of them content analysis could be useful

16. Debriefing subjects helps deal with the ethical issue of: 

a. Obtaining full and informed consent before a study begins
b. Using deceit in studying humans
c. Targeting vulnerable populations
d. Avoiding legal harm to participants
e. Violating anonymity of research participants


17. Among the advantages of field research is/are that it
a. Yields precise descriptive statements about a large population
b. Allows for modification of research design
c. Produces definitive conclusions
d. Involves the uniform application of precise operational definitions
e. All of the above

18. Which of the following is POOR advice for a researcher who uses qualitative interviewing? 

a. Learn to listen, think and talk almost at the same time
b. Be interested
c. Do not deviate from your schedule of questions
d. Don not try to halt your respondent’s line of discussion 
e. All of the above are good advice (i.e. none of the above are poor advice)


*Please note that we have covered all of these questions in class. If you were absent in class during those discussions, please ask your classmates for the answers. 


Short answer questions: 

1. What are the differences between stratified sampling and quota sampling? 
2. What does lexicon equivalence refer to? Also, please give an example to illustrate. 
3. What is “ecological validity”? 
4. How is latent content analysis different from manifest content analysis? Discuss and give an example to illustrate. 

SAMPLE QUESTIONNAIRE: HOW WOULD YOU FIX IT?

“Hello. I am taking a sociology course on research methods and would like to ask you some questions. Would that be ok?”
IS VAGUE, IT IS OKE THE PERSON INCLUDES AND INTRODUCTION BUT IS MISSING GENERAL GUIDELINES

1. Were you ever scared that you were HIV-positive? 
 Yes		No   
ITS UNEASY TO ANWSER. IT SHOULD ME MOVE SOMEWHERE IN THE MIDDLE. 

For question 2 to 6 please answer agree or disagree
LITTLE BOXES MISSING
2. As a religious person, I feel sorry for AIDS victims ASSUMING EVERY BODY IS RELIGIOUS
3. I think victims of any disease deserve compassion JUDGEMENT
4. I think the new legislation will be a boon to AIDS victims WTF IS BOON
5. The government should allocate more money to AIDS research
6. People with AIDS and other sexual diseases should be quarantined
If agree, has your viewpoint changed since the 1980s when AIDS first widely emerged? 
Yes      No
Now, there are just a few more questions

7. If one were planned, would you fight having an AIDS hospice on your street? Yes      No
FINE
8. How does your spouse feel about AIDS victims? 
	Compassionate ________ Sympathetic ___________
	Concerned ___________ Angry _____________
	Don’t know _________________
THEY MIGHT NOT HAVE A SPOUSE, CONTENGENCY QUESTION MAY BE USED. BE CAREFULL WITH QUESTIONS ABOUT OTHERS
9. Elizabeth Taylor has raised much money for AIDS research. Should people be doing more fundraising in this area? 
Yes 		No
MISLEADING BECAUSE OF THE NAME
10. Do you know any AIDS victims? Yes ______ No ___________
FINE
Finally, I need a few facts for comparison purposes: 

11. Did you graduate from high school? Yes ________ No ________
FINE
12. How old are you? 
FINE
13. Did you ever yourself tested for AIDS?  Yes ___ No ____
FINE
ORDERING IS TERRIBLE 

EXPERIMENTS: 

Here’s a description of an experimental study: 

Researchers wanted to determine whether students were more relaxed after a short period of rest in which classical music was playing compared to a rest period without music. The experimental group was comprised of the first 20 students who arrived at the research room. The next 20 students who arrived comprised the control group. Upon arrival, members of both groups wore a wrist band for five minutes that measured their skin temperature, since skin temperature is lower during times of stress. After this measurement of level of relaxation, the experimental and control groups were assigned to separate rooms for 20 minutes. During this period, the experimental group heard classical music, while the control group did not. Following the rest period, both groups of students were asked to assess their level of relaxation on a 10-point scale with higher scores indicating greater relaxation. During the rest period, rock and roll music could be heard from a car radio on the street. As well, three students in the control group used the bathroom during the rest period. At the end of the experiment, the researchers concluded that classical music during a rest period does not indicate relaxation, since the two groups had equivalent final relaxation scores. 

Is the researchers’ conclusion a valid one? If not, what sources of internal invalidity problems might have confounded their conclusion? 

ROCK MUSIC COMING UP: HISTERY REFERS TO AN EVENT THAT HAPPENS OUTSIDE YOUR EXPERIMIENT BUT IT CAN INFLUECE IT. 

IT IS NOT RANDOM, SELECTION BIAS (THE GROUP CARACTERISTICS MAY BE BIAS BECAUSE OF THE WAY OF SELECTION)

INSTRUMENTATION: YOU ARE MEASURING THE INDEPENDENT VARIABLE BY USING DIFERENT INSTRUMENTS. THE EXPERIMENT MEASURE HAS TWO DIF WAYS OF MEASURING THE DEPENDENT VARIABLE. INTERNAL VALIDITY PROBLEM.  

CONFUSION OF TREATMENT:  EXPERIMENTAL GROUP GATHERING DATA AND CHANGING THE RESULTS
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Gender     Miles Driven       #accidents     n     W       few       Many       20   W       few       few       180   W       many       many       80   W       many       few       20   M       few       many       5   M       few       few       45   M       many       many       160   M       many       few       40     Hypothesis: “m e n have more automobile  accidents than do women”     Control variable: number of miles driven  
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Zero - order relationship   Raw data         percentaged       #accidents         #accidents  

gender  few  many   Gender  few  M any  

M en  85  165   men  34.0%  66.0%  

women  200  100   women  66.7%  33.3%  
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Introduce control variable:  miles driven     Few miles driven           Many miles driven           Accidents           accidents  

 few  many    few  many  

men  45  5   M en  40  160  

women  180  20   women  20  80  

   

 few  many   Column1  few  many  

men  90%  10%   M en  20%  80%  

women  90%  10%   women  20%  80%  

    INTERPRET! WHAT DOES THIS MEAN???    


image8.emf
Example: level of prejudice (high, low), and the region of college (west, east).      Zero order relationship:        

 L ow  high  

west  34.00%  66.00%  

east  66.70%  33.30%  

  Control for: region of childhood (west, east)             Region of childhood         West             east    

 L ow  H igh    low  high  

west  20%  80%   west  90%  10%  

east  20%  80%   east  90%  10%  

 


image9.emf
Example: The researcher hypothesizes that “old people attend church more frequently than  younger individuals”.      What is the independent variable?  Dependent variable?      The researcher constructs the following bivariate table that summarizes her zero - order  relationship.      Attributes for age: young, old   Attributes for church attendance: frequent (F), Not so frequent (NSF)             Church Attendance             F       NSF     Young         26%       75%   Old         60%       40%     What does this table show? Is your zero - order relationship significant?   


image10.emf
The researcher then introduces a control variable: religious affiliation. She wants to test if the  introduction of this variable changes t he relationship between the two original variables. And if  so, how? She then constructs her partial tables based on the  attributes of the  control variable:      For  Catholics :      Church attendance     F   NSF   Young     26%   73%   Old     59%   4 1 %     For  Protestants :     Church   attendance         F   NSF     Young     25%   75%   Old     61%   39 %     What conclusion do you reach? What is the outcome?   


image1.emf
A.   Bivariate Tables     Contingency tables: the value of the dependent variable is contingent on the independent.      Rule of thumb when reading a table that someone else has prepared.      Example: religious service attendance by men and women               Gender                        

Attendance  Men  Women  

Weekly or more  21%  28%  

Less often  79%  72%  

 (4,910)  (5,327)  
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Example:  Gender  –   Literacy levels Classification Crosstabulation (in percentages)             Literacy   Levels          

Gender  Low  High  Total  

Female  81.5%  18.5%  100%  

Male  75.2%  24.8%  100%  

 


image3.emf
Table 1: zero - order relationship  

 Low   High   total  

M en  50  160  210  

W omen  180  80  260  

T otal  230  240   

 Low  H igh  

M en  23.80%  76.20%  

women  69.20%  30.80%  
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Control for education (third variable)     Low education             high education                                 Income              Income  

 low  high    low  high  

M en  20  10   M en  30  150  

W omen  170  10   W omen  70  10  

          Income                  Income  

 L ow  high    low  high  

M en  66.70%  33.30%   M en  16.70%  83.30%  

women  94.40%  5.60%   W omen  87.50%  12.50%  
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