Marketing ADM

Chapter 1 Review of Marketing 

PowerPoint 
Building Value 

Strong companies need to build and maintain a loyal customer base and each company must distinguish themselves from its competitors by offering products and services and a strong brand that appeal to customers.
Customers of Tim Horton’s appreciate their convenience locations, variety of coffee and food choice and good prices.  This equates to great customer value!

What is marketing?

Marketing is a set of business practices designed to plan for and present an organization’s products or services in ways that build effective customer relationships
The interrelated marketing mix – or the 4 P’s – creates, transacts, communicates & delivers value.
Requires thoughtful planning w/ emphasis on the ethical implications of decisions made on the consumer and society in general.

Textbook Notes 

Def Marketing is a set of business practices designed to plan for and present an organization’s products or services in ways that build effective customer relationships

Def  marketing plan: a written document composed of an analysis of the current marketing situation, opportunities and threats for the firm, marketing objectives and strategy specified in terms of the four Ps, action programs and projected or performance income and other financial statements 

Marketing is about satisfying customer needs and wants 

Def  need: a person feeling psychologically deprived of basic necessities, such as good, clothing, shelter and safety.

Def  want: the particular way in which a person chooses to satisfy a need, which is shaped by a person’s knowledge, culture and personality. 

To understand customer needs and wants, the company must first identify the customers or market for its product or service.

Def  market refers to the groups of people who need or want a company’s products or services and have the ability and willingness to buy them. 


Chapter 2 & 3  NEW PROF 

Step 2: Situation Analysis 

Where are we now?

SWOT Analysis and environmental scanning 

SWOT Analysis: 

Strengths  - internal capabilities that help a company reach its goals
Weaknesses – internal limitations that may hinder a company reach its goals 

Opportunities – conditions in the external environment 
Threats – conditions in the external environment that do not relate to existing strengths or favor areas of current weakness. 


Chapter 3 

Environmental Scanning 


Bloomberg Project 
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