Power and Everyday Life Notes

Lecture 1
· Ideology: a system of ideas which represents the interests of ruling class in such a way as to convince the ruled classes that these ideas are universal and serve the interests of the majority or general population. For example economic growth is actually about creating the optimal conditions for increasing the profits accumulated by the ruling class.  However, economic growth is always spoken of and represented as necessary for “job creation,” which is in the interests of the majority and especially the working class.
· In reality, “capital accumulation” and “job creation” are not always or even usually consistent with each other.  The clearest path to maximizing profits is often slashing jobs and keeping downward pressure on wages.
· Profits serve the interest of the class who own the factories and control wealth, while the majority of the population needs a job in order to survive.

· By representing “capital accumulation” as “economic growth” which “creates jobs” the ruling class is able to convince the working classes that “maximizing profits” serves the interests of the majority of the population.
· Professional sport is an important source of mainstream values, norms, ideals.
· High-performance sport is an important vehicle for the symbolic expression of people’s hope and dreams.

· Professional athletes influence the way people play, exercise, train, and seek to “improve” themselves as the ultimate role models for “the way the game (of life) ought to be played.”

· Euphoria of “winning” symbolic of the achievement of ones dreams.
· Meritocracy: a social system and ideology in which the greatest rewards, power and privilege go to those who possess the most talent, skill and ability or those who are willing to work the hardest and take the greatest risks.
· Meritocracy aims to justify social inequality based on two ideas, 1) the most deserving receive the greatest rewards and 2) social inequality is necessary to push people to strive towards excellence.

· High performance sport appears meritocratic; sport is an expression of the meritocratic ideal. Elite sport is seen as an arena in which victory and rewards go to the most talented, skilled, and hardest working athletes as well as an arena in which the losing is not to be tolerated/accepted.
· Sport serves to represent North American society as more meritocratic.
· Sport serves as an important symbol of how social inequality can be fair, natural and necessary in order to push people towards the achievement of excellence.
· Sport and Social Inequality: professional sport is an important sector of North America’s post-industrial economy. 

· Exploitation of Athletes by Owners: infliction of lasting damage on the minds and bodies of professional athletes (traumatic brain injuries, performance enhancing drug use, emotional & psychological effects), hyper-exploitation of semi-professional athletes in the minor league system, farm teams, and European football schools.
· Before “free agency” in the 1970s, the average CEO earned 30 times the salary of the typical employee. By 2007, professional athletes were signing contracts worth hundred of millions of dollars and the typical CEO earned 340 times the salary of the average worker.

· Mainstream Theories of Power: 1) power is thought of as a kind of commodity, people can “accumulate” power and “spend” it in order to influence people’s behaviour (i.e. money) and 2) power is thought of in terms of visible and mostly physical coercion.
· Culture as Power: power can be seen as coming through culture in three ways. 1) power can be exercised through the cultural practices that make up everyday life, 2) power can be exercised through relationships between individuals and social groups (i.e. one person’s privilege depends on the exploitation of another person), and 3) power can be exercised through the “arts of persuasion,” ways of seeing the world, language and metaphor, and definitions of what is beautiful and what is good (this includes morals).
Lecture 2

· Material production shapes culture, ideas, and politics. The specific characteristics of society’s beliefs or values can be explained through the things they make.
· Materialism: essentially, each form of human civilization is driven forward by an ‘Idea’ or ‘Spirit’ or ‘Spirit of the Age’ which is represents the highest level of Truth & human consciousness at that particular stage in history. Humans encounter the natural world as a foreign and strange entity. As humans work with nature the mind begins to recognize patterns and develops abstract categories. Humans also necessary critique and test the adequacy of these abstractions by trial, observation and experiment (i.e. Negative) in an attempt to prove the opposite. And then you eventually achieve a new synthesis which resolves the contradictions of your hypothesis and null hypothesis at a higher order of consciousness. And this is called the Concrete.

· Materialist philosophy is a response to Hegel, and Materialists characterize Hegel’s dialectic as “idealist.”
· The Hegelian Dialectic is a triangular model (i.e. Abstract-Negative-Concrete).
· Hegel: master/slave allegory is appropriate for sports theory, as the slave begins as dependent on the master for existence, but as the slave refines his skill, he begins to understand himself and to see life reflected in the product that he creates. This raises the self-consciousness of the slave. At the same time, the master gradually becomes dependent on the slave for production of even the most basic needs. Awareness of self-conscious and creative slave and a dependent master leads to higher-order understanding which resolves contradiction: all men are created equal or emancipation (aka a new unification of spirit).
· Marx’s Critique of Hegel’s “Idealism”: Marx believed Hegelianism merely supports the “ideas” or “spirit” of the ruling class, slaves aren’t enslaved because they are unaware that slavery is harmful. You can’t stop people from drowning in water by declaring gravity to be a superstitious notion. Oppression and domination have a real material basis; it’s not just a question of “consciousness raising” or “awareness.” All humans are naturally creative and conscious beings, not just masters (and not everyone has the privilege of being a master).
· Marx’s Historical Materialism: materialism has two assumptions, 1) that humans are unique in that they produce needs and wants and 2) that social existence determines consciousness. The materialist study of human societies must begin with how civilizations address this most fundamental and basic problem: how to produce the food, shelter, and clothing necessary for its material survival. The other characteristics of the society will flow from the solution to the problems of material production.
· Mode of Production: the material economic base of all human societies has two fundamental features; 1) “forces of production” (i.e. technology, skills, engineering capacities, raw materials, machinery, etc. all owned by bourgeoisie) and 2) “relations of production” (i.e. the class system and the forms of social organization, which people necessarily enter into in order to produce their wants and needs). Forces + Relations = Mode.
· Superstructure: part of the “mode of production,” the superstructure maintains and legitimizes the base (i.e. the forces of production and relations of production) and consists of religion, values, family, culture, politics, law, education, media, etc. The base shapes the superstructure.

· Asiatic Mode of Production: based on large scale public works of irrigation and mass agricultural production. Social relations are communal (i.e. public ownership of the irrigation works, built with volunteer work). However, because the irrigation system requires top-down coordination in order to function, the political-legal superstructure is becomes focused on a despotic (or all-powerful) leader, who is legitimated through religion.
· Ancient Mode of Production: a good example would be Ancient Rome and this mode of production deals with plantation agriculture, which is less centralized. The relations are between land-owning class of urban patricians and the slave labour who produce the crops.  Patricians convey their status through conspicuous consumption and must expand the imperial land-base to increase individual wealth. This necessitates the creation of a large professional army and perpetual warfare with rival neighbours. When new lands conquered, indigenous population is enslaved. Gradually, the military generals become more powerful before suddenly seizing power from the Senate (Republic to Empire) and shifting it to despots or Caesars. The Caesars pay their military generals by granting them large tracts of land and this is a key source of tension which ultimately helps to pull apart the Roman Empire.
· Feudal Mode of Production: “feudal” arises in the ruins of the Roman Empire, the base is once again agricultural, ruling class even more decentralized and now rural based, aristocracy has less power, peasants own/control a considerable amount of land and they pay the lord in kind by working his land and growing his food in exchange for military protection. There’s minimal development of markets, currency, or trade. Eventually warfare empowers the capitalist class; civil wars between capitalist class and aristocracy create wage labourers.
· Capitalist Mode of Production: has five characteristics; 1) “forces of production” (i.e. land, buildings, machinery, technology) are not communally owned but privately owned by individuals, 2) social relationships built on money and contracts replace the system of payment in kind (aka the feudal way of paying lords) so that owners of the means of production contract workers and pay them wages, 3) goods are not the property of labourers who make them but rather the property of the people who own the means of production, 4) over time forces of production are concentrated in fewer and fewer hands, via competition, economies of scale, vertical integration, trusts, acquisitions, growing scale of production and increasing technological production, and 5) competition between large capitalist enterprises combined with their control over the forces of production compels the bourgeoisie to gradually lower wages and intensify exploitation.
· Marxist Theory of Class: has four characteristics; 1) class conceptualized in terms of relationship (i.e. owner/non-owner) to means of production, 2) power understood in economic terms (i.e. class that owns the means of production is the ruling class), the state is merely the “committee of the bourgeoisie,” 3) capitalist and working classes emerge together and are mutually dependent on one another (i.e. privileges enjoyed by one class built on suffering of the other), and 4) class consciousness is produced by political struggle, capitalist class is both a class “in itself” and “for itself,” the working class isn’t.
· Exploitation: Marxist concept of exploitation is both a normative judgment about fairness and a theoretical argument about how value is created in the capitalist mode of production.
· Critique of Marxist Theory of Exploitation: “exploitation” is an intentionally inflammatory choice of words that depends on an implicit judgment about the fairness of the wages paid to the worker in light of the profit extracted by the owner of the means of production and the value produced by the labourers time and effort put into their work. “Fairness” depends on the conditions under which the work is done, the quality of life the worker can purchase with the wages they receive, and the conditions in which they work. There’s also the question of how much value to assign to intellectual, entrepreneurial, and managerial labour which produces no tangible commodities but provides a vital service nonetheless in bringing together technology, capital, labour, organizing production, and creating demand.
· Critique of Marx: often make three basic complaints; 1) no adequate account of the value of entrepreneurial, managerial, and intellectual labour, 2) Marx cherry picked his examples from the most brutal forms of work found in the industrial revolution, and 3) things weren’t that bad overall in relative terms (i.e. industrial revolution represents an extraordinary improvement in the quality of life for the overwhelming majority).
· Capital Accumulation: “grow or die” mentality. Corporations must grow to benefit stock value, to payback debt, and for productivity/efficiency.
· Differential Accumulation: “grow or be acquired” mentality. What matters is the rate of return in comparison to a corporation’s rivals.

· Absolute Extraction of Surplus Value: two ways that “absolute extraction” works; 1) by extending the working day (i.e. forced labour, unpaid overtime, etc.) and 2) by expanding the labour market or the pool of wage labourers (i.e. colonization, free trade, immigrant labour, employing young children).
· Relative Extraction of Surplus Value: relative extraction tends to be a more important feature in everyday life and it works in three ways; 1) it lowers the cost of living or the basic necessities purchased by labourers with their wages, 2) by increasing the productivity of labour with technological innovation, greater discipline, and more supervision/surveillance, and 3) reducing wages to below the level of subsistence (i.e. “hyper exploitation” which involves wages being beneath the amount of money it takes a labour force to meet the bare level of subsistence, raise a family, or to reproduce itself).
· Enlightenment and Human Nature: theories associated with Adam Smith, human beings are rational but also essentially self-interested and greedy. You are more likely to prevail in life if you can get someone’s self- interest to work in your favour than you are if you simply ask someone for a favour.
· Marx’s Humanism: Humans are fundamentally creative and social beings, who produce their needs and wants by entering into relations with one another.

· Alienation Under Capitalism: four features which include 1) that workers are alienated from the products of their own labour (i.e. workers produce much greater surplus but they don’t own it. Surplus is extracted by the owners as profit and used to increase domination of working class), 2) workers are alienated from their own labour (i.e. work is only available for survival, wages help someone purchase survival), 3) competition in the labour market alienates workers from each other (i.e. capitalism reinforces divisions of labour based on gender, race, age in order to increase competition and decrease the cost of labour), and 4) workers are alienated from their species being (i.e. most people only get to express themselves when performing their animal functions, eating, drinking, procreating, etc. and working doesn’t allow to be yourself).
Lecture 3
· Weber’s Theory of Class Stratification: 1. working class, 2. lower-middle class, 3. upper-middle class, and 4. elite/wealthy/ruling class.

· Comparison Between Weber/Marx: Marx divided the two classes into two opposite poles, argued minor classes would be crushed by the forces of capitalism, Weber argued the middle class would become the large and expansive centre.
· Weber and the Economy: Weber argued economy (most) important factor determining class but not the only factor (education is huge); 1. procuring goods (economic), 2. gaining a certain position in life (combines economic assets with educational attainment), and 3. finding inner satisfaction (education).

· Weber’s Class Stratification and Education: 1. working class (neither economic or education power), 2. petty bourgeoisie (strong economic assets and productive property, limited education), 3. intelligentsia and professionals (high education, prestige, limited or less consequential economic assets), and 4. ruling class (educated, owners).

· Daniel Bell: exploitation and class struggle typical of industrial work will give way to a post-industrial economy and a classless society, new economy would be based on people manipulating information, knowledge and ideas rather than manipulating physical things. Better working conditions, more intellectual labour, dramatic productivity increases, and more leisure and recreation time.

· Bell’s Post-Industrial Revolution: 4 key innovations changed the role of knowledge; 1. electronics (speed, industrial society was built on mechanical instruments, which have been replaced with electronic systems), 2. miniaturization (storage, transistor as important as invention of steam power, from 3-inch vacuum tubes to one-inch chip with hundreds of thousands of transistor), 3. digitization (codification, binary system), and 4. software (customization, made computers far more flexible than hard wired versions).
· A Theory with Alienation: religion prototypical example of human alienation, because we project our own human powers of creation onto gods and then become dominated by our own creation while alienated from our own powers of creation. Essence of the human species is the ability to cooperate and socially produce wants and needs by shaping the natural world in the image of our culture.
· Post-Industrial Alienation: science and technology behind the control, supervision, discipline and surveillance exercised by the capitalist class over wage labourers more advanced and more sophisticated. Workers appendages of computer terminals rather than assembly lines. “Manual” work more mindless, routinized, standardized, scripted, deskilled and repetitious than even factory work.
· Emotional Labour: implies a new form of alienation (i.e. estrangement from your feelings). Service work involves the conscious manipulation of the worker’s self-presentation in order to display moods, facial expressions, postures, and feelings which are in line with the desires of the employer. Must display an emotion and generate emotions in the client, customer.
· Class/Gender/Race Alienation: 70% of working-age women are employed today in the formal economy – but concentration in the “pink collar” ghetto (e.g. caregiver positions, bookkeeping, retail, secretarial, cashiers, lower administration positions, health care, education, cooking, cleaning). One third of the urban poor are visible minorities.

· Professional Athletes and Alienation: coaches and coaches assistants, trainers and an army of medical and psychological experts have more or less taken over every waking moment of the lives of elite, high-performance athletes. Ideas and strategies are formulated by the managers, coaches, and experts and it is the athlete’s job to execute these ideas, strategies, and plans as perfectly as possible. Science and technology, the highly structured training regimens and the performance reviews, Plan internalized by the athletes through repetitive drills and exercises, this is the process of alienating the athlete from his or her own mind & body. The body is transformed into an instrument, a tool or a machine; athletes are complimented as being “machine like.”

· Commodity Fetishism: the mistaken belief that the value of a good is reflected in its price (or exchange value) rather than the social relations of production involved in the production, distribution and consumption of that good. Also the mistaken belief that the commodity itself produces its own value, such as in the case of the powerful belief in the powers possessed by particular brands.

· Coffee and Commodity Fetishism: under capitalism the social relations of production become invisible because commodities are all exchanged in the market through the medium of another commodity: money. We don’t see that purchasing our morning coffee brings us into a vast web of social relationships with farmers and workers, corporations and governments around the world. Starbucks signifies either upwardly mobile young professional or pretentious latté sipping liberal elite. Tim Hortons signifies either salt of the earth member of the suburban middle class or ignorant and uncultured knee-jerk conservative.
· Coffee Economy: Dutch enslave indigenous populations on coffee plantations, reduce costs, increase demand and profits. The British and French Empires follow. Typical farmer receives 14 cents per kilo of green coffee beans, while typical consumer in the Northern Hemisphere pays between $12-26  per kilo roasted and branded coffee beans. Central America: military enforces “primitive accumulation” 1) establishment of private control over land so that it can be used for private capital accumulation; 2) creation of landless masses of people with no other means to support themselves but wage labour on coffee plantations. Coffee does not emerge as a commodity of mass consumption until rise of the urban-industrial working class in England during the 18th century.
· Hidden Relations of Consumption: well-suited to factory work: long days, little time or money. Coffee could be made quickly and consumed quickly while on the go, stored, doesn’t spoil easily = cheap and fast source of calories, especially when combined with sugar and cream. It is also powerful stimulant which provided temporary energy and wakefulness, which is useful for long days of repetitive labour.

· Culture Jamming: practice that involves subverting the message of advertising and branding in order to expose the assumptions about consumer culture but also the social relations of production and consumption which are often hidden in capitalist societies. For example, the Tim Hortons brand closely aligned with hockey and working or middle class suburban Canadian life: nostalgic, homey, hard-working, honest, down-to-earth.

· Hegemony: is domination achieved through cultural means, but this does not mean that there is not violence or coercion. It means that an alliance of ruling classes dominates the majority by controlling knowledge, values, standards – in other words, culture – and manipulating them in such a way that is favourable to their rule. Hegemony is control of the intellectual life of society by purely cultural means.
· Key Concepts of Hegemony: 1. war of movement (i.e. guerrilla warfare, commando tactics, i.e. small group of elite troops seize control of capitalist state), 2. war of position (i.e. Cultural or intellectual war that Gramsci likened to the slow and grinding trench warfare of WWI), 3. superstructure (i.e. media, schools, legal system – “culture” is the “trenches” of the struggle for power and control in modern societies), 4. historic bloc (i.e. one class does not rule alone but in alliance with another class or classes), 5. fascism (i.e. industrial bourgeoisie and traditional middle class), and 6. welfare state (i.e. industrial bourgeoisie and sections of the working and middle classes who accept the official “nationalism” or “national-popular” ideology).

· Chomsky and Hegemony with the Masses: according to Chomsky, the historic bloc that rules over North America consistent of a class alliance between the very rich who own and control the means of production and the top 20% highly education and skill professional class who do all the work, manage the corporations and fill most of the important positions in the government and education system.
· Chomsky and Media: divides the mainstream media into the mass media into two types: mass media and elite media. The small alliance of elites consumes the elite media.  The elite media is largely concerned with framing important issues within the acceptable boundaries of debate, say foreign policy or economic policy from a liberal versus conservative perspective. The rest of the population – the other 80% - consumes the mass media.
· Super Bowl, Distraction, and Nationalism: mass media distracts with coverage of professional sporting events, celebrity gossip and sex scandals, fashion, horoscopes, consumer reports and product reviews, comics, humour. But mass media unites with nationalistic tropes. Nationalism makes it appear as though we are all in it together. Nationalism works by conflating the interests of the government, corporations, and the people, so that it appears that when the government declares war to serve the interests of large corporations it is acting in the best interests of everyone.
· “Bread and Circuses” aka Sporting Spectacles: in ancient Rome politicians content to pacify the masses by satiating their bellies with free grain while distracting them with every more bloody and elaborate games at the coliseums. Increasingly complacent and degenerate Roman people content to collect free grain and cheer the feeding of Christians to the lions. Transition from Republic to Empire happens without anyone really noticing because both politicians and citizens had stopped participating in their democracy.
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· Mass Spectacle of the Super Bowl: back in the 60s, a 30 second ad could reach 80% of the US population (this is the “mass audience” Chomsky has in mind when he writes about the bottom 80% who follow “mass media”). In 2011, the Super Bowl was watched by 100 million people.
· Guy Debord: he was a situationist, wrote “Society of the Spectacle.” Ideas contained in book served to ignite and shape the massive student-led protests of May ’68 against the government of Charles de Gaulle. They wanted to create a grass-roots “New Left,” with a leaderless organization. Creation of “New Left” which was non-communist and blended  quasi-anarchist and socialist philosophies.
· Target of the May ’68 Protests: 1. the new consumer capitalism, 2. the traditional authoritarian institutions of the old French society, mainly the patriarchal family, the Church (but also the mass education system and the hierarchical system in the new factories of mass production), and 3. (3) the large state bureaucracy of officials, scientists and technocrats.

· Legacy of May ’68 Situationists: 1. discredited “old left,” communist, and Soviet aligned parties, 2. discredited ideal of “revolutionary vanguard,” and 3. discredited abstract and formalist radical theory.
· Situationist Strategy: the principle strategy is to interrupt everyday life with a collectively organized “situations” which symbolically and practically represents anti-consumerist and anti-capitalist ideas. Examples include Occupy Wall Street, flash mobs, etc.
· Situationist Theory: interested in actual spectacles as well as spectacle as a metaphor for a society comprised largely of a “passive mass audience” that watches instead of living.

· Types of Spectacle: 1. spectacle as distraction (i.e. alternate realities, escapism, cult of celebrity) and 2. spectacle as economy (i.e. spectacles are pillars of large economies).
· Spectacles of Mass Distraction: modern mass spectacles not only distract but create alternate realities into which the masses escape. Immersive modern spectacles create a parallel universe which resembles the world seen in commercials (i.e. everything is basically okay; there’s nothing to worry about; global warming is a conspiracy of radical environmentalists; inequality isn’t that bad, rich people are smarter and better than the rest of us; anyone can become rich if they improve themselves).
· Situationist Critique of Spectacles: Spectacles offer escape from contradictions of capitalism (i.e. polarizing system which creates great wealth but must also create great poverty, creates technological marvels but must also destroy the planet).

· Spectacle and the Cult of Celebrity: masses are encouraged not to live or experience reality on its own terms so much as to live vicariously through the celebrities who star in spectacles. They are also encouraged to worship not just individual celebrities but also the “institution of celebrity” (i.e. we desire to become celebrities ourselves  - sport & reality television).
· Celebrities: have two functions; 1. particular (i.e. build connections between specific brands and positive emotions, attitudes, feelings), and 2. general (i.e. promote lifestyle of conspicuous consumption, happiness, success and fulfillment through wealth and consumerism).
· Mass Media/Mass Audience Fracture: 1. mass media has been fractured by technological changes (i.e. cable television, satellites, the internet, peer-to-peer file sharing, YouTube, laptops, smart phones), and 2. mass audience has also been fractured by cultural changes (i.e. identity politics: ethnicities, sexualities; culture wars: abortion, religion; subcultures: lifestyles, ethnicities, new  religious movements, recreational or leisure activities, sports, extreme sports or combat sports, social movements for human rights, animal rights, or the rights of ecosystems, and so on).
· Conquest of Cool: essence of cool is the image of rebelliousness; new ideas about what is and isn’t cool are taken from the subcultures of the inner-city, from the working-class or the poor, and from ethnic or racial minorities. These subcultures are not closely integrated into the mainstream because lack economic resources or face discrimination or both. Therefore, these subcultures produce new and  unique expressions of rebellion, disaffection (i.e. new definitions of what “cool” looks like or means). The situationists called the “conquest of cool” “recuperation”:  process by which the “society of the spectacle” co-opted images of rebellion or even portraits of anti-capitalism (e.g. Che Guevera) and commodified them and turned them into bland and unpolitical posters or t-shirts.
· Frank’s Perpetual Motion Machine: Disaffected and unattached Youth –> Subculture Formation –> New Expression of “Cool” –> Corporate Exploitation (i.e. from counterculture to subculture) (e.g. Skateboarding: Street – X-Games – Olympic Games). Marginalized, poor or working class youth have enough distance from mainstream to channel their disaffection into the construction of unique subcultures which tend to oppose or counter dominant culture. Corporate America studies grunge, DIY, hardcore punk, hip hop, and so on, looking for ideas for new goods to produce and sell, fashion trends, musicians to sign, & most importantly a new image of “cool.”
· Vertical Integration and Sporting Spectacles: Bell Media is a good example of this, as they have a 37.5% share in the Leafs and 18% in the Canadiens. They also own CTV, TSN, RDS, the Globe and Mail, and the Source. Large media conglomerates repeat and endlessly reproduce the same sports content across the spectrum of various companies and forms of media which they own and control.

· Immersive Marketing: vertically integrated media conglomerates have created a kind of immersive spectacle of professional sports which surrounds young consumers every waking minute and everywhere they go. Sports “news” further blurs the line between advertising and the spectacle of professional sports. HBO’s 24/7 franchise and reality television shows like “Football Wives” and “Basketball Wives” blur the boundary even further.
· Hyper Stimulation in Sporting Spectacles: spectators’ senses hit with a barrage of images and sounds (e.g. Large high-definition screens, billboards, commercial spots, light shows, high tempo music, announcements, contests, dancers, cheerleaders and mascots). Every break in the action is filled, every flat surface covered in a corporate logo.

· Crises of Over-Accumulation: caused by an absence of profitable “circuits” of investment or a glut of goods (i.e. more than can be sold or consumed) in the marketplace. Problem of “over-abundance” unique and intrinsic to the logic of capitalism.
· Under-Consumption: original theory with liberal capitalists who believed the main problem would be that as entrepreneurs pushed down wages past the point where workers could effectively provide a market for the goods they produced. Occasionally, under-consumption is an important problem, but labour laws, the large middle class, and spectacular consumption of the wealthy constitute effective demand.

· Creative Destruction: over-accumulation can be resolved through “creative destruction,” such as war, bankruptcies, and devaluations of surplus capital.
· Spatial Fix: surplus capital can be “fixed” in space (e.g. infrastructure investment, roads, bridges, hydroelectric dams, real estate and urban redevelopment, skyscrapers, etc.) or spatial expansion (e.g. foreign direct investment, neo-colonialism).

· Temporal Fix: surplus Capital can also be displaced across time (i.e. with debt and the expansion of the credit based economy).

· Sports and Spatial/Temporal Fixes: public money poured into construction of sporting venues, as with the Atlanta Games which had $500 million in public funds.

· Spectacles and Desire: spectacles leave the masses drugged, hopelessly  confused about their true desires and real wants and needs, and addicted to the spectacles provided to them by consumer capitalism. But real satisfaction of desire can only be found in social relationships. Although, aren’t most social relationships found within spectacles?

Lecture 5
· Super Bowl as Capitalist Spectacle: with its multi-million dollar 30 second commercial spots, the Super Bowl is an appropriate spectacle for a nation that accounts for 4% of global population  and 33% global resource consumption. The North American consumer must also be cajoled and coerced into every greater levels of consumption.
· Cathedrals of Consumption: stadiums are cathedrals of consumption, consumption is the official religion of North America, athletes are gods, and the Super Bowl is one of the holiest days of the year.
· Roland Barthes and the Sport and the Spectre of Death: there’s always the risk (and slight rush) of people potentially dying while playing sports (i.e. Sarah Burke). Because the reality of death is absent from most mainstream sports in North America it easy to forget that the spectre of death and the risk of death lies at the foundation of the human drama of sport. In formalized modern sports with codified rules, death is represented symbolically. Death defying nature of the performance of extreme sports makes the symbolism simpler. Marginal extreme sports are actually closer to the primal essence of sport.

· Roland Barthes: spectre of death is key to the essence of sport and understanding emotional involvement of fans and the personal commitment of athletes. Humans alone must live with the fear of dying, anxiety over aging and the threat of death, only humans can be brave and courageous, since you must be cognizant of the threat of death and risk death in order to cheat death or conquer your fear of death, we cope with this fear, anxiety and mortal threat to our existence through cultural rituals and mythologies (e.g. sport). We translate this ultimate human drama rooted in the spectre of death into the cultural spectacles of sport. As the rules of sports are formalized we maintain all of the drama and human emotion while marginalizing the actual loss of human life in sport.
· Medieval Melee’s: historically speaking, death was much more frequent in sport and sporting spectacles were far more bloody affairs, such as in 14th century England, soccer matches were played for days between rival villages; few rules; sanctioned platform for settling grievances; vague boundary between participants and spectators.

· Narrative Structure of Individual Sports: man vs. nature.

· Narrative Structure of Team Sports: man vs. man; in a sense, European and North American football matches still perform the same primal function. Human drama retains same basic narrative structure as it did in medieval England. The key difference today is cultural elaboration and sophistication (e.g. codified and formal rules, emotions experienced by spectators displaced and lived vicariously through 11 representatives on the field).

· Sports Answer the Question of Supremacy: supremacy of human species and the supremacy of some individuals or societies over others. Despite elaborate symbolic infrastructure, sport  answers the question of who is the best in a manner which is actually more pure than war or conquest. Rules of sport, cultural sophistication, remove the actual threat of total annihilation, creating a framework in which ultimate and unquestioned human supremacy can be asserted. Sport allows spectators and athletes to experience all of the anguish of defeat and ecstasy of victory without having to face the reality of murder or death.
· National Sports: Barthes said that hockey was a game of offenses and that the pleasure of attack justifies every risk. Speed means that hockey is a game of reflexes. Speed + Offensive character of hockey =  sustains the ever present threat of illegal actions on the part of players. Therefore, hockey is unique amongst the established, modern, national sports in the way it also sustains periodic interruption of violent combat between players in order to informally settle the constant threat of actions which violate the extra-legal code by which the game is actually played.
· Mythology of Hockey: “True North Strong and Free”: notion of an empty frontier, settled by homesteaders, who were rugged, self-sufficient, fiercely individualistic, and self-policing. Contradicts actual history of genocide. Contradicts perception of Canadians as polite to a fault, “loyalists,” “good,” peacekeepers (?), submissive to British Empire and now submissive to American Empire.

· Sport and the Social Contract: in its cultural sophistication and obedience to the codified rules: sport is also symbolic of the social contract we all live by. We all forfeit our right to seek mortal vengeance against one another in order to enjoy the fruits and the luxurious benefits of human cooperation and the civilization this cooperation makes possible. As society becomes more rule-bound and the expression of rage and anger are banished from everyday life, sports become an important release. However, sport is also symbolic of the social peace: playing according to the rules, being a good “sport,” i.e. a good citizen.
· Classical Liberalism: in a capitalist society such as ours, all mainstream political parties are informed by the central tenants of the philosophy of liberalism. Liberalism is the orthodox or mainstream political philosophy of capitalist societies.
· Wealth of Nations: Wealth of Nations (1776) long treatise in defence of the “Corn Laws” (1689). Corn Laws remove the elaborate system of regulations by which the sovereign (i.e. King) and then the government determined all aspects of production, distribution, and sale of grain and replaced it with a “laissez faire” system of “free trade.” Old system designed to prevent hoarding, starvation and bread riots.

· Adam Smith and Liberalism: Smith argued that it was futile to try and prevent scarcity through administrative fiat (i.e. arbitrary and administrative order), there are still shortages, both real (i.e. insufficient productivity) and artificial (i.e. merchants will still hoard grain to inflate prices). All this did was remove any incentive for merchants to be more efficient in their marketing of grain and from agricultural producers to grow more grain. Smith believed everyone would benefit from rising production because it would gradually raise the standard of living for workers while reducing the relative cost of their wages for capitalists by reducing the basic costs of living.
· Neoliberalism: essentially a cynical version of classical liberalism. Neoliberalism does not believe in the “natural laws” of the market, like Adam Smith. Nor do neoliberals believe in viable alternatives to actually existing capitalism. Neoliberalism understands markets to be a technology or a tool of government. Market forces should be created in all spheres of human life in order to try and solve social problems as efficiently as possible. Neoliberal philosophy is founded on the assumption of consumer sovereignty, or the ultimate power of the consumer to exercise their free will in the marketplace.
· Neoliberalism and Freedom: 1. classical liberalism defined freedom in terms of movement, 2. social liberalism (i.e. social welfare) defined freedom in terms of freedom from want, and 3. neoliberalism defined freedom in terms of choice.
· Liberalism’s Nine Principles: 1. moral obligation, 2. debt obligations, 3. privatization, 4. illusion of meaningful choice, 5. market populism, 6. upscale emulation, 7. communicative consumption, 8. infrastructure of consumption, and 9. hardware of consumption.
· Moral Obligation: why was shopping presented as patriotic after 9/11? Calling shopping every American’s patriotic duty was also a way of asserting a very particular way of life: a way of life built around consumption as the American way of life. It’s used as a distraction from crises. Neoliberalism presents shopping – and the steady increase of household consumption - as the moral obligation of all citizens because it is necessary to prevent all manner of social ills (e.g. recession, unemployment, terrorism).
· Debt Obligations: perpetually rising consumer spending in the face of stagnant wages has led to unprecedented levels of household indebtedness. Neoliberalism has dragged North America out of one crisis after another by ramping up consumer spending and consumer debt obligations. However, the last economic crisis was caused by the neoliberal cure: record credit card delinquencies and mortgage defaults.
· Privatization: how does privatization or the extension of the market forces into historically socialized services (e.g. health care) speak to problems with the notion of “consumer sovereignty”? The problem here concerns the reason why these markets were socialized in the first place, which is that people do not choose to become sick, ill, unemployed or old so it is very difficult to see how consumer sovereignty would work in these markets even if such freedom could exist.
· Illusion of Meaningful Choice: is the freedom to choose between two-ply or quilted toilet paper, rippled or all dressed potato chips, Coke or Pepsi really a meaningful and consequential form of human freedom? Are these products different in any meaningful way? Or, does this represent a debasement of the notion of human freedom?
· Market Populism: the argument that Wal-Mart, McDonalds, and Apple are successful because of the rational and calculated decisions of “sovereign consumers” ignores the dark side of the success of these corporations. Neoliberalism elevates freedom of the consumer at the expense of the freedom of workers. Environmental degradation, discrimination against unions/ethnicities/gender, and violations of labour law are all outcomes of this.
· Upscale Emulation: membership in the middle class requires the purchase of a particular kind of home in a particular kind of neighbourhood, which puts the household somewhat at the mercy of the upward trend of housing prices. Rising inequality means that the rich spend more on housing and weddings and, therefore, middle classes must ramp up spending to keep up appearances and avoid downward mobility. In United States, the median wedding budget has been increasing at a rate of between 5 and 9 percent per year and reached $32, 660 dollars in the United States in 2006.

· Communicative Consumption: it’s important to consider what is called the “communicative model” of consumption: a large portion of consumer spending is less freely chosen than it is a product of the necessity to symbolically mark out relative status positions (e.g. homes, weddings, vacations, children). Increasingly, consumption communicates not merely class but also individual identity, as people inherent less and less stable markers of their own unique identity.
· Infrastructure of Communication: suburbia is an example of the way the infrastructure of consumption contradicts ideal of sovereign consumer. Neoliberalism imagines suburbia is the product of discrete and freely made decisions. Who would freely and rationally choose to spend more than an hour commuting to and from work each day or 12 full days each year? Public investment: government matches every dollar consumers spend on cars buying land, building, maintaining and policing the roads, bridges, etc. Disincentives: public transit underfunded – commute longer.

· Hardware of Consumption: the “software” concerns everyday individual consumer behaviour and it is more subject to fads and trends and it is flexible and there is a measure of freedom over the specific content of the decisions which constitute this behaviour. However, the hardware of consumption is that which compels people to consume and to consume in ever greater quantities. The hardware includes the built environment in which we live and to which we must adapt, suburbia, shopping malls. Many of these environments are carefully engineered and planned in order to maximize our consumption.

Lecture 7

· Epistemology: the study of knowledge and what counts as knowledge about an object but especially how you would go about trying to produce new knowledge, facts, truth, evidence and so on about a given object. Epistemology is a branch of philosophy which became particularly important during the Enlightenment as the advancement of scientific knowledge, experiment and empiricism fractured the holistic religious world view into an array of divergent scientific disciplines and fields of inquiry. After the Enlightenment knowledge was fractured into “knowledges” (e.g. mathematics, physics, chemistry, biology, geology, etc).

· Empiricism: systematic research using the five senses and scientific instruments can be used to create knowledge about reality, which can be tested with experiment, and then combined through logical and reason to create new knowledge about the “absolute truths” and “natural laws” which govern reality. Challenged dominant epistemology of rationalism or idealism which asserted the priority of forms, theories and concepts arrived at independently of experience and according to the rules of logic and reason.

· Epistemology as “Rules of the Game”: different objects have different meanings within different forms of knowledge because they are governed by different rules (for example, water).

· Empiricist Epistemologies: natural sciences are governed by empiricist epistemologies (i.e. chemistry). For example: water as H2O, physics: flows and hydraulics, or biology: humans are 60% water in terms of volume and need 2.5 litres of water per day to sustain basic biological processes.

· Rationalist/Idealist Epistemologies: some human sciences are governed by these. For example: water is essentially a commodity, like any other commodity, which can be managed most efficiently if it is subjected to market forces that allow the price of water to find an optimal equilibrium.

· Constructionists: don’t deny the existence of a reality external to the human mind, however, they argue that there is no access to the reality of water which is independent of a theory, ideology or branch of knowledge about water.  In any given context there are bound to be competing theories about what water is, how it should be understood, and how it should be governed.

· Social Constructionists: argue that these theories about water are shaped both by water’s essence as well as the experiences, practices, economic and political realities of the humans who are seeking to understand, control, govern and generate knowledge about water.  (e.g. “prior appropriation” and “riparian” laws for governing water coexist awkwardly in North America).

· Sociology’s Constructionist Tendencies: sociologists tend to adopt a constructivist or interpretivist epistemology because it the most consistent with the relationship between human societies and material realities, especially the complex modern experience of reality as “layered.” The point is that each of us is more than capable of moving back and forth between a range of epistemologies and branches of knowledge even when they concern the same object (e.g. water)  in ways which are not consistent and, even, contradictory.

· Posteriori Knowledge: according to Kant, posteriori knowledge is empirical and based on the content of experience. Posteriori knowledge is dependent on experience (i.e. if you are a bachelor yourself and you know how they feel).
· Priori Knowledge: according to Kant, priori knowledge is transcendental and based on the form of experience. Priori knowledge is independent of experience (i.e. knowing that all bachelors are unmarried).
· Kant: responded to the challenge of empiricism and attempted to reconcile it with rationalism in his “transcendental idealism, which almost resembles constructivism though it is more abstract.

· Ian Hacking’s Looping Effect: because humans are conscious agents in the world, because we live in a symbolic universe as well as a material one, because our behaviour is intentional and meaningful, there is a “feedback loop” between what human are labelled and how they behave and understand themselves.

· What the Looping Effect Does: 1) makes progressive reform possible, as people are able to understand and intervene to stop the vicious cycles created by the physical abuse of women and children and 2) can also create negative downward spirals (e.g. criminal “careers”) as especially poor and marginalized people are often unable to escape the stigma associated with particular labels now associated with psychiatric diagnoses and certain criminal convictions.
· Problems with Sociological Theories of Power: 1) Marxism believes that a) the origin of the economy is power and b) power is a commodity, but that’s too restrictive (i.e. it can really only explain economic power and economic motivations) and makes it seem like a conspiracy theory towards rich people meeting to rule the world. 2) Weber believes power is exercising your will over another even with possible resistance, and a) power is coercion (which is usually violent and b) whoever controls legitimate means of violence has power (i.e. kings, parliaments, congress, government). The problem with this is that it’s focused too much on bureaucracy and coercion and limited to just violent/physical power.
· Foucault and Power in “Free” Societies: power is actually exercised more efficiently and effectively in modern, liberal, democratic, capitalist (i.e. “free”) societies than it is in authoritarian police states. Citizens in the “free world” mistake freedom for the absence of power.

· We Fail to Realize this because…: 1) we use inadequate theories of power (e.g. Marxist economism or Weberian “juridical” coercion), 2) the exercise of power is more invisible, subtle, and less “spectacular,” and 3) individuals in the so-called “free world” are both the “agents” and the “effect” of the exercise of power.
· Representation: representations do not merely re-present reality, they also shape and create reality in profound and important ways. Experience is always mediated by the cultural tools (e.g. forms of knowledge) we use to make reality meaningful. Representations shape and create these tools or “frameworks of understanding.” Typically, cultural representations “present” us with realities we cannot or will not ever experience first-hand, such as the distant past or future or exotic cultures we can only visit, either in our imagination or as sheltered and naive tourists. Usually cultural representations proceed and exceed in number and importance our direct experiences of reality and, therefore, shape our expectations of reality. There is no such thing as a presentation of reality which is delivered in a manner pure and innocent of discourse and, therefore, no access to reality which is innocent and pure of the exercise of power (link to Foucault’s connection between knowledge and power).
· Representation and Sport: professional sports represent competition as natural and desirable, as well, professional sports represent inequality as necessary and just. However, this representation is not some re-presentation of human nature or the natural social order which pre-existed sport. Professional sports are an important source of our strong beliefs in obedience, authority, as well as the commonly held belief that inequality and competition are natural and necessary in order to push people to pursue and achieve excellence. We need to analyze the way sport influences the way perceive and understand our society, rather than merely “re-presenting” society to us. In part, because sport also shapes how we understand gender and race.
· Represenation, Sport, and Gender: the glossy and glamorous images of half-nude female athletes found on the covers of mainstream and popular magazines do not merely re-present the femininity of these athletes as it actually exists. Rather these often obligatory and pseudo-pornographic images of female athletes create and reinforce a very particular and specific ideal of femininity. Reinforce the dominant gender ideology of women – even elite female athletes – as first and foremost sexual objects which exist only for the pleasure of men.
· Female Athletes and the Male Gaze: one of the ways these representations reinforce the dominant gender ideology is through the facilitation of the “male gaze.” The female athletes are typically arranged with passive or submissive body language, with their muscularity de-emphasized. The eyes are softened , make-up and grooming are extensive so as to emphasize the importance of her beauty and attractiveness while deemphasizing the importance of her physical strength, power, talent, achievements and skill. The lack of clothing and strategically placed props are designed to draw attention to her sexuality. The effect of these cultural representations is to present the female subject of the athlete as passive and vulnerable and preened and plucked and stripped for the pleasure of the male audience of these images. While, on the other hand, “the gaze” positions the male audience as the active consumer of the female athlete’s beauty and sexuality.

· Sexism, Fear, and Male Insecurity: sexism, gender discrimination, the objectification of women, physical and emotional abuse of women are rooted in male insecurity and fear of women’s power. This is why these cultural representations of female athletes are important and more  common today (rising status of women is experienced by the dominant gender as a threat). To overcome their specific phobia of female sexuality as a power used to assert female autonomy and even to exercise female power over men, men represent women as passive and vulnerable sex objects. These cultural representations further dehumanize women and serve to reinforce objectification of women in western society and to perpetuate the already endemic violence against women.
· Context of Images: a crucial part of the meaning of these images is delivered by the surrounding headlines, words, and text. The meaning of the pictures is produced by the connections between the images and the words.

· Denotation of Images: the denotation is what the image is supposed to mean.  Images like these don’t just find their way onto the covers of mainstream magazines like Time or Maclean’s.  There is an intended and specific  meaning that the images are meant to convey.

· Connotation of Images: the full meaning of an image can only be adequately understood by placing the image in the in the historical, social and cultural context in which the image appeared and was found to be meaningful and important.

· Inter-textuality of Images: we all come to these specific images with a host of stereotypes about professional athletes, but also stereotypes about what it means to be Canadian versus American, a man, a woman, assumptions about whiteness, prejudices towards Aboriginal peoples, and so on. According to Stuart Hall the stereotypes and assumptions that we bring from our cultural upbringing and media diet tend to “over-determine” or profoundly shape the way in which we read the meaning of any specific image.
· Race, Sport, and Representation: like the objectification of, and discrimination against, women, racism is essentially a phobia or fear of “the other” or that which is different. Racism works on an emotional level and the dominant emotion is fear. Racism is perpetrated by the dominant group on subordinate or marginalized racial groups because the dominant group fears the loss of their superior economic, political or cultural resources. The stereotypes about sexually potent and physically superior black males represent the dominant group’s fears about sexual impotence with respect to women – and we explored these insecurities above – but also the fear of the dominant group that their privileged position is making them soft, weak, and physically inferior to the subordinate racial and ethnic groups who must work harder to achieve a similar measure of success.
· Sport and Racial Stereotypes: the stereotype about “physically gifted” black athletes serves to resolve white people’s fear that racial minorities often dominate the ranks of elite professional sports because they are more disciplined and work harder, while also allowing the dominant group to cope with the fear that their privileged position is making their offspring soft, weak, and physically inferior. In Canada, stereotypes about Aboriginal peoples as both noble and primitive savages are connected to the dominant group’s fears about the degradation, inferiority and decline of their own culture and civilization. Generally, the moralizing over the apparent lack of a work ethic among the members of the dominant racial group always reflects a secret fear that their own work ethic and discipline has been comprised by the ease with which they move through life and the fact that, in reality, things are much easier and many more doors swing wide open if you belong to the dominant racial group.

· Oritentalism: term associated with post-colonialist critic Edward Said. Orientalism refers to a system of ideas and beliefs that presumes fundamental, oppositional differences between the West and the East and a false dichotomy between the two (i.e. colonists are superior, advanced, civilized, moral, rational, humanitarian while natives are inferior, backward, savage, immoral, irrational, and cruel). Refers to a mode of binary thinking, a system of knowledge (a habit of thinking, filled with presumptions). Fundamentally, Orientalism is less about accurate portrayals of history and geography than it is about representations which serve the present balance of power between the East and the West as natural and serve to perpetuate this imbalance of power into the future.

· The Orient: a term that has been used in Western societies to refer to characteristics of cultures east of the Mediterranean. It’s a cultural and ideological construct produced by European culture.

· Examples of Orientalism: Europe is always represented as comprised of dynamic and “fiercely independent” states which are in turn comprised of free thinking, free-born and naturally rebellious citizens. Whereas the peoples and cultures of Asia, the Middle East and Africa, and the people who live there are represented by a series of caricatures which more or less resemble Marx’s Asiatic mode of production.

Lecture 8

· Encoding: Stuart Hall theory, encoding is the meaning as intended by the producers of a media text.

· Decoding: the meaning as interpreted by the audience.

· Codes in Sport Films: directors, authors and producers “encode” sports films with a particular “code” about, for example, transcending inequality and escaping racial marginalization through competing on the court. The code in films accesses the audience’s reservoir of beliefs and stereotypes. Because of this reservoir, audiences “decode” films correctly: meaning of the film is that individual competition is not just a means to end but a good in itself, people are poor because they don’t want to succeed enough, lack self-discipline.
· Codes of Romantic Films: the code is the dominant ideology about femininity or how women are supposed to behave. Creators of products like the Twilight franchise encode the shows with certain messages which are consistent with dominant norms about young women’s femininity.

· Encoding the Romace: consists of the hero, the female lead, the “bitch,” and the non-factor.

· Hero in Romantic Films: male protagonist, he knows how to treat a woman, he buys flowers, little gifts, writes love letters and poems, he arranges candlelit meals to be enjoyed on moonlit terraces; he moves slowly and confidently.  Message: dominant ideology of masculinity: balances rebelliousness and rugged individualism with conformity and material success.

· Female Lead in Romantic Films: quiet, passive, trusting, timid, loving,   caring, nurturing girl who either is rewarded for her morality and gets the boy in the end or winds up tragically abandoned.   Message: it is through imagining themselves as the female lead that young women internalize dominant gender ideology of femininity.
· The “Bitch” in Romantic Films: she plots and connives to get the male lead. She is charming and irresistible to men, but other women see through her. They see through her and the way in which her ploys don’t represent her true or authentic feelings. She is wild and fun-loving, almost invariably brunette and almost invariably she meets a terrible fate. Cautionary tale about being too aggressive and assertive.
· The Non-Factor in Romantic Films: she is friendly, out-going, fun-loving, and usually absent-minded.  She is remarkable for being unremarkable in almost every way. She serves as the loyal companion to the female lead, and a cautionary tale about what men apparently do not want. Message: appearance are paramount; must balance sex appeal w/ innocence.
· Decoding the Message of Romantic Films: consists of the supremacy of hetero relationships and the importance of competition.
· Supremacy of Hetero Relationships: stories never end with two girls just enjoying each other’s company.  There is an absolute separation of the sex roles.  Female lead endures humiliation and small defeats but comes out ahead in the end because she is an attractive, patient, and not too assertive.
· Importance of Competition: story ends with one happy and coupled girl and one girl who is sad and alone.  Girls life is defined by competition with other girls, who are not to be trusted unless they are sufficiently unattractive so as not to be a threat.

· Hoop Dreams: follows the stories of two young African-American men – William Gates and Arthur Agee – and their common dream of becoming professional basketball players. Begins with William Gates and Arthur Agee as they leave grammar school and enter High School in 1987 and follows them to their first year of Division I college basketball, at Marquette University for Gates, and regional junior college in Memphis for Agee in early 1992 before he moves on to Arkansas State. Today, William works as a pastor and returned to the north side of Chicago. Arthur is currently an entrepreneur with his own clothing line who also lectures to inner-city high schools about staying in school.

· bell hooks on Hoop Dreams: she had five criticisms of Hoop Dreams; 1) inter-textuality (i.e. white people want to see black people onscreen to entertain them, the lives of the black men in the film are commodified for white audiences, and the poverty displayed in the film are commodified to entertain whites), 2) power relations (i.e. the film glorifies the objectification and exploitation of the young black men on the basketball court, this is important because of the history of slavery and the way plantations were built on exploiting the labour of young strong black male bodies, works within a form of representation with a long history rich white men paying for and watching strong black men beat each other mercilessly for sport), 3) transformative and progressive politics (i.e. Hoop Dreams reinforces stereotypes, racial prejudice and white power by focusing on Arthur’s unemployed, drug addicted father), 4) the American Dream (i.e. Hoop Dreams reinforces the idea that social mobility is possible in the United States if only people are willing to work hard and that poor people lack discipline and just haven’t applied themselves or somehow lack a strong enough desire to succeed) and 5) transcendence and “winning” (i.e. film reinforces the stereotype of the sports obsessed black male and the widely held conviction that there is no other way for young black men to escape the hood and achieve material success except on the court or on the playing field.

· Transcendence: transcendence is about overcoming the obstacles which people confront in their lives in the pursuit of their dreams.  The dream in North American is one of social mobility and material success. Sports films like Hoop Dreams use winning – either in the sense of winning a championship or winning a place on the roster of a professional sports team or both to symbolizes transcendence. Basically, the problem is that this particular vision of transcendence is too narrow.  Competition becomes an end in itself rather than a means to a wider array of ends.  While it is particularly dangerous in its portrayal of certain stereotypes about young black males, it also encourages society as a whole to neglect cooperation and solidarity with one another in favour of competition and individualism. A more progressive movie would pay attention to the broader socio-economic circumstances and obstacles faced by William and Arthur and ways in which communities can work together to solve their problems and transform circumstances which serve as obstacles and barriers.

· John Edgar Wideman: 1) as a black man from a poor family and economically depressed neighbouhood who played Division I basketball, Wideman argues the film powerfully spoke to and captured his experience, 2) film captures the loneliness, the pressure, scariness, the frustrations, the elation, and the euphoria that is actually experienced by young basketball prospect, 3) film captures the way the desire for a dream can elevate the body and mind.  Defeat is devastating, but because of the strong desire to win, winning can truly elevate a prospect past other obstacles in life, 4) winning can instil a lasting confidence and self-esteem which one can carry through to other aspects of life, 5) for Wideman, film does a decent job of exposing how deeply rooted racial prejudice is in the culture and institutions of the Unites States, by exposing racism in those realms you would think would be the most meritocratic, i.e. sports and schools, and 6) it is not transcendence or winning that ultimately matter but confronting challenges and obstacles like racism.

· Hoop Dreams succeeds in large part because the two young men don’t succeed which means that the film is ultimately about the process of trying.
· What matters in life for Wideman is the process.  Life is the process.
· Life is about what you learn while trying to realize your dream.
· Winning is less important – in fact, sports teach us to lose gracefully.

Lecture 9

· Race: defined as an arbitrary and socially constructed classification of persons based on real or imagined physical characteristics, it is not a biological concept. Race was invented and continues to be used to perpetuate inequalities of economic resources, unequal access to political power, and the control of some groups over others. Race is particularly important because it is used to “naturalize” inequality and to perpetuate the idea that the power exercised by some people over others is rooted in their respective biological and genetic inheritances rather than access to economic and political resources.
· Racism: the discrimination against a group of people who are differentiated and evaluated on the basis of their perceived membership in racial groups which are created according to real or alleged physical or social qualities. Systemic or institutional racism involves distributing access to economic resources, political power, but also opportunities for educational attainment or social mobility according to and along racial lines.
· Racialization: the social and cultural process through which the concept of “race” is attributed to a population for the purposes of perpetrating racism or racial discrimination against them. Racialized populations are regarded as fundamentally and essentially different than the dominant group.

· Whiteness: “whiteness” is less a race than it is the image of the dominant social group which emerges as they racialize subjugated groups. Whiteness emerges only through the racialization of others and is entirely dependent on the existence of non-whiteness (e.g. indigenousness, Aboriginality, or blackness).

· Black and White Binary Code: this code is written into the English language and very meaning of our words. Just as important are the connotations and subtle allusions associated with the words white and black...e.g. Dictionary scene from the film Malcolm X.

· Whiteness and Economic Privilege: whiteness is less a racial category than it is the distillation of the customs, values, behaviours and tastes of the white ruling class, the economically privileged, and the politically powerful. Anybody can be white with enough money and power. However, the converse is also true: without money and power you are not really white (e.g. “white trash”).

· Whiteness and Individuality: for most white people, race is something which defines the behaviour, possibilities, and problems of non-white people. Informed by social conventions, white people see themselves not as members of a racial group but as unique individuals (i.e. snowflakes).

· Normalization: process through which whiteness functions as the norm or the standard against which racialized populations are negatively judged.

· Aesthetic of Whiteness: key form of normalization in North America is through the “aesthetic of whiteness” (i.e. the dominant framework for appreciating beauty is built upon the real or imagined physical characteristics of white people). Racialized groups are often forced to manage an exterior impression of whiteness and to veil aspects of their appearance associated with their assigned racial group in order to be perceived of as “beautiful” and to climb the social hierarchy.

· Solipsism: the idea that only the self can be known, or the idea that the only thing somebody can be sure of is that her or she exists, and that true knowledge of anything else is impossible.

· Solipsism and Race: a) white people are incapable of understanding and/or refuse to try and understand how racism works and the experience of racialization (i.e. white bubble or when people say “some of my best friends are black”) and b) white people deny the existence of race and/or claim to be personally incapable of seeing race (i.e. I’m colourblind, I don’t see race).

· Solipsism and the White Bubble: the “solipsism” (or the physic distance) between white people and racialized minorities is both reflected in and reproduced by the neighbourhoods and cities we live out our everyday lives in across North America. The racial segregation of North America’s urban landscape, communities and neighbourhoods reproduces the “white bubble.” We tend to imagine that this segregation is the result of the rational and freely made choices of millions of sovereign consumers.
· Cities and Race: urban landscape of L.A. is shaped by the fears of racialized “other” by the ruling elite and upper classes. Segregated urban landscape reinforces and entrenches racism, oppression, and stereotypes flourish. It turns into a vicious cycle of segregation creating more economic hardship, which leads to rebellion, which affirms fears and racism.

· Watts Riots: rather than addressing the concerns raised during the riot, the white elite abandoned the old urban core and barricaded themselves in their suburbs and new commercial hub.

· LA Riots: mass media interprets the L.A. Riots as “race riots.” Media interpretation of the riots only confirms the prejudice and fears of the white ruling class. L.A. Riots and the dominant narrative on the riots, affirms white flight of the 1960s and leads to the even greater racial segregation of the city today. But L.A. Riots were not race riots so much as “bread riots” (e.g. collapse of manufacturing sector, rising unemployment, falling wages, long lines at Food Banks, charitable relief malnutrition, militarization of police force, mandatory sentencing, for-profit prisons). L.A. Riots connected to race only to the extent that poverty and class are connected to race in the US.

· Solipsism and Post-Racial Politics: the denial of race and racism by white people is a big part of solipsism. And Obama’s election cited as evidence America has entered “post-racial” era & “defeated” racism. Reality: majority of white Americans did not vote for Obama.

· Why White People Deny Race: two reasons; 1) denial of race serves to disguise the importance of the many connections between social problems and racism and 2) denial of racism serves to reinforce the dominance and universality of “whiteness.”

· Solipsism and Systemic Racism: police forces, state-run bureaucracies and corporations will often be very serious about being blind to race, to being color blind, to treating everyone equally regardless of race, and so on. The problem with this: policies of non-discrimination can produce discrimination because we don’t live in a world of perfect equality. Institutions need to confront and try and understand the world as it actually exists (e.g. to try and understand how the history of racial segregation and urban racial segregation have shaped the lives of the people they are charged with policing).
Lecture 10

· Countries: geographical entities and physical places. A country is a place with agreed upon political boundaries which can be located on a map.
· State: the sovereign governments of countries. In other words, a state is the ultimate political authorities of those bounded territories and places which appear on maps.

· Nation: a nation is a people, more specifically a nation is a distinct group of people. More broadly, nations are defined as a distinct people who are closely associated with each other by virtue of sharing a common descent, language, culture, history, as well as the occupation of the same territory or land.

· National Identities/Nationalism: national identities combine the universal and the particular. Nationalism requires elements which are shared between a people – e.g. food, language, ancestry. And nationalism requires elements which set those same people apart from other peoples or nations. One of the defining features of the Canadian identity is the notion of multiculturalism or the idea that Canadians can balance their Canadian identity with the national identity of their homeland and/or ancestors. Nationalism feels natural and organic - It is most effective when it arouses unquestioned and spontaneous feelings of loyalty, pride, and love.

· “Imagined Communities”: the members of even the smallest nation will never know most of their fellow-members, or even hear of them, yet in the minds of each lives the image of their communion. Nations are a kind of mirage, are not real communities, but rather fabricated and artificial, and nations are very recent cultural constructs.

· Nationalism and Fetish Objects: flags, logos, and anthems are “fetish objects” because they take on a disproportionate and irrational amount of meaning and significance. And we “animate” these abstract symbols and inanimate objects so that they are able to inspire feelings and emotions, seen as “sacred,” and represent the national community. Concrete practices are required in order to bring nations into existence (e.g. we are trained to sing the anthem, respect the flag).

· Ideology: represents the interests of a particular class as the universal interests of all classes.

· Nationalism as Ideology: nationalism is ideological to the extent that it aims to make the interests of the middle class appear and feel universal to all classes. Nationalism erodes awareness of class differences and, even, the existence of a classless society. Nations that believe themselves to be “classless” or “middle-class societies” (e.g. Canada and the U.S.) do so because of powerful and effective nationalist sentiments.

· Function of Religion: religion has two elements; 1) religion is profoundly social/it bonds people together of all classes (i.e. religion constitutes society, people observe magic in the hope of avoiding an individual harm, but people observe religious rites under the weight of society) and 2) religion is important to the common people because it helps them to cope with pain and suffering.

· Religion and Capitalism: Christianity tends to explain suffering in a way that deflects blame from the ruling class and focuses on the afterlife rather than change.

· Nationalism and the Industrial Revolution: religion, which had been the social glue of the feudal societies, was dismantled by the industrial revolution, liberalism, and the rise of science. On top of that, there was great wealth for the few and great poverty for the many, creating a huge social gap. Industrialism threatened to tear societies apart as they became more and more polarized while simultaneously losing the religious theology which had “glued” the social fabric together.

· Nationalism as Religion: nationalism is designed to bind the ruling and ruled over classes. Nationalism either disguises the very existence of classes or explains the suffering of the poor as vital to glory of the nation. Unlike religion, nationalism originates with the middle class – the class created and empowered by industrialism and liberalism.

· Nationalism, Sport, and the Middle Class: sport is, by definition, a bureaucratic form of leisure. Rise of sport is tied to the rise of the middle class that bureaucratized leisure. Sport is most important to the middle class because sport speaks to the middle-class ideal of “meritocracy.” Sport uniquely embodies the ideals of the middle-class.

· Sport is seen as necessary to…: a) build and create the good character required for social climbing and b) reassure and damper the anxiety of the middle class over the good character of their offspring (i.e. social mobility also implies downward mobility and the middle-class desires to climb the social hierarchy and fears falling).

· Nationalism and Normalization: nationalism and normalization work together to eradicate difference and impose sameness. In North America, norm traditionally defined by nationalism as white, male, heterosexual and middle-class. Nationalism and the Olympic games are also crucial vehicles through which the middle class of a given country tries to assert their values, beliefs, language, religion, ethnicity, as universal for a given people. Example: When Ben Johnson’s win in the 100 metre sprint at the Summer Olympics of 1988 in Seoul, South Korea was tarnished by his positive test for anabolic steroids the media and the government took immediate steps to distance Johnson from the image of quote “real” Canadians (e.g. “Jamaican-born”).

· Micro-Normalization: individual athletes who do not fit the very narrow definition of quote “real” Canadians threaten the conformity and sameness (i.e. normalization) which is central to nationalism. Athletes who differ from the white, male, heterosexual, middle class norms are placed under tremendous pressure to conform and to pledge unequivocal allegiance to the nation. For example, Daniel Igali, wrestler and recent immigrant from Nigeria, was embraced by Canadian media after he kissed the Canadian flag while celebrating his victory at the 2000 Summer Games in Sydney.

· Macro-Normalization: the Olympics can also serve as a vehicle for the hegemony of Western culture, capitalism and liberalism. Participation in and, especially, hosting the Olympic games is an important symbol of “first-world” status.” Symbolic of being an important player in the global capitalist economy. Symbolic of political and economic competence, international cooperation and “normal” trading relations.
· Nationalism and Imperialism: just as nationalism imagines common-bonds between some strangers, nationalism must fabricate hostilities between other complete strangers. Pride people feel with nationalism comes at the expense of other nations. Nationalism exaggerates and promotes xenophobia – or a fear of foreign people by exaggerating the differences between nations in the same way that nationalism exaggerates the similarities of the chosen people. Serious sport has nothing to do with fair play.  It is bound up with hatred, jealousy, boastfulness, disregard for all rules and sadistic pleasure in witnessing violence: in other words it is war minus the shooting. Sport is less an “effective substitute for real military engagement” than it is a vehicle for heightening and aggravating national rivalries. One of the ways nationalism promotes or supports real economic rivalries and military conflict is by dehumanizing and caricaturing the people of foreign nations (e.g. Olympic coverage similar to war reporting).

· Olympic Movement and Imperialism: there’s two factors of tension at the heart of the beginning of the Olympic movement; 1) Olympics have tried to limit nationalism, diminish association with political rivalries, and to promote peace & international cooperation (e.g. banned medal counts which tallied the totals won by nations; banned national uniforms; strict limits on the uses of anthems, flags and other nationalist symbols) and 2) reality that without the material support of state governments their would be neither athletes nor venues (i.e. this provides opening for states to use the Olympics to promote nationalism, act out national rivalries).

· Imperialism: a more subtle form of domination which relies on indirect economic control through instruments like debt and foreign direct investment and institutions like the IMF, World Bank, NOT direct political control (i.e. colonialism). Because imperialism indirect and often more subtle, the Olympic Games have become a tremendously important vehicle for asserting dominance but also naturalizing and legitimizing the dominance of imperial power like the U.S. U.S. originally used the Olympics to challenge the global dominance of Germany and Britain, then the Soviet Union challenged American hegemony through the Olympics. And now China is investing considerable resources in trying to assert its power and to challenge American dominance through the spectacle of the Olympic Games.

· Nationalism and Anti-Colonialism: C.L.R. James, social theorist, journalist and essayist, from Trinidad and Tobago takes the position that sport is not merely “ideological.” Sport and nationalism can be used by people to resist domination and exploitation and to assert political independence and sovereignty.

· Popular Culture and High Culture: CLR James was an early champion of what we would call popular culture. Marxists tended to argue that all popular culture – sport included – was ideological. Marxists argued that (a) sport distracted the masses from more important tasks, like political struggle and (b) popular culture denied the working class consciousness of itself as a class with different interests than the ruling class. James was a Marxist but he thought that popular culture and sport could be a progressive force because it was art and it originated with “the people.” James argued that the problem with traditional Marxism was that it denied the dignity of the working class by denigrating their culture as ideology, while referring to the culture of the bourgeoisie, classical music and literature (i.e. high culture) as true culture. James argued that classical Marxism was elitist and actually served to support imperialism and colonialism by denigrating the art and culture of the very people Marxism claimed to defend.

· CLR James on the Idea of Sport as Art: for James, there was little difference between the lines created in the ball games like cricket and football than there were in the lines created in a painting or sculpture. Both painting and cricket were about humanity’s innate drive to pursue beauty; desire to play sports expressed an artistic sensibility that was common to all humans. Painting and cricket required some knowledge of the structure, form or aesthetics in order to understand and appreciate a beautiful pass or a beautiful brushstroke. For James, sport was superior to high culture in a number of ways. The lines in sport were always in motion, unlike static paintings and sculptures, which were always the same once completed, sports allowed for constant re-creation. Unlike the narrative of a great novel, the story of a sporting match could never be known in advance and were always unfolding, open to invention and reinvented.

· Sport, Dignity, and Resistance: colonialism works by dehumanizing subjects, by stripping people of their dignity, and, in the process, stripping people of their will to resist and fight. Colonialism depends on the notion that only the colonizers are capable of creativity, art and beauty. Sport can undermine colonialism by demonstrating the competence, the humanity and the brilliance of the colonized and the oppressed. Once the colonial subjects are humanized, the racial segregation on which colonialism depends loses its moral authority. In sum, cricket can give people their dignity, reveal the injustice of colonialism and give people the strength to fight back.

· Social Movement and the Olympic Games: there was the creation of the Olympic Committee for Human Rights, which was comprised of black athletes and their supporters who fought rand raised awareness about racism, condition of black people in the U.S. OCHR called for black athletes to boycott the 1968 Olympic Games in Mexico City, because of racism, oppression of black people in the U.S.; participation of South Africa; lack of African American representation in mgmt and coaching of high performance sport in the U.S. Most memorable moment came with the show of solidarity by Tommie Smith and John Carlos, who finished first and third in the 200 metres final. Wore black socks and gloves, bowed their heads, and raised fist to symbolise black power and unity.

· Canadian Nationalism in Vancouver: Vancouver 2010 important to the Canadian state’s attempt to project the idea that indigenous peoples are respected, empowered and well-integrated members of Canadian nation and national identity (e.g. Inukshuk-inspired logo to the elaborate opening ceremonies). First Nations people were represented as co-hosts of the 2010 Games. But the reality is that majority of Canadian population has a colonial relationship with the indigenous people who live in this country. Land on which the national identity of Canada is built was deceitfully and coercively appropriated by European settlers. Cultures of the indigenous people who lived here and continue to live here were ridiculed or deliberately erased through a forced system of cultural assimilation.

· American Nationalism and Political Theatre: the American Dream about social mobility and meritocracy and the individual pursuit of middle-class definitions of success, professional occupation, home ownership, etc. The political aesthetic required for the American dream calls on politicians to dress up as cowboys and act like their at home on the ranch.

· American Cowboy Mentality: the ‘cowboy theatre’ in the U.S. has three elements to it; 1) draws on the deep nostalgia Americans have for a time of rugged individualism, an open frontier, and a country of more or less equal homesteads or family farms (i.e. meritocracy, opportunity, freedom), 2) closeness and love of nature, and 3) this picture of the past is also meant to disguise or downplay the genocide of Native Americans and the open theft of their land.

· Canadian Nationalism and Political Theatre: closest thing we have to a Canadian dream is the lakeside cottage. Closest thing we have to the iconic cowboy of American political theatre is the plaid jackets, the lumberjack aesthetic, the trapper, fishermen, oil rig worker, the man at home in the North, in the wilderness. A true Canadian is one who can make love in a canoe without tipping it. Range of ways of portraying this cultural imagery, from cheesy beer commercials  to the classy lone canoe in the middle of a still lake. “Nature” in Canada means pristine, austere, and unforgiving wilderness and is connected to the masculine imagery of rugged adventurers, settlers, voyageurs.

· Canadian Mythology: the iconic images of Trudeau in a canoe has become the obligatory aesthetic for any Canadian politician hoping to portray (a) belief in Canadian dream (b) manliness and (c) closeness with nature. Trudeau carried on (and ramped up) tradition of South exploiting resources of North. Trudeau also published White Papers which sought to extinguish special status of First Nations people.

Lecture 11

· The Civilizing Process: Norbert Elias, where did clinging glasses to ‘cheers’ come from? Missing from the modern ritual is the practice of mixing each other’s “spirits” or drinks together; pouring a splash out of each glass into another. Ritual designed to prevent members of the court from attempting to poison each other. Gradually became symbolic of a declaration of good and peaceful intentions among strangers. Symbolic of good manners, self-control. Willingness to obey social custom, rules, codes of conduct, allegiance to the social order, sovereign, & ruling class.
· Social Function of the Handshake: the royal court was a tremendously dangerous place full of knights who were both capable of, and disposed to, mortal violence. Disputes, slights to one’s honour, etc. were settled by duels and the ritualistic spilling of blood. People in the court would shake hands with their right because that is the hand you draw your sword with. The extension of your right hand – without your sword in it – upon meeting another courtier or knight was a gesture that came to be symbolic of self-control, even temper and peaceful intentions. Gradually, it is the symbolism of self-control that became paramount.

· Manners are about Power: the civilizing process is about power relations. The history of manners reveals the history of power relations. Civilizing process is about the gradual intensification of the expectations society has of individuals concerning self-control, restraint concerning emotions, esp. anger, as well as the use of violence or force. At the same time the process expands the behaviours, events, and parts of everyday life which can cause feelings of shame, humiliation, embarrassment and mortification. In the court (1000 to 1600 CE) the civilizing process was about the royal family consolidating their grip on power and, more specifically, the gradual monopolization of the legitimate use of violence and force by the sovereign – “absolutism.”

· Manners, Self Control, and Power: As the bourgeoisie seizes power in Europe (1600 – 1900 CE) the scope of the civilizing process expands to include the middle classes and, later, working classes. Demands of self-control are intensified and further expanded through mechanisms of state governments, civil society organizations, the progressive movement, moral reformers, and the public bureaucracies. Creation of industrial, liberal-democratic societies demanded extraordinary amounts of cooperation and coordination between people. At the same time, this social formation is characterized by staggering degrees of inequality in terms of wealth, power and prestige. Maintenance of the new social order demanded an absolute monopoly on the use of power in the sense of violence, coercion and force by the state. However, the maintenance of this kind of social order also demanded a more subtle form of power exercised by individuals over their own bodies.

· Civilization, Sport, and Gender: two main elements; 1) sport is used to teach young men to be even-tempered, to follow orders, tolerate pain, embarrassment, humiliation, to strive and compete within the rules, to listen to/obey authority (above all, sport teaches one to control their emotions, aggression and to use violence only highly circumscribed and culturally sanctioned ways), and 2) as civilizing process continues, sport becomes also becomes a kind of relic of a previous social order – a male-dominated social order.

· Sport as Nostalgia for Patriarchy: works in two ways; 1) sport becomes one of the few vehicles for asserting “traditional” forms of male power, strength and violence (over and against women) and 2) sport becomes a space in which to resist further “civilization” of society, monopolization of power by the state, which is interpreted by those who control sporting institutions as emasculating or feminizing.
· Why is Sport Popular?: as discussed, sport key institution for instilling manners, self-control, and obedience to authority but this doesn’t explain its more specific popularity and importance to male culture and male identity. Problem: if sports were merely about the enforcement of discipline, they wouldn’t be nearly as popular – in fact, they would probably be the target of significant rebellion and resistance. Sports are also used to preserve “traditional” forms of male power, to articulate sense of identity and existential satisfaction or purpose, and, finally, as a refuge from ongoing rationalization (i.e. feminizing or emasculating). An extraordinarily important source of identity, ideology and vicarious satisfaction for fans. Men’s status as quote “athletes” is an important source of social prestige, power, influence, and existential satisfaction (i.e. sports are life confirming, give men sense that they control their destiny).
· Social Change and Male Anxiety: has four main elements; 1) the closing of the western and northern frontier in Canada and the United States were important in closing a crucial space into which men could escape the reach of the civilizing process (the word ‘frontier’ is also important as it glorifies patriarchy and is associated with masculinity), 2) the bureaucratization of professional work and the scientific management of blue collar work greatly reduced the call for the blood, sweat, nerve and muscle of men (i.e. work became less and less a place where men could confirm their masculinity or assert the relevance and importance of masculinity, after WWII there was so more ‘breadwinner’ image for males to take), 3) public education erodes the power of men over their children as they were no longer able to pass along skills, trades, or land to their favoured and more obedient offspring, and 4) new nuclear family erodes a significant amount of male power and privilege over women, monogamous nuclear family put men and women on a much more equal and one-to-one footing, New family form first de-legitimizes and then privatizes violence of men against women but gradually reduces the use of violence by men against women to its present – relatively, comparatively – low level, men are subjected to more female control.

· Sport and Masculinity: sports are created in reaction to perceived erosion of the traditional sources of the symbolic and material power of men and as a space in which the presence of women is banned, forbidden, or sanctioned. Sports valorize and celebrate traditional male virtues of violence, strength, war and conflict. Many sports are simply ritualized versions of fighting (e.g. fencing, boxing, wrestling, MMA). Team sports are essentially “mock battles” or pretend warfare (e.g. football, rugby, hockey).
· Hockey and State Formation: violent, physical and combative nature of hockey originates in the culture of combat between the clans which formed early Canada. It can be seen as ‘frontier justice’ on the ice. But hockey remains violent today in order to create a space in which traditional masculinity can be enacted and the traditional male identity can be experienced and confirmed.
· Futility of Male Nostalgia: according to Dunning, this resistance to the rationalization and civilization of sport is futile. Women continue to enter combat and contact sports in greater and greater numbers. In the past the barriers to entry were policed legally. Today it is more cultural. While violent combat sport has been experienced as identity confirming for men, participation by women has been culturally sanctioned in two ways: 1) individual athlete’s femininity and heterosexuality questioned and doubted and 2) value and quality of female sport has been publically doubted , questioned, labelled inferior. As the balance of power between the sexes levels off, sanctions lose force; cultural spaces like sports become more integrated and gender neutral, and the profile and prominence of female athletes and women’s sports rises.
· Self Identity, Fitness, and the Body: Giddens says class, gender, nationality, race, ethnicity, and so on, are less determinative of people’s identity than they are resources that we draw on when constructing our own unique “self-identities.” Our self-identities are created from a complex and diverse array of choices. This is why “lifestyles” are primary to the building of self-identity. Lifestyle is the coherence and personal direction given to plurality of choice. We adopt, fashion and create lifestyles which guides our choices and lends a sense of coherence to our fabrication of a unique self-identity. 
· Self-Identity: it is the individual that is responsible for making their own choices, building and creating their own identity or own unique brand. “We are not what we are,” Giddens writes, “we are what we make ourselves.” Obligation is applied through the subtle and less subtle judgements which are made about us. Modern people are evaluated based upon what we do, not by who they are or where they come from. Self-identity in modern societies is a creative process of building and rebuilding ones sense of self.
· Self-Identity is Self-Referential: construction of self-identity is ultimately self-referential in modern societies. Only stable thread in the narrative people construct of their self-identity is their own life. Identity building is a constant and unrelenting task with which we are cursed.

· Self-Identity and Authenticity: morality today is about “authenticity” because authenticity is a self-referential moral code. Authenticity comes from successfully constructing a coherent narrative of the things that happened to you. You must constantly interrogate yourself, construct a coherent identity, and “be true” to your self-identity at all times.
· Centrality of the Body to the Identity: the body has become crucial to the construction of self-identity. Body is the ultimate reference point and object of self-identity building. Awareness of one’s body is the crucial dimension of self-interrogation. Eastern religions use meditation, exercise, and fasting to silence or transcend the “ego,” to move beyond our limited and individual consciousness in order to generate a higher order spiritual awareness. However, in modern capitalist societies, people have reversed the purpose of exercise and dieting even when they adopt “traditional eastern religion.” In western societies today, exercise and diet are used to construct the self which is the exact opposite of transcending the self. Diet and exercise are integral to the construction of a unique self-identity, rather than customs which strengthen the solidarity of the family unit or community. Modern people believe what they eat defines them, whereas for tradition and custom defines the diet of people living in non-capitalist societies. Think of veganism or vegetarianism.

Guest Lecture
· Social Construction: social construction is the idea that what we understand as reality is socially made through our shared culture. When we say that gender is socially constructed, this means that it is shaped by power, not by god or nature.

· Sex: the label of female or male assigned to bodies on the basis of supposedly binary genital and reproductive differences.
· Gender: gender is a social category imposed on a sexed body. Gender is the label of “feminine” or “masculine” assigned to most people based on socially constructed understandings of behaviour.

· Sexual Essentialism: the idea that sexuality exists as a natural force independent of social relations.

· Heteronormative: The idea or implication that heterosexual identity is the only normal and natural expression of humansexuality, to the exclusion of all other non-heterosexual identities.
· Sexual Regulation: The social codes and mores governing what is accepted as normal and natural with regard to sex and sexuality and what is not.

· Normative Masculinity: Forms of behaviour commonly seen as acceptable for men and boys.
· Caster Semenya: South African middle distance runner world champion. Following her victory at the 2009 World Championships, she was subjected to gender testing.

Lecture 12
· Fitness and the Cult of the Self: the fitness industry arises in connection to new self-identity, cult of the body, self-interrogation, and anxiety over authenticity.
· Kenneth Cooper’s Aerobics: it was a key turning point; 1) met new need for the construction of self-identity through individual regimes of exercise which “worked” on transforming one’s own body, 2) tapped into a new cultural trend which was reimagining the body as a consumer project, constructed by buying athletic apparel and goods, 3) redefined the rewards of personal fitness in clear and calculable terms, e.g. do this for twenty minutes each day and you will get this, and 4) redefined the problem of fitness in terms of a problem of personal or individual motivation.

· Rise of the Fitness Industry: throughout the 1970s there is steady and dramatic expansion of the fitness industry. 1981 - Jane Fonda published her first manual Workout Book 

· Early 2000s, leading fitness serials – Men’s Health, Shape, Self and Fitness – all had paid subscriptions of more than one million persons each. Consumers of fitness industry are overwhelming middle-class managers, professional and sales people.
· The Body as an Investment: the body gradually came to be understood as project which had to be constantly worked on and improved in order to build one’s unique brand. And this self-identity or personal brand was in turn understood as fundamental to social mobility and climbing the socio-economic hierarchy. This new understanding of the self as a brand in need of construction and the body as an important part of this project of self-improvement is tied to the labour market transformations which created a new middle class of service workers. For these new professional managers, sales professionals, advertising associates tourism and recreational directors, public relations professionals, financial and real estate brokers all shared one thing in common: their livelihood and potential for advancement was closely tied to their personality and how they looked.

· Fitness as Empowerment: fitness industry specifically targets women. In the 1960s women (re)enter the labour market en masse and the rise of the fitness industry is both a consequence of, and an attempt to exploit, the new economic status of women. White middle-class women, in particular, begin as the ultimate self-directed consumers, looking for empowerment and unburdened by mortgages. Marketers of fitness publications and fitness products targeted these discretionary dollars of women by promoting fitness as a vehicle of women’s empowerment.

· Public Policy and Fitness: two important public policy developments connected to the rise of fitness; 1) Economic growth began to slow in the early 1970s and the deficits of western countries began to expand (i.e. mounting pressure to reign in the spiralling costs of health care and socialized medicine and to transfer the burden to individuals) and 2) the leading causes of death in the industrial world were no longer infectious diseases but rather chronic diseases like cardiovascular disease, cancer, and diabetes (individuals had to be made personally responsible for lowering their risk of contracting chronic diseases through regimes of personal fitness, exercising and training).

· Rise of the Athletic Apparel Industry: beginning in 1970s there was an explosion of the market and the number of consumer choices for athletic and fitness apparel. 1972 Nike enters athletic show market. Today, everything from Yoga shirts that use seaweed fibre to ease anxiety, to “wick-a-way” and “compression” shirts, retainers that increase flexibility, titanium bracelets that raise energy levels, and magnetic necklaces that improve coordination.
· The Problem with Fitness: it has five issues; 1) body has natural inertia which resists superficial attempts to change it with twenty-minute exercise fads (i.e. Body prone to age, lose ground, injuries and strain caused by the combination of hours of inactivity followed by brief intervals of intense exercise), 2) commercial fitness industry is no substitute for broader social trends which have led to a more sedentary and less active lifestyle (e.g. decline in physical education, sedentary forms of work and leisure), 3) for exercise to actually work it would need to overcome this sedentary lifestyle, sedentary work and leisure, aging, and so on and this would mean a fairly radical transformation of people’s free time – something which would be a hard sell, 4) fitness industry tend to conflate fitness and appearance and 5) track record of failure: 30 years since the medical profession refined the cause of chronic disease in relation to “risk factors” we have a greatly expanded fitness industry but we are also told we are in the midst of an “epidemic of obesity.”
· Dichotomy: the absolute separation between gender roles and the idea that male and female are two mutually exclusive and opposed categories or, even, species of human.
· Sport and the Masculine/Feminine Dichotomy: first, the distinction between men and women must be culturally constructed. Not natural but a culturally specific choice to divide the humanity into two separate species based on reproductive organs we don’t share but also secondary sex characteristics which we do share.

· Gender Dichotomy is Cultural: the greater the power disparity between men and women, the more that culture asserts natural and biological differences between men and women. The less power women have in a given society, the more culture seeks to naturalize this imbalance of power with reference to the inherent biological inferiority of women.

· Sport Reinforces Gender Dichotomy: sport is used both to police and reinforce the gender “dichotomy” and to naturalize and strictly separate gender roles. Reinforcing dichotomy is also built on the policing of sexuality and the enforcement of a kind of compulsory heterosexuality, especially for elite female athletes. On the other hand, sport has been a vehicle for “third wave” feminism’s attempt to challenge and undermine the binary conception of gender roles. Women’s sport as a vehicle for women’s empowerment, self-esteem, self-reliance.

· Sport, Gender, and Normalization: gender “norms” are culturally and historically specific. Muscular “bulk” or “brawn” was not associated with mainstream notions of masculinity until the end of the 19th century. Concept of masculinity also becomes increasingly narrow, sexist, homophobic and heterosexist as men become more insecure socially and economically.
· Sport and Normalization of Femininity: extraordinary efforts taken to straighten young women’s backs and to abolish crooked posture. For this reason sports like equestrian and gymnastics seen as crucial to raising proper young women. Middle class norms of femininity (e.g. domesticity, nurturing, empathy, emotion, softness, sentimentality) remain in the judging of “artistic” elements in women’s sport.

· Sport, Normalization, and Domesticity: today, the mainstream media frequently focuses on the private or “domestic” lives of female athletes, discussing the ultimate priority of mothering and the role of elite female athletes as wives providing emotional support and, implicitly performing domestic labour, for men and their children. Example: the media’s public shaming of Canada’s women’s hockey team after they celebrated their gold medal on the ice, two hours after the game, with cigars, cans of beer, and bottles of champagne. Meanwhile, men are allowed to spray each other with champagne after winning the Stanley Cup.

· Figure Skating and Gender Norms: sports that use systems of judging – especially “artistic” elements – are good examples for exploring normalization, gender and sport. To win female figure skaters must be strong, fast and ruthlessly competitive, but all of these attributes are seen as contradicting traditional definitions of femininity. Therefore female figure skaters are forced to overcompensate with overtly feminine costumes (e.g. plunging necklines, faux nudity, tiny skirts) and feminine-like artistic elements (e.g. the layback spin).

· Body Building and Gender Norms: bodybuilding has complex relationship with traditional notions of masculinity; 1) very traditional performances of masculinity, virility and strength, and an emphasis on muscular “bulk” and mass, 2) on the other hand the scantily clad, hairless-bodied, synthetically tanned men who prance about on stage posing for judges causes suspicion. The preening, vanity, quasi male-nudity, and the obsession with personal appearance which is carried out through extensive training almost entirely in the company of other men has been defined as suspect according to the conventional definitions of masculinity. Heterosexual posturing, the hyper-heterosexual, generally intolerant and homophobic culture of bodybuilding has been seen as overcompensation for insecurity.
· Hegemony: is about cultural domination.
· Hegemonic Masculinity: a theory about how mainstream definitions of masculinity and femininity tend to assert and naturalize the cultural dominance of masculinity at the expense of femininity. 1) the definition of masculinity is defined as hegemonic when power is defined is terms of physical force, violence and coercion and when power is defined in terms of control or dominance. Mainstream culture tends to represent the male body as representing power in these terms and masculinity as closely tied to dominance, control, and the assertion of superiority, 2) hegemonic masculinity asserted in terms economic success, “bread-winning,” male athletes as “earners” and “providers,” and the celebration of the wealth and income and occupational status of professional athletes, 3) media celebrates male athlete as patriarch, 4) the importance of the frontier in the cultural imagination of masculinity in North America (e.g. “cowboy” aesthetic in U.S. and the “outdoorsman” and “wilderness” in Canada), and 5) male athletes are sexualized and constructed as sexual beings in a way that is the opposite to the objectification of female athletes. Elite male athletes are represented as willfully wielding their sexuality in order to exercise power over women, rather than the other way around.

· Challenging Hegemonic Masculinity: at first glance, MMA seems like an obvious sport for the assertion of hegemonic masculinity. On closer inspection, MMA is a kind of cultural melting pot  where there is a ongoing struggle between two very different notions of masculinity. 1) you have the fighters who try and stay on their feet, be the aggressor, always walking forward, and striking the opponent in the head and chest in an effort to induce a knock out and 2) on the other hand, you have the tradition of fighters who focus on grappling & submission. These fighters often concede control, manly displays, and are willing to lay on the mat underneath the other man while absorbing strikes, blows and punishment in an effort to work themselves into a position where they grab on to the opponents neck, twist and hyper-extend a leg or arm and earn victory via submission or “tap out.”

· Women Challenging Hegemonic Masculinity: there has been a decline in participation in what have traditionally been considered feminine sports like figure skating, gymnastics, tennis, swimming, ringette, etc. And a tremendous increase in the participation of young women in sports which challenge the supposed inferiority of the female sex (e.g. boxing, kickboxing, and mixed martial arts, rugby, hockey, rock climbing and other extreme sports).
