
Hey, Mom, Is it O.K. If These Guys Market Stuff to Us?
· Gepetto Group: marketing firm in New York
· Patrick Benasillo, president of Studio D, a company in New York that designs and manufactures logos and signs for retail stores
· Chris McKee, partner at the Gepetto Group
· Benasillo had an idea he was trying out; KidKafe, a restaurant that he imagines would give families a dinner option that was a step above McDonald’s in price and quality, but slightly below, Applebee’s in price and formality.
· Benasillo called this place Ozone
· Had a sandwich press that you would put a layer of bread, any filling, and another layer of bread, and seal it together to be hot, with no visible tracing of the filling.
· Benasillo hired a chef, and they designed an entire menu—came up with something called the Wafflo (scoops of ice cream trapped inside hot, round waffles)
· Opened a store in 2002, and another one in 2003, then business hit a rough patch. Benasillo closed down the mall restaurants and decided to open one as a local family destination
· Benasillo then opened another Ozon July 2004 in Staten Island, and hired Gepetto to work the campaign
· Gepetto limits itself exclusively to “kid products” and “kid campaigns” for Lego, Little Tykes, Coca Cola.
· Campaigns always include a field day(trip), a day to get experience of their products
· Gepetto formed in 1997 by McKee, Julie Halpin, and Rachel Geller
· Gepetto designs campaign based on Rachel Geller’s psychological and anthropological field research on children and teenagers.
· Came up with the “8 kinds of fun” and “6 species of kids” and “9 principles of family branding”
· Model called the “7 faces of mom” includes: new mom on the block, great expectations mom, vicarious mom, all-perfect mom, connected mom and so on.
· Focused campaign on Moms and kids, more focus on mom
· Juliet Schor and Susan Linn and critics of youth marketers, so the focus on Mom in this campaign would sidestep some of the criticisms 
· Part of the campaign would include mannequins posing as moms, developing collectibles, write in contests, stickers to  be placed in a comic book, posters, billboards, newspapers, etc…

