IF  ANYONE WANTS TO ADD/CHANGE ANYTHING – YOU’RE MORE THAN WELCOME TO! JUST MAKE THE CHANGES A DIFFERENT COLOR MAYBE AND RE-ADD IT BACK INTO THE FOLDER FOR EVERYONE!

Jan 11 Lecture – Communication: From Caves to Convergence

Innovations in Media Technology

Some great changes in communication:
- Printing press

- Telegraph

- Language/writing

- Computers

- Digital Media

- Radio

- Transportation communication

Shifts in Memory, Control, Style of Expression

- Brought up in the “Is Google Making Us Stupid?” article

- The article basically says that the emergence of every new technology/medium is slowly chipping away at our concentration and contemplation. 

Convergence

To converge is to come together from different directions so as eventually to meet. In this context, it is the flow of content across multiple media platforms, the cooperation between multiple media industries, and the migratory behavior of media audiences who will go almost anywhere in search of the kinds of entertainment experiences they want (Henry Jenkins) These things are gradually changing so as to become similar or develop something in common. Previous to the 1990’s, we had rules that didn’t allow industries to converge in the sense that Jenkins discussed; one company would own and control the Internet, newspapers, TV, etc. However, the rules were changed to allow multiple controllers.

Flow

We experience media as a flow. People do not experience a television show as just the television show, we experience it as the television show, the commercials we see, any movie teasers shown, etc. We must experience it as an ongoing flow (general and converged senses) to understand media. 

Technological Sublime

An idea that is simply great beyond any comparison and can’t imagine it would be any other way. It now underwrites technological innovations. There is an idea that technology will save democracy.

Luddites

Luddites began as the people who worked in textile factories and were losing their jobs because they were being replaced with machines. They tried to prevent losing their jobs by smashing the machines. Now, anybody who attempts to stop technologies is called a luddite.

“Pancake People”

Those who are spread wide and thin as we connect with that cast network of information accessed by the mere touch of a button. Richard Foreman (a playwright) stated in a recent essay that as we are drained of our “inner repertory of dense cultural inheritence” we are at risk turning into pancake people.

HAL
HAL is a supercomputer in the film 2001: A Space Odyssey. In the film, the astronaut was nearly sent into a deep-space death by the malfunctioning machine so the astronaut decided to disconnect the memory circuits that controlled HAL’s artificial “brain”. While this is happening, HAL is pleading with the astronaut to stop him from “killing” him. HAL’s outpouring of feeling contrasts with the emotionlessness that characterizes the human figures in the film, who go about their business with an almost robotic efficiency. Their thoughts and actions feel scripted, as if they’re following the stephs of an algorithm. In this film, people have become so machinelike that the most human character turns out to be a machine. That’s the essence of the writer’s dark prophecy: as we come to reply on computers to mediate our understanding of the world, it is our own intelligence that flattens into artificial intelligence.  

Jan 18 Lecture – Power

Definitions of Propaganda

Propaganda is the management of collective attitudes by the manipulation of significant symbols (Harold Lasswell)

Propaganda is the deliberate, systematic attempt to shape perceptions, manipulate cognitions, and direct behavior to achieve a response that furthers the desired intent of the propagandist (Garth S. Jowett and Victoria O’Donnell)

Origins of Propaganda

Persuasion is the broader category – Propaganda is persuasive but not everything persuasive is propaganda.

Types of Propaganda
- White: propaganda where the source is clearly and properly identified


- Know the source of it

- Grey: propaganda where the source is unidentified


- Not sure who is sending the message

- Black: disinformation, source is intentionally wrongly identified 


- Intentionally identify wrong source

White is more accepted. The Carleton website would be an example of white propaganda.

Examples of Propaganda
Smokey the Bear “Only You” – Smokey the bear was saved from a fire when he was a cub. They decided to use him as a symbol for humans being careless in the forests. Using him, they tried to change the behavior through communication and the way we think of the forests and fires. 

“Stephen Harper’s Wikipedia page” – becomes propaganda when government members edited their own and other people’s pages. A guy developed a software program so you can trace back the IP addresses of the edits. 

Conditions of Effectiveness
(1) Repetition – key element that makes propaganda work

(2) Monopolization – other key element that makes propaganda work

(3) Canalization: takes your values and convinces you of what my values are – switch their values to what you want to pursue 

(4) Interpersonal supplementation: idea of repetition, media alone is not going to make propaganda work you always need people (such as opinion leaders) to help influence ideas

Information Intervention

Proposing: what should the information intervention unit do? What should administer the unit? When would it act? Jam, intervene and take over communication system of another country or state. Why does Metzl think information warfare is more appropriate than the other mechanisms, like trade embargos, targeted development aid or an African “crisis response force” it goes against free-flow, will piss people off and would be easier to just send in army but we don’t do that!

Possible negative consequences: interception/corruption which could screw up society/miss-interpret broadcasts from other countries and not pick up on the same message they are sending based on cultural differences/inequality issue, poor get poorer – depends on what they are banning, what messages are worth banning?

Possible positive consequences: change that it could prevent mass violence – trying to keep world peace

Ghostwriting
When someone is hired to write material for someone else who is named the author. Example – autobiographies

United Nations, UNESCO, Free and Balanced Flow of Information, NWICO

Get ideas for reorganizing the way nations as a whole work together (globalization)


Reorganize politically- UN. All nations will be sovereign and all the land will be sovereign territory. The UN is where international ideas of the world are worked out.

- Institutions reorganizing economy- World Bank, World Trade Organization (agreement on tariff and trade, comes later), reorganize economics out of national context of determination and reorganize this on a global level. 

- Post WWII, attempt to reorganize the world politically and economically and also communicatively. UNESCO was supposed to deal with lighter issues. Science, culture, and education should be globalized. Free flow of information principle. Permit the world’s heritage to flow freely. Culture, education and science is world heritage, belongs to humanity so communication can flow freely around the world. They ban propaganda because it could create havoc around the world. If there is a restriction of the free flow of information, there is a conflict. As places were decolonized and made into their own nation with eternal sovereignty, they were still overwhelmed by western communication. They couldn’t create their own indigenous or cultural spaces. 

- NWICO is the proposal that comes forward. Revise the way information flows. 

Jan 25 – Persuasion and Framing

Juergan Habernas

He arugued that sexuality, gender, race didn’t matter when it came to discussing political matters in a public sphere. He thought state should be open to criticisim.

Public Sphere

Public sphere is a place where informed political people gather to discuss goverment and political matters. The idea of the public sphere was that differences that define us were not the grounds in which we would interpret someone’s message. Habernas thought that the state should be open for criticism from its citizens.

Advertising Agencies

In the past, produces would write their own ads even if they weren’t necessarily good advertisement writers. Ads today are more image-based. Years ago, the writer was the associated that produced the product and were excited and proud of their product. Now, they try to connect the product to the value that the viewers hold. Then they realized if they give better ads, they’d be more profitable and then expand. Now, more money goes into the ads you see than the actual thing being advertised.

Groupthink

High or Low stakes situation. The idea that, overtime, people begin to reflect a consensus that is not through public discussion. We begin to think with one mind. Individuality is lost. You don’t realize you’re beginning to think alike. It’s seen as a bad thing. 

Mind Guard

Insulates decision maker from debate/deliberation, decision maker does not see dissent.

Critical Evaluator

One of the ways of avoiding groupthink – each person is responsible for the entire decision.

Devil’s Advocate

One of the ways of avoiding groupthink – someone who argues the opposite side to subject the person to a greater degree of scrutiny.

Milgram’s Experiments

- High stakes (administer painful and perhaps fatal electrical shock a human)

- Pressure to conform is persistent and unyielding 
- Experimenter, Teacher (participant), and Learner (confederate and 'victim')
- A memory test was established
- The learner would answer incorrectly and never complete the assigned test
- The teacher administered electrical shocks to the Learner for each incorrect answer
Asch Experiments

- Low stakes experiment

- Casual group

- Strong group consensus; fair degree on conformity encouraged 

- Line judging experiment (match standard to comparison lines)

- Eight person group ( seven confederates and one participant)

- A few trials with some correct answers and then trials with incorrect answers


- the participant would hear seven people agree on an incorrect answer before the 
participant can answer himself/ herself 

- A different voice or answer can greatly eliminate group pressure

Rumor

- When one eliminates a few details from a story and turns it around.

- Rumors are very generalized.

- The idea of framing approximates rumors. There are three components to it:


1. Leveling effect: way of simplifying (when a few details become a whole story)


2. Sharpening: details of the rumor stick out (competing with other details) 


3. Assimilation: assimilate into a framework that makes sense to you (rumors that 
don’t make sense rarely work)

Framing

- Matthew Nisbit : framing is the way we should reach the public without manipulating them. It doesn’t require them to be educated. Sometimes we slip into the idea people are illiterate, stupid. That’s based on a flawed understanding of how people think and what media can and should do 

- Media’s role is to take in the facts rationally so people can understand what’s going on. - Nisbit thinks people use media to form judgements. They use social values to determine what they’re going to listen, attend, and believe and what they do. More so than facts, data, graphs, or information. Knowledge and information is a weak influence. 

- Frames are interpretive schema used to make sense of a complex issue; or another way… 


- Story line that we use to make sense of things. Try and fit what you know to fit 

what makes sense to you when asked to talk about climate change. When 
choosing a major you don’t read about every major. You choose based on what 
you like, have experienced, opinions from friends and family. 


- Values and familiar storylines in which we slot things to make sense. 

- Products try to promote why you should eat a particular product. People will pay more if a particular product is healthy. So companies try to make their products look healthy. One of these terms is organic. Or convey that something is natural or associated with nature. Pictures of nature are all over foods. You won’t analyze 40 cereals at the grocery store; you’ll choose the one you like. 

Disney

“Nature By Design” reading

Climate Change

How money/PR was able to spin the info just so that the government wouldn’t get involved in bringing some of the things causing the 

Greenwashing

The effort of a company, brand, or product to appear that it is good for the environment in some way. Some household chemicals, cars, present themselves as green. Try to make ideas coming from ground works.

Astroturfing 

To depict the message as if its coming from a grassroots organizations rather than the government or recognized cooperations.

Feb 1: Indigenous Identity

APTN
Nanook of the North

A silent documentary film by Robert J. Flaherty from 1922. In the tradition of what would later be called salvage ethnography, Flaherty captured the struggles of the Inuk Nanook and his family in the Canadian arctic. The film is considered the first feature-length documentary, though Flaherty has been criticized for staging several sequences and thereby distorting the reality of his subjects' lives. He had been accused of having them dramatize things – changed it to make certain things seem more “traditionl”. The “family” in the film weren’t actually family – they just looked good together.
The Fast Runner

- is a 2001 Canadian film directed by Zacharias Kunuk. It was the first feature film ever to be written, directed and acted entirely in Inuktitut. Set in the ancient past, the film retells an Inuit legend passed down through centuries of oral tradition.

- Told by the perspective of native people.
Edward Curtis

- Edward Curtis took pictures of the native people that he knew people would identify as authentic. 
- The idea was perceived authenticity 
- He removed anything that he believed looked or was western in order to make it look more authentic 
- For Edward Curtis, authenticity was key. 
- He created a film in 1914 In the Land of the Head hunters 
- He thought his film would be more authentic if he used native actors
- He added the ritual into his movie to make it more exciting and interesting and also authentic even though that wasn't really happening there
- He wanted to record cultures that were destined to extinction 
- Native encounters with western technology in humorous ways 
Composite Photograph

A photograph made by combining two or more separate photographs.

(I’m not sure how this is relevant but if you have any discussion notes about this – let me know!)  (
Buffalo Bill Cody

-reenacted the Indian wars

-helped reassure that the Indian problem had been resolved

-hired actors who were actually fighters in the Indian wars

Sherman Alexie

- author of the article “I Hated Tonto (still do)”

- he wrote about how he recalls growing up with stereotype movie Indian and loving them and wanting to be them… except Tonto.

- he said that after reading books/ watching movies with Indians in them – saw the kind of Indian he was supposed to be (the stereotypes) – or so he thought at the time.

- these representations affect the self esteem and self image of young native children, reproduce stereotypes, tell us more about those creating images than those being represented.

Tonto

- Sherman Alexie hated him

- Alexie said that he often imagined himself as other cinematic Indians, but never Tonto. He identified himself more as the blue-eyed warrior, he hated the one that was played by a native actor.

Stereotypical depictions of Native people

In romance novels:
- Indians are always blue-eyed because half-breeds are somehow sexier than full-blooded Indians.

- Indians are always performing acts that are described in animalistic terms (nuzzling).

- Indians always inspire white women to commit acts of primitive ecstasy. 

In movies:
- Indians never had jobs

- Indians were always deadly serious

- Indian actors rarely played the cinematic Indians

- Indians climb to the top of mountains and leave chocolate bars as offerings

- Indians waded into a stream and sang Indian songs to the moon

- Indians had visions of themselves as Indian warriors and threw tomahawks through windows of police cruisers

Imperialist nostalgia

- Its what happens after colonization – western society longs for the native culture that they have “destroyed”. 

Salvage ethnography

- Collecting "authentic" culture before it disappears, assumption that Native culture and peoples are destined to extinction.
Feb 8: Policy: Cultural and Digital Policy in Canada

Cultural Policy
- Cultural policy is the expression of a government's willingness to adopt and implement a set of coherent principles, objectives and means to protect and fosters its country's cultural expression. The arts are the very foundation of this expression. 

Reasons for Cultural Policy
1. Art is a good thing. Everyone should have access to art. 

2. Regulate and support culture because we need it to hang onto our identity. Culture in the service of nation.

3. Money. Media production is almost always about money. Raising profit. 

- We are either seeing the quick drift of cultural policy away from its role in affirming identity, building multicultural society, and so on, toward a role in facilitating economic growth OR and this is the thing I'm personally more skeptical of, we are seeing that BEING CANADA is a market advantage, and that The World Really Needs More Canada, and so the constitution of ourselves though cultural material has the nice consequence of making our culture and creative industries more globally competitive. 

Cultural Nationalism
- We need this to hang on to our identity (cultural colonialism underpins that concern – we have to support our own media or other people will tell us their stories).

Economic Competitiveness
1. Direct competition

a. Compete directly with other similar products among the market

i. Ex: newspaper against another newspaper, or an album against another album

2. Indirect competition

a. Within and across media

b. Products compete for resources necessary for their existence

i. Ex: a newspaper has to attract advertisers that might have gone to another newspaper or to some other medium such as radio

3. Different types of media

a. Newspaper

i. Cheaper and broader for classified advertising

ii. Reports more detail news than TV and radio

b. Television and radio

i. Enjoy competitive advantage than newspaper by breaking news coverage, video, and audio reports

ii. Radio adapted by specializing and reformatting because the tv ended the radio market

iii. Radio survived by two technological advances: the development of the transistor, which allowed cheaper more reliable receivers of the FM spectrum, and the stereophonic transmission, which increased musical orientation

c. Magazines

i. Increased literacy

ii. Has efficient production

iii. Have better communication

iv. Fits the modern development of modern marketing

d. Network television control of the mass audience niche using the cable and satellite system receivers along with video games, videocassette, DVD, and web surfing 

Law of Comparative Advantage
-idea of assumption that no nation is self sufficient. 
Film (NFB)

- Earliest film used to promote immigration to prairies, 1900-1914

- WWI and WWII propaganda films

- National Film Board (1939): propaganda agency, deal with the dominance of Hollywood, “To produce, distribute and promote the production and distribution of films designed to interpret Canada to Canadians and other nations”

Canadian Cooperation Deal (1947-1951)

- Free trade in film (no tax on US film)

- Hollywood promised to “mention” Canada in films and suggested that tourism would boom in Canada as a result


- Films shot on studios or in Southern California


- Escaping convicts would flee to Canada rather than another US city so that 
Canada was included in films


- Hollywood stars would talk nice about Canada on radio


- Canadian government officials located in Hollywood

Recorded Music

- Universal, Sony, EMI, Warner dominate the industry

- Quota rules on “spins”: 30-35% generally on radio

- Wider listenership than film (generally 20%+ compared to 3-5% for film nationally)

- Canadian recording companies account for most of Canadian recording sales, and launch most Canadian artists

- “Vicious Circle”

Canadian Content

- …

Book Publishing

- Canadian Council and support of CDN book publishing firms

-  CDN book publishing firms, Chapters, supported Canadian book publishers and authors/ Chapters and Indigo don’t look at books as ways for Canadians to tell other Canadians stories, they want to sell books (commodities) and made chapters a nicer place to be (added Starbucks etc.) and forced book companies to give them better deal or they wouldn’t sell their books (damaging for organization ho produce our cultural media)

Chapters

- Chapters Model of Book Retailing


- Big Box store


- Starbucks/ coffee shops


- Reading encouraged


- Damaging to Book publishers

Magazines

- Postal subsidies to distribute across a large nation (worked well when subscription was basis for revenue)

- ‘Culture dumping’ problem and BILL C-58 (tax deductible advertising expense applicable only in CDN magazines)


- 75% Canadian ownership


- 80% Content produced in Canada


- Ban “Split-run” magazines

- Trade war with US

- in the case of magazines, initial cost is immense, but each copy after that is cheap, sp they make their cost pretty easily – and then they charge advertisers to post their ads in magazines, and make more profit – even though they have already made cost – since they have already made what they need to make they will go to advertisers and say “you can pay us HALF of what you are paying now” and it doesn’t matter because it is all gravy to them

Split-runs

- …

Culture Dumping

- Pushing own country’s culture in another country

- ‘Culture dumping’ problem and BILL C-58 (tax deductible advertising expense applicable only in CDN magazines)


- 75% Canadian ownership


- 80% Content produced in Canada


- Ban “Split-run” magazines
Voice of Fire

- An acrylic on canvas abstract painting made by American painter Barnett Newman in 1967.


- The purchase of Voice of Fire by the National Gallery of Canada in Ottawa for 
its permanent collection in 1989 at a cost of $1.8 million caused a storm of 
controversy, as the painting consists only of a red stripe on a blue background. 
Some residents mocked the purchase with striped T-shirts and ties that mimicked 
the painting


- A book called Voices of Fire: Art Rage, Power, and the State, edited by Bruce 
Barber, Serge Guilbaut and John O'Brian and published in 1996 by the University 
of Toronto Press, discusses the issues around the purchase of the painting.

Blockbuster Model of Production

- When a well funded movie make profit as soon as the movie is released while other movies make profit across time span.

- Won’t go for little things- go for film that will make a lot of money fast

- Need products that will appeal to a lot of people

- Things that won’t be acceptable to mass audiences wont be made

Long Tail

- Companies that will eventually lead to the same profitability

- Refer to blockbuster article… 

Converged Ownership Model

- …
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Dot-com bubble burst

o
How deflated the values of companies were

o
Google emerged right when the .com bubble burst 

o
During the dot.com boom of the 1990s, data centers consumed on average one to two megawatts (Katz, 2009). Now, a larger data center consumes as much power individually as an aluminum smelter foundry, with one Microsoft facility in Chicago needing three electrical substations to fuel its constant need for 200 megawatts of power (Economist, 2008b).

Google:

o
A search engine

o
Most visited web page in the world

o
Gmail, Google earth, Google maps, Google books and owns a part of books copy rights 

o
Have a partnership with NASA 

o
Supports weather forecasting and science

o
Supports phone games

o
Is the opposite of Microsoft

o
Used for advertising 

o
Most services offered by Google are free (Google chrome)

o
You tube is a part of Google

o
Google runs with another 80 companies

o
Google is a data mining project that started at Stanford university

o
Is being investigated for copy rights issue (monopoly)

o
Supports voice calling over the internet

o
A media company, media advertiser, and political force

Philosophy/Culture 

o
Playful, flexible environment 

o
Unofficial slogan: Don't be evil (Don't be Microsoft) 

o
Official slogan: "to organize the world's information and make ti universally accessible and useful"

Concerns 

•
Alters our thinking, our memory, our forgetting

•
Censorship 

•
Monopoly: It will have a monopoly on market share

•
Intellectual Property / Copyright 

•
Privacy/Surveillance 

•
Behavioural Advertising


Monopolization


Book digitization- search is unbeatable


Censorship- political context


IP / Copyright information


Gmail- no delete button- keeps everything


Behavioral Marketing


Google markets based on content of email- expand information of which is marketed to us- one of worlds most valuable resources


Can map flu trends quicker than Canadian Health Board- integrated into public health agencies


Google must have at least 50% of the searches to be accurate


Monopolization presumption- market share


Without this tool does not work


Holding on to data for a long period of time

Founding of Google


Google stands for the mathematical term “Googol” which means number one and followed by hundreds of zeros 


In the mid 1990s 


Larry Page and Sergey Brin were computer science grad students


They were doing a PHD degree


Started by coping the internet (Books, information, newspaper, and videos)

Data mining:

o
processing vast datasets for complicated scientific problems to using clouds to manage and provide access to medical records


Sticky portal / walled garden

-Keeping people on their site, within their property


Search engine:

•
Google compared to other websites

o
Organised

o
Clean

o
No advertisements

o
Easy to use and navigate through

o
Very simple and easy

o
Can be used by all ages because of its simplicity

o
Faster searches

o
Google worked because the search engine wasn’t trying to sell advertising, it also didn’t try to take your mind away from what you were there for

Search engine optimization:

o
Deal for Netscape Searches

Microsoft used to use it. 

o
Deal for Yahoo Searches (2000)

Got search market up by 40%

o
Deal for AOL Searches (2002)

o
IPO (2004)

o
Google made its best to understand and know what searchers look for while searching or the way searchers search the internet

o
Blocked pornography suggestions and links to show some moral concern in society and the world so they can attract another source of users (children)  to use their search engine

o
Google’s extremely popular and widely–used Gmail targets ads directly based on the content of a user’s e–mail

o
Because searches are indexed or in other words Google show “Relevant Searches” while typing in the search text box

o
Because it recommend searchers to most visited websites ( show most visited websites or links for any search by placing the most visited links or websites at the top of the page after search is being processed)

o
As a result of the millions and zillions of searches the system or the inventory of Google is getting trained every time someone search’s something new

Disintermediation 

•
To eliminate their jobs

•
Taking away jobs that were easier to do

•
Cutting out the middle man

Cloud computing:

o
cloud computing benefit both providers and users. Cloud providers gain additional sources of revenue and are able to commercialize their large data centers and the expertise of large–scale data management. Overall cost is reduced through consolidation, while capital investment in physical infrastructure is amortized across many customers

o
cloud computing represents centralization of information and computing resources, which can be easily controlled by corporations and governments

o
Offers access – allows users access to use the cloud wherever or whenever they want

•
cloud infrastructure

o
An example of this would be Amazon’s Elastic Compute Cloud (EC2). Cloud infrastructure not only includes computational resources, such as infrastructure as a service, but also online storage web service such Amazon’s S3 (Youseff, et al., 2008)

•
cloud platform:

o
refers to providing a computer platform or software stack as a service. Platform is a higher level of abstraction than infrastructure

o
An example of a platform would be Google’s App Engine or Salesforce

•
cloud application:

o
are Web services that run on top of a cloud computing component.

o
e–mail services (e.g., Gmail, Hotmail, and Yahoo!), photo and video services (e.g., Flickr and YouTube), and online applications (e.g., Google Docs and Adobe Express), as well as more targeted services like storing data files and processing large volumes of data
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Stylistic obsolescence:

o
Planned style obsolescence occurs when marketers change the styling of products so customers will purchase products more frequently. The style changes are designed to make owners of the old model feel "out of date". It is also designed to differentiate the product from the competition, thereby reducing price competition


Ex: New Dell Commercial- Identity- choose your color, mobility- integrated into lives


Structured obsolescence: structured into product or environment in which it works

o
Microsoft- changing some software/ operating system = old product becoming obsolete 

o
Render previous products obsolete


No longer offer maintenance / service

Under cut repair- no option to repair

Moore’s law

o
Not a law, computing power doubles every 18-20 months

o
Progress / innovation creates waste

o
Doubling of transistor density on a manufactured die each year- is now interpreted to mean a rapid doubling of computing power (each year, every 18-24 months, etc)

o
These improvements in computer technology drive obsolescence as “new” computers produced obsolescence in previous ones

o
Yet the belief in “progress” as un-ending or as a law of sorts, means digital media are “half-way” technologies- they are launched in full awareness of imperfections and potential “bugs” which are then worked out in response to consumer complaints

o
Companies build products with Moore’s Law in mind


Half designed- no use getting it right- model is to get rid of the machine in 3 years


Build machines to become instant waste

o
Therefore, the belief in progress produces obsolescence since we readily believe our quite usable technologies are obsolete and ready for trashing, even as we accept the sub-standard nature of new technology (which has been developed and marketed to be outdated in 18-36 months)

“Half-way” technologies:

o
they are launched in full awareness of imperfections and potential “bugs” which are then worked out in response to consumer complaints

o
Companies build products with Moore’s Law in mind


Half designed- no use getting it right- model is to get rid of the machine in 3 years


Build machines to become instant waste

Conspicuous consumption:
o
Buying expensive things so people can see

o
buy to be seen, to stand out through technologies


Consume by stylistic technology


New models, throw out old models on basis of stylistic old


Identity construction through objects

E-waste
o
Electronics meant to last 3-5 years, not meant to last.

o
shipped to Africa/ Guiana- burned there/ try to save valuable components- garbage produced by technological obsolescence

o
No technological device is left to last- doubling of computing power every 2 years

Remote sensing:


Commercialization of remote sensing


Anchoring

o
effort to give meaning to satellite images, with words, stories, arrows and icons.

o
 produce public meaning through these images

o
Should be thought of as paintings- better understanding of what they are about

o
Used as definitive proof that Saddam Hussein had nuclear weapons- authoritative to presentation

o
Attach a meaning to an object even if its not its true meaning


We construct and apply these meanings as a society

Operation morning light

o
Joint effort by Canadians and Americans to retrieve soviet satellite

o
 a five-month retrieval mission

o
Canadian government’s attempts to communicate with Inuit communities in the vicinity of the crash whose water and food supplies were in danger of exposure to radiation

o
utilized U2 and KC-135 aircraft to help locate concentrations of radioactive particulate and recover the satellite’s fragments.

o
some suggest the recovery effort was as much about investigating the current state of Soviet satellite technology as it was about retrieving radioactive debris.

Kosmos 954/ cosmos 954

o
Russian Satellite that crashed

o
high-profile media events

o
funded secret satellites that have historically been used to image the earth and manage geopolitical tensions

o
they reveal the deeply intertwined relation of satellite media to issues of global security and serve as a reminder, as Jim Schwoch has shown, that the greatest global communication technologies emerged alongside the most dangerous technologies of global destruction

o
January 24, 1978 a Soviet radar satellite

o
plummeted into the Great Slave Lake area of the Northern Territories in Canada (roughly the same area where the television show Ice Road Truckers is now shot)

o
satellite was launched from a facility in Kazakhstan on September 18, 1977 and by October 29

o
1977 NORAD monitors revealed that Cosmos 954 was out of orbit and predicted it would re-enter the earth’s atmosphere sometime in April 1978

o
primary concern about Cosmos 954’s tumble back to earth was the nuclear reactor it had on board. Because the satellite was carrying 110 pounds of enriched uranium

o
Cosmos 954’s crash could result in the “worst nuclear contamination since Hiroshima and Nagasaki
Dandelion capitalism:

o
Difficult to piece together how satellite capitalism works

o
Underlining costs of satellites

o
Political economy relates to significance of capitalism

o
Money into a satellite- blows up as it is taking off

o
The satellite industry has one of the most complex and expensive insurances on the planet due to the occurring failures

o
Insurance premiums are typically a satellite operator’s second largest cost. For any given satellite there can be 10-15 large insurers and 20-30 smaller companies involved in issuing policies for different phases of the satellite’s development, transport, launch and in-orbit operation. In 2003 a basic premium for a satellite worth $250 million cost between $40-55 million

o
Capitalism operates in the satellite economy such that extremely expensive machines are made and installed in orbit without public knowledge only to be spectacularly blown away and become “total losses” right before our eyes.

o
study of satellite failures, finances and futures remains a vital path for further investigation.
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Popular images of terrorism

-Decentralized cell

Horizon of memory

-Constricted memory, events that are more recent take on a lot more importance

Selectivity of images

-What we see is more about war techniques than about what terrorism is going on today.

Reflexive knowledge

Leaks

Source relationships

Security institution politics

Soviet/Afghan war

Mujahideen resistence

Al Qaeda

9/11

Clash of civilizations / Jihad vs. McWorld

Mahar Aar
Added for terms above: 

1. Terrorism must be understood in historical perspective 
· Iraq Assassination Attempt on Bush
Origins of Al Qaeda (Al Qaeda)
· In 1998, Al Qaeda had already declared war on the US. 
· Beginning of the end of the cold war
· Russia goes into Afghanistan and there is an Afghan resistance (Soviet/Afghan war)
· US helps Afghan resistance and Russia leaves and communism collapses
· But not directly, they sent money through Afghanistan intelligence
· Bin Laden comes out of this war
 

2. Media coverage of terrorism is very selective
· William Cottrell: post 9/11 activist
· Went to a dealership and vandalized SUVs
· He wanted to make a statement about how energy was consumed
· Others damaged the cars by setting some on fire
· Pre 9/11: Low level crime
· Post 9/11: Terrorism 
· Terrorism is a malleable category
 

· Journalistic and Media  Conventions
· Leaks
· A release of information that is not meant to be released to the public
· Most information is meant to be released at one time or another
· Authors of leaks are usually anonymous
· Is not authorized no matter who it is released to 
· Competing leaks
 

· Source relationships 
· Journalist and Agency 
· Media Company and Nation
 

· General assumptions and stereotypes
· Why a de-politicized treatment of terrorism in popular culture?
· Clean and simple narrative often prevails
· Can politicize the story but why not terrorism
· Don't want to be labelled racist
· Worry about narrowing market (ex. Christian) concern for provoking protest
 

· Logic of Security Organizations 
· Security organizations tried to place blame on other organizations
· Used journalism to do this
 

3. Reflexive knowledge about media shapes terrorism and war
· Vietnam
· Theory that America lost the Vietnam war because of television, because they lost public opinion
 

· Iraq War 1990
· The first one
· The US cannot just go in and push Saddam back, creates a force to push him back instead
· How effectively smart weapons are
· Ends prematurely because images of Americans slaughtering Iraqi people were showing up frequently
· Effectiveness of these images was to convince George Bush to stop
· Ended quickly, he didn't push Saddam fully back 
 

· Bombing of Iraq 1993 
· Launched missiles into Bagdad 
· He telephoned CNN to see when the missiles hit
· CNN has become a part of the intelligence 
· Clinton's belief of these smart bombs really backfired, they missed
 

· Attempt to Kill Bin Laden, 1998
· They did know something about Bin Laden
· They didn't get him however
· They blew up all these places and still haven't found him
· Criticised for using "Wag the dog" strategy
· People thought that Clinton was bombing all these places to distract people from the other issues surrounding him
 

· Radical Mainstream and Provoke Repression
· Clash of civilization 
· "West vs. The Rest" ?  
 

4. We do need historical context 
5. We do have selective emphasis on certain events that are classified as terrorism
6. IMPORTANT: knowledge of how media work and function
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The brick

-The first mobile cell phone

History of “mobiles”

Moore’s law

Persuasive media

-Always on media

Mashall McLuhan

-Media is an extension of ourselves

James Carey

Telegraph

Relationship of communication and transportation

Flashmob
