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The factors that influence makeup preference
[bookmark: _GoBack]For this research, I am interested in determining the factors that influence how much makeup we wear on a daily basis. Since we live in a society were beauty is glorified, I feel it is important to understand what makes women feel the need to do their makeup. Is it for personal reason or for social reasons? Does the need increase for woman who feel in competition with other women? These are only some of the factors I’d like to examine which can give us great insight on the thought process of the Canadian women when it comes to beauty.
Sampling plan
I will be sampling Canadian women between the ages of 18 and 24. The participants must be of female gender and identify themselves as females. They must have been residing in Canada since at least 2010 and spend more than 200 days a year in Canada. This criteria mentioned previously applies to the last three years (2011 to 2014). Furthermore, the participants must wear makeup at least once a weak and must have been doing so for at minimum a year. They must own and used makeup that is of department store and of drugstore quality.
It is important that these women fit the criteria mentioned bellow so that the data can be as much representative of the female population as possible. Since not every person who uses makeup has access to department store quality products, I feel it is important to sample woman who have experience with both types of makeup products. 
This research will be composed of a total of three stages. Each stage will complement each other in order to collect as much good data as possible. The first stage will consist of a focus group, the second will be a depth interview and lastly, the third stage will be a mall intercept. These methods are great for collecting qualitative data and give great insight into the motivations behind the actions for the participants. 
For the second and first stage, 24 women will be samples making a total of 48 participants. The third stage will include 100 participants from various regions in Canada. A total of 148 people will be recruited for this research.
Stage 1: The focus group
Firstly, I believe it is important that women discuss what they believe to be the key factors that influence their makeup application. The qualitative data that can be collected from a technique like this one can be very informative. Twenty-four people will be used for this stage and will be separated into several focus groups. Each focus group will contain eight women to make a total of three focus groups. They will each be given the same topics to discuss in order to see the differences and resemblances between the groups. This will give me information on whether the data collected can be applied to the population or not.
The main purpose of this stage is to get a good idea of the general factors that are important for deciding the amount of makeup women will wear. The data will most likely be applicable to many domains since it will cover many topics such as self-esteem, views on the costs of makeup, favourite makeup looks and many more. 
The moderator will ensure that the participants answer and discuss the following questions:
· What are your favorite makeup products?
· Would you feel comfortable going out to a fancy occasion with no makeup on?
· If you were running late and had not done your makeup yet, would you still do your makeup?
· Do you feel self-conscience if you aren’t wearing makeup?
· Would you wear less makeup on a hot sunny day than on a cold cloudy day?
· Do you tend to cover your pimples and/or imperfections with makeup?
· What do you tend to think about women who wear a lot or makeup?
· And vice-versa; what do you tend to think of women who rarely wear makeup?
· Do you believe that is it worth paying more money for high end makeup products?
For this stage, I estimate that eight weeks will be required to complete it. Once we find a location to do the focus group, there will probably be a waiting period before we can access the room and conduct the research. We must also recruit the participants which will probably take a couple weeks. The research itself will be held on three consecutive days at the same time each day for each group. This represents the collection of data and will take a few hours per group. Analyzing the data and reporting it will be more complicated and necessitate more time. I would aim for four weeks to do this last part of the stage.
Stage 2: Depth interview
This method is great for examining the fundamental reasons for the participant’s emotions and actions. It would be greatly beneficial in this study since we can use this technique to understand the more psychological aspects of makeup usage. For example, we could understand if it is a self-conscious issue, if it is a way to express creativity, etc. for the participants. My goal is to get as many details as possible as to what comes to mind when applying everyday makeup. The women will be asked questions on how many products they were at a time, on if they prefer full coverage makeup and why, on the way they feel when they cannot use their normal makeup products to get ready, etc. Basically, this stage will cover a lot of variables and will be very qualitative. 
A total of 24 women will be sampled for this part of the experiment and will conform to the initial criteria mentioned in the introductory part of this project. The interviews will be 75 minutes each and we will be doing 4 participants per day for six days. I would like the times of day in which the interviews take place to be similar so that this would not be a variable to consider. These days would be consecutive and the interviews would hopefully be from 10h to 15h. Once again, hiring an interviewer and booking a place to do this research could take any amount of time therefore I am not certain of how long it could take. As for analyzing the data and reporting it, I believe that four weeks is a reasonable amount to complete it. 
As for recruiting, we will ask women in department stores and drugstores if they would like to participate. This will be done at random but these women will need to be shopping for makeup and be wearing makeup as well. This method will also be used for the focus group stage of the research. 
Stage 3: Mall intercept
The third and final stage, a mall intercept would be conducted and would represent the hands on makeup part of the research. This is a great technique because it allows the participants to express their views on specific products and it can also be interactive where the participant can actually try, touch, taste, smell and/or hear the products. A variety of drugstore and department store makeup products will be presented to the participants in this stage and they will have to use them. I would like to have the women come in to the interview wearing their everyday makeup looks. I would have the interviewer instruct them to remove their makeup with the makeup remover products that we would have at their disposition. They will then be given a series of fictional situations and be asked to do their makeup the way they would do so if they were actually in those situations. They will range from makeup looks for school, for work, for a concert, for a job interview and for a formal occasion. This will give us insight on what makeup products are used most frequently no matter the occasion as well as the products/looks that are considered more “fancy”. 
To recruit these women, we will get interviewers in 5 malls throughout Canada and have them sample 20 women each. These women must have been shopping and purchased makeup products from either a department store or from a drugstore in the mall. The recruitment itself should not be more than a week as long as the women intercepted agree to do the research. A ten dollar incentive will be given to also encourage the women to stop what they are doing to answer the questions. Since the process will most likely be an hour and a half, an incentive is appropriate. If the woman take too long when applying the makeup, the interviewer will simply ask her to describe what kind of makeup look she would do for the specific situation. This will ensure that we do not go over an hour and a half. Like the previous two stages, I believe that four weeks will be enough time to analyze and report the data collected in this stage.  
