Surveys and descriptive surveys

Surveys: a research method, which ‘provides a quantitative or numeric description of trends, attitudes or opinions of a population by studying a sample of that population.’
· Quantitative approach: ‘wide-angle lens’
· See also: content analysis

Comparing quantitative methods
Content Analysis:
· tells us something about content, the audience is exposed to
· doesn’t tell us anything about the audience

Surveys 
· tell us something about the audience
· track trends in audience attitudes, opinion, behavior, etc.

· ‘a method for collecting and analyzing social data via highly structured and often very details interviews or questionnaires in order to obtain information from large number of respondents presumed to be representative of a specific population”
· 3 key things:
· Natured of the data
· How it is collected
· Sampling and representatives

Kinds of data: ‘social data’
Attitudes/opinions/tastes
· views on social or political issues and events
· this is what is referred to as ‘public opinion’
· study: view on Healthcare in US
OR

Behavior/habits/practices
- Description of past, current or habitual actions

2 ways to conduct survey
Interview
· In person or telephone
· Structured and brief
· Essentially: a questionnaire administered orally

Self-administered questionnaire:
· Supervised (on street corner, in room)
· Unsupervised (mail-in surveys, internet, etc)
· Questionnaire: set list of questions (closed and open-ended)
Kinds of surveys
· Cross sectional: data collected at a single point in time
· Useful for providing a snapshot of current situation/public opinion

· Longitudinal: data collected at several points over a certain point of time
· Useful to measure evolution or changes in attitude, opinion, behavior, etc (e.g before/after specific event)

Ratings (admin, research and critical research)
· Which station or prog. In a given market attracts biggest audience at given time
· Nielsen ratings
· Help media producers adjust product to audiences
· Audience as commodity: determines rate od airtime fro adverts
· How?
· Phone interviews 
· Audience diaries (also used in critical research)

Other uses of surveys
· Traditional surveys of public opinion
· attitudes towards certain networks/contents
· e.g studia test plotlines, lead actors

· Adoption/diffusion studies
· to make new products better (admin.)
· to understand novelty, influence (critical 
· Evert Rogers: Diffusion of Innovations

The Why
· quantitative methods: bring to light trends and patterns in terms of public opinion or behavior
· IN OTHER WORDS: a general idea of large-scale phenomena

· Purpose of surveys: to get a number of individuals who are deemed representative of a larger population to respond to a asset number of identical questions…
· …so that we can generalize the results from the sample to the population as a whole

Advantages/strengths
· Can be used on large samples to collect large quantities of data
· Relatively inexpensive to produce and use

Disadvantages/weaknesses
· Cant go deeply into responses given; packs them into neat boxes (‘reductionism’)
· assume that responses are truthful – does not distinguish between ‘what people do’ and ‘what they say they do’

The How

Key steps carrying out research involving surveys
1. Definition of the research problem
I. Aim: to express relationship between empirical objects and concepts in form of a problem
· not necessarily something that s wrong 
· but: a gap in our knowledge
II. Literature Review:
· To give you a sense of existing research relevant to your topic
· To help define a problem to investigate
· To stop you from “reinventing the wheel”
2. Sampling 
I. Purpose of surveys: to get a number of individuals who are deemed representative of a larger population.. so that we can generalize the results from the sample to the pop. as a whole.
II. 3 sampling techniques
i. simple random sampling
ii. stratified random sampling
iii. clustered random sampling
· Population (N) vs. sample (n)	

3. Definition of analytical categories
I. What to ask about in order to shed light on research questions?
II. Basic social-demorgraphic info (used as independent variable in analysis):
i. Age
ii. Gender 
iii. Occupation 
iv. Level of education
v. Income
Behaviours (personal info online)
· kinds of practices engaged in (online shopping, blogging, posting pics, etc)
· frequency of practices (how often)
· nature of info disclosed 
· facebook privacy settings
· kinds of info never disclosed (where do people draw the line?)

Attitudes (personal info online)
· reasons for posting personal information
· general level of concern for privacy 
· level of knowledge of potential risk
· level of knowledge of Canadian privacy laws
4. Questionnaire design 
I. 2 issues:
i. question wording (or formulation)
ii. question ordering (or structuring)
Question wording is important because 
[bookmark: _GoBack]

5. Piloting the questionnaire
6. Data collection and analysis


Broad problem:
· people’s attitudes and behavior with regard to the disclosure of personal information on the web’
Research questions:
· what kinds of personal information are individuals revealing on the web?
· How aware and/or concerned are they about the possible risks this entails?

Hypothesis:
· more educated people are less prone to revealing info and are more concerned about risks that less educated people… OR
· older people are less prone to reveal information and are more concerned about risks that younger people

The HYPOTHESIS
· qualitative methods: are used for exploring and inderstanding the meaning individuals or groups ascribe to a social or human problem
· quantitative methods: are used ‘ for testing objective theories by examing the relationship between variables. These variables, in turn, can be measured so that numbered data can be analyzed using statistical procedures 
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