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Research Essay: The role of advertising in a consumer society

It can be viewed as a devil in society or as the miracle worker, the toxin that corrupts the youth or the blessing to humanity(sounds extreme, try something more subtle maybe regarding it being a blessing to corporations and businesses?); the role that advertisements play in a consumer’s society, is varied and indifferent to many. Marketing is considered a major building block in so far as the functioning of civilization as a whole. Whether it is considered brainwashing or educating, commercials permeate airways, TV networks and radio signals; it can be heard, seen, tasted, smelled and absorbed and it surrounds and drowns anyone within intermediate contact. The role of advertising in a consumer society alters humans’ cognitive developments, affecting how children will evolve. This can be shown mentally, physically and socially.
	Advertising has a direct effect on a child mentally. With the brain still undeveloped and the mind unmolded, it takes experiences in order stimulate these two vital parts to produce a wanted product in society. This however, means that anyone and everyone will play significant roles in the young ones life1. With advertisements directly targeted to children, they develop in a more dependent sense for the media and become more vulnerable to the impact. Unable to detect danger, every experience is processed and used to create a future adult, one whom will have the potential to control mankind. In a selfish society there is a reason advertisements are focused towards children; taking advantage of their naivety in order to satisfy the companies own simple interest, this resulting in an inequitable battle with the overly educated adults and the oblivious juveniles. In regards to the future, this can lead to a being (what being?) more easily peer pressured and evolving to be a person who follows easily and never contradicts the norm of a consumer society. They are raised by the media and grow to fiend the sort of news that is portrayed. While watching their favorite TV show or listening to their favorite song, they are polluted mentally by the subconscious references to obtain more and more then what is necessary. To be vulnerable in a society that still follows natural selections, survival of the fittest is risky and children are still common prey for the superiors of the world. *However, there are still mental advantages of being targeted by company. From a young age children (doesn’t make sense) are conscious about the different levels of necessity in life. Children are given an abundance of choices from topics involving health, leisure and academics, ingrained in their heads the endless possibilities. Advertisements appeal to the hedonist of every child, which can be taken as either a positive or a negative effect, however with this segment satisfied early on there is more of a possibility that the child will look for fulfillment in other aspects such as the ascetism (fix spelling). Children grow to match their surroundings; a child who is introduced to (introduced to what?) more when young is less likely to be ignorant to certain factors as an adult. Advertisements help create an environment of awareness to the public, children grow up understanding more, and thus have the potential to be less manipulated by businesses in the future, since they are exposed with the same tactics beforehand. Many philosophers believe that children are born with a certain nature and it cannot be changed but simply contained. Humans are all very controlling and need this part of their psyche to be regulated, including the youth. With advertisements, children are able to satisfy their quench for more and learn to adapt to the multitude of choices in their path. Individuals adapt psychologically in a certain way, based on the influences as a child and how they choose to react. It can be seen that mentally children are taking advantage of whether positively (fix order of words) with the ability to have exposure to choices or negatively with their vulnerability to the media, the effect the child chooses to capitalize on will further determine the type of adult they will become.
	Children grow up to become a certain way physically. A key aspect that advertisers use is the need for a child to believe they need resemble in a certain way. Children grow up with a perception on what beauty is, what a woman looks like when she is gorgeous, or what a man looks like when he is handsome. They become obsessed with this unachievable perception of perfection and devastated when it is unreached1. It can be understood the importance of looks in a society revolving around products to improve such. Advertisers purposely give the youth consumers the hope that when they are older they can be wanted if they take the needed precautions currently and in the future. This leads to self-conscious adults in the constant search of changing them self physically. How one values themselves physiologically, has a direct relation to how they will physically act and resemble. A child that observes advertisements aleertig them that they are not sufficient(what?), causes them to believe that they are insuffient adults who then teach their children that they are insufficient physically as well and the cycle continues (insufficiently physical sounds choppy, try not upto to society’s physical standards?). The obsession with looking the way that advertisers say is inappropriate is not only detrimental to a child psyche but for their health as well. Boys and girls alike are not allowing their bodies to develop in a natural state because businessmen are telling them not too. Children begin to harm themselves physically in the future; trying to maintain, contain and obtain what someone who is informed about health says is necessary. Nevertheless, this thus means kids are becoming informed on new products and new types of way to physically live. In a consumer society, there is always a newer product, newer technology and a newer way of living. Humans are consequently living longer, as a new type of medicine has been released, they are more informed what is happening all over the world as technology has improved and they are more happy as self help books and new studies are advertised. Children are brought up with the idea of change, that society never stays at a constant and in order for us to physically prosper; it is necessary for products to be altered. Advertisements are known to bring out creativity of not only the advertiser but also the consumer. Studies have shown that consumers who are attracted to more creative marketing are more original themselves and therefore more innovative2. Accordingly, children grow up constantly searching and creating the newest original product to better benefit mankind physically. In the end, the ultimate goal of society is survival; kids learn from others they need to grow up modifying current life styles physically to live longer. It is shown that physically there are advantages the display of information and negates the search for a certain look that comes along with advertising, whichever influence is focused on leads to the way that individuals chooses to advance.

Children are impacted with social effects. Currently children are growing up surrounded more by technology and commercials, then ever before. Whether it is the radio, the TV, in school or the books, kids are constantly being manipulated to fit the author, the advertiser or societies needs. Depending on which factor is introduced, the most (the most what dictates?) dictates whom the child will grow up imitating. Children now grow up in this sort of society, feeling a sense of entitlement to what TV says, “they must have”. Statistics show that children are watching TV more then ever before, each day (stat) amount of children are being brainwashed with a consumerisitic (babe.., try consumer oriented) way of thinking, that what they have is never enough. This then leads to social exclusion; children find it harder to relate to other children and more to imaginary characters. Through the TV shows and the in-betweens, they are being influenced by older CEO’s using the youth’s vulnerability as an asset. They become less preoccupied with morals and advancements, and more with the newest product being sold. Children are judging one another no longer on their character or personality, but what they own or what they have to show off. Without social interaction, or being judged purely on materialistic components, children grow up believing their worth is found within the confound of their homes, that their value is dependent on the brand they buy or the shoes they choose to endorse. This therefore, leads to isolated adults or material obsessed human beings. Children began to believe that socially their needs will be satisfied by the imaginary or “life-like’ toys instead of their ideal role models like parents and humanitarians. *Conversely, advertisers do bring a sense of community with their products, they give relations amongst human beings. It has been understood that only the strongest companies survive throughout toughest the years. The companies with the best products, best employers and best marketing skills, in order to keep their customers interested and motivated to buy their products (this sentence is a fragment, the company with best does what to keep their customer interested?). There is almost a sense of trustworthiness knowing that only a few companies are able to win over the general public.3 Children survive on relationships alone, their brains are wired to follow what the majority is doing, the need to relate and connect with their peers; with the role that advertising plays, companies mimic buying their products with a sense of belongingness and acceptance. With this in mind, children feel a sense of connection or even as far as a sense of family, when they are in the possession of product that is being advertised. When a child understands that they are wanted (expand on wanted for what or by whom) and they concur and follow the rules of society, they grow up feeling safe and comfortable. Whether it be positive or negative, the ignorance a child obtains when young by being manipulated by influential companies, causes them to feel a sense of belonging and contentment socially  when it matters the most. It can be seen the positives of a sense of belongingness and the negatives of becoming anti-social that comes along with the social effects of advertising in a consumer society.
[bookmark: _GoBack]	In conclusion, it can be seen the role of advertising in a consumer society effects how humans cerebrally develop, effecting thus how children manifest and grow as adults. This can be shown mentally, physically and socially. It can be seen that there are both positive and negative effects for both sides of the spectrum when it comes to the influence of marketing. It is important to create awareness to children about the manipulation effects that take place, however it is also important to know, that our society old or young is manipulated by higher powers in general, learning how to adapt to this as a child is not always wrong.
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