Chapter 2 Old Media VS New Media
Learning Objectives
1. To Highlight that technologies of today are entirely rooted in those from the past
2. To create linkages between the role of the Internet in our lives today and our experiences with traditional media
“The new technologies will bring every individual into immediate and effortless communication with every other, practically obliterating political geography and make free trade universal. Thanks to technology advancements, there are no longer any foreigners and we can look forward to the gradual adoption of a common language”
Old Media vs New Media
· Old Media: “one-way street” communication (TV, Radios, newspaper)
· New media: “interactive” or “two way communication”. (Internet based: email, twitter, interactive media  blogs, and dispute). 
Mobile Phones are the fastest growing medium for communication in the past 20 years. There are 4.1 billion subscriptions in the world. 
Internet: Second fastest growing medium. 
· Transformation of the internet: Mid-90s used for language  English is the dominant language (90% of internet content was in English in 1995, 30% in 2008)
TERMS
Traditional Media: Newspapers, Radio, TV
· Two categories of traditional media
1. Commercial Media (funded largely through advertisements)
2. State-run, public, and alternative media
· CBC is a hybrid of both 
· Two genres of traditional media (both district)
1. News and information (has increasingly become part of entertainment because it has to increase its appeal)
2. Entertainment
Both new media and old media reaffirm the significance of media in society and at the same time put it in its place 
· Ex: Controlling the press is very important for firm but the flipside is that “media” is only one the many activities that occurs during the day




HISTORY
· [bookmark: _GoBack]1440: Gutenberg Press invented the first form of mass media  the printing press
· Revolutionary (one-to-one turned into one-to-many)
· Reproduction from a one-to-one scale
· Important for the democratization of knowledge (increased accessibility of written documents, more material could be written in other languages)
· Made type set out of metal, crafted metal that could move to generate reproduction
Until the printing press was invented, when your wanted 2 copies of a book, you literally had to write 2 full copies
The invention of moving press led to dissemination of new forms of knowledge which increased literacy rates, and reading capacity because the need to read was lower and communication of face-to-face was more common
· 1500: more than 270 cities were producing written texts
· Printing press has generated 20 million pages of text in reproduction
· Throughout the 1500s, increased to 150-200 million pages
· 1605: Carolos, credited as the producer of the first newspaper in Strasburg, France. ( newspaper was in German)
· Led to establishment of community of scholars
· Now, information was more readily available (to common class as well as upper class)
· We see a parallel to what the Internet has done for today’s accessibility of information
We begin to encounter issues regarding intellectual property. We see the first efforts to try and protect intellectual property in the 1600s
· Mid-to-latter 1700’s : Industrial Revolution 
· Introduced transition to a new form of manufacturing (reliance upon animals, non-resilient materials like wood to steam power and industrial manufacture)
· Begin to see further mechanization of printing rather than pressing, ushering the modern era of newspapers 
· Mid-1800s: The telegraph (help people to send messages instantaneous and across any distance)
· A wire between two points (similar to telephone poles) sparked by a telegraph operator 
· Evolves into Morse Code, names after Samuel Morse who invented the language and technology  described as digital language. 

· 1838: first telegram was send by Samuel Morse (sent across a distance of 3km in the US
· Over the mid-1800s in the US, we see little networks develop where entrepreneurs harness this technology, stringing wires between towns and important places
· Development of this technology was dependent on telephone poles
· The emergence of trains was closely linked to the development of the telegraph infrastructure. Telephone poles were built alongside train tracks- both required large investments, security, shared interest of shortest path possible.
· The biggest problem pre-telegraph for trains was the uncertainty of their travel. You would not know its status until it returned. Two tracks were also required if you had multiple trains (or else they could collide if trains were not on schedule). 
· Enabled communication between two towns for coordination of trains, which eliminated the need to build multiple tracks.

· 1838-1850’s represent the emergence of the telegraph technology.
· Western Union sees an opportunity known as Metcalf’s Law, which suggests that the value of a network increases by the square of the number of its connections. They begin to buy up networks and connect them. In connecting these networks, we see the culmination of this technology as one that transforms technology in society. 
· Up to this point, newspapers weren’t concerned with timeliness. With the emergence of the telegraph, timeliness became an important part of the news. People began to complain that newspapers were sacrificing quality for timeliness
· 1902: Submarine cable encircling around the globe
· Major challenge to keep wires intact and dry
· Marks a transition from Morse code to voice (telephones). Marks the transition from the telegraph using digital code to a more accessible analogue code (people were no longer needed to encode and decode). 
· Alexander Graham Bell was the first to patent the telephone in 1876. 
· The early telephone relied on telephone operators to connect people to one another. Not until the 1930’s that we see the emergence of the electronic exchange switch. For the first time, it removed the human intermediary from our communication- we begin to see people making calls without having to go through a person. Flattened communication, challenging the class orientation.
· 1920s:commercial radio
· Titanic has wireless communication. It transmitted a signal through a wireless telegraph when it hit the iceberg
Commercial radio refers to the radio that we are familiar with today. The challenge of commercializing radio was monetizing the concept. Initially, it was thought the money was in the radio receiver units. We can see today how limited that type of thinking was. In reality, the money was in advertisements and producing shows that attracted the most listeners. The material had to be good enough to warrant people putting up with the ads. Listeners had to see it as an exchange of content for ads and had to be attracted to the radio to hear these ads. 
· One-way communication 
· New York Times 60/40 Rule  60% ads
· Emergence of radio sets the stage to modern consumption

· 1932: Canadian Radio television and Telecommunications Commission (CRTC) – formed to regulate airwaves and then the emergence of television 
· 1970s and 1980s : computer technology and early cellular phone 
· 1990s: Internet becomes mainstream




