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May-8th-2014
Communications Theory
Stone: Theories are explanations of why things happen as they do.
People wish to predict or control environment, thus theory is important
Communication is ingrained in social fabric. How entities interact with one another. Its centrality in society is the reason for its study: social relations.
3 Levels of Theory
-Explanation is lowest form of theory (most basic) useful in appropriate context
-Prediction: things such as weather forecasts. It is the next level, not as simple
-Control: the most complex
History of Communication Theory
3000BC essay on how to speak effectively. 
Addressed to a pharaoh, rhetoric and persuasion were most important
Oldest book: treatise on effective communication. Rhetoric and speech was most important in democratic Greece, and effective exercise of power.
Aristotle contributed greatly to communication.
Theory developed slowly and with little advancement. By WWII propaganda became more important. Social science methods developed to test theories. Littman (functional) and Dewey (idealist)
Focus on Technology
In the past 100 years study of mass communications became more important. New media led to changes: television, radio, Internet.
Cinema, camera changed views of others and each other by indigenous people. Till 1890 massacre indigenous groups were not all aligned, then they became viewed as more homogenous. Photography helped create a view of what indigenous people look like; cinema furthered the stereotypes both within and outside of indigenous circles.
Telegraph was first technological advancement in communications. Led to standardizing of time and time zones.
Cinema: Dim environment, social pressure to react with majority of audience. People would dress up early on as they were in public.
Social media: many to many conversations, profiles and creating and image of ourselves.
Shift from information society (power in having information) to network society (link to others more important, power of connecting groups and individuals)
The Medium is the Message (McLuhan)
Medium is what intervenes, what's in the middle. The medium changes the dynamic of communication and allows access to others who may not be easily communicated with.
Innis: technology creates bias. E.g. Paper messages are biased to distances and easily disposed of, E.g. Stone tablets are not easily transported however they have greater longevity, bias to time. Empires can be managed when communication is possible over great distances.
Differences in the types of messages on paper vs. radio vs. television.
Medium is the extension of man (McLuhan) our reach is further. We can view things that occur far away (news, videos, documentaries)
"Human Communication"
WWI governments were trying to leverage strength. Communication theories and research took shape in the 1910's and onwards. Societal shifts led to changes after WWII. Wealth had spread beyond elite, middle class emerged changing communication with the shift in power. Communications in areas of interest to middle class: education, health care, gender etc.
Mixing Theory, Working with Others
Context of University, technologies used, speaker all shape communication of a lecture.
Communication theory is very inter-disciplinary. PSCI, PSYC, SOCI all involved, communications can't stand-alone regardless. Culture, economy, societal issues must be understood to learn communications.
Rise and fall of Communications Theories
Bullet theory or Hypodermic Needle theory: information is injected, early theory. Not a process, information is given. Deemed media to be powerful, not completely realistic. People don't just believe everything they're told
Opinion leadership theory: Election studies in 1940's US. Talk to knowledgeable people to form opinions of political candidates. This theory discounts that everyone is an opinion leader depending on circumstance: most people give opinions at times. Too broad to be useful.
Cognitive Dissonance: reconciling different ideas on the same topic, view of topics from different perspectives. Current trend in communications.
Dance: Concepts of Communication
Theories determine the way research and understanding are framed.
Concepts are where we begin research. Goals will shape what concepts we use.
Symbols, Verbal, Speech
Communication is the verbal exchange of thought or ideas. Ex. telling you my plans for the evening (now you know the information)
Understanding
Communication is the process by which we understand others
Interaction
Shaking hands, smiling, nodding. It's a process, not the outcome
Reduction of uncertainty
Reduce uncertainty and defend or strengthen ego. Focus on outcome, what does communication do?
Process
Transmission of information, ideas emotions, skills by the use of symbols, words, pictures, graphs. The act or process: drawing, talking, art, sign language


Transfer, Transmission, Interchange
Sometimes what's transferred continues to be shared. Religious studies and the idea that God's word needs to be transmitted.
Linking, Binding
Links discontinuous parts of the living world to one another. Ex. networks, nodes. Once we move further from our closest people, we don't have as much in common like on social media.
Commonality
Process that makes common to two or more what was once the monopoly of one. Mass media, television, radio. Ex. Newscast creates a common experience
Channel, Carrier, Means, Route
Means of sending military messages, orders. Analysis at the level of means: roads, trains, and waterways. Similar to Internet or telephone
Replicating Memories
Letter, yearbooks, museums. Allows us to preserve memories for others to consume
Discriminative, Behavior, Response, Change
Response of an organism to stimuli. Chemical reaction between 2 animals, physical change in environment that signals/influences behavior of another. Ex. plants that warn each other in fields
Stimuli
Discriminative stimuli from source to recipient. Focus on initiation of communication.
Intentional
Communication with intent to change receiver's behavior. Must be intentional
Time, Situation
Transition from one structured situation to another in preferred design. Communication is a process of change. Depends on context (time, situation, modes of organization)
Power
Mechanism by which power is exerted. Communication as power. Politicians can set agenda and frame debate. Owners of newspapers and media influences message.
Three levels
Level of observation
Presence or absence of intent on the part of the sender
Normative judgment/ the act
Need for various approaches
Varied methodologies necessary



[bookmark: _WNSectionTitle][bookmark: _WNTabType_0]

May-13th-2014
Marx and Marxism
Take away:
Goal/purpose of theory, when/why was it introduced/selected key theorists/ selected key concepts/ limitations & criticisms of theory/contemporary applications
Marx Reading:
· “Epics,” which is a period of time that reflects a certain situation
· Defined by the way we organize ourselves
· Material
· Idea of production, mode of production
· Believes that how we produce impacts our lives in so many ways
· How labor works
· Wider implications in our lives – how they are structured around the way we work and relationships to labor
· Control  - Relates to class and power 

Historical Context
· Modern times: roughly 1800s to today
· Industrialism (capitalist means of production)
· Defined by the changes in the way we produce and make products
· Steam engine was credited to kicking off the industrial revolution (Machinery taking on the role of activities)
· Mass production of goods
· Then it lead to the wealthy – people who own the machines are the owes that are being served
· Different from before (agrarian, feudal)
· Modernity: promise of progress
· Right now we’re in the modernity period (Marx was born into the early modernity period)
· Progress – growing markets, profits, keep inventing new things (this is all good) you want to keep changing and adapting 
· This is the way the government is thinking, they want to grow our economy
· Capitalist society changes the way of how we value things
· For example: a water bottle has a use value, or the other way: how much are you willing to pay for it?
· Marx was born into a changing world
· Important to realize the different ways we organize ourselves
· Political ways of organizing – different types of decision making power
· Economic ways of organizing – how do we allocate our resources? Who gets what? 
· Social way of organizing – things like culture, how we interact with one another

Modernity:
· Growing gaps between masters and workers
· Miserable working and living conditions in new urban centers
· People were flocking to the cities, there was less land and space 
· Destruction of independent production; could no longer compete 
· Very hard to compete if you’re a guy that makes chairs from start to finish – it takes a lot more time and effort than mass production which reduces the costs and makes it more accessible
· Change in economic production fundamentally changed how the society operated 

Marxist Theory:
· Theoretical perspective on how to understand the way we organize ourselves
· Looks at the relationship between power, the economy and the society
· How does power influence our economy? Etc.
· Critique of capitalism and the resulting economic inequality & effect on human relations
· They see the way we organize ourselves and see that it leads to a bunch of problems, at the foundation of who we are, we are workers. (There is a problem of how people interact with each other, and leads to individual’s wanting more profit – which changes relationships in society)

Goal of Marxist Theory:
· To explain how multiple, seemingly unconnected facts of social life evolved and are ultimately defined by class antagonisms
· Three components of Marxist Theory: 
· Philosophical (dialectical materialism)
· Social Theory (historical materialism)
· Economic Theory 

Dialectical Materialism:
· Dialectics:
· Ongoing process of change 
· Materialism:
· Material world is real and nature or matter is primary
· The mind or ideas are a product of the brain 
· Relationship between the idea to survive (ex: needing shelter) but needing money to do so 
· Process of change influence and is influenced by the material world and how we think and interact with the material world 

Social Theory 
· Goes back to the idea of class
· Notion that society progress in stages that are based on ownership of the means of production
· Every stage evolves through and around conflict/class struggle (land owners, peasants/factory owners, workers/kings, subjects)
· Labour and alienation at the center
· Difference between paid work and other labour such as mowing the lawn (basically anything that is work)
· Labour is creative, liberating, and it’s a productive force
· The ability to produce and create things on your own terms is what freedom is – you’re not dependent on someone else, you have ownership over your productivity 
· Control over your labour = freedom
· The epic of industrialization changed all of that: division labour, alienation from labour

Economic Theory:
· Argues that the proletariat need to develop class consciousness and revolt
· Need to understand how much they’ve been alienated from their labour and do something about it
· But they don’t, though, because the bourgeoisie control the means of production and their values become reinforced in social practice and institutions
· Power comes from ownership in a capitalist society
· Industry owners sets the conditions and the agenda and the wages 
· We live in a world where we give up a lot of power, for example we give the shots to the government (whether it’s directly or indirectly)
· That trains us – it sinks into our minds of how we operate
· Marx would say that we have different types of economies
· Idea that we help to justify the system that doesn’t work for us (is important)
· All of this speaks to the base and superstructure: the model for understanding (economic) forces in society
· Base: mode of production & social order that enforces it
· Superstructure: remainder of society, culture, technology, institutions (including media)
· Base & superstructure is how we organize and understand economics
· The base determines the superstructure. And the superstructure institutionalizes the values of the economic base
Ideology:
· Describes the dominant ideas represented in a given social order
· The ruling ideas reproduce the ideas of the ruling class
· Exists in the structures and practices of society
· The way we organize politics etc. it’s all engrained
· Even as they only favour particular groups, they are constructed as “universal” and applying to everyone in all situations
· They have control and pretend that it’s good for all of us
· Which brings us to the idea of false consciousness

False Consciousness:
· Is naturalized, so that people accept the economic relations of the ruling class and do not rise up
· Ex: free markets = freedom
· Makes you forget the true nature of the situation – makes you forget that labour is the center of freedom
· Ex: humans are greedy by nature, so capitalism is the only way to distribute wealth 
· Ex: must create jobs in Canada vs. Europe
· Ex: calling rich people “job creators”
· Ex: the American Dream 
· Idea that life is the pursuit of happiness – working hard and succeeding and having anything you want (Marx would say that the structures are not designed to do that)

Hegemony:
· Comes from Antonio Gramsci 
· Neo-Marxism
· Theory is evolving
· Ways that dominate ideas
· Lower classes don’t revolt because they become complicit in their own relations of ruling
· We actively enforce these ideas
· Subordinate groups accept the ideas, values, and leadership of the dominant group because concessions are made by dominate to subordinate groups 
· Middle management: makes people think that they are working their way up (kind of in charge but don’t get the keys to the building, etc.) – never really become upper class or an owner, there’s no real power but you may think you do

Marxism gives birth to Critical Studies:
· Theoretical approach to understanding problems (vs. administrative approach)
· Administrative approach: would look at something and look at their style
· Theoretical approach: look at the power/voice in a speech 
· Understanding communication in broader social and historical context (epochs?)
· Is concerned with human alienation, social values, power
· Influences by Marx but also critical race, feminist, queer, post-colonial, diaspora, social movement, and other theories. 
· Need to look at the bigger picture
· Influences by Marx but also critical race, feminist, queer, post-colonial, diaspora, social movement and other theories 

Criticisms of Marxist Theory:
· Focus on economic forces (class relationships), what about ability?
· The idea that the working class is portrayed as dupes? No agency.
· There is no specific direction as to how “good society” would be structured
· No reflection of “socialism” as a potential ideology

Marxism and Communications:
· Adapted to many theoretical approaches used in communications
· What does this have to do with communications?
· Political Economy (Thursday: Smythe)
· Frankfurt School (Habermas looking at societies and the role of the state)
· Some cultural studies
· Some feminist studies

Using Marxism and Communication:
· To understand how the media industry works? Who it favours? Power?
· Speaks to the culture industry and why the same movies get made over and over again
· Right to communicate vs. the cost to communicate
· Why are dominant narratives so out of synch sometimes with what’s best for everyone?

Theory Journal
· How does it apply to my communicative (daily) life
· Take an aspect of today’s lecture 
· Example of hegemony or false consciousness or class divisions or economic power…
· One example from each lecture
· Write 2-3 paragraphs in each journal (250 to 350 words each)
· Specific application of the theoretical framework to a communication event in life
· How does the theory offer a way to understand this event?
· Discuss the overall purpose/goal of the theory (Marxism) and explain at east one concept discussed in class
· Ex: can see a difference in class with someone that I was talking too
· Explain the link between the goal and example
· Describe the event and show how it applies to the concept/theory 
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May-15th-2014
Political Economy
Recap on Marx
· Class; divisions in society, different levels of power 
· Fundamental relationship between us and labor 

Political economy
· Theoretical framework that helps us understand communication
· Fundamentally looking at the relationship between the production and trade; and relationship to the law, customs and control (institutions)
· Focuses on elite control of institutions and how control affects our institutions and social practices 
· Links economic studies with sociology, political science
· Institutionalism: emphasizes the role of social institutions in influencing economic behavior 
· Accepts classic Marxist assumption that base determines the superstructure 

Vincent Mosco 
· Added 4 characteristics of the political economy:
· Commitment to historical analysis 
· Commitment to understanding the broad social totality 
· Commitment to moral philosophy (normative ideal of the good)
· Commitment to social intervention or praxis
· Political economy emerged during post WWII era (late 1940s to mid 1960s)
· State actively interfering in the economy to distribute goods/services
· (Debate about the levels of government involvement in the economy)
· Look at institutions of communication and government interventions 

Key Themes:
· Link between how economic institutions shape media to suit their interests and purposes
· Role of government policy in supporting this 
· How economic constraints limit or bias forms of mass culture produced and distributed through media 
· Centralization of ownership for media (who gets to promote their ideas)
Political economy of communications
· Dallas Smythe: 
· Studied TV’s effect on family life, recreation, religious and everyday life
· Looked at media consumption & involvement in the communication policy process. There were 2 insights: recognized degree to which communication rules people’s lives (takes over other institutions like religion) and involvement in policy process revealed the failure of government in managing communications and media for the public good
· 1960 – who gets what (scarce*) goods of communication? When? How?
· Who takes what action in order to provide these scarce goods?
· *In a market system, available goods are smaller than demand 

Dallas Smythe Key concepts:
· Production policies (quantity and quality, technologies)
· Allocation policies (equality of distribution among individuals)
· Capital, organization and control policy (how do we organize communication services?) Under what system?
In 1998, Vincent Mosco expanded on this by adding 3 categories (entry points) to understanding the political economy of communication:
· Commodification – communication practices and technologies are commodities in society; RECALL: labor, technology. The political economy of communication described and examines production, distribution and exchange of communications commodities and regulation of communications. It explores audiences as commodities and labor
· Spacialization – Marxist view that capitalism annihilates space and time. Process of overcoming constraints of space and time in social live. Communications process help overcome space and time and impact globalization and industrial restructuring. The political economy of communications explores institutional extensions of corporate power in communication industry 
· Structuration – how people constitute structures that constrain actions and thoughts. It focuses on communication institutions and how they perpetuate class divisions. Also focuses on the explorations of western media imperialism  

Contemporary concerns
· Convergence 
· Expanded forms of media 
· Power relations in new media (does the traditional base/superstructure still exist?)

In a nutshell…political economy is concerned with how economic imperatives and dominant ideologies of the industry develops, and how they are reproduced through institutions, governments, cultural products and institutions. 

THE DIGITAL BUSINESS:
· Legal regulations are difficult, come from Broadcasting Act and Telecommunications Act (different goals)
· ISP, unclear if they should be regulated the same as regular broadcasters
· Winseck: three groups dominate almost 75% of the market (TV); three firms control 90% of the market (wireless) 
· Dwayne Winseck:
· Canada’s mobile industry has highest average revenue per user
· Canada’s wireless prices among the highest in the world

Limitations/ critiques of political economy:
· It does not recognize the diversity of popular culture 
· It does not allow for individual agency
· Concepts of domination and subordination restricted to class
· Macroscopic focus on institutions; few specifics or contexts
· The economy is no longer the same one that Marx was writing about 
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May-20th-2014
Frankfurt School 
Critical/ theory goal/purpose 
· Uncover totalitarian control in mass culture 
· And encourage change/action
· (Critical studies: interruption)
· Two key focuses 
· Emergence and proliferation of mass culture
· And reification of capitalism in culture industry
Key Theorists – Walter Benjamin, Theodor Adorno, Jurgen Habermas, Max Horkheimer 
What is Art? What is supposed to do?
What has culture become?
· “Culture today infecting everything with sameness. Film, radio, and magazines form a system “
· “All mass culture identical…those in charge no longer take much trouble to conceal the structure the power which increases”
· Nothing but business
· Standardization and mass production 
· No distinction between culture products
· Something is provided for everyone so that no one can escape, differences are hammered home and propagated 
· Leisure time: consumers must orient to themselves according to the unity of production 
· The familiar: whole world is passed through the filter of the culture industry
· Denies audience any space to roam freely in imagination 
· Reinforces class distinctions dominance of the market
· Is fundamentally about the circulation of capital
· Culture industry likes what’s safe; rejects anything untried as a risk.
· Entertainment becomes the prolongation of work.
· Artists are forced to conform 
· Art becomes a fetish 
Key Terms

Dialectical enlightenment 
-Enlightenment (rational understanding) was meant to replace authoritarianism
-However, science/technology became the authority
-Therefore, there was a failure of the enlightenment
False needs
-True needs (creative, independent, autonomous, free) are forgotten because of false needs (consumerism) are being created and met and supported by a system of capitalism. 
-Think iPhone 5, iPhone 5C, and iPhone 5s
Commodity fetishism
-Consumer worships the money that he/she paid for the cultural experience/product more than the experience/product itself 
-Expands on Marx’s idea of exchange value (surplus value)
-“Exchange value exerts its power in a special way in the real if culture goods” (Adorno)
-Exchange value (deceptively) takes over the function of use value but disguises itself as object 
-Fetishism aids in the distribution and consumption of commercial products (give glamour to the product)
-Think buying clothes

Culture Industry
-Commodification of art forms, which succumbed to the production methods and sales techniques of mass production 
-Industrial develops that saw the gearing of production towards mass consumption (results in standardization and repetition)
-Development of “mass culture”
-“Culture industry liquidates individuality, resistance is impossible, pleasure only temporary and results in individuals committing their free and personal time to working for the capitalists”
-Reveals how mass culture serves as an organ of domination
-Tools of the culture industry: mass persuasion, manipulation, and consumerism-controlled gratification, culture 
-Culture industry controls production down to the mechanism of selection (which has to conform to capitalist ideology)
-It classifies, organizes and labels consumers- then produces material for each.
-Audiences are taught to react (think laugh tracks or standard joke pause).
-About entertainment, not art.
Media 
-View media system as a whole acting together to fulfill the same overall political function (including opposition)
Technology
-Only serves the needs of those who control it economically (Marx: Base/Superstructure)
-Public’s needs are manufactured
Walter Benjamin
-Assessed the effects of mass production, consumption and technology on of art
-Art originally had aura, but aura weakened through mass production
-Production forces masses into passive roles of spectator 
Made it easier for the ruling class to control mass
Limitations
-Snob factor: Adorno
-Failure to provide empirical proof for its claims
-Elitist critique of mass culture and don't consider ways that consumers might appropriate it.
-Pessimism surrounding revolutionary change.
-Obscurity in how to express its ideas
-Mass culture not as homogeneous as identified 
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May-22nd-2014
Habermas: Public Sphere
Modernity:
· Modern age includes 19th & 20th century (maybe 21st too)
· Based on enlightenment thought – scientific and rationalist thought. Reason will provide the means to understand, organize and control society 
· Key concepts – reason, order, progress 
· Debate about whether we are now in modern times or postmodern times… 

Jurgen Habermas (the last modernist):
· Student of Adorno and Horkheimer 
· 2nd generation of the Frankfurt school; described as one of the last modernists 
· Modernity was an incomplete project and intended to look at where it went wrong 
· Wrote the structural transformation of the public sphere:
· Reflection on a public sphere: the one that emerged in 18C Bourgeois society and its transformation as a result of the forces of capitalism 
· Quest to understand ideal speech: larger project of identifying the ideal speech situation (rational, critical, ethical, progressive) where individuals collectively determine their social future

Key Terms:
· Public sphere – a sphere which mediates between society and state, in which the public organizes itself as the bearer of public opinion…[for] democratic control of state activities 
· Public: in the interest of all society
· Private: own particular interests 

How we understand different levels of our existence (life world/ systems world)
· Life world – realm of culture, identity. Society produced through communicative action. Realm of communicative action/rationality (identity, culture, social, etc. is created through communicative action)
· System world – market economy and state authority. Institutional practices exist (adhere to instrumental rationality) and reproduce (non-social). Languages of systems world in modern society: money & power 
THESE TWO HAVE BECOME INTERDEPENDENT 
· De-coupling of the two – system world has gained prominence over the life world
· Results in non-social forms of communication rationalized, resulting in a “suspension” of communicative action even in the life world 
· Naturalization of systemically distorted communication & little critical reflection of what we want as a society 

Habermas: General argument
· Takes a historical approach
· A public sphere emerged in 18C bourgeois society with the growth of the coffeehouses, literary & volunteer societies and the growth of the press 
· Public spheres allowed for private individuals to discuss, debate and determine public needs 
· Success depended on the following criteria:
· Accessibility: everyone is allowed to participate, topics of discussion affect all participants (the topics are tings of general interest)
· Universality: status is disregarded; members of a common humanity
· Rational/critical discussion: about quality of discussion, open to changing ideas
· Public sphere worked based on rational-critical discourse:
· Individuals were to put aside their own interests (both private and economic) and debate what was best for the society
· Media key facilitator of discussion (over space)
· Public opinion would limit the actions of the state to those that were best for society and not infringe on private or market interests (state + market assumed to be autonomous)
· Public sphere fell apart as private interests entered the debate and state (rather than the public) started to take charge of public interests 
· Advertising and publicity corrupted the public sphere (called it “manipulative publicity” and how it is common in media)
· Concurrently, colonization of the public sphere (and the life world of individuals) by the system world 
· Public sphere not realized due to the advance of social welfare, growth of cultural industries and evolution of private interests  (debate no longer in the public interest)
· Newspapers were no longer devoted to promoting debate but became an agent of manipulation
· “Refeudalization” of power – illusions of public sphere is maintained only to give sanction to the decisions of leaders, as in feudal times (false consciousness of hegemony?)
Public sphere not achievable today…
· Social welfare state – the state that has become so big and powerful and manipulative. 
· The result is that the private intrudes into the public. 
· This competition of interests led to laws that encroach the public on the private
· Political sphere resorts to publicity to respond to these private interests (think advertising, propaganda, etc.)
· Result is that only organized individuals with specific interests can participate in the public debate 

Media:
· Media should be a forum for public debate
· Commercialized mass media prioritize capital gain over facilitating public debate…
· …And in doing so become slaves to those who Habermas viewed as the modern feudal lords; the political and business elites.
Completing the modernity project:
· rational, critical debate among all individuals to direct important decisions of society
· System world should be directed by public sphere not by commercial or private interests
· Media should be mediator of public discussion, not “weapons of party politics” or “medium of consumer culture”
· Public authority is not directed by individual interests  

Communicative Action & Ideal Speech Situation
· Explores how language has the ability to coordinate action in a consensual or cooperative was as opposed to a forced or manipulative one
· With modernity, discourse is reduced to instrumental reason or purposive requirements of individuals (& systems)
· Goal: communicative reason (action)
· Instrumental vs. communicative action: instrumental reason – form of reason historically embedded in current social systems. Focus on technical rationality, control over nature, achieving specific aims. Communicative reason – rational, open, discussion on debate. Focus on achieving common understanding of issues 

Ideal speech situation:
· Ensures that the exchange of information is free, open and rational and does not reinforce existing social or political systems 
· Standards – open to anyone who has interest in the outcome, presuppose the other’s truthfulness, be willing to have your opinion changed, open to assess claims based on validity claims  
· Three validity claims for communicative action to occur:
· Truth – provide evidence (empirical or experiential) for claims
· Truthfulness/sincerity – obligation of speakers to be trustworthy
· Rightness/appropriateness – justify claims in accordance with social norms and practices
· Validity claims allow for critical reflection of the intention of the intention of the communication 

Habermas’ Project:
· Institute ideal speech situation in social discourse to start the process of (re)developing moral, progressive, society based on communicative reason
· All is not lost because the universal basis of language is such that it naturally seeks inter-subjective understanding (can’t build a society without it)
· Integrate within the “institutions”


Limitations: 

Nancy Fraser (1992) challenges Habermas’ “ideal” democracy with what is “actually existing”. She takes issues wit h4 assumptions:
· Need to bracket status difference
· Need one public (not multiple publics)
· Need to exclude debate about private interests
· Need to separate civil society and state

Craig Calhoun (1992)
· “Habermas’ fairly wholesale incorporation of the Frankfurt School’s critique of mass culture, raises questions about whether his understanding of modern mass media is adequate”
Other limitations:
· too idealistic and unable to achieve
· rigidity of the separation between communicative and instrumental reason
· Habermas – position evolved over time  (strong vs. weak communicative action)
The Habermas legacy:
· despite these real limitations, introduces very important debates on:
· role of individual in societal change
· role of media in society
· form and nature of communication required of individuals and organizations in democratic society 
· underlying principals of language & argumentation
· role of communication in social change 
· Habermas’ work has been translated into analysis of contemporary society and democracy:
· is the internet the new public sphere that allows for public deliberation of social issues
[bookmark: _WNSectionTitle_6][bookmark: _WNTabType_5]
· how do we apply Habermas’ theory in modern society to analyze existing communication or reintroduce communicative reason 





May-27th-2014
Feminist Theory
· The term feminist is a very contested term. It is supposed to challenge the status quo, prevent an alternative to social structure. People often associate the term and movement with certain stereotypes 
· First wave 19C-mid 20C:
· Sought to reform women’s social and legal inequalities
· Key concerns: education, employment, marriage laws 
· These first wavers did not really identify as feminists
· Achievements – reforms on education and access to higher education; greater access to professions; married women gained property rights; women’s right to vote; improved divorce and custody rights 
· 2nd wave onwards
· Emerged out of the civil rights and anti-war movement (radical feminism)
· Concerned with independence and greater political action to improve women’s rights
· Issues: economic inequality, rights of female minorities (Bell Hooks), control of one’s own body, recognition of lesbian women.
· Differences emerged between black feminism, lesbian feminism, liberal feminism and social feminism
“The personal is political”
· Seeking to change women’s personal and private lives
· Combat charge that women’s problems were merely personal 
· Recognizes domination of women in the private sphere as a political issue

· 3rd wave – 1990s onward
· Challenges and expands common definitions of gender and sexuality (draw on queer theory, women of color consciousness, post-colonialism, critical theory)
· Definitions of gender, sexuality and feminism are part of the problem. There’s a need to historicize 
· Less emphasis on overthrowing oppression and focuses on empowering women to combat inequality 
· Believes 2nd wave feminism treated the experiences of white, middle class heterosexual Western women as essentialist and misguided 
· Argues for the need to reclaim the feminine and the need to re-define and re-historicize 
What is feminist theory?
· Extension of feminism into theoretical realm 
· Common to all is the belief that there is more than one way to see the world and for too long we have been submitted to a way that recognizes only men as the power holders and truth sayers (Samson, 2008)
Feminist theory: Goal/Purpose
· “Attend to the significance of sexual perspectives in modes of thought and offer a challenge to the masculine bias” (Beasley, 1999)
· Approaches:
· Inclusion/addition
· Critique, reject and start again
· Deconstruct and transform 
· Different perspectives:
· Liberal feminism
· Attempts to remove obstacles for women’s full participation in public life
· To make women equally represented
· Central to 2nd wave
· Concerned with hypersexualization of women
· Male gaze
· Marxist feminism
· Radical feminism
· Radical = root
· Women’s oppression as a fundamental component of social organization
· Makeover of existing social structures that oppress women
· Discrimination of women is systemic 
· Social feminism
· Psychoanalytic feminism
· Post-modern/ post structuralist femisim
· Gender is a construct (male/female vs. man/woman)
· Gender performativity (Judith Butler) – socially constructed ideal of what it means to be masculine of feminine (separate from biology)
· Culture makes gender appear to be natural 
· Race and ethnicity feminism, etc. 

Feminism and Communication:
· Expose practices of injustice and discrimination 
· Subject ideological and institutional systems of oppression to interrogation from the margins
· Seek out and confront our own internalized attitudes of prejudice and depreciation of self and other 
· To develop theories accounting for those oppressive practices, systems and attitudes 
· 3 themes:
· Difference: questions political and philosophical basis of difference between gender and among women 
· Voice: explores access to and contributions in communicative forums 
· Representation: problematizes systems of representation in media and other forums 
Limitations and Critiques:
· Despite the claims of equality of the sexes, ideology is inherently women centric 
· Always starts with the assumption that women are oppressed – self-fulfilling prophesy
· Feminism destroys traditional gender roles. Natural differences between men and women are ignored 
· Western forms of feminism assume global experience based on white middle class experience 
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June-3rd-2014
Columbia School
Agenda setting:
· Agenda setting tells us what to think about while framing tells us how to think about it. Example – frequency of news reporting

Columbia School:
· Applied research conducted at Columbia University between 1930s and 1960s to study media effects
· Research funded by private organizations and private industry 
· 1937-Office of Radio Research
· 1944-Renamed Bureau of Applied Social Research
Goal/Purpose:
· Understand the effects of media on individuals and how communication influences beliefs and understandings
· Approach: Quantitative, administrative research 
Administrative approach:
· Provides strategic and tactical knowledge of media and communication
· Tend to be funded by governments, media or commercial organizations 
· More quantitative in its approach. For example, what is effective communication? Writing?
Some History:
· WWI: recognizes the power of propaganda
· Before WWI (radio research) – “new instruments of mass persuasion”. At this time 2/3 of American households owned a radio by 1933. Political figures used the radio to reach masses (Roosevelt, Hitler). The radio gave advertisers new power
· Post war (Bureau of Applied Research) – expansion of communication technology in society and looking towards predicting mass social behavior 
Lazarsfeld’s Contribution:
· Adopted survey research methods as a scientific tool to measure effects of communications and technology
· Adopted marketing research techs to measure participant responses to media (likes & dislikes)
· Adapted mathematical strategies and analysis methods to generalize effects to mass society
· Robert Merton and Theodore Adorno also contributed
Key concepts: Direct Effects
· Magic bullet 
· Hypodermic needle
· Was this ever fully accepted?
Key concepts: Two step flow
· Audience motivations and prior beliefs play important role in what people believe
· Messages mediated by opinion leaders 
Key concepts: Minimal Effects
· Few people change their mind due to the media
· Humans are more of an intervening variables than the media 
Key concepts: Indirect Effects
· Effects over time and through repetition
· Led to agenda setting and framing research 
Criticism:
· Administrative research commercializes academic research 
· Administrative research misses a lot of the story (power, equality)
· Focused on behavioral effects and neglected the larger historical and social contexts of mass media
· Dominance of paradigm obliterated all other communications concerns at the time

Critical approach of research:
· Theoretically based
· Broader, historical context
· Concerned with alienation, social values, power
· Heavily influenced by Marx
· Is disruptive, interventionist 

Administrative approach of research:
· Empirically driven
· Quantitative in its approach
· Provides strategic and tactical knowledge of communication
· Lifeblood of professional communications, administrative research
· World becoming increasingly strategic 
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June-5th-2014
Political Communication
- Interdisciplinary field of study
- Look at the role of communication in the political process
- Describe the intervening process by which political institutions and citizens interact with each other and political influences are mobilized and transmitted
- Western research focused on “democracy” as political process

Context
- Emerged from propaganda studies at the end of WWII
- Integrates: psychology, political science, rhetoric, and communication
- Laswell on propaganda: “ the management of collective attitudes by the manipulation of significant symbol”
- “Most of that which formerly could be done by violence and intimidation must now be done by argument and persuasion”

Manipulation of symbols
- Propaganda: “the management of collective attitudes by the manipulation of significant symbol”
- Collective attitudes: standard uniformities of conduct
- Significant symbols: associated with strong emotions and possess the power to stimulate mass action. ”Objects which have standards meaning in a group called significant symbol”
- Stimulus – response strategy: multiplication of stimuli to evoke desired responses and nullification of those which don’t

Research traditions
- Study/engineering of political propaganda (war years)
- Voting studies/behavior (psychological influence)
- Mass media effect
- Study of media and government and their relationship to public opinion (agenda setting)

Evolution
- Early beginnings: Lippmann, Laswell
· Studied public opinion and propaganda
· Focus on need for informed public and effects of media on informing that public (Rogers, 2004)
- Lazarsfeld (1940 onward)
· Studies mass communication effects on voting behavior
- Post war era
· Use of new media technology (TV, internet) in political process, persuasion and influence
· Expanding/multiple audiences and political actors
- Current
· All of the above
· Influence of new media, globalization and new actors

Political communication
- Political organizations
- Citizen
- Media

Research streams
- Political messages (political actors)
· Political rhetoric to political marketing
- News media coverage of politics, political issues and political institutions (media)
· Mainstream media to new media
· Traditional politics to lifestyle politics to social movement
- Political communications and public opinion (audiences) – effects research and citizen engagement

Voting studies
- “Voting” considers as an important component of democracy
- Why do people vote the way they do?
- On what basis do individuals make electoral decisions?
- How (can) people’s mind change to vote in a different way?
- Media messages / effects on voting behavior
- Audiences
· Cognition studies (party affiliation, viability, likeability, endorsements, etc)
· Celebrity endorsements

Civic engagement
- believes strong engagement with community or civic life by individuals is good for democracy
- trying to understand why people engage (or don’t), through what forums and for what purpose?
- influence of advocacy and social movements on political process
- lines of inquiry:
· political engagement / disengagement (audiences)
· impact of media on citizen involvement in political life (media)
· forms of advocacy and political engagement (political actors)
- social movement / advocacy
· new political actors / direct democracy
· access to the public sphere by subaltern groups
· new media / media back channels ( alternate media) for gaining voice
· use of media to promote a cause
· how media present social movements / social protest

Media (new media)
- use of new media technologies for political and media messaging
- role of media technologies in political systems
- diversifying and reaching new audiences
- use of social network technologies in political campaigns
- issues of globalization

Commonality of these lines?
- relationship between media, political actors and audiences
- problematizing or seeking more deliberative democracy (locally, nationally, globally) and active political citizenship
- goal / purpose: a better democracy

Limitations
- (mass) media centric. What about other forms of communication and how they worked together?
- (in many cases) unrealistic assumptions of power and agency on behalf of actors
- assumption of conflict
- (Often) ignore bureaucracy and realities of policy making / social change process
- ideal of democracy assumed but not defined
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June-10th-2014
Chicago School
Context:
· Changing dynamics: greater urbanization, immigration in America
· New urban areas: underserviced, exploitive, dangerous, disorganized 
· Growth of community newspapers and transportation systems 
· Recognition of a new form of social organization 
· Concern about anomie: that trust, connectedness, relationships of the agrarian communities would be lost in the new cities 
Chicago School:
· Emerging from group of scholars at the University of Chicago who studied the new society
· Many subscribed to pragmatism – truth lies in the practical (successful) application of ideas
· Recognized communication as central to human behavior and organization 
· Goal was the “organic society” (democratic, regenerative, supportive, harmonious)
· Communication as essential to organism 
· Communication encompasses both messages and individual reaction to messages
· Belief that mass media could support/replace sense of community and connection that was evident before but lost in the anomie/disorganization/chaos of the new and changing urban cities
· Media facilitates discussion and community, educates
Key Figures:
· Charles Cooley
· Theory: modern communication mediums essential for structure of new communities
- Expressive (provide range of ideas)
- Permanent record (overcomes time)
- Swift (overcomes space)
- Diffuse (overcomes class)
· Theory: looking glass self
· Human interaction reflects the immediate environment to the individual
· Our interactions with others influence how we think about ourselves
· “I am what I think you think I am”

· John Dewey:
· Theory: communication is central to development of self, community, democracy
· “Communication can alone create a great community”
· Modern media can connect people in the urban society and restore the rural mode/morals of community
· Connected concepts:
· Self: determined by experiences and interactions
· Community: interaction with others, required for self-realization
· Democracy: form of social organization in which we can all realize their potential
· Communication: how people interact in public life of the community
· George H. Mead
· Theory: symbolic interactionism
· Understand how individuals develop their concept of the self (Cooley)
· Self is developed through the process of interaction with others
· Over time, and multiple interactions, we learn what is expected of individuals in society (generalized society)
· We reflect on our behavior in relation to the generalized other 
· Herbert Blumer
· Theory: Symbolic Interactionism
· Creation of person’s self and socialization into the community
· Three key concepts:
· Meaning: humans act towards people or things based on meaning they have given those people or things
· Language: how we negotiate meaning
· Thought: how we assign meaning to language through role taking, or imagining other points of view 
· Robert Park
· Theory: Communication made possible the unity of social groups (competition, understanding)
· Communication involves empathetic feeling to another and makes possible the social nature of society
· Communication promotes tolerance, assimilation and intimacy after initial conflict
· Newspaper had the opportunity to play this role but needed to report the social issues accurately 
· “Urban Ecology”
· Studied the challenges of new immigrants and vulnerable social groups in the new cities
· Studied the competition among groups in society 

The Chicago School:
· Believed in “Great Community” in the sense of free and full intercommunication
· Focused on communication and interplay between the individual, community and society 
· Focused on what the media should be/do
· Focus on the need to talk about social issues and address them at community level
On Pragmatism:
· Dewey is the leading proponent of pragmatism, favored the naturalistic approach
· Definition: assesses the truth of meaning of theories or beliefs in terms of the success of their practical application (what works)
On Idealism:
· Ideals:
· There are formulas of ultimate perfection. Said to be always true for all time
· Concept of something that is perfect, what we seek to obtain
· Tendency to represent things in their ideal form 
· Plato: held that separate world of ideals existed and things on earth were mere copies
· Hagel: held that history progresses inevitably through process of evolving ideals 

Dewey’s critique of Idealism:
· Ideals when they are concentrated beyond distinctive situations are inadequate, on sided and positively erroneous
· Fraudulent in a sense that they are in fact “political war-cries” adopted to help in some immediate agitation or in justifying some practical polity 
· When carried forward into other situations they “cumber the political ground, obscuring progress” as really other solutions are called for 
· When there is an idealistic pursuit of social values beyond reference to specific context, the application can be destructive and tyrannical

Deterministic social change vs. Contingent social change 
· Consequence of idealism: deterministic view of history
· Reality will increasingly match the ideal just because of the power of the ideal
· Ex: belief societies inevitably progresses towards some social organization: be it democracy, socialism, etc.
· Contingent social change: situations unfold in random ways 
· Changes are due to meeting needs, problems in those situations 

Dewey: Social value of communication
· Improvements in communication will lead to improvements in democracy
· What does communication do for a community?
· Changes order of energies in order of meanings (house vs. home) (overcome natural impulses)
· Dewey thesis: the more you have communication working in your community, the more you can solve problems without force but with learning. This is enlightenment 
· Look to moral changes to communicate together better to be able to address problems as a community in a truly cooperative way that maximizes outcomes 


Limitations/ Critiques:
· Idealistic in their understanding of the media 
· Idealistic understanding of “community”
· Is this sociology? Or communications research?
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Jun.-17th-2014
Agenda Setting/ Cultural Studies
Agenda Setting:
· Focus on what issues are prioritized on the media agenda, in public opinion, and on the political agenda 
· Walter Lippmann: “[the individual] is learning to see with his mind vast portions of the world that he could never see, touch, smell, hear or remember” 
· “…Gradually, he makes for himself a trustworthy picture inside his head of the world beyond his reach.”
· Lippmann:
· Humans condense ideas into symbols
· Journalism/mass media do the same. Report on the images in their head, which is an ineffective method of educating the public
· Citizens are too self-centered to care about public policy – too focused on local concerns
· Role of elites/thought leaders to signalize events and set them in relation to each other. Make a picture of reality on which men can act
· Lippmann vs. Dewey:
· Lippmann and Dewey believed that society was becoming too complex for every citizen to grasp all of its aspects
· Dewey believed that the public (many publics) could form a Great Community that could become educated about issues, come to judgments, and arrive at solutions.
· Lippmann believed in a bewildered heard (his way of referring to the masses) must be governed by a specialized class whose interests reach beyond the locality… 
· Bernard Cohen: the media “may nit be successful much of the time in telling people what to think, but it is stunningly successful in telling its readers what to think about…”
· Media agenda directs the political agenda through issues salience – that which makes an issue more “noticeable, meaningful or memorable to an audience” (Entman) 
· Shaw & McCoombs (1977)
· Goal: empirically test influence of media on people’s behavior
· Voters learn from what they read or view
· Transfer of salience from both news and advertising to the public mind can be demonstrated 

Agenda Setting vs. Framing
· Agenda setting (recap): what people think about (salience) on the various agendas
· Framing (second order agenda setting): how people think about issues within the various agenda
· Why certain perspectives are legitimized in media whole others are ignored
· News framing: central organizing idea for news content that supplies a content and suggests what the issue is through the use of selection, emphasis, exclusion and elaboration.

Entman on Framing:
· Four ways frame operates:
· Define problems 
· Diagnose causes
· Make moral judgments
· Suggest remedies 
· Where? The text, the communicator, the receiver and the culture 
Limitations:
· “Media” as category or focus on mainstream, traditional media
· Is there such a thing as “public opinion” in our diverse culture?
· What about other influences on individual’s agenda? Opinion leaders? Etc. 



CULTURAL STUDIES
· The study of culture as understood by the British culture studies tradition
· Not elitist way of understanding culture, but the material of our daily lives 
Context:
· Post war Britain, defined by the spread of capitalism, class divisions, proliferation of pop culture
· Rise of the New Left politics, mass society debates in the 1950s
· Rise of mass society, urbanization, mass media
· Alienated, disconnected individuals without a cohesive sense of community or identity 
Goal/ Purpose:
· Understand meaning that individuals create surrounding cultural products and activities…and the ideology inherent to these products and activities 
· How people make meaning through everyday life practices
· [bookmark: _GoBack]Remember that these practices are created within an ideological superstructure (Marxism) that promotes certain power relations.
· Raymond Williams: Culture
· Culture is ordinary. It is not limited to the elite cultural products 
· Working class culture: primarily social. Not individual (i.e. particular intellectual or imaginative work)
· Culture is a signifying system that produces meaning
· Stuart Hall
· Encoding/ Decoding:
· Production and consumption of the message is “over determined” by a range of influences
· Construction of the message is an active, interpretative event. So is its reception
· Message is polysemic (open to interpretation) but not completely pluralistic (openness has limits)
· Limits are set by dominant codes which are learned and naturalized 
· Messages can be decoded from 3 positions:
· Preferred/ dominant reading
· Negotiated reading
· Oppositional reading 
· Positions are not discrete or fixed – “structured polysemy” of messages makes their decoding a political struggle between dominant subordinated meanings 
Ideology:
· Products and practices are imbued with dominant meaning through production and ideological state apparatuses
· Cultural domination is product of complex and ongoing negotiation 
· Creation of consent is dynamic struggle that acknowledges the power of the individual to resist determining forces
· Ideology is the site of struggle 
· Encoding/Decoding model emphasizes the indeterminacy of meaning in cultural texts
· Cultural meaning is not fixed at the point of production but is part of an integrated model of meaning production, circulation and interpretation 
Audience:
· Audience is an active participant in the making of meaning
· Audiences can resist influence of text and create divergent meanings
· Different groups can have different understandings of messages (sub-cultures)
· Individuals “work on” text to change their meanings 
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