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Introduction 

	This proposal is aimed to solve the hypothesis of whether young women will feel more self-conscious when growing up, as a result of how the media portrays women in today’s society. The media is not only a significant outlet in terms of conveying “how” women should look, but it is also responsible for the effects that it has on young women. Scholars have retained many cases of research that explain how the media reaches out to young women and what results from that. For example, Philip N. Myers, Jr. and Frank A. Biocca explain that “[r]esults of [their] study suggest that watching even .30 minutes worth of television programming and advertising can alter a woman’s perception of the shape of her body” (p.108, 2006). As this study proceeds, we will specifically examine young women and how the media effects their self-esteem based on how they portray them in today’s society. 

Hypothesis
	Do young women feel more self-conscious when growing, up as a result of how the media portray women today? 

Literature Review 

Within the increase of technology access and participation, the effects of the media and other platforms have also increased.  This increase has resulted in the need of a greater look into media and imaging effects.  The goal of this study is to find if young women feel more self-conscious when growing up as a result of how the media portrays women today.  This notion is supported by work done by the Journal of Research on Adolescence, who found that experimental exposure to magazine models who were thin or average sized inflicted lower self-esteem and body satisfaction (Clay, Vignoles, and Dittmar 2005). 
	Throughout analyzing studies done on traditional media outlets, some trends occurred that could be applied to our research and applied to alternative social media platforms. A major underlying theme is the notion of internalization.  Internalization occurs when a subject would see or hear an image and instead of speaking openly about their opinions and feelings, they would keep the information to themselves instead - often making an even larger negative impact.  In the study conducted by The International Journal of Eating Disorders, internalization levels were key for predicting a significant variance beyond what was explained by levels of awareness and pressures.  Internalization also impacted specifically the women participants in the study. In the controlled laboratory investigation conducted by the Elsevier Journal of Body Image, individuals who tested high on levels of internalization became angry following exposure to commercials illustrating thinness/attractiveness.  The effects of internalizing are therefore essentially linked to the negative emotions from certain media images and messages, and crucial to connect to levels of self-consciousness.  
Another major theme that can be identified is the strength of sociocultural effects.  Participants in a study conducted for the Journal of Social and Clinical Psychology viewed television commercials that demonstrated societally endorsed images of thinness and attractiveness. The commercials were measured on levels of anxiety, body dissatisfaction and depression.  The women who rated high on levels of socio-cultural awareness had higher levels of anger and greater body image dissatisfaction.  Researchers of this study agreed that sociocultural factors are one of the strongest influences on body image disturbance (Heinberg & Thompson, 1995).  Because of the presence of Western society, thinness has almost become synonymous with beauty.  A sociocultural model also emphasizes societal standards of attractiveness that are often achievable, but still leads to discrimination against those labeled ‘unattractive.’  This model therefore indicates mixed messages, creating higher levels of confusion and frustration.  In the work done by the Journal of Research on Adolescence, it was found that body image was developed based on sociocultural factors, such as unrealistic images of female beauty (Clay, Vignoles and Dittmar, 2005).  We believe that young women who are predominately on social networking websites are more accessible to sociocultural factors, which will therefore increase awareness and thus negative impacts. Research done in Australia by Rochelle Hine found that the impact of sexualized images on aging women to be variable, so that women may have different responses depending on the social, lifestyle and cultural factors that affect them at any given time (Hine, 2011).  Because this study was done on women over the age of sixty, it will be interesting to see if young girls have variability, or if because of their age, the impact will be more stagnant.  
The existing research done on the media’s effects on young women is extensive, but still lacks areas to be explored.  We will look to apply internalization of emotion to levels of self-consciousness and vulnerability instead of just anger in order to get a different view on its effects.  As well, the impact of sociocultural factors will be done here in Canada versus locations like Australia and the U.K., which will give the opportunity for a different population to be investigated.  The existing studies found trends in television, advertising and magazines, but our work will be incorporating other platforms such as social media applications like Instagram and Facebook to see if they cause a further rise in self-consciousness and decrease in self-esteem in young women. Through applying these existing trends and themes to our hypothesis, it will be bridging a gap in areas and emotions left uncovered. 

Methodology 

[bookmark: _GoBack]The methodology best suited to investigate our hypothesis is the qualitative research method.  Qualitative research is done to understand causes of human social behaviour and people’s opinions; in this case we are looking for behavioural trends in young women specifically focusing on their emotions and self- consciousness. Our research will use a dual moderator focus group because we are examining and generating broad overviews of the effects of the media they are exposed as well as seeking the cultural norms these young women are experiencing. Our focus groups will be semi – structured to acquire the data necessary to analyse our hypothesis.  Prior to the focus groups, we will be conducting structured surveys in order to make sure our participants feel comfortable with the focus groups and optimize the final data collection. It will be important for transcripts and fields notes to be created during the focus groups to ensure that no data is missed.  Proceeding the study, the participants will be will sign an informed consent form to ensure confidentiality.

Ethical Considerations 

While research is an invaluable resource with regards to understanding societal trends such as media portrayal of women, it also carries a degree of risk with it. Participants in such research studies must be protected from harm by strict adherence to ethical standards. In this particular case, there are two important factors to highlight when considering ethical research. Firstly, engaging young women in research necessitates different ethical standards than would be used to when researching fully mature women. Thus, the research methods must correspond to appropriate ethical guidelines for interacting with young people. Secondly, it is crucial that the deeply personal nature of gender and identity is acknowledged. Psychological and emotional harm is far more likely to occur when researching matters which are intimately connected to the participant’s sense of identity. Therefore, youth research and sensitive subject matter are the main concerns with regards to the ethics of this research project. At the forefront of the project is the desire to minimize any possibility of harm for the participants both during and after the research is conducted.
	In order to guarantee that participants fully understand the possibility of harm in the research process, all participants must sign a form of informed consent. This will detail the possibility of harm, anonymity, and confidentiality. However, this becomes more difficult when researching young people. As Edelsohn (2012) argues, “because a child lacks the developmental capacity to fully understand and evaluate the information and come to an informed decision, the parent or legal guardian is asked to give permission” (p. 566). Thus, when young people are participating in research it is crucial that both themselves and their guardians are made aware of the research process and its potential dangers. 
	The greatest possibility of harm in this research project is due to the fact that gender and identity are deeply personal concepts. Therefore, the risk of psychological and emotional harm is heightened. While some argue that social research is benign compared to medical research, Alderson and Morrow (2011) argue that “social researchers can intrude into people’s lives, and cause them great distress and embarrassment during the research” (p. 24). Thus, it is important that research questions are not intrusive beyond the point of utility. Alderson and Morrow also highlight several key risks concerning social research, including “distress and anxiety, embarrassment and loss of self-esteem” (p. 27). Therefore, as this research study pertains directly to issues of self-confidence and identity because of gender representation in media, it is imperative that these risks are understood and mitigated.
	Therefore, the ethical considerations for this research project are concerned mainly with researching youth and asking intrusive questions. By ensuring a detailed and clear informed consent form is signed by a guardian, and by asking questions that are balanced with regards to information and intrusion, this study may conform to the most stringent of ethical standards.
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