Lecture 1
Perceiving Self in Relation to Others. 
The notes are on lecture tools. But the basic point of the class was that we each have multiple selves. So who we are adapts to different situations ie. when we are alone, with family etc.
Also there is 4 selves, How I see my self, How I think others see me, who I really am and who I'd like to be… but this info is in lecture notes. 
 
Chapter 1
The Communication Process: Learning from Models
 
Communication Models
· Aristotelian Model of Communication
· Depicts the most basic of communication functions 
· All communication proceeds in a linear fashion and all communication has the ultimate aim of persuading.
· Communication involves a communicator using a speech to persuade an audience. 
· In the act of persuading the communicator relies on 3 appeals based on source credibility, logical appeals and emotional appeals.
· Source credibility appeals: Appeals based on the personal attractiveness of a communicator to the audience
· Logical appeals: Appeals based on logic and reasoning
· Emotional appeals: Appeals based on the expected emotional responses of an audience.
· Laswell's Effects Model
· Laswell took the first model of who (communicator), what (a message) and to whom (an audience) and added 2 components; channel and effects. 
· Channel: The medium used to transmit a message
· Effects: The intended or unintended impact of a message
	Who (said)+
	What +
	In what channel +
	To whom=
	With what affect


· Shannon-Weaver Mathematical Model
· Information source: Where the message is conceived
· Transmitter: mechanism for encoding the message
· Signal: the message
· Receiver: Mechanism for decoding the message
· Destination: where the message ends up
· Feedback: response to a message or activity
· Noise: the interference that occurs in the transmitting or receiving of signals
· External noise: interference from an environmental source
· Internal noise: interference from an internal source
· Physiological noise: Interference from a biological condition or function
· Psychological noise: interference from a mental state
 
What we learn from communication Models
· Communication can be intentional or unintentional
· Communication has a relational as well as content dimension
· Communication benefits from shared fields of experience
· Communication is irreversible and unrepeatable
· Send and receiving occurs simultaneously with both verbal and non verbal elements
· Communication is a dynamic ongoing process
· Environment affects communication
· Noise affects communication
· Channels matter
· Communication has a cultural component
· Communication has a power dimension 
· Communication has a strong ethical dimension 
 
Five sources of power
1. Reward Power: Power that comes from offering benefits or gifts.
1. Legitimate Power: Power that comes from holding an office, title or other legit position.
1. Expert of Information Power: Power that comes from knowledge or expertise.
1. Coercive Power: Power that comes from making threats or intimidations.
1. Referent Power: Power that comes from personal attractiveness.
 
Communication Breakdown: Lack of Communication/ Miscommunication
 
Factors that contribute to Communication Breakdown
· Speed (ie speaking too fast)
· Personality
· Linguistic differences
· Use of jargon
· Expectancy
· Redundant info
· Fear of pain
· Ambiguous or non specific info 
 
How to Avoid Communication Breakdown
· Be flexible
· Be clear and listen
· Be specific
· Use accessible language
· Practice
· Develop a large repertoire of communication skills 
· Stick to formal language patterns
· Be aware of meaning and non-verbal signs
· Ask questions and give feedback
· Find alternative ways of making a point 
· Use examples and analogies
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