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A critical approach to tech + society
Learning objectives
1- To develop a better appreciation of how much we rely upon ICTs
2- To implicate our actions today in ICTs of the future
a. So much of our usage of technology is engaged passively


Everyone uses technology in one way or another; we have all be benefitted or frustrated at some point or another by technology. 

Analysing critically how technology shapes our social reality: 
· Social reality refers to how we perceive the world around us. We recognise that we all have different ways of seeing the world, based on our individual backgrounds and experiences. 

· If we look historically, we can also understand that in the middle-ages, people saw the world largely from the stand-point of superstition. They didn’t have an understanding of the world as we have today (meaning of the world, the galaxy, etc.). 

· Enlightenment; people turn to science and reason as a basis for their view of the world. Science and reason began to replace the views of religion and superstition. This created a change in people’s social reality. 

· Social reality is derived by the interactions (core activity – defines how we see the word social). Our reality is formed and shaped by our interactions that are based on the context by which we are surrounded. Reality based on interaction is always debatable. We can always debate as to what reality is. (Reality from whose perspective?). There is nothing that everyone will agree upon (this speaks to the diversity of our realities).

How does technology shape our social reality (how we see the world around us and those in it)?
· So much of our interaction now takes place by some type of technology (computers, cellphones, and traditional media like tv and radio). 


How does / has technology shaped your / our social reality? (Group discussion)
· It has become an actual addiction, people are dependent on them. 

· It desensitizes us to the feelings of others (desensitizing interaction). People lose the ability or confidence to interact one on one (face to face).  Although, we feel that our interactions is enhanced. 

· Brings us closer globally (bridges geography). It is able to connect people instantly over any distance. 

· Sharing of info (widely and rapidly)


· Translation; some languages are more readily translated as others. Language tends to be more of a barrier than most people realize (ex: if you don’t speak English, it becomes more of a challenge. If you’re not part of the top 10 spoken languages, the internet is not as accessible to you).

· Puts a gap in the generations (generational gap); has a relationship to the digital divide (the divide between the people who do and do not have access to technology). 
· It has also challenged the older generation in a way that they don’t like; it used to be the older generations that teach the younger. Now with the technologies, they feel like they need to go to the younger generations to learn, so they are at the wrong end of the learning spectrum (Younger people may think that the older people don’t know what’s going on).

· It has changed expectations about our ability to be contacted. Our sense of being connected has been portrayed as a positive thing. We are less inclined to think about being connected as a negative thing (ex: we are focused on something that we want to focus on, and we are drawn into something else by a distraction from a phone call, text or email, etc.). The dating pool is bigger now; positives – chances of meeting other people that are outside of your immediate environment, however, negative: more chances of families dispersing.

· Privacy issues; it has become a lot more normal not to hide your location. There are lots of issues that has arisen from the lack of privacy


· Breadth over depth; we have more “relationships”, but they are not as meaningful. Same thing when it comes to information; we see lots of information, but we don’t go studying into it more deeply to learn more from it. 

· Impact on language; ex: internet language (lol, etc.). 

In advertising:
· You need to be a user of technology in order to succeed in this department. 
· We also hear the messaging from our pears that is highly influential; example, the type of phone you have (iphone vs blackberry). We notice people who are using new technologies or people who are using old technologies (technology that is perceived to be out of date). 
· The technology that we use is a statement about who we are (that’s the message it sends out in advertising). 

ICTs -> emphasis on:
· Mass media
· Traditional media; newspapers, radio, and television
· Social media (new media)
· The internet; every application / platform that are based on technologies that have at their core computers and everything that they enable. 
· We use computers, cell phones, etc, to communicate and share information. 

ICT is about information and communication, therefore, not every technology is an ICT. A fridge, a clock or car is not an ICT. ICTs enable information exchange and / or communication. 

Sociology is an effective study of everything social. The reality that is derived from the particular context that we are in and the interactions that we have while being in this context. Humans are described as social creatures / animals. Talks about stuff that is unique to humans, that are complex; love, family, conflict, society, etc. Sociology may be fuzy, but it’s a reflection of the reality we are in, that we may experience. Why do two people faced with the same situation may react in completely different ways? 

Our interest is in the sociology of technology;
· It captures the kind of focus that we bring to technology. 
· We want to examine technology to better understand how it affects human interaction. 
· 1995 in courses view is when the internet became mainstream. There was a dramatic transition, it has evolved a lot since then. 

A critical approach to understanding technology in society; feeling at liberty to ask questions and coming up with questions when questions don’t seem apparent. 
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Old media / new media: Learning objectives
1- To highlight that ICTs of today are entirely rooted in those that preceded them
2- To create a linkage between the role of the internet today and our past experiences with traditional media

What’s the difference between old and new media? - History
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Traditional media and contemporary society – Learning objectives
1- To link the role of media with democratic society through the concept of the public sphere
2- To affirm the importance of complete accurate and timely information in supporting citizens in a vibrant democracy

Google: With Google, any question is immediately answered – it could be misunderstood that it’s a great thing. He points out that you can no longer sit around a dinner table and speak of an issue without someone pulling out their phones and Googling. The opportunity to speculate and leave questions unanswered is gone. The problem with that is that there’s far more value in questions than there is in answers. We are full of technology and we need to reflect on how the technology shapes our interactions and the dialogues we have. 

Traditional media and contemporary society
There is a linkage between media and democratic society. One of the concepts used to make that linkage is the concept of the public sphere. 

There are all kinds of information, and never ending stream of it; but complete, accurate and timely information? This puts conditions on the information. We want to question if the information is actually complete and accurate. And we want to view this information as citizens, and not a consumer. We are viewed more and more as consumers, but we also have a persona of being citizens. There are many forms of democracy as if it’s a great thing, we promote it (around the world), and we try to wage wars in the name of democracy? But what is it about it that it is so valuable as opposed as other forms of societies. Why don’t we have democracies in other areas? Like the work place? We have dictatorships in work places. What are we fighting for in terms of democracy? We are fighting for a democratic society to be truly democratic (vibrant democracy). 

Communication: How we communicate is unique with humans. What differentiates us from other forms of life relates to our ability to communicate language; language is the essence of humanity. We have an innate capacity for language; we are born to use language = we’re hardwired for language. We are born with the capacity to learn language. How do we learn to communicate / languages? Exposure to the language at home with family. 

You can take any human baby and you can place it in any context where it will receive love and nurturing, and that baby will learn the language in the context that they are in. That speaks to the innate capacity of language; that exposure is what in sociology is referred to as socialization. It’s the process of social learning that is not just language, but it involves language (ability to communicate and interact). Socialization is the process that describes interaction in all of its various forms. It enables us to participate, and teaches us what’s appropriate, and what’s not appropriate. It’s a process we don’t actually see, and we aren’t aware of it. Culture is another aspect of this. Language and culture define us.

Culture, language, and associated with those languages (symbols, etc.), help shape our identity. They are all very much intertwined. They define who we are, and we aren’t often aware of this, it seems like normal to us, but anyone else, from different cultures, they are different. 

What’s the one thing that all forms of media do to our communication? It mediates our communication. That is the defining feature of media. Whatever is being communicated in whatever form, it goes through the ICT. If ICT necessarily mediate our communications, and if language is a huge part of who we are as humans, societies, then it stands to reason that we ought to have a better understanding of what impact this may have on our social reality, not only in terms of how we communicate, but also what we communicate. Is the nature of convos different when speaking in person, or is it different when through an ICT. Our reliance on ICTs has an impact, good or bad, on how and what we communicate. Given the trend that we are relying more and more on our ICTs for communication, isn’t it important to understand what it is doing to our communication. 

Traditional media and its’ role in the democratic society
Traditional media is often referred to as news media (newspaper, radio and tv). We take it for granted that we know what is true and what isn’t. The stuff that is real, or supposed to be real, has a greater impact on us. Our perception of stuff being true / real has a more profound impact on social reality. When we talk about more specifically the news, the representation of the news has an impact in representing our social reality, but also the construction of our social reality. 
Representation is what the news is supposed to be (the news is supposed to represent what is happening). 

Media isn’t just involved in showing us society, but also in constructing in how and what we see in the world. From the first newspapers, to TV, news media has come to

Jurgen Habbermas: German, scholar. Writes in german. When read about him, we read about what other people have to say about what habbermas has to say. 
Curran’s definition of Habbermas’ definition of the public sphere: The neutral zone where access of information where accessing public goods is widely available, discussion is free of domination, and all those participating do so on an equal basis. 

Public sphere: The principle of having a free space, a neutral zone, where people can access information, which is aimed for the public good. As citizens, we share something in common; and what we share is for the public good. Where we are free to talk about with one another about whatever we want, free of dominance. Gives access to free exchange of info, we are able to form opinions. We have access to complete, accurate and timely information. 
Where did the idea of the public sphere come from; from Germany, 1700-1800s, concept of free dialogue, located in places, forums, in institutions, newspapers, houses of parliament, in public assemblies, pubs and coffee house where people get together for a drink. 
In shaping public opinions, within the context of the public sphere, they could express needs and have an opportunity to influence decision making (particularly maybe even political decision making). As citizens expressing an opinion, taking a stand, in doing so, it does influence decision making. In a democracy, that’s how decisions are made. In a dictatorship, one person makes the decisions, despite the opinions expressed. In a democracy, political leaders represent us; the decisions taken represent the public interest. 

1900s: Adorno and harkheimer
Working in the 1940s, Adorno and Harkheimer focused on the term culture industries. State capitalism is a term that reflects the state in the economy. The term culture industry was utilized to critique the emergence of commercial mass culture and the increasingly routinized techniques employed in the processes of cultural production. Mass production was not only changing jobs, but also the consumer products that were becoming available. They focused on the subtle forms of social domination; in a democracy, it’s not just ensuring that the citizens get what they want, but also making sure that they want the same things. Social domination operated in society through the mass appeal of standardized leisure commodities and amusement culture. Ex back then the car, now, the iPhone. Standardized commodities refers to the stuff that we want. Amusement culture refers to the intangible stuff that we want (ex: Disney land). These things are supposed to motivate us to play the game, play along. Take our role in society to work hard, and the benefits are that we get these consumer product. The drive, the desire for this stuff, keeps us playing the game. 
The critique: in our learning to want this stuff, people were becoming distracted from the real conditions of their existence. 

Habbermas argues that large economic and governmental organizations are taking over the public sphere, and citizens were becoming content as consumers of goods, services, political administration, and spectacle (rather than wanting engagement). Political administration; we are complacent, we are taught what to believe. Spectacle; internet and cat videos. We want to be amused. We’re supposed to know the place of that in our lives; we do nothing with it. It does not enhance our lives. The pursuit of spectacle is an end in itself. The transformation assuming private interest assuming direct control. As the public sphere declined, citizens became consumers, dedicating themselves to passive consumption and our private interest (not the public good), rather being engaged and raising the overall economic status of everyone else, and less focus on democratic participation (difficult to get people to vote). Public opinion was transformed from rational dialogue, that emerged from debate and discussions, to the manufactured opinions that the media projects. 
Therefore, for Habbermas, traditional media perform an important democratic function for the operation of democratic society by providing a forum of information exchange and engagement. 

The role of the media in a democratic society has always been important, but what role does it play? (the functions***)
1) Public information; giving information
2) Public Watch dog; the media operates to tell us the things that may be important to us. We can’t be everywhere, so we rely upon the media to be monitoring what is going on and to report the stuff that may be important. 
3) Public representative; recognizing that we also don’t all have access to political leadership. We don’t have access to the House of Commons on a regular basis. And so, the role of the media is to ask questions of the political representative that the normal people would have asked if given the chance. 

Metaphor of the window or mirror; the media functions like a window, the window to the world (we see whatever is happening outside). The metaphors imply that the media are transparent in displaying the information. It ignores the fact that media are also implicated in the construction of our reality. 
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2 categories of traditional media
· Commercial media
· Ex: CNN. Commercial media is run for profit (it’s a business). Private interest
· State-run / public /alternative
· Don’t operate for profit, or have a completely different reason for existing. Alternative media may exist only to represent certain topics. State run media (ex: CBC), they blur the lines between commercial or state-run media, however, for the most part, self-funded. Public interest

2 “genres” of media: 
· News and information
· Entertainment 
There’s also advertising
None of the categories or genres are absolute (not always black and white), they can overlap, but normally lean more towards one side than the other. In every show has a significant amount of time devoted to advertising (ex: a 30 min show ends up having 8 mins of advertising). 

Note: Traditional media in notes= Commercial media + News and information

When we talk about the role of media in public interest, there are many things at play that have nothing to do with the perceived interest, and yet still shape the things we see and read.
 
