                                                             
MEDIA STUDIES MIDTERM REVIEW
(Conway [chpt 1,2,3]; Gasher [chpt 2,3,4]; Public Service Broadcasting Article)

Key Terms: 
Conway, Chapter 1: Why Method Matters 
Method – essentially, method refers to the questions we ask in relation to Media, such as: “how do we describe TVs influence?” or “How do certain images, ex. violence, affect us?”; the approach scholars take to describe the role of some object of study (in this case media, like TV)
Social Sciences – used to answer the questions produced through method; they produce quantitative, empirically proven results through use of the scientific method (stimulus response) that offer predictive value; branches of knowledge such as psychology and sociology that apply the scientific method to social phenomena; empiricist epistemology
Scientific Method – an approach where researchers test a hypothesis be controlling the different variables in an experiment in order to see whether on has more of an effect on the observed outcome than the others
Stimulus – scientists focus on a stimulus, such as TV violence and the
Response – that the stimulus produces (like anti-social behaviour)
Epistemology – assumptions about what constitutes knowledge, how do we know what we know?
Empiricist – knowable through the senses; empiricism; grounded in experience and observation (like in a lab, or a survey, or statistical analysis)
Predictive Value – if the initial conditions are reproduced, the outcome of an experiment is more or less the same, predicting future outcomes is valuable to people who make laws/gov’t policy
Humanities – branches of knowledge like literary studies not concerned with stimuli and responses but with questions of meaning; don’t use the scientific method, instead they use
Historiography – method used in humanities, concerned with the writings of history
Textual Analysis – method used in humanities, concerned with how texts such as television programs produce and transmit meaning 
Quantitative – the type of results the social sciences yield, researchers work to measure and quantify their results; empiricist
Qualitative – the type of results the humanities yield, researchers produce narratives that describe how something like TV has developed/evolved/how people use it, these results are materialist rather than empiricist
Materialist – meaning grounded in an examination of the social or physical conditions (material conditions) that shape the meaning that people make of something like a TV program; materialist epistemology (conditions that shape the way we live)
Explanatory Value – rather than the predictive value of the social sciences, the cultural studies side has explanatory value; helps us understand why things are the way they are but doesn’t make claims about whether the conditions observed in one place would be reproducible in another
Technology – technological apparatus that makes a medium possible (ex. the camera, the tapes, the satellite, the cable box, computers, etc.)
Cultural Form – what people do with the technology (ex. TV as a cultural form refers to the TV industry and its various components as well as the types/genres of programs we watch, how we talk about it, etc.)
Circuit Model for Media Study – (see below) interaction b/w producers and viewers where the producers try to figure out what the viewers want and produce that, each element is mutually influenced; 
1. A program moves through each stage
2. ***stages are linked; producers/distributors/viewers mutually influence each other
 Production: a) people, who makes a program? b) technology, how do they make it?
 Distribution: a) people, who distributes a program? b) technology, how do they distribute it
 Reception: a) people, who are the viewers (age, sex, race, region, affluence, etc.) b) technology, how do they watch TV? 
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Notes:
 why choose cultural over social sciences? Depends on what type of info is most valuable for your purpose, they reveal different things about the world
 question of meaning and the question of interaction between the different stages will be constantly linked
 what are the implications of the distinction between technology and form; what is TV?


Key Terms:
Gasher, Chapter 2: Communication, Social & Cultural Forms
Capitalism – an economic system based on the private ownership of the means of production and the clear separation of capital – owners of the means of production engaged in the pursuit of profit – and labour – workers who satisfy their material needs (food, shelter, clothing) by exchanging their labour for wage; capitalism is an economic system for the production, distribution, and consumption of goods and services 
>2 features make an economy capitalist: a) production of goods and services is undertaken by privately owned companies which produce and sell that output in the hopes of making a profit PRODUCTION FOR PROFIT and b) most work in the economy is performed by people who do not own their company or their output, but are hired by someone else to work in turn for a salary WAGE LABOUR
> Pattern of Capitalism: competition bw private companies over markets and profit; innovation, as companies experiment w new technologies to succeed; tendency to grow, resulting in the desire of each individual company to make more profit; deep inequality especially bw those who own successful companies and the rest of society who do not; general conflict of interest be those who work for wages and their employers; economic cycles or rollercoasters, with period of strong growth followed by periods of depression (cause dramatic socioeconomic crises)
Culture – in this context it indicates “a particular way of life, whether of a people, a group, or humanity in general.” Culture includes knowledge, belief, art, morals, law, custom, and other capabilities acquired by man as a member of society
Freedom of Information – the principle by which information collected by governments belongs to the people, rather than the state, this is the operating principle in the US
Globalization – the processes by which social, political, and economic relations extend further than ever before, with greater frequency, immediacy, and facility; is a process of interaction and integration among the people, companies, and governments of different nations, a process driven by international trade and investment and aided by information technology
Global Village – a metaphor introduced by Marshall McLuhan that captures the sense in which the possibility of instantaneous communication brings societies closer together; provides the possibility of instant communication between two points anywhere on the globe, extending our senses of sight, vision, hearing; routered nervous system
Human Agency – the notion that human beings control their behaviour through purposive action, humans have subjectivity
Information Society – a society in which the production, distribution, and consumption of information takes on growing and significant political, economic, and social importance; main driver of the economy, goes hand in hand with globalization
Politics – plays a role in social media, media important to this sphere
Privacy – the right to protect certain aspects of personal life from media discussion, such rights do not exist in Britain in any formal way and are weak in the US
Probes – as used by Marshall McLuhan, probes were new, original, seemingly profound ideas that may or may not have much foundation, by calling his pronouncements probes, McLuhan was indicating that such ideas were works in progress
Public Sphere – A place of space where people and meet to discuss and debate issues and ideas of common concern; media provide info for public life, try to persuade each other about how things should be, media shapes this (influences politics, people gain info)
Satellite Footprint – the terrestrial areas covered by specific satellite signals
Society – a general term for the larger set of institutions and relationships that contextualize the ways in which a relatively large group of people live
Space Bias – an idea advanced by Harold Innis, which notes the tendency of certain communications systems and societies to privilege the extension of ideas over space or distance as opposed to time or history
Technological Determinism – the notion that technology is an autonomous and powerful driving force in structuring society or elements of society
Time Bias – an idea advanced by Harold Innis, which notes the tendency of certain communications systems and societies to privilege the extension of ideas over time or history over space or distance
Toronto School – McLuhan and Innis lived and worked in Toronto, as such the Toronto School is said to be composed of scholars who based their work on the ideas of these individuals;
Virtual Reality – computer generated environments that can simulate places and situations in the real world

Notes Chpt 2/4:
 “we swim in media like fish in water; how do we learn to see the water?” (Qs: what roles do the media play, what do different technologies allow us to experience, how can we explain our mediated experience of the world?)
 Roles of Media: political, economic, personal
> politics: the process through which people make collective decisions
> economic: direct impact (print 3.5 billion, broadcasting 54.3 billion); indirect impact (ideology of capitalism, buy! grow! Results in globalized information society)
> personal: identify question, through face to face interactions, through mediated interactions, even face to face interaction is mediated now
 Innis and McLuhan
> Innis: how do different technologies link people through time and space?
> McLuhan: how do different technologies “extend” our sense?
heavy; time binding media: stone monuments, stories passed down bind us through time (ex. religious texts), provide identity and hold groups together
light; space binding media: paper, broadcast, internet; link people across a long distance (makes bureaucracy and empire possible)

 McLuhan: 
> the medium is the message in today’s global village
> literary vs tribal man (processes life in a linear solitary fashion, vs. member of the group; metaphor for technological age: tribe drumming around a fire)
> world getting smaller because of technology; made the world a single unit “a tribe” we all know about everything
> age of print – literary man, no tech, private experience, being away rather than “with it”
> social life changing, finding our own way, but concerned about group thought; learning possible everywhere; control; synchronization; new renaissance
> oral society = story-telling; literate society = writing/print; electronic society = end of literacy? Geography? Return of story-telling?
What is the nature of meaning? Referential, denotative, connotative (signs evoke actual specific objects (referential)/categories of objects (denotative)/associations about objects or categories (connotative); can control denotative but not connotative 
 how can we explain our mediated experience of the world? Theory (rigorous attempt to explain our experience of the world/media)
 how is meaning subjective? We as individuals interpret media through the lens of our own experience BUT how is meaning social? Our experience is grounded in the society in which we live
 theories of media: semiotics, mass society thesis, Marxism, critical political economy
> Semiotics: the study of meaning and sign systems
> Mass Society Thesis: Industrialization in the 19th century led to urbanization and the loss of traditional bonds between people, this loss turned people into members of the “masses” who were easily influenced by the media 
> Marxism: production and consumption are two facets of the same process, people with economic power have an outsize influence on those without (proletariat, bourgeoisie) 
> Critical Political Economy: more and more media companies are owned by fewer and fewer people (concentration of media ownership), those owners have an outsize influence over the rest of society because they act as information gatekeepers 
 Encoding/Decoding (see below)
[image: ]

Key Terms:
Gasher, Chapter 4: Theoretical Perspectives on Media Content
Allocation - the action or process of allocating or distributing something/an amount or portion of a resource assigned to a particular recipient
Connotative – Implicit, suggesting, implying. A connotation is an implied meaning, in communication theory, words and messages are said to have connotative meaning as well as denotative (or explicit) meanings
Content Analysis – a quantitative research method that establishes units of analysis – specified ideas, phrases, sentences, column inches, placement, accompanying illustrations, categories of spokespersons quoted or cited – and counts them to try and analyze the meaning or perspective of a particular communication, such as a newspaper story or television news story 
Decoding – interpreting or meaning-making, for example, to interpret of make meaning from an advertisement, television program, or film, one must decode the signs and symbol used to construct those media texts; interpreting media messages (see above)
Denotative – explicit, literal meaning of a communication; in communication theory words and messages are said to have both denotative and connotative meanings 
Discourse – in popular usage, all forms of text and talk, in communication studies, text and talk about a particular topic or field of activity
Elite – the few who are considered superior or more powerful in society or within a particular group in society
Encoding – placing meaning in a particular code, for instance, language, digital signals, song; creating media messages (see above)
Indeterminacy of Representation – the fact that any given sign can have many meanings illustrates this; 
>the meaning of signs and the messages of which they are a part us indeterminate because there is an indeterminable number of ways to represent and object, action, or event, another representation can always be made
> they are indeterminate because there is no necessary correspondence bw the meaning encoded in a particular message by the sender and that decoded by the receiver
> each representation grounded in a specific context as the person and/or medium doing the representing  works to guide the audience or the receiver of the message towards a specific or preferred meaning
Libertarian Theory – a political philosophy that views the sole purpose of the state as enforcing individuals rights; individual freedom is the first and foremost social goal to be sought
Marxist Analysis – an approach to studying society that derives from the writings of Karl Marx, who emphasized class as a fundamental dividing element in society, separating and placing in conflict the interest of workers (the class that sells labour for wages) from capitals (the class that owns and controls the means of production)  
Political Economy – the study of the ways in which politics and economics enable and constrain the allocation, production, distribution, and consumption of social resources 
Polysemy – capacity for a sign/signs to have many meanings 
Product Placement – the insertion of identifiable commercial products into the content of entertainment or information media for the purpose of promoting awareness of them 
Representation – the production or construction of ideas or images in a communicative form, the depiction through language of an idea, event, person, institution 
Rhetoric – a persuasive form of communication, a research method in which communications are studied as examples of persuasive speech, how things are said (hermeneutics – how things are interpreted) 
Semiotics – the study of signs and sign systems and the ways in which they create meaning
Sign – 1) physical form (word gesture, even an object like a rose) used in communication to refer to something else (object, feeling) and recognized as such (2) the totality of associations, thoughts, understandings, or meaning brought about by the use of symbols in reference to an object, person, phenomenon, or idea
Signifier – the physical form of the sign, for instance, symbols such as words 
Signified – the mental concept of what is referred to – for instance, an object as we think of it when we hear a word (image of a table when we hear the word table)
Social Responsibility Theory – the notion that the media have a responsibility to make a positive contribution to society and that they occupy a privileged position of which they should be aware; arises from the perception that the libertarian arrangement fails to produce a press that is generally of benefit to society 
Structuralism – a method and theory that emphasizes how the formal elements of a linguistic or social system limit or determine the agency of the individuals that use that system
Symbol – a sign that bears no direct resemblance to what it signifies, such as words. Thus symbolic production is the systematic communication of ideas and images through language 

Key Terms:
Conway Chapter 2: Does the “Tube” in YouTube mean TV?
Broadcasting – sending out sound and image by means of radio waves through space for reception by the general public; transmitters send out signals in the form of radio waves without cables or wires, anyone with a receiver can pick up the signal and that receiver will translate the waves back to sound and image
Cable – cable technology requires coaxial cables strung from a cable provider to all subscribers’ houses; does not distribute its signal by radio waves through space not can the general public receive the signal without paying a fee, this is similar to satellite
Satellite – sends signal through the waves, it is available for reception only by subscribers and not by the general public
Telegraphy – transmission of signals over a line strung from the sender to the receiver
Telephony – telephone technology
> technology for TV was there but there was no pressure to invent it 
Artisanal Method – individual producers specialized in one type of good, making one item at a time following the specifications of the buyer
Massification – as a result of the industrial revolution, mass production of goods and the depersonalization of everyday interactions
Progressivism –  in that time period, progressivism referred to the belief in the power of experts working with the government to improve the lot of the “masses,” the foreign city dwellers
Masses – people viewed not as individuals, but as a collective undifferentiated group, in which they placed no trust in, masses were the problem in the view of the progressives (whose goal was to integrate the foreigners into American culture and one effective way to do that was through media)
Vaudeville – travelling troupes of singers, magicians, and the like would travel and perform across the country; some of which migrated into radio and then television
Wireless Telegraphy – radio; desired by many, especially by people in the shipping industry or the military who wanted to make ship to ship and ship to shore communication possible
Radio Amateurs – people who built simple radio transmitters and receivers at home and used them to contact and communicate with one another; radio is a two way medium at this point (1910s) 
Radio Act of 1912 – enacted by Congress, to regulate broadcast media by requiring operators to obtain an operating license 
Mobile Privatization – mobility: suburbanization and “American Dream” people live farther from family, place of work; privatization – increasingly independent households, but still need outside contact, centralized provision of services was efficient way to meet citizen’s needs 
Community-Antenna Television (CATV) – in cities where there were few tv stations, local entrepreneurs would set up large antennas that could capture TV signals from more populous cities nearby, then retransmit the signals to subscribers; cable providers responded to this by setting up their own studios that could be accessed by the public, viewers could even make their own programs, there was potential for cable to be a two way medium 

Key Terms:
Gasher Chapter 3: Media; History, Culture, and Politics
Access to Information – related to the concept of freedom of information, it refers to the principle that information collected by governments belongs to the Crown and citizens must appeal to governments for access to this information; this is the operating principle in Canada, in the US freedom of information is the more appropriate term because information collected by governments belongs to the people
Areopagitica – an essay written by John Milton in1644 to oppose press licensing in England, expressing faith in the power of truth to prevail through free inquiry and discussion, it remains a foundational document in the libertarian theory of the press and informs discussion of freedom of the press to this day; advocating free flow of ideas 
Bourgeoisie – In Marxist terms, the new land-owning class that emerged with the development of capitalism that generally controlled the means of production 
Commodities – goods sold in the marketplace valued primarily for the earnings they can generate through market exchange
Conservative – a political stance oriented to preserving current conditions and power structures rather than adapting to, embracing, or instigating changed, often more egalitarian, conditions
Economies of Scale – efficiencies in costs that can be achieved via repetition of some aspects of the production and distribution processes, for example, the reduction of the per-unit cost of printing 10, 000 copies of a book once the presses have been set up, as opposed to printing 1,000 copies 
Enlightenment – an early eighteenth century change in Western European world view distinguished by an intellectual approach based on scientific and rational perspective on the world, a fundamental shift in world view that championed science over religion, justice over the abuse of power, and a social contract that specified individual rights and freedoms over the absolutist rule of kings and popes 
Fourth Estate – the media; refers to the role of the media in watching over the other powerful institutions in society 
Freedom of Speech – the right of any individual to speak freely on matters of concern without fear of retribution, this freedom is not absolute but subject to certain legal limits
Freedom of the Press – 1) the freedom of the press and other media to exercise the right to free speech, usually in the name of public good (2) the freedom of the press and other media owners to pursue market interests unhindered by the state; this freedom is not absolute but subject to certain legal limits
Ideology – a coherent set of social values, beliefs, meanings; in Marxist terms it is a critical concept that refers particularly to dominant or ruling-class values, beliefs, and meanings, what came to be called the dominant ideology
Industrial Revolution – (devise ways to mass produce items), the application of growing scientific knowledge to production and industry that began to dominate in the late eighteenth century in Western Europe
Libel – 1) a published written statement that does damage to the good reputation of a person, in France and the US, libel can express true facts but in the UK and derivative systems, truth is an absolute defense against an accusation of libel, (2) any false or insulting statement
Multiplier Effects – Indirect economic activity that result from a particular industry – for example, movie theatres generate economic activity for popcorn sellers, parking lots, gas stations, and restaurants
Renaissance – a cultural movement between the fourteenth and seventeenth centuries in Western Europe that highlighted a return to classical forms of learning and knowledge
UNESCO – The United Nations Education, Scientific, and Cultural Organization; a specialized agency of the UN

Notes pt ½ of Media History PowerPoints:
 the Canadian paradox: one of the biggest influences on Canada’s sense of self comes from the US, so we have to understand US’s media history to understand Canada’s
 print and the development of capitalism; Canada and the railroad 
> Print/Capitalism: key moments – Renaissance, Colonial Era, Industrial Revolution 
> Renaissance and humanism: 1439 Gutenberg Printing Press, Movable type (Dissemination of printing press [short term result – vernacular languages begin to replace Latin among scholars and common people, catholic church loses influence] long term result – print becomes a commodity, people develop national identity, citizens see debate about the gov’t as a right and responsibility)
> In 1500, 2500 European cities have printing presses; In 1534, Luther publishes a German Bible
> 1740s magazine industry begins, 1770s newspapers published to shape political opinions, 1776 there are 30 weekly papers in circulation 
> Industrial Revolution: break down tasks into smaller units and automate; 1812 first steam run printing press; 1850s pressure produce 20k pages/hr (Impact, 19th century, household income increases, printing becomes mass medium, post office creates cheap second class mail rates, magazines/newspapers create national audience)
> Canada and the Railroad: what makes Canada, well Canada (key points: vastness of the country, small population, proximity to the US and regionalism)
 First National Policy 1879: introduced by PM John A MacDonald – build transcontinental railway, impose tariff on US goods, entice immigrants to the Prairies 
> Railway would bind the new country together, (which national broadcasting would do later)
 What is TV technology: 
> Technological definition of broadcasting: sending out sound/image by means of radio waves through space for reception by the general public
 Cable sends out sound/image 
 internet sends out sound/image, sometimes by means of radio waves, sometimes through space but not really for the reception by the general public 
 Precedent to TV: electricity, telegraphy, photography, moving pictures
 19th century: Industrial Revolution, massification; early 20th century: massive immigration to N.A. and increasing urbanization (consequences: degradation of city life, greater exposure to “foreign” ideas, social instability in countries with a tenuous sense of self )
 In US what to do? Progressives: trust experts not masses, integrate foreigners, emphasize tech and communication 
 In Canada what to do? Encourage specific idea of Canadian identity, negotiate relationship with Britain, guard against influence from US
 Advent of popular media: 1830s penny press, late 19th century film, early 20th century Vaudeville
 Early Radio
> 1901: Marconi received first trans-Atlantic Broadcast
>1900s and 10s: radio waves open to everyone
>1912: Titanic sinking blamed on radio amateur 
> Canada 1905: Wireless Telegraph Act, requires radio operators to get a license from the Minister of the Department of Fisheries
> US Radio act of 1912: Congress regulates broadcasting, gives preference to military and business, broadcasting taken out of hands of average user
> Emergence of TV: 1939 early demonstration at NYs World’s Fair, work interrupted by WWII, 1947-51 TV set sales increase 500%, (1950s, booming economy, suburbanization)
> What needs did inventors want to address: military and business interests, social integration and control 
> why is TV one way medium?: forces of mobile privatization, centralization of services 
>Patterns: distribution before production, potential to become two way decentralized medium final form as one way centralized medium 
> public service vs. commercial broadcasting: similarities – both defy definition and have been implemented differently in different countries, both evolve and have grown similar and invoke the public interest 
>Public Service Broadcasting: nation building, inform public, give audience shared experience ex. The National
> Commercial Broadcasting: emphasize free market, let businesses build the infrastructure not the gov’t, let producers pay for access to airwaves ex. Camel News Caravan on NBC
> Early Broadcasting History in the US and Canada
1905 (Canada) 1912 (US): took control of radio out of amateur hands, gave control to business and military 
1919 (USA): RCA (radio corporation of America) gov’t sponsored monopoly created by Congress, further consolidates power of business and the military
1919 Canada: Patents, when US congress created RCA, it divided the patents among the corporation’s members, patents in Canada were split the same way, US parent companies controlled Canadian subsidiaries 
1920 USA: KDKA-Pittsburgh, first commercial station, revenue comes from sale of receivers, purpose of programming: sell receivers 
 1922 USA: WEAF-New York, run by AT&T and Western Electric (subsidiary companies of RCA) revenue comes from toll broadcasting in the phone booth of the air 
1926 USA: NBC (National Broadcasting Corporation) AT&T (part of RCA) sets up proto-network, RCA launches broadcasting subsidiary: NBC
1927 USA: ** Radio Act, 1922-1926 not clear who assigns frequencies, 200 stations licensed in 1922, 500 in 1923, established the Federal Radio Commission (FRC) to issue licenses and assign frequencies, establishes PICON standard (public interest, convenience, or necessity) 
 1928 USA: CBS (Columbia broadcasting system), Bill Paley buys a failed network, changes its economic model, and creates a new network to compete with NBC
1928 Canada: Aird Commission, parliament creates a commission chaired by John Aird, to determine the best course for Canada to take in broadcasting
1929 Canada: CKAC-Montreal, first CBS affiliate in Canada, Aird Report (Aird Commission recommends creation of public service system, to be controlled by the provinces) 
1932 Canada: Radio Broadcasting Act, creates Canadian Radio Broadcasting Commission (CRBC), a single bilingual network, like the Canadian Pacific Railway it will bind the country together 
1934 USA: Communications Act, FRC needed annual renewal causing uncertainty for broadcasting, the Act created the FCC and continues the precedents set by the 1927 Radio Act
1936 Canada: Canadian Broadcasting Act, created the Canadian Broadcasting Corporation, CBC, to replace CRBC
 
Key Terms:
Conway Chapter 3: Who is the Public, and What do they Want?
Public Service Broadcasting – treat audience members as citizens
Commercial Broadcasting – treat audience members as consumers 
British Broadcasting Corporation (BBC) – best known public service system, served as the model for other public broadcasters; historically most Western European countries also had public broadcasters especially during early radio years 
Nation-building Project – the idea that public service broadcasting was built upon, radio and TV to give listeners and viewers a shared sense of what it meant to be whatever nationality was receiving the signal, contribute to national cohesion
KDKA – first commercial station, Pittsburgh 
WEAF - run by AT&T and Western Electric (subsidiary companies of RCA) revenue comes from toll broadcasting in the phone booth of the air, New York
Toll Broadcasting – provide air time to anyone willing to pay for it, run by the company AT&T which treated the station like a telephone service 
Radio Act of 1927 – first piece of legislation governing broadcasting since 1912, it established the FRC to issue licenses and assign frequencies 
Federal Radio Commission (FRC) – Federal Radio Commission, issues licenses and assigns frequencies as per the Radio Act of 1927
Public Interest, Convenience, or Necessity (PICON) – To deny an application might be seen as violating the right to free speech, so they included the clause for PICON in the act, which broadcasters are required to uphold in exchange for the license 
Communications Act of 1934 – this act created the Federal Communication Commission to replace the FRC
Federal Communication Commission (FCC) – permanent, didn’t need annual renewal like the FRC did, it oversees broadcasting in the US, it continues the precedents set in place by the Radio Acts of 1912 and 1927, it favoured commercial interests over non-commercial interests, further cementing US broadcasting as a commercial organization
Network Broadcasting – born in the 1910s, completed in 1926; first radio stations locally owned and controlled and produced all their own programming
Radio Corporation of America (RCA) – 1919, brought together a handful of companies that had an interest in radio technology (General Electric, Westinghouse, AT&T, Western Electric, United Fruit Company which owned some key patents for ship-to-shore radio communication
> AT&T. GE, Westinghouse gained exclusive rights to build and sell transmitters; signaled further strengthening of the commercial organization of the US broadcasting and set a precedent for the dominance of large media companies that continues today
National Broadcasting Company (NBC) – 1926, subsidiary of AT&T, NBC-Red and NBC-Blue, given their success, competitors were quick to create their own networks 
Columbia Broadcasting System (CBS) – 1928, Bill Paley launched CBC which became NBCs fiercest competitors 
Mutual Broadcasting Company – launched in 1934, complained to FCC that NBC and CBS were engaging in anticompetitive activities, FCC forced NBC to sell its blue network in 1943
American Broadcasting Company (ABC):  formerly NBC-Blue re-launched in 1945, bought by Edward Noble
Owned and Operated (O&O’s) – networks did not own all of the stations that carry their programs, the FCC limited the number of stations they could own directly, these few stations were called O&Os because they were owned and operated by the networks, usually in the largest markets 
Affiliates -  to extend their reach, networks enter contractual relationships with locally own affiliates, typically smaller markets
Clearance – provided by the affiliates to the networks, the ability to provide programming for the affiliate’s schedule during certain hours of the day, (daytime and prime time), gives affiliates some control (if station owners decided that their local audience wouldn’t want to hear/see a certain program they could refuse clearance and substitute their own program
Telecommunications Act – 1996, congress passed this, a major update to broadcasting regulation since the Communications Act of 1934, designed to increase the competition in the media industry premised on the idea that the free market was the ultimate arbiter of quality and that the public (collection of individual consumers)would force media companies to provide the highest quality programming
> public interest had become what interested the public

Notes:
 ideals of public service broadcasting; serves as a social cement (identity); aids in the formation of an informed and reasoned public opinion as an essential part of the political process 
 expansion of the public, through broadcasting 1) more people can participate in public events, and 2) more events were considered public
public taste; radio and later TV should give lead to public taste rather than pander to it 
 public broadcasting in Canada; what if you can’t stop commercial signals from crossing the border, and what if Canadians like US shows over Canadian?
> on one hand Canada prefers US shows, but hold fiercely to Canadian identity which comes from other sources too
 Canada has a mixed system of public and commercial broadcasting, in spite of Aird’s recommendations; CBC’s funding comes from Parliament (taxes not fees) and advertising 
 CBC’s task: be a public service broadcaster (reach all audiences) and be a national broadcaster that integrates audiences 
 challenges: funding cuts under Trudeau, Mulroney, Chretien, Martin and Harper; commercialization of CBC TV and radio 
 Does the CBC still have a distinct purpose? Info is abundant as is entertainment, will the CBC contribute to this abundance by shifting distribution to online? 


MEDIA STUDIES MIDTERM REVIEW
(Gasher: 7, 8, 9, 10; Conway: 4, Blackboard: Vagaries of News Translation, Cultural Approach to Genre Theory)

Key Terms: 
Gasher, Chapter 7 & 8: Public Policy and Communications Policy
Berne Convention – the basis of international copyright law, which requires, among other things, that foreign authors be treated in the same way as domestic authors and that there be a minimum number of years of protection for a copyrighted work
Communications Policy – policy regime laid down by international regulatory bodies an national and regional governments to ensure that media serve not only their owners and content creators, but individual citizens and society as a whole  
Crown Corporations – Businesses owned by federal or provincial governments, but operating at arm’s length from government as individual corporations
Cultural Imperialism – the ways in which one culture imposes ideas and values on another culture, with the effect of undermining the cultural values of the recipient; media and cultural products are a primary vehicle for such imposition 
Frequency Allocation – allocating/acquiring radio frequencies??? (Use of radio frequency bands of the electromagnetic spectrum is regulated by governments in most countries, in a Spectrum management process known as frequency or spectrum allocation, rules and regulations [Wikipedia])
Intellectual Property -  the set of rights that accrue to an author by virtue of the work expended in the creation of a literary, artistic, or musical work; the owned expressions of intellectual work derived from copyright law; intellectual property carries two sets of rights – moral rights and property rights
Market Failure – the inability of the free market to reflect the true value of (or provide) a good or service, for example, a work of art which may be sold for a small sum during the life of the artist but for increasingly greater sums after the artist’s lifetime 
Network – generally, a group of individuals or organizations that share and/or distribute information (ex. a social network; computer network); a group of television or radio stations that share programming so that distribution is extended to a broader area; network stations are usually but not necessarily owned by the same company
Privatization – the transfer of publicly owned enterprises into the hands of private individuals or corporations
Property Rights – the rights pertaining to the ownership of property; intellectual property rights pertain to the ownership and material benefit one may gain from intellectual property  
Right to Communicate – the expansion if the notions of freedom of expression, freedom of speech, and freedom of the press to include the right to be informed, the right to inform, the right to privacy and the right to participate in public communication
Royal Commissions – high-level inquiries established by government to investigate problems and recommend solutions
Universal Declaration of Human Rights – global declaration of basic rights adopted by United Nations General Assembly in 1948, Article 19 of which is specific to the freedom of opinion and expression
Canadian Content – a legal definition of material that either has been developed by Canadians and/or contains Canadian information; in broadcasting, filmmaking, and publishing, Canadian content is defined by reference to a specific set of production criteria, rather than content per se, designed to encourage the production of Canadian cultural materials by Canadians
Canadian Radio-television and Telecommunications Commission – the federal agency that enforces the rules and regulations for broadcasters and telecommunications companies in Canada, as set out by the Telecommunications Act
Common Carriage – telecommunications services provided to all members of the public at equitable rates; a common carrier is in the business of providing carriage services rather than content
Consortium – a group, usually of institutions, gathered together for a common purpose such as marketing or lobbying policy-makers
Contract Carrier – a company that provides carriage to a private client, usually a firm, to transmit or communicate signals, but does not offer the same service on equitable terms to others; the opposite of common carriage
Convergence – generally, bringing together once separate communication technologies such as telephone, broadcasting, computers and sound and video recording into one technological platform such as the internet. The key to this technological convergence is the digitalization of media content such that it can be translated into a common format. Similarly, concentration of ownership is sometimes referred to as “corporate convergence” as media companies combine the resources and content of two or more different media properties to realize cost savings in content production and cross-promotional opportunities 
Cultural Industries – groups of companies that employ large-scale industrial methods to produce cultural products 
Cultural Sovereignty – the capacity of a state or a group to govern cultural activity ex. form policy, establish laws and conventions  - independent of interference from other governments or groups
File-sharing – the practice of freely exchanging digital files through computer networks most commonly referring to the exchange of music and video downloads through the internet
Interactivity – as a descriptor of media, the inclusion of user-created content as a part of what is presented to the audience, while it may be claimed that such devices as letters to the editor are an interactive element of newspapers and magazines; they are places in separate sections from the content produced by the publication itself; interactivity is strongest when the boundary between the content producers and the audience is least, to use a theatrical analogy, in strongly interactive media the boundary between the stage and audience vanishes 
Market regulation – a market where the gov’t controls the forces of supply and demand such as who is allowed to enter the market or what prices may be charged
Net neutrality – internet service providers (ISPs) treating all content and applications equally without degrading or prioritizing service based on their source, ownership or destination
Network neutrality -  a characteristic of communication systems that refers to the network’s capacity for transferring data without regard to the form or nature of the data being transferred
New Media – technologies, practices, and institutions designed to encourage public participation in information creation, production, and exchange (ex. communication) on a mass scale by means of either increased access to production facilities (decentralized production) or through interactivity, they are usually but not always digital media
Silos – in a converged, multi-platform media environment, specific media platforms like radio, tv, newspapers, magazines, that are not converged
Spectrum Allocation – the process by which governments assign radio and television frequencies to over the air broadcasting stations (see also frequency allocation)
Vertical Integration – a group of companies linked by common ownership  that exist in a supply-demand relation to one another such as a sound recording company and a radio network 

Notes on Canadian Cultural Policy (PowerPoint):
 pre-confederation jitters
- 1865: US civil war ends; 1866: intro of “an act for the admissions of the states of NS, NB, Canada East and West, and for the organization of territories of Selkirk Saskatchewan, and Columbia” in US Congress, then in 1867: Confederation in Canada
 what is public policy
- what is its history and current status in Canada? Does it affect behaviours?

 trends
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 Aird Commission
- Royal Commission on Broadcasting chaired by John Aird, published in 1929 (Aird Report – recommends creation of public service system to be controlled by the provinces)
- historical context: early days of broadcasting, crowded airwaves and question of Canadian identity
- philosophy: radio had a national reach and could therefore provide Canadians with a unified sense of identity; the US industry reached into Canada, which mean Americanization and commercialization were a threat (Canada always more public service over commercial)
- content: recommend, eliminate commercial broadcasting, create national public broadcaster and entrust content to provincial radio directors
 Massey-Lévesque Commission
- Royal commission on National Development in the Arts, Letters and Sciences, chaired by Vincent Massey and Henri Levesque, report published in 1951
- historical context: post-war boom, beginning of TV, lingering identity questions
- philosophy: government should encourage cultural creation; technology can reach from sea to sea, therefore it can protect against US cultural imperialism; Canada is a federal country so its arts contribute to a unified identity
- content: TV should follow the radio model, broadcasting is not an industry but rather a public service directed and controlled by public interest by a body responsible to Parliament
 Fowler Commission
- royal commission on broadcasting, Robert Fowler, published in 1957
- historical context: radio was institutionalized, TV well established (10% in Canada), Quebec separatism on horizon
- philosophy: should Canada even regulate broadcasting? [yes because, 1) airwaves are scare, 2) broadcasting too powerful for laissez-faire approach, 3) commercial forces need outside restraint, 4) state regulated broadcasting is only guarantee of Canadian broadcasting
- content: reiterated value of public over commercial broadcasting and advocate for regional representation
 Applebaum-Hébert Committee
- federal cultural policy review committee, Louis Applebaum and Jacque Hebert, published in 1981/82
- historical context: immediately following first Quebec referendum, also the start of the worldwide recession and the trend of privatization and trade liberalization
- philosophy: Americanization not a threat, so the gov’t should be able to support Canadian cultural industries; Canadian broadcasting should reflect Canadian diversity 
- content: transform the NFB (national film board) into a research and training centre, divest CBC of its production role
Q: how does Canada regulate each sector of its media industries?
 types of regulation: 1) structural (who owns what, how is content financed) 2)behavioural/content (how to encourage specific types of content)
 challenges: convergence, blurring of boundaries between formerly distinct media technologies and forms; trade liberalization and international agreements
 CRTC: Canadian Radio-television and Telecommunications Commission, enforced Telecommunications Act and Broadcasting Act
- convergence, market regulation, spectrum allocation, network neutrality
- CRTC and broadcasting: their definition was AV content distributed by broadcast, cable, satellite, internet, mobile devices; the broadcasting act in 1991 regulated industry structure and content
 Canadian content
- to sustain Canadian cultural industries, content can be anything but what matters is who produces material
- CBC and the Broadcasting Act: CBC should provide programming that, reflects Canada and its regions to national/regional audiences, be in English and French and reflect needs of linguistic minorities, strive to be of equal quality in both languages, contribute to shared national identity, reflect multicultural nature of Canada
 Regional Mandate – kind of works
- production centred in Toronto-Montreal-Ottawa triangle, some in Vancouver, what about others?
- languages: reflect the different needs and circumstances of each official language community but strive to of equivalent quality in English and French > contradictory because they’re hard to measure (apples and oranges)
 Shared National Consciousness and Identity – reporters in Quebec who interview sovereignists?
 Multiculturalism 
- Little Mosque on the Prairie for example, it helped fulfill regional and multicultural mandates, but the creator/producers/head of English comedy had not been thinking of the mandates 
 New media
- how to regulate convergent media? Is the internet the common carrier? Can funds encourage production of Canadian internet content? 
- Netflix and the CRTC: should Netflix contribute funds to encourage Canadian production?
~ Netflix says 1) it has a lot of Canadian content already so 2) no
~ CRTC says it will delete testimony by Netflix from public record 

Key Terms: 
Gasher, Chapter 9: Ownership/Economics of Media 
Affiliate – an independently owned radio or television station associated with either a private or public network of stations, a station not owned by a network
Barriers to Entry – an economic term that refers to the impediments one must overcome, ex. raising investment capital, purchasing equipment or technology, finding a market niche, finding labour expertise -  to enter into a new business enterprise
Capital – funds invested, or available to be invested, for the express purpose of generating profits not to be confused with money per se
Commercial Media – media outlets organized to produce profits for their owners through the sale of content and/or advertising; regardless of what kind of content the outlet produces, a primary goal of a commercial institution is to produce regular profits. Their objectives and purpose are different from those of not for profit (ex. the Aboriginal Peoples Television Network), community (ex. community radio/tv), and public (ex. CBC) media
Concentration of Ownership – the consolidation of ownership of a number of media organizations by relatively few large corporations, there are a number of different types or forms of media concentration such as horizontal or chain ownership, vertical integration and cross media ownership
Conglomerate – a company that contains within it many companies carrying on a variety of businesses not necessarily related to one another: a media conglomerate does the majority of its business in the media, a general or non-media conglomerate has its foundations in non-media firms
Culturalist – the perception of complex phenomena and institutions in terms of their cultural impact and characteristics; such a view foregrounds and privileges the cultural aspect of issues 
Economism – the reduction of complex phenomena and institutions to their economic characteristics; such a view foregrounds and privileges economic values to the exclusion of political, cultural, or other social considerations
Horizontal Integration – the combination of  group of companies owned by the same company and operating in the same business but occupying different markets – also known as a chain ownership; horizontal integration allows for economies of scale through the streamlining of common needs and business practices
Infant Industries – new (typically local) industries seeking to gain a foothold in a market already populated by established and dominant industries 
Invisible Hand – the notion proposed by Adam Smith that the marketplace generally works in the best interests of society by encouraging individuals to pursue their own self-interest and economic opportunity, refers to the self-regulation of market economy
Market Externalities – the costs and benefits of economic activity that are not accounted for by, ex. are external to, the immediate economic transaction between buyer and seller
Means of Production – the mechanism or process by which we satisfy our material needs for food, clothing, and shelter, and thus ensure our survival 
Media Democratization – a movement seeking to democratize media organizations through public or cooperative ownership, and by opening these organizations’ decision=making processes to broad public participation
Monopoly – exclusive control over the supply of a particular product for a specified market; a market in which consumers have a single source for a product or service 
Monopoly Capitalism – a form of capitalization that encourages greater and greater concentration of ownership, resulting in monopolies and thus negating market competition 
Private Ownership – ownership by individuals or corporations, including of publicly traded companies as opposed to public ownership
Public Ownership – ownership by arm’s-length government agencies ex. the CBC, of by groups of individuals ex. cooperatives, which members of the public can join for a token membership fee; public ownership contrasts to commercial or private ownership of commercial companies, some of which are publicly traded and therefore called, in business circles, public companies
Public Service – an orientation, usually of public-sector, volunteer, or cooperative institutions and associations, that places the interests of society above the interests of individuals or specific groups

Notes on Regulation (PowerPoint):
 ownership structure: logic in the market is essentially supply and demand; the producers will supply what the consumers demand (in a way more efficient than gov’t), is this true in media?
- return on investment is non-monetary in the public sector and monetary in the private sector
 public ownership/market: 
-market failure here is when the markets do not supply goods that benefit society but not necessarily individuals; certain types of programming (news/info) are often unprofitable
- market externalities: the coasts and benefits of economic activity that are not accounted for by the immediate economic transaction; public media improve audiences’ participation in civic life
 private ownership
- what is being bought/sold? We are, media outlets sell our attention to advertisers to make money
 maximizing profit:
- vertical integration: ownership of production, distribution, and exhibition
- horizontal integration: ownership across media, like film, TV, books, internet etc. 
- pursue synergies: cross promote content across platforms (synergy – cooperation among 2+ organizations, produce a combined effect > sum of separate effects; cross promotion – marketing program targeting buyer of a product with an offer to produce a related product)
 structural deregulation:
- trend has been the loosening of ownership structures; new digital tech has allowed companies to compete on different media platforms/media industries, in this way corporations have become more transnational and can reach larger parts of the market (because of increased communication)
- corporations can also own complementary outlets, TV and newspapers for example
- on one hand, more choice and content (internet news) but fewer companies control more of our media than ever before
 concentration of media ownership
- “one little paper can’t make a difference” so, instead of one big corporation there should be a number of smaller sectors, which makes it impossible to control all media and retains the freedom of speech (simpsons episode)
- do we really have more choice or just the appearance of more choice?
- Whose voices are privileged and whose are left out? What conflicts of interest are there when news organizations cover their parent companies?
- conspiracy theory rock: “media-opoly”; all media controlled by few corporations because of deregulation by the FCC, big corporations own networks and can use them to say whatever they want and silence those who disagree with them, you don’t hear anything bad about the corporations; you contribute to this system every time you buy a product

Key Terms: 
Gasher, Chapter 10: Journalists as Content Producers
Access to Information – related to the concept of freedom of information, it refers to the principle that information collected by governments belonging to the Crown and citizens must appeal to governments for access to this information; this is the operating principle in Canada; in the US “freedom of information” is the more appropriate term because information collected by governments belongs to the people 
Broadsheets – full-sized newspapers (as opposed to half-sized tabloids) that tend to be targeted at middle-class or elite readers; this newspaper form generally has much more text and relatively fewer photos than the tabloid format typically displays
Contempt of Court –a ruling by which a court of law determines that a person or an organization has disobeyed or contravened the authority of the court
Corporate Concentration – an economic term used to describe a particular industry ownership pattern, whereby ownership of the participating companies is concentrated in only a few hands 
Defamation – injuring a person’s good reputation by means of insults or interference with the course of justice 
Framing – both a noun and a verb drawing attention to the boundaries a picture, story, or other means of communications places on that to which it refers; these boundaries tend to limit the range of interpretation by audiences or privilege particular readings
Freedom of the Press – 1] the freedom of the press and other media to exercise the right to free speech, usually in the name of the public good; 2] the freedom of the press and other media owners to pursue market interests unhindered by the states, this freedom is not absolute but subject to certain legal limits
Gatekeeping – the control of access to media publication or broadcast that determines what gains access according to the identity or character of the media outlet
Libel – 1] a published written statement that does damage to the good reputation of a person; in France and the US libel can express true facts while in the UK and derivative systems, truth is an absolute defence against an accusation of libel; 2] any false or insulting statement 
Libel Chill – the threat, real or imagined, and under which authors and publishers live, that they will be accused of libel and need to expend considerable sums of money to defend themselves, especially when publishing controversial or critical material about powerful people and institutions; this threat often leads to self-censorship as a form of protection
Objectivity – the relatively impartial or unbiased perception of reality; a controversial but nonetheless core value of journalism that seeks to separate opinion from fact
Operational Control – the kind of control over media organizations exercised by editors and producers who are responsible for day-to-day production decisions; these managers determine how best to employ the labour and capital resources assigned to them by upper management who exercise allocative control (allocative control – the kind of control over media operations exercised by people at the uppermost levels of management [publishers, managers, chief executives, shareholders, directors] who assign resources of labour and capital to a media organizations and determine the organization’s overall mandate, it is control over the structural and philosophical context in which media content is produced)
Representation – the production or construction of ideas or images in a communicative form; the depiction through language of an idea, event, person, institution  
Syndicated – material sold by an organization for simultaneous publication or transmissions in a variety of places, for instance a newspaper column or comic strip in various papers or a tv sitcom on different networks 
Tabloids – half-size newspapers convenient for reading in limited space that often provide ‘bare-bones stories’; tabloids often engage in yellow journalism, that is, the prying into the private and personal lives of the rich and famous in order to uncover scandal

Notes on Journalism (PowerPoint):
- what is the ideal and the reality of news? What factors influence its content? What is journalism like in a bilingual country? What is the purpose of news?
 News and the Public Sphere
- the public sphere is a domain in our social life in which such a thing as public opinion can be formed
- when we participate in the public sphere we:
~ talk about things of concern to all not just to us
~ act and express ourselves freely without coercion 
~ try to influence the gov’t
~ make appeals to rationality rather than emotion 
- newspapers, periodicals, radio, and TV are the media of the public sphere
 Objectivity and Balance
- people need to be well informed to be responsible in the public sphere, journalists should be objective or at least provide balanced reporting; they should report verifiable facts rather than assert values and opinions, balance comes from reporting both sides of a story 
- critiques
~ objectivity: there is no such thing a perspective free reporting
~ balance: there are often more than 2 sides to a story; reporting both sides leads to polarization and also provides legitimacy to marginal views 
Production of meaning
- the camera always lies; they never show the full picture 
- positivism: we can know the world through observation
- post modernism: our language and socialization distort our knowledge of the world
- Critical Realism: we can be reflexive about our perspective and get to know the world better 
 Gatekeeping: journalists tell us what to think about, rather than what to think
 Framing
- what events do you include, how do you show them, what do you empathize or de-empathize 
- language, sociopolitical culture, economics, laws, technological infrastructure all influence framing (do you have the $$ to send a reporter, is there a risk? Do the viewers want to see it? Can you sell ads? Liability and contempt of court?, bilingualism, what tech are you using, how do they frame this?)
Q: what factors shape the news we see?
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 News Value, what is newsworthy?
- timeliness, impact, prominence, proximity, conflict, peculiarity
 Organizational Structure
- public or commercial media? Journalist’s specific role? How do these factors influence what journalists see and choose to write about?
 Dominant Ideology (news organization)
- how does a news organization create an audience through shared ideas about the world?
 Dominant Ideology (North American Society)
- free enterprise, individualism, pragmatism and moderation, materialism and autonomy, western bias
 influence on public deliberation: refeudalization of public sphere, corporations speak for us instead of feudal lords
Q: Canada: bilingualism or two solitudes?
 Journalism in a bilingual country: traditions in Eng/Fr. journalism in Canada
- only 15-25% overlap bw the two; Quebec focuses a lot on Quebec and Europe whereas the rest of Canada focuses on RoC and US
- Quebec: radio developed slowly but TV was faster; early years Radio-Canada were concerned about federal intervention; they privileged words over images
- In Anglophone Canada: radio was faster than TV, early years CBC journalists were concerned with US competitors, they came to privilege images over words
- so really, Canada is 2 monolinguistic societies that occasionally talk to each other 
 News Translation
- Q: wouldn’t we get along if we saw the same news? Maybe but no translated program has ever been produced
- why not? No interest and a definite power imbalance bw Anglophone and Francophone journalism 
- Anglophones are: less likely to be bilingual, have a more extensive network and have more access to resources where Francophones are: more likely to be bilingual, less extensive network and have less access to resources

Notes: 
Conway, Chapter 4: Is Arrested Development a Sit-Com or Not?
- Yes it is: uses humour, has stock characters, 30 minutes long and is scheduled alongside other sitcoms
- No it isn’t: uses a serial structure and long story arcs, doesn’t use a laugh track, uses a hand held camera with natural lighting, not shot on set
- Raymond Williams, why does TV in different countries look the way it does? 
- “television is essentially a combination and development of earlier forms: newspaper, public meeting, educational class, theatre, cinema, sports stadium, ad columns and billboards”
- print news is mosaic so you can read it how you want, radio and tv news is linear so they have to get their news in the way it is presented by the newscasters, also provides images
- tv gives the illusion that we’re seeing events as they happen without intervention, this is false and their focus is important
- what’s new about TV? Drama documentaries, reality TV, education by seeing
- to Williams, TV itself was the most innovative thing, an aesthetic experience there is a sequence (B-M-E structure)
- how do we get newness? Genre. Genre is a set of programs that share the same conventions (content of program) and codes (technical aspects)
- genre serves as a tacit agreement between producers and viewers, it helps producers limit their risk
- dual audience of television is the audience and the advertisers
- indirect economy of television is the funding structure of the US commercial broadcast TV where viewers pay for TV by paying for the products that advertisers sell but not for TV directly 
- want to balance innovation and imitation when making a show 
- so is Arrested Development a sit-com? Depends who you ask

Notes on Genre (PowerPoint):
 the forms of television
- Ray Williams asks: in the passage of cultural form from medium to medium, what changes? What is the same?
 News
- print news uses mosaic layout, think front page of the paper
- broadcast news uses a linear layout chosen by the broadcasters
 Fiction
- formerly associated with British upper class, film popularizes drama, TV popularizes is more
 Genre “the show you’ve already seen”
- programs sharing the same CONVENTIONS: setting, stock characters, plotlines, emotional effect, social values
- and CODES: program length, visual style, set, camera set-up (1 vs 3 camera)
- programs made up of combinations of conventions and codes; has a VOCABULARY made up of conventions and a GRAMMAR made up of codes; finite set of conventions and codes but an infinite number of combinations and resulting programs
- for example, a sitcom: VOCAB: humour, stock characters, social values; GRAMMAR: ½ hour, laugh track, 3 camera, lighting, staging
 Genre and the TV Industry
- dual audience: viewers and advertisers, indirect relationship, genre mediates between producers and audiences
 Genre as mediation (see below)
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[bookmark: _GoBack] Strategies to Manage Risks (bc TV shows are expensive)
- imitation: follow conventions and codes 
- innovation: deviate 
- using spin-offs, clones (copies but with a twist), recombinants (combine elements of 2 genres)
- genre mixing works with “dramedies” and news comedies, but not so much a cop drama musical
 Raymond Williams, what’s new?
- drama-documentary, education by seeing, ads, television as an aesthetic experience
- there’s a sequence, beginning, middle, resolution, denouement, etc. 
 Music Videos
- precedents? Why does it have its current form? What paths were not followed?
- Factors influencing music video on MTV
~ distribution: satellite increases capacity; production: new economic model – niche stations; reception: viewers have more choices
- Distribution: 1950s-60s you have Community Antenna TV, in 1975 satellite expands distribution capacity
- Production: new economic model for basic cable, 2 revenue sources: advertising and subscription fees
~ attract small audience but charge less for ads, target niche audience (demographics/interest), deliver desired viewers more cheaply
- Reception: viewers have more choices and begin to abandon broadcast TV
 Early Cable
- new niche stations in the US: Nickelodeon (1979), ESPN (1979), CNN (1980), Weather Channel (1982)
- Optional to basic niche stations in Canada: Weather Network 1987, YTV 1987
distribution capacities developed more quickly than production, cable networks needed content, and so MTV
- MTV begins 1981, needs material, finds Laurie Anderson and O Superman (we thankfully did not continue down this path) O Superman references the Tao Te Ching, US Postal Service and Le Cid, very cerebral 
- MTV had a very narrow definition of rock that would have excluded RB and soul, targets white suburban youth, frames the music video through VJs and featured artists, other stations follow them 
- Initially MTV refuses to play Michael Jackson but then CBS and people like Bowie apply pressure and MTV starts accepting MJs music 
 Circuit Model and Music Video:
- cause
~ distribution: expansion
~reception: voices raised by viewers/others
- effect
~ production: expanded definition of music video

Notes on Conway Part 1,3,4:
Vagaries of News Translation on Canadian Broadcasting Corporation Television
- over 5 decades, bringing translated news to the CBC failed
- if translation made it possible for Canada’s diverse communities to share the same news, they would also come to share the same reference points, and, as a result, they might finally see eye-to-eye. So why not provide translated news?
- subtitles doesn’t seem to be a big deal, but in reality, it would be the Francophones doing all the heavy lifting in terms of translating 
- gov’t responded to the rising Quebec Nationalism with Royal Commission on Bilingualism and Biculturalism that allowed it to make recommendations to help ensure equal partnership under confederation, but people were seeing different news and often had no idea what was going on
- Quebec’s continued desire for separatism made for more commissions
- what about the other cultures and languages?
- At the heart of the B&B Commission’s report was a paradox: at first, the commission’s mandate was to find ways to improve relations between Canada’s two major linguistic and cultural groups, but in the end, its report served to justify a policy that appeared to weaken Quebec’s position in the Canadian confederation.
- the Corporation argued that most of the news available to Anglophone Canadians was produced outside Canada and was therefore ill-suited to a Canadian perspective.

Notes on Mittel: 
A Cultural Approach to Television Genre Theory
- questions of definition vs. questions of interpretation vs. questions of history
- no uniform criteria for genre delimitation, some are defined by setting, actions, audience effect, narratives 
- some texts become regenrified as cultural contexts shift
- our knowledge about genre is inherent and we link them together when asked
- discursive practices can be broken down into three basic types by how they work to constitute genres
~ definition: ex. this show is a sitcom because it has a laugh track
~ interpretation: ex. sitcoms reflect and reinforce the status quo
~evaluation: ex. sitcoms are better entertainment than soap operas
- how can we define a genre? You can look at widespread cultural practices of genre interpretation and definition 
- genre history is a fluid and active process not a textual rise and fall
- cultural approach to genre:
~definitional, interpretive, historical (all use textual generic criticism)
- 5 principles of cultural genre analysis
~ genre analyses should account for the particular attributes of the medium (lit, tv, radio are all different and should be treated as such)
~ genre studies should negotiate between specificity and generality (start with a genre and analyze one specific element of it; start with specific media case and analyze how genre processes operate within the specific instance)
~ genre histories should be written using discursive genealogies (genre analysis should gather instances of genre activity in interrelated sites of audience, industrial, and cultural practices)
~ genres should be understood in cultural practice ( genres are cultural processes that are best examined in specific historical instances, how genres are operative and constituted in everyday life 
~ genres should be situated within larger systems of cultural hierarchies and power relations (look at workings of media as a component of social contexts and power relations)

                                                                  COMMUNICATIONS FINAL REVIEW
                             (Gasher: 5, 10, 11, 12; Conway: 6; Global Vistas Article, Refocusing CBC Article)
                          
Notes on Global Vistas and Local Reflections:
[PowerPoint: Contradictions of Canadian Production]
 Globalization
- transnational and transcultural flow of media, technology, ideology, finance, and culture (movement)
- form of economic/political/social/cultural/environmental interdependence (relationship)
 Space vs. Place (very important to article)
- space: domain of movement of capital/people
- place: domain of history, identity, community
- does the global film industry sacrifice place for space? (Coming to Vancouver to film for example)
- gov’t compete for production and are successful when their cities look like someplace else (BC has so many different types of areas, forest, mountains, city, rural, and ideal weather so it doubles as almost anywhere that producers could want)
- for movies and TV to circulate across borders, cultural specificity can be a liability (cultural specificity – what separates us?)
- Vancouver as “Hollywood North”
 Film development corporations
- 1967: Canada launches Canadian Film Development Corporations
- 1960s: Quebec begins its own corp. because they’re special snowflakes (1st provincial corp.)
- 1978: BC film Commission starts out as a method to diversify the provinces economy
~ corps would provide tax breaks and coordinate production
Vancouver
- urban landscapes, mountains, forest, ocean, all within an hour of downtown; so you can stay in a 5 star hotel, drive out and work, and come right back, no fuss no muss
- space vs place
~ dominance of space; productions use Vancouver to stand in for somewhere else, very few films made in Vancouver actually tell anything about Vancouver
- so what is Vancouver as a place? What are its stories?
 BC in Canada
- historical: 1867 is confederation, in 1871 BC joins Canada on condition that Ottawa extends railway
- contemporary: BC holds to contract theory of association; sought to exert influence over its natural resources and expected federal support to develop social programs and structural development; ** “BC may be 3000 miles from Ottawa, but Ottawa is 3 million miles from BC”
 Vancouver as a “global city”
- 1986: hosted World Exposition
-1986: Mulroney gov’t introduces Immigrant Investor Program (promote the immigration of business people and their families to Canada, enables qualified investors to obtain resident status and eligible to gain citizenship)
-1980s-90s: Hong Kong residents immigrate to Van
-1997: Hong Kong passes from British to Chinese rule
- wealthy immigrants from Hong Kong drive up real estate prices through flipping, displacing long-time residents, altering the social meanings of ‘place’
 Vancouver’s stories
- oriented toward pacific and has a complicated history w rest of Canada, esp. Central
- as a node through which people and capital pass, the collective sense of history is in flux
- SO whose stories are Vancouver’s now? What is place to Vancouver now?
 Contradictions in Canadian Production
- why is it hard to encourage production that reflects a place’s sociocultural specificity?
- federal/provincial gov’t can promote production in certain locales, but it’s hard to promote specific content; in global cities, the sense of place is tied to the global circulation of people and capital 

Key Terms: 
Conway, Chapter 6, Is TV Still TV?: 
Network era – 1950s-1980s, three main over the air networks: NBC, CBS, ABC, Raymond Williams’ idea of flow was described then, though it is obsolete now
Multi-channel Transition – 1980s-1990s, cable and satellite broke the stranglehold of the over the air networks 
Post-network era – 2000s-present, viewers have broken the stranglehold of everybody
Freeze – FCC stopped issuing licenses in 1948, because it found it had underestimated the demand for licenses and didn’t know how to avoid interference between stations, over in 1952 with the Sixth Report and Order
Sixth Report and Order - ???
Network exclusivity – networks would not air programs unless they got to air them exclusively, creates a “broadcast bottleneck” (distribution controlled by networks, independent stations did exist but producers had to go through networks to be seen by a larger audience)
Niche networks – networks provided by local providers that catered to viewers based on age, race, gender, or interests 
Up-fronts – meetings where advertisers would buy a certain number of 30 second slots during the shows they thought would be successful; a way to limit risk to networks (predictable revenue source) and advertisers (get slots for shows before they were hits and before they got expensive)  
Local people-meters – introduced by Nielson, measured local audiences all the time instead of just during sweeps; controversial, because people filled them out at the end of the week and would often write down what they thought they watched, usually remembering big companies over the little companies; big networks though these meters would reveal what viewers were really watching, they threatened the big broadcast networks and made sweeps less important
Sampling method – Nielson chooses families who are representative of the broader viewing public (internet making networks and advertisers move away from this method of audience measurement towards the census method)
Census (direct measurement) method – content providers know exactly who is watching a show because they can track their internet address
Addressability – the ability to track individual users’ actions as they click through the internet
Cookies – bits of information that websites store on users’ own hard drives

Notes from Chapter and PowerPoint:
by 2011, 5.1 million US households had broadband internet and free over the air TV but not cable or satellite
people favour typical TV watching in favour of Netflix, internet video and illegal downloading
changes in the past 2 decades made possible by convergence between technologies
Q: how does convergence affect media as cultural forms
 people don’t want to adhere to strict TV schedules, they want convenience, no commercials
 can’t do this because then how would they generate revenue
 how did we get to where we are now?
- TV networks came from the radio networks, NBC being the first
- radio had a lock on market because the US gov’t and policy set it up like that
- NBC controlled by the Radio Corporation of America (RCA) (1919)
- very competitive market, only 3 strong networks NBC CBS ABC for when TV came around (strong because they were well established and only networks that had affiliates with TV broadcast signal licenses when the FCC stopped giving them out in 1948)
- it was called a freeze when the FCC stopped licensing, it did this because it underestimated the demand and the complications of interference between stations, freeze was over in 1952
- 3 networks had consolidated themselves in market and had the best frequencies, very very difficult for any potential competitors to get in on this
 TV history is divided into 3 parts
> network era 1950s to 80s
- 3 main over the air networks: NBC CBS ABC, concept of flow
- unadorned TV era, no remotes, vcrs, cable etc
- distribution controlled by networks, producers had to go through them if they wanted to get to a bigger audience, and networks would not air programs unless they had network exclusivity
- by the 70s, HBO was distributing their signal via satellite to local cable providers, increasing what local companies could offer, hence the idea of niche networks (Nickelodeon for kids, ESPN for sports fans etc)
- revenue coming from 30 sec. spots subscriptions
- new technology changed how the industry functions and how audiences could interact with networks and programs, changed it all culturally 
> multi-channel transition 1980s to 90s
- cable and satellite broke free from over the air networks
- cable began to challenge the dominance of over the air broadcasting
- cable really took off in the 80s
- cable, VCR, remotes were the key technological moves – gave people more control and challenged the basic economic model of US commercial television
- over the air had to compete with cable now, and cable was earning way more money bc two revenue sources – ads and subscriptions
- cable could charge less for ads bc money from subs and they reached audiences better, therefore they had the edge
> post-network era 2000s to now
- viewers free from everyone
- but now even cable has to adjust
-viewers have a lot of control over what and when they will watch
- so many different technologies for TV and we call “watching” something in terms of any of these technologies
-we’ve come to expect instant access to everything we want, and this changes media as a cultural form
- this has forced networks and advertisers to change how they do things
- they use 30 second spots, integrated ads, branding sponsorship and subs to get money
 Changing TV Season
- this concept came from the network era to organize ad sales and programming; in spring make the fall schedule and in fall make the spring schedule; presenting the schedule to advertisers during upfronts (meetings where advertisers would buy their slots)
-this method limited risks for networks (ensuring revenue) and advertisers (get slots for cheap before a program got successful and expensive); it also meant that people (network and viewers) understood that new programs come in the fall, and reruns during spring/summer
- people looking to compete had different strategies, ex. Rupert Murdoch and FOX, the strategy was to counter program the BIG THREE (NBC CBS ABC) by picking up the viewers they neglected (niche networking)  and premiered shows in the off-television season: summer, since everything else would be re-runs, people would turn to FOX for something new, so the TV season was changed
-upfronts became less important, the intro of local people meters has also changed the advertising industry; these measure national TV audiences to see what people watch and assess how long channels are on, etc
- so local advertisers would rely on sweeps, when Nielson would measure all the markets 4 times a year to negotiate the rates to pay to local stations
- the local people meters came about in the 1990s which measured audiences ALL THE TIME not just during sweeps, and were used on bigger markets
- the use of the meters was controversial though, because they threatened big markets because they thought it would reveal what people were actually watching and the big three would fall behind, it would also makes sweeps less important
- the biggest threat though, has been the internet, because it takes away from the sampling method of audience measurement (what Nielson does) and more toward the census where content providers know exactly who is watching something by address tracking
 Hulu and Netflix
- addressability, tracking users actions on the internet; a great advantage but not a cover all solution
- internet based distribution of TV content solved a lot of problems for people but not networks, threatened their business models
- with 75% of people having high speed internet in 2010, 
- Netflix was born in 1997, initially they thought they would compete with blockbuster but they ultimately put them out of business, originally it didn’t have streaming video but once it did, everything changed
- streaming was ultimately cheaper, so customers would opt for that subscription, during peak hours, most broadband internet traffic is from Netflix (2011)
- then there’s Hulu, launched in 2008, made to compete with YouTube by providing access to high quality TV shows they were looking for and making money from ads and later subs
- but people wanted less or no ads, which Hulu was willing to do, but they knew that advertisers would not pay for slots if they didn’t think people would buy products they only wanted to pay to reach the audience and addressability enabled Hulu to give this to the advertisers
- Hulu was eventually able to compete with Netflix, essentially a win/win right?
- mostly, Hulu ads more effective than conventional TV
- getting info about viewers still a challenge, the census approach can give advertisers a sense of viewer habits and tell how times an ad has been played, but can’t tell who watched it, and if a browser deletes cookies (bits of info that a website will store on a hard drive), a single person repeatedly playing an ad looks like multiple people
- addressability also raises concerns about privacy invasion, people don’t want their computer data to be mined
Battleground and Lily hammer 
- battleground was the first scripted program produced exclusively for Hulu, a lot like NBC’s The Office – half sitcom half mockumentary, no laugh track, confessional, half hour 
- not the first original series though
- lilyhammer was Netflix’s, and it was a lot like The Sopranos
- differences: all of lilyhammer was available right away, battleground episodes came out on a weekly basis; Hulu mimics conventional TV
- no one has figured out the logic of program viewing in the post network era
 Conclusion
- the technology is not the same, so in that sense TV is not still TV
- we also don’t use the technology the same way
- tv experience is different 
- saying “let’s watch tv” is the same but we mean it differently
- media industry has yet to figure out how to consistently profit in post network era 

Key Terms: 
Gasher, Chapter 5, Theoretical Perspectives on Audiences: 
Agenda-setting: the process by which priorities are established; it usually refers to elite actors or media owners and managers using their influence to shape society’s priorities 
Birmingham School: the media scholars at Birmingham University who developed the Marxist-derived, critical school of thought that became cultural studies 
British Cultural Studies: an approach to social analysis that began in the 1950s and was led by scholars Richard Hoggart, Raymond Williams, and Stuart Hall; it extended a Marxist class analysis to include race, gender, and other elements of cultural history and asserted the legitimacy of popular culture forms as objects of study 
Cultivation Analysis: as examination of content for the way in which it may encourage or cultivate a positive attitude in the audience towards a particular person or perspective 
Demographic: 1) used as an adjective, related to the statistical study of populations through the identification of characteristics of a given population (age/sex/education/income level) 2) used as a noun, it describes a specific group that may be identified through such analysis
Dominant Ideology: the set of ideas most commonly used to explain events in a given society; conventional wisdom or conventional explanations of phenomena that are taken by most people as unchallenged assumptions 
Effects: the direct impacts of the media on human behaviour
Feminist Research: a perspective that is critical of the character of modern societies for the male domination of women (patriarchy) that has led to profound human inequalities and injustices
Formative Research: research undertaken, usually by means of focus groups, to obtain reactions to television programs and films as they are being made
Frankfurt School: a school of thought led by the German Jewish intellectuals Max Horkheimer, Theodor Adorno, and Herbert Marcuse, who argued among other things, that cultural life in modern times has been profoundly changed by the detrimental impact of capitalist methods of mass production
Narrowcasting: used in contrast to broadcasting to describe radio and TV services targeted at a small or niche audience 
People Meter: electronic device that allows audience members to record their media consumption habits (Nielson family thing?)
Primary Definers: terms used to define the important elements of a news story; also used to designate those people who are first to assert a meaning to news events; primary definitions tend to be difficult to change 
Reach: the percentage of audience members who tune into a broadcast program at least once during a specified time period 
Reception Analysis: a research method that investigates how and in what context audiences consume media products
Share: the percentage of the average audience that tunes into a program or channel over any specified time period 
Summative Research: research that measures the effectiveness of a program after its completion 
Uses and Gratification Research: a theory of media focusing on how audience members use the media – for instance, for information, for entertainment, for conversation – and what satisfaction they derive from media 
Viewing Time: the time spent viewing expressed over the course of a day, week, or longer period of time

Notes PowerPoint and Text:
*prof’s fave show is M*A*S*H
 audience research: what does the industry do (practice) and why does it matter? (theory)
 Industry pre-production: formative research: focus groups to obtain rxns to a show as it is made
 industry post-production: summative research: measures effectiveness of a program, includes ratings and qualitative research
 Ratings: when return on investment is monetary; how networks measure their success
> ratings are the currency of this industry, they link the dual audience viewers/advertisers; enable execs to make decisions ex. making schedules, figure out the competition
 Reach: # of actual or potential audience members
 rating: % of total tv households watching a program
> ex. 100 000 households in market, 30 000 households watch X Company
> rating = 30 000 / 100 000 = 30% = 30 rating (# households watching something divided by number of households in market)
 share: % of homes using television (HUT) watching a program 
> 100 000 TV households in market, 50 000 HUT, 30 000 household watching X Company
> share = 30 000 / 50, 000 = 60% = 60 share (# of households watching X Company divided by percentage of homes using TVs)
 what’s a good audience size: recently, it’s 2+ million viewers (CSI cyber 2.6, little mosque 2.1, X Company 1 mil); The Force commercial 111 million viewers, 37.6 rating, 57 share)
 BBM Nielson:
> English Canada: samples 3000 of Canada’s 12 million households, uses people meters to measure who is watching what for how long, providing data on an overnight/weekly/monthly basis
> Quebec: 800 people ( ½ from Montreal ½ from outside) portable people meters measuring the same thing but they account for out of home viewing as well
 qualitative research: non-monetary RoI: CBC justifies itself in terms of its mandates in addition to its ratings
>what does it look at: are the viewers informed? How do they understand demographics? What impact does Canadian content have, etc.
> challenges: Tv viewership declining 10% a year because of streaming, so how can producers account for Netflix and DVR
 theoretical approaches to audience research: there’s 6, effects and agenda setting, uses and gratifications, Frankfurt school, British cultural studies, feminist research, reception analysis
> effects and agenda-setting: 
-> effects: what beliefs/actions do the media cause, agenda-setting: how do the media tell us what to think about; the dominant ideology is positivist (meaning an observe world directly, not what to think but what to think about)
-> critique: the stimulus response approach is too simplistic, E&A research adopts culturally specific definitions of categories such as violence 
> Uses and gratification: what do audiences do with the media; advantages over E&A because it is more attentive to viewers, behaviourist ideology (measure stimuli/response and measure correlation, but it is considered too simplistic)
-> critique: focuses too narrowly on personal or group uses of media, abstracts media consumption from larger social context and presupposes that media serve an audience need 
> Frankfurt School: how do the media support that interests of society, advantage from focusing on media in society rather than on an individual level, materialist ideology (capitalist, material conditions in which we live, consumerism, Marxism)
-> critique: elitist and pessimistic, ignores and denies viewers ability to think for themselves 
> British cultural Studies: also materialist, focuses on media in society AND viewers as individuals or in groups; asks: what are societies dominant ideologies, how are viewers situated in respect to them, how do they find pleasure in media 
-> critique: based too heavily in identity politics, does not yield generalizable results 
> Feminist; what role does gender play in media consumption, epistemology varies, this examines socially structured aspect of identity ignored by the other approaches 
-> critique: incorporates politics into analysis and makes no claim to being objective 
> Reception Analysis/Fan Studies: reflexive subjectivity (the people doing research are fans too), there is a heavy emphasis on relationship bw audiences and social context; ask: how do audiences actively make meaning of the media they consume?
-> critique: tough to maintain critical distance in this case because the researchers often examine reception of shows they like
Star Trek: how do the theories apply?
> E&A: how did star trek influence audience perception of science?
> U&G: what emotional need did it meet for viewers?
> Frankfurt: how did it dupe viewers into thinking they were watching something original? (Mistaking fiction for reality)
> BCS: how did it challenge the notions of capital-C culture?
>Feminist: what did viewers learn about gender roles?
> RA: how have fans used it as a basis for their own creative endeavours?
CHAPTER SUMMARY NOTES:
media-audience interaction: interaction bw active meaning seeking entities and meaning generating systems, person, groups, the media, cultures; interacting in an orderly but non-deterministic fashion
 effects research highlights direct impact of media on the behaviour of audience members
 Marxist research and the Frankfurt school draw attention to the ways production of media and cultural products have the potential to advance the interests of the of the producers/elites in society over “ordinary” people
 uses and gratifications research tells us what audience members usually do with media content
 cultural studies describe how audience members select features from the media and use them as meaningful elements in their lives 
 feminist research brings forward the gendered nature of narratives and like cultural studies explores how the audience member is positioned by the narrative
 reception analysis emphasizes the interpretive structure of audience members which may derive from personality, content, and or other variables
 all these theories for explaining and understanding but it doesn’t predict audience behaviour; early analysis emphasized what the media did to the audience, more recently it is about what does the audience do with the media content?
 industry research generates info in precise quantitative measures on the nature of audiences (demographics) but the limits of this are apparent by the inability to understand and meet audience needs with respect to enlightening and fulfilling programming
 understanding the internet – users and usage – will be a big step, advertisers have found that advertising is mostly annoying and ineffective – so how can they meet on equal ground 
 growing convergence changing the identity of media and identity of the people who use it 

Notes on Refocusing the CBC:
> Intro
 what would broadcasting be like without the CBC?
what is its current focus?
1920s: should broadcasting be privately or publicly owned
1930s: Royal Commission on Radio Broadcasting, outlining the need for gov’t owned broadcasting and national purpose for Canadian broadcasting
 Massey Commission in 1951 argued that Canadian broadcasting wasn’t an industry but a public service
 inability to reconcile the goals of national cultural/political sectors as well as the commercial imperatives of profit maximization (commercial vs. public broadcasting) but while they are contradictory they also complement each other
 nationalism demands the aggregation of a single audience of shared tastes, interests, and culture; public service is, rather, premised on the differences in needs and interests of a plurality of “publics”
 audiences should be considered citizens, a public, rather than a market’ public service tv should promote various identities 
 “abundance of choice made clear that not all private broadcasting was devoid of public interest ; not all public broadcasting was unimpeachably lofty 
 objectives for public broadcasting provided backdrop for the examinations/process of determining the proper role and structure of the CBC that occurred in the 90s 
- ex. non-commercial or commercial CBC, national or regional mandate, for/against national programming distributed by cable/satellite
broadcasting has changed since the 90s: convergence and digitization of media are transforming the industry, therefore it is time to reconsider the CBC
 look at existing broadcasting system, absent the CBC: would it make sense to introduce a public broadcaster? What would it look like? Etc.
> Analysis: 
 economic characteristics of broadcasting: non-rival in consumption, funded through advertising revenue, consumption externalities
- NON-RIVALRY IN CONSUMPTION: people are rivals in terms of consuming most products but not in broadcasting because everyone can simultaneously/sequentially enjoy the same thing which = unusual cost structure (up front, including production, transmission, and admin infrastructure costs), and costs don’t vary depending on # of viewers; regarded as an extreme form of scale economy -> implications: easy for markets to support public service broadcaster,
-> ex. U.K. has over twice as many households as Canada (around 25 million households compared to about 11 million). Even if the per household license fee/government grant were the same (which it is not, the U.K.'s being much higher), the BBC would have over twice the public funding of CBC although the cost of producing similar programming would be much the same
-> also more cost effective to produce programs for national rather than a regional/local audience 
- ADVERTISING AS A SOURCE OF FUNDING: most products are sold directly to consumers. The price people are willing to pay, and hence the revenue generated by the supplier, depends on the value received in consumption. However, both private broadcasters and specialty channels are usually wholly or partly dependent on advertising revenue; the product being sold is audience attention, price paid for advertising depends on the # of viewers and their demographics; you maximize revenue by providing a program that maximizes the total audience/total audience from specific demographic; specialty channel maximizes the total audience for the market segment served by the channel, what matters is that people value the program enough to watch 
- PROGRAMMING MAY RESULT IN CONSUMPTION EXTERNALITIES: externality is a benefit/cost that comes from an economic transaction that falls on a third party and that is not taken into account by either of the parties (the producer, or buyer) to the transaction; they can come from the production or consumption of goods and services, in terms of tv, they’re thought of as side effects of viewing -  good in the case of benefits bad in the case of costs
-> argued that people are influenced by what they see (ex. violence on tv causing real violence); any cost resulting from violence on tv is external because it is not borne by the producer/advertiser/broadcaster
-> can also provide external benefits, (primary relevance to the debate over CBC) news for example may promote a better informed public, reinforce national identity and awareness of Canadian themes, and possibly be educational
-> implication is that due to externalities, there is market failure as private sector broadcasters and specialty channels will exhibit insufficient programs with external benefits (since neither they, the program-makers, nor the advertisers that are typically party to the economic transaction reap these benefits)
-> correcting market failure: create public service broadcaster, (we consider external benefits to be attached to certain kinds of programming)  but presence of market failure doesn’t  imply that a public service broadcaster should be created because of $$ (money to CBC means less money to something like healthcare
-> other options: subsidizing program production and regulation; various media are substitutes for tv (like internet, radio, newspaper as they are capable of providing external benefits)
 so if the cbc didn’t exist , would we make one?: would there be market failure without a public service broadcaster? After a period of adjustment, you could say that the private sector would just expand and take the CBC’s place 
 less Canadian content without the CBC’ since Canadian content provides positive externalities, this would be a problem
 Conclusions: unless the CBC can refocus and become distinctive in the TV industry, people will begin to question whether they are getting value for their money, cost of supporting CBC is the same regardless of audience size, and the audience for the CBC has been steadily decreasing – how long until Canadians think it isn’t worth supporting, though it is considered important to preserving the Canadian way of life, keeping Canada together (goal of public broadcasting),  but it needs to refocus and get into digital media to stay going

Key Terms:
Gasher, Chapter 11, Globalization:
Cultural Dependency: A relationship in which one country comes to rely on the media products of stronger, exporting countries to satisfy the cultural and entertainment needs of its population
Fordism: the concentration of production on a single site modelled after Henry Ford’s automobile assembly lines, whereby raw materials are turned into standardized finished products as a part of a single, multi-faceted mass-production process
Free Flow of Information: the doctrine that advocates the rights of producers to sell information to anyone anywhere, and, conversely, the right of any individual to choose to receive any information from any source
Globalization: the processes by which social, political, and economic relations extend further than ever before, with greater frequency, immediacy, and facility 
Geostationary: An orbit situated directly over the equator in which objects (ex. satellites) rotating around the earth remain in a fixed location relative to the Earth
Geosynchronous: an orbit twice the distance of geostationary orbit, which similarly allows for objects to remain in a fixed position relative to the Earth 
Hegemony: in simple terms, the social process through which the existing relations of social power are made to appear natural and legitimate 
Information Flow: patterns of circulation of information, commodities or products, for example, movies, magazines, TV programs; a summary concept describing the imports and exports of goods, specifically information and entertainment products 
Mash-up: any kind of media product – website, song, video – that consists of content brought together from other sources
Media Geography: the physical space that any given media organization occupies and seeks to serve; for example, a national television network occupies and serves audiences and advertisers within a given country
Media Imperialism: the use of the media to build empires of influence and control 
Mobility: a characteristic that refers to the relative portability or transportablility of people, cultural products, investment capital, organizations, etc. 
Nation-state: a sovereign political unit that exercises political control over a territory and is composed of people who identify themselves as part of the nation, often sharing linguistic, historical and ethnic heritage 
Network Society: taken from the work of Manuel Castells, a description of contemporary society as bound together less by physical location than by globalized social, communication, and economic networks
Postmodernism: a contemporary philosophical perspective that question whether than can be any objective truth and views reality as a largely ever-shifting social construct 
Proximity: the degree of closeness, which can refer to physical, cultural, or emotional closeness
Sovereignty: the quality of independence, typically referring to the ability of nations to self-govern
Spatialization: the process of overcoming the constraints of space and time, typically applied to organizations such as media companies 
Technology: from the Greek “techne” meaning art, craft, or skill. From this perspective, technology is considered to be more than simply tools, gadgets, or devices; rather it is devices or machines plus a knowledge or understanding of their use or operation, that is, an understanding of how they fit into a larger set of social circumstances or way of life
World Systems Theory: theory articulated by Immanuel Wallerstein that focuses on the relationship between nation-states in a global economic system. The theory categorized nations as core, peripheral and semi-peripheral depending on the role they play in the international economic system 


Notes (PowerPoint then Chapter):
- Qs: what is globalization? What role does Canada play in global media? What frameworks help us to understand globalization’s framework?
- defined as: transnational and transcultural flow of media, tech, ideology, finance a culture (based on movement); form of economic political social cultural and environmental interdependence (based on relationships)
- considered recent because it has undergone changes since WWII but at the same time it isn’t because it has deep historical roots, global religions, and standardization of time (19th century)
- Causes:
> political: end of cold war, US emergence as a sole superpower
> technological: 1960s launch of first satellites, beginning of accelerated globalization
> economic: market expansion, + economic liberalism, WTO regularizing trade rules, and also NAFTA and European Union
> cultural: global migration, immigration; creation of new cultural identities and communities
> media: transmission of programs, values across borders
- Uneven Globalization
> minority world: people/countries with access to $$
> majority world: people/countries with limited access to capital
> majority in the minority: when people  without $$ live in richer parts of the world ex. immigrant communities, inner cities
> minority in the majority: when those with wealth live in places where most people are poor, ex. gated communities in rio
- unevenness results from complex immigration patterns and people maintaining connections with both the new and old place they live in
- Canadian media exports:
> Canada imports many programs from US, but is 2nd largest exporter of media
> corner gas, flashpoint, you can’t do that on television ( which was produced in Ottawa [CJOH], licensed to US station: Nickelodeon, bc Canada subsidizes production of kids programs and Nick needed cheap content)
- Frameworks:
> but does US programming make people think like Americans? Their advantages come from being able to export for cheap and can get money back in domestic markets
> what is culture: 
-> anthropologically – culture as a way of life
-> symbolically – manifestations of anthropological culture
-> what is the relationship?
- Four Perspectives on Global Media: cultural exchange, imperialism, nationalism, hybridity
> Cultural Exchange: utopian view of media of uniting the world as a global village, free flow of media across borders, ideology of free market; favoured by US, Western Europe, global media networks and transnational corps
-> critique: free trade ≠ faie trade; free trade favours big countries and puts the small ones at disadvantage












> Cultural Imperialism: dystopian view of global pillage in the global village, one way flow of media, US or West to the rest; colonial powers tried to change the cultures of their colonies (think church and the natives), and now the US does this by spreading US values, so does globalization = Americanization? 
-> critique: foreign countries are not blank slates, other countries export media, audiences prefer local programming, and US programming isn’t really the same in other countries
> cultural nationalism: assertion of national identity to protect local cultures, favours gov’t regulation through quotas and restrictions like CanCon (CTRC requirements for Canadian content)[rick mercer talking to Americans]
-> do quotas stifle creativity, can we measure artistic merit, are there unintended consequences (American Woman by Lenny Kraits is Canadian content)
> Cultural Hybridity: recombination of old/new traditions, does the USA really dominate the world, non-American are not a blank slate, scheduling differences matter, and differences go both ways (ex. powerpuff girls, japanese type show in France)
-> critique: if we do not pay attn. to questions of power we risk cultural relativism (principle that an individual human's beliefs and activities should be understood by others in terms of that individual's own culture)
[image: cultural-imperialism.jpg]









CHAPTER SUMMARY NOTES: 
globalization is not simply an economic phenomenon, but an intensification of social relations across time and space that touches every aspect of our lives 
 media of encounter
 media media of governance
 media situating us within the world
 globalized business in  and of themselves
 there is an importance of communication and cultural exchange to our sense of belonging 

Key Terms: 
Conway, Chapter 12, Communications in a Digital Age: 
Digital Divide: The (increasing) difference in the development and use of information and communication technology between rich and poor countries and between the haves and have-nots within a specific society
Free Market: (economy/theory) The general approach to commerce that posits that a free market is the most efficient way of creating and allocating social resources
ICT: Information and Communication technology
the Long Tail: Concept introduced by Chris Anderson whereby the distribution/display costs are much more forgiving in the online world. Because of very low costs for display and distribution and because item costs are low but access is easy, consumers choose widely rather than focusing their choices solely on hits
Ownership: (Private Ownership – ownership by individuals or corporations, including of publicly traded companies as opposed to public ownership Public Ownership – ownership by arm’s-length government agencies ex. the CBC, of by groups of individuals ex. cooperatives, which members of the public can join for a token membership fee; public ownership contrasts to commercial or private ownership of commercial companies, some of which are publicly traded and therefore called, in business circles, public companies)
Policy: the set of rules, laws, and practices than govern the operation of communication sectors
Privacy: the right to protect certain aspects of personal life from media discussions; such rights do not exist in Britain in any formal way and are weak in the US
Public Interest: the investment that a national group or other polity has in preserving or developing the best of its values and ideals
UNESCO: The United Nations Education, Scientific and Cultural Organization, a specialized agency of the UN

Notes:
- What is the future of TV, what is our future in the mediated world?
[image: ]- 3 eras of US/Canadian TV
 now streaming is the big deal: YouTube, Hulu, Netflix, Shomi
> streaming and the Long Tail: 
-> a couple people watching a show x a lot of shows = profit 
 Hulu: conventional network mimicking
> to compete with YouTube, NBC/FOX offer HQ content with ads and subscription, not available out of the States and has more current shows than Netflix
 Netflix: binge watching
> compete with Blockbuster, began as mail based $1/disc; streaming costs 5 cents a show
> shifted emphasis to streaming, and now uses more than 1/3 of all bandwidth during prime hours
 Shomi: to compete with Netflix in Canada, owned by Rogers/Shaw, still in beta
 this changes the TV industry by changing the idea of the TV “season” and audience measurement
> new TV season, ad based and subscription services: fall/spring/summer launches; making the upfront ad markets matter less 
 Audience Measurement 
> sampling was the old method: measures habits of families who are representative of viewing public; the + is knowing roughly what everyone is watching, the – is that it doesn’t count streaming
> so instead, direct measurement: tracks individuals users actions as they go through the internet; the + is that they will know exactly what individual users are doing [can tailor ads for example], the – is that the don’t know whether they are like other viewers, issue of privacy
 what is our future?
 factors that influence media industry: policy, ownership, professionalism, info and communications tech/ globalization
> policy: provides framework for how an industry functions
-> who can own what, what can they say, what should they say?
> ownership: influences who has ultimate control over content
-> who owns what, how do they set up a public agenda, w media concentrations will we have less access to what we need?
> professionalism: provides a set of ideals that guide media-makers’ work
-> what codes of ethics govern media-makes, how does their sense of duty shape their work?
>Information/Communications Technology and Globalization: allow media-makes to extend reach geographically
->how do policy, ownership and professionalism reach beyond national borders?
-> big picture is that all four of the affect each other 
* important final Qs *
- who controls what we learn about: is it gov’t or corporations?
- how do we learn what we need to know and what happens if it threatens the status quo?
- can we speak up if we have something to say? Who has the tools? How do we get access to the tools?
- who, if we do speak up, will listen to us, and what will they do? 
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