INTRO: Jean Kilbourne- that stresses the importance on how women are used in advertising and the many negative effects of advertising on women's personal image. 
INFO ABOUT ADVERTISEMENTS
- So what do ads sell? Yes ads sell products, but they sell a lot more than that. As Jean Kilbourne says, ads sell values, images, and concepts of love, sexuality, success, and normalcy. They tell us who we are and who we should be. 
EFFECTS OF OVEREXPOSING WOMEN IN ADVERTISING 
- ads surround us with the image of ideal female beauty while most of the time degrading women.
 - Media and advertisers expose us to unreachable goals of perfection, these girls have absolutely everything that is perfect there eyebrows, eyes, hair, cheeks, lips, chin, neck has no blemishes, scars, redness, pimples. 
- Clearly this cannot be achieved. It’s a look that’s been created through airbrushing, cosmetics, and computer retouching. 
Example 4: Cindy Crawford
- Women are so desperate to attain an impossible level of beauty, that they will do and pay absolutely anything to be just like those girls in magazines
- Isn’t it ironic that from 1997 to 2007, cosmetic procedures, overall, rose 457% 

NOW IM GOING TO SHOW YOU A FEW ADS THAT COMPANIES CREATED IN ORDER TO SELL THEIR PRODUCT, HOWEVER THE ADVERTISEMENTS HAVE ABSOLUTELY NOTHING TO DO WITH THE PRODUCT 
always keep in mind  image companies r portraying about women
Example  1: Take for example Trojan, they sell condoms so it makes logical sense to include sexuality in their advertisements. 
Nikon came out with a new camera that has a distinctive feature: it detects up to 12 faces. 
-Wouldn’t you be more tempted to buy the car if you knew how many cylinders or the drive type or even what type of engine the bmw had
-Media and advertisements excessively downgrade women to objects and clearly show women that have bodies that only 5% of this society has

 CONCLUSION 
[bookmark: _GoBack]-My story
Seeing naked breasts, and exposed women is probably very entertaining and eye catching to some people. But please don’t forget that one day your daughter will be exposed to advertisements like this, if not 10x worst. Would you like your little princess to idealize these type of women one day? That for you to think about ////thank you 
