Sport Theory Readings Notes:

Audience as a Commodity

Power Play -- Power Game: Why Sport Matters to Television (Chapter 4)
Raymond Boyle & Richard Haynes 

· Economically, sport matters to television, be it public service broadcasters or commercially driven terrestrial and satellite companies
· Commercial value of television events appeals to committed sports fan and casual viewer who becomes interested through the use of narratives, or are connected due to reasons such as national pride
· Networks may delay airing spectacular events so that they can achieve a higher number of viewers
· “Sport is arguably the single most lucrative content area for the global media industry” - McChesney
· Television sport is a highly competitive business driven by rights holders who auction rights to the highest bidder (Sportsnet earning rights for Hockey coverage from TSN)
· Had to include a mixture of different shots for certain sports programming such as Cricket, as it would ‘make for extremely dull viewing’
· Slowly the in-game experience of the spectator is being diluted by the increasing technological advancements and revolutionizing of sports broadcasting for the televised audience
· Can turn irrelevant and pointless matches into enthralling events where every play is crucial, helping to maintain the attention of the viewer
· Heavy personalization of the stars in the game, makes it about battles between personalities, designed to attract a larger audience
· Understanding the mediation of sport by television
· ‘Centripetal interplay’ - television has a powerful capacity to draw towards itself and incorporate wider elements of society and culture (produces a double movement of mediation by ingestion and projection)
· ‘Centrifugal interplay’ - Process by where television projects its images, characters and catchphrases into broader aspects of culture
· Popularity of the game itself is also dynamic to the mediation process
· Expectations of audience evolved with changes in televised sport and the development of new technologies
· Television becomes central to our perpetual field for what we believe sport means, sometimes we remember the narrative more than we actually remember the athlete’s performance
· Broadcasting is almost exclusively male, very few on-air females except for sideline reporters
· Commentary ingests and projects into a public discourse on sport, constitute ‘some of the basic themes of social life - success and failure, good and bad behaviour, ambition and achievement, discipline and effort’
· Developed discourse that addressed friends and family as well as the fans

Media as a Medium

Media Sport Stars: Masculinities and Moralities
Garry Whannel

· Stars have always had a huge impact in building audiences and sports writers tend to focus towards their extraordinary performances
· Began with cards of rising boxing stars or football teams appearing on boxes of cigarettes
· Eventually led to the creation of the cinema newsreel, provided information from events around the world, people would go to the cinema once or twice a week
· Radio broadcasting rose to prominence in the interwar period, 10% of household in 1924, 70% in 1938, largely due to sports, more popular due to the immediacy 
· USA began to televise baseball and American Football in 1939, soon after came the Olympic Games, USA and Britain had established television systems
· TV essential to standardization and commodification of sport
· Sportsbiz began to emerge with televisions rise, led to microphones being added to live events, launch of programs such as Monday Night Football
· Newspapers began using tabloids, pushing the boundaries of libel laws, in order to draw in the attention of readers
· Sport stars began to appear in advertisements, influenced the rise of other industries like the clothing industry, Rene Lacoste releasing his own line, forced brands into auction war to get rights for sponsoring big events like the Olympics or World Cup
· Super Bowls ads now cost around $2 million per minute, price has gotten steeper
· Stars like Michael Jordan become internationally recognized figures because of their association to well-known brands (Nike, McDonalds)


Hockey Night in Canada: Sport, Identities, and Cultural Policies
Richard Gruneau & David Whitson

· Western teams such as the Victoria Cougars began to have lots of success but due to financing problems and smaller markets, forced to move their teams for greater opportunities in the Northeastern United States
· League limited players bargaining abilities, had the power to suspend players who held out in contract negotiations
· Collusion began in order to make the league profitable
· James Norris, turned the American league hockey team into a powerhouse and eventually made them into an NHL team, purchasing Olympia stadium in Detroit and turning them into the Detroit Falcons, now the Red Wings
· Transformed Canada’s national winter pastime and threatened to take the game from ordinary Canadians “Americanization of professional hockey” (growing dominance of US over Canadian economic and cultural life
· NHL still built on Canadian labour market, head office in Montreal, close Canadian ties
· Popular coverage of NHL Hockey on Canadian radio in the 1930s, 2 truly equal national broadcasts in both English and French for the Toronto Maple Leafs and the Montreal Canadiens
· By end of the 30s had reached an audience that was 2 million listeners, so many Canadians engaged in the same cultural experience, gave hockey an iconic place in Canadian culture, brought Canadians together over a common bond
· Created rivalries between two Canadian identities with Toronto and Montreal
· Depression led to creation of the Original Six, after teams like the Ottawa Senators and New York Americans dropped out
· Canadian government allowed to league to operate during the war as a morale booster, often linked the games with patriotic themes or messages
· Radio broadcasts had become a national ritual, many hockey stars like Bobby Orr, Maurice Richard and Gordie Howe, built even larger audiences
· Integrated many new minor leagues after the war, gave them access to any star in an amateur league in Canada
· Owners were scared of entrepreneurial return from television broadcasts, like Conn Smythe who only showed games after the 1st and Clarence Campbell who said it was “the greatest menace of the entertainment world”
· Eventually realized it was offering “more manna from heaven”
· Hockey night in Canada was the most popular television show in Canada, 10% of Canadians had TVs in the 50s, grew to 80% in the 60s


Gender, Fans, & Athletes

Power Play: Sport, the Media and Popular Culture (Chapter 10)
Raymond Boyle & Richard Haynes

· Being a sports fan is an expensive passion, commonly referred to as armchair supporters
· Fans are obsessive, brought on by social dysfunction as most are isolated, lonesome and narcissistic, use sports to escape from anxieties of life (Jenson)
· Televised sport is the ‘male soap opera’ multiple narratives demonstrate personal struggle, social tension and moral conflict
· Play-by-Play sets the stage while the color commentator deeply analyzes each narrative, similar to the gossip in a soap opera
· This familiarity and identification with players you see on screen invokes passion in viewers
· Some believe that the sporting world is a tool used to continue hegemonic masculinity
· Sports are a social domain which allows men to express emotions that they would otherwise be criticized for, examples would be crying after a defeat like Paul Gascoigne at Italia ’90 WC
· Influences masculinity passion for sports as well as National Pride as he was shedding tears for his country
· Must understand connection between sport and masculinity to understand sport media
· Gay men though contact and team sports was associated with the dominant hegemonic masculinities which encouraged the macho, violent ideology displayed through most of the male population
· The way different masculine identities are constructed has a significant bearing on experiences and interpretative strategies of viewing sport
· Boxing can bring out a bit of an aggressiveness in people
· Key part of why people watch is the unknown outcome and to witness the unfolding story, wish to see the unthinkable
· Fandom is very much about identity, who do you relate to the most, refused to be aligned with commercial owner Malcolm Glazer, Manchester United fans boycotted their status with the club, privatization of game has excluded groups of society from participating in the game
· For a while, most association with the game of football brought on hooliganism and violence, opposite of baseball where everything is peaceful
· Late-modern sports fans are transnational global consumers who partake in sports that are missing from their local cultures
· Teams may gain popularity because of the relation to stars or how much coverage they receive on television
· Scottish ‘Tartan Army’, members who disassociate themselves from everything that is English, Scots are considered to have good humour, while the English are menacing and violent
· Perceived tension between ‘traditionalists and modernizers’, T= support the club through symbolic significance M= business and commercial community, supporters are consumers
· When teams face off, their histories, their fan bases face off, all about tradition, how clubs come to symbolize history, supporters view themselves as integral part of the club
· Celebrate heroes by weaving them into narratives that connect the past and the present, mediated through a number of institutions like family, school
· Teams offer sense of stability and continuity, gives people a sense of belonging (Celtic and Rangers, Catholic vs Protestant)


Float Like a Butterfly, Sting Like a Bee’—But Only if You Dress Like a Girl: An Analysis of the Feminization of Female Olympic Athletes through Athletic Attire
Amanda N. Schweinbenz

· All women required to wear skirts in the ring, kind of an insult to sexualize the sport
· Comes across as sexist however there was a divide in opinion on the matter
· Femininity and Masculinity have lengthy social histories
· Men are perceived to physically superior than women, as women are looked at as more fragile also based upon gender influenced clothing
· Regulations exist that women do not have the same sporting experience as men, forced to compete in events that swim/run further distances, forced to wear certain apparel
· Boxing considered a man’s sport because of the violent nature, yet women are fighting and it goes against gender norms
· If women demonstrate masculine characteristics, compared to men and subsequently degraded
· bikini clad women for beach volleyball

Business and Law

“Money for Nothing and Your Pay Cheques for Free?” A Critical Perspective on Sport Sponsorship
Trevor Slack & John Amis

· Sport is no longer just about winning and performances, it is about the lucrative contracts that players have been signed to, the merchandising and logo stamping on anything you can think of, every team seemingly has a sponsor
· Sponsors benefit from sport because of their common association with a successful and popular athlete
· “Sponsorship has been defined as a business relationship between a provider of funds, resources, or services and a sport event or organization that offers the sponsor some rights and an association that may be used for commercial advantage” (Milne and MacDonald)
· When needs are satisfied, companies need to produce new artificial needs, suggest that life is incomplete without certain products
· Consumption of sports products promoted through sponsorship is constructed to satisfy personal needs and enhance individual identity
· Use of slogans like “Just Do It” emphasize self-empowerment, personal identities are associated with owning a specific product
· Within advanced capitalist societies, sport has distinct qualities that help to facilitate capital accumulation, such as commodifying athletes to generate profit, using sport to expose people to consumer goods
· Companies suggest that by buying product will make them more like the star athlete
· NBA, thought they had peaked, expanded game and created international market, game was received in 206 countries across 128 networks, 48 languages and over a billion people, corporate sponsors also benefit from direct promotion
· Interest has sparked in foreign markets, mainly through stars like Pau Gasol, also employees in differing countries 
· Dream Team concept helped to promote the league on a world stage
· Adidas CEO Horst Dassler realized the best way to promote his product was through getting top athletes to wear it, able to sell to national teams and associations
· Forcing athletes to perform more and more so that television companies are interested and sponsors will get air time, athletes subsequently must play hurt in order to appease sponsors like Ronaldo for Brazil in the ’98 WC final, had convulsions the day of the event
· Sometimes even the sport itself must subject to the sponsors, Golf notably maintaining head-to-head duels
· Tennis has had scoring system changed, creating tiebreaks to shorten matches
· Some sports do well from corporate sponsorship, but many struggle to gain any help, only the most high-profile
· Also a large difference in funding of individual athletes, winner of British Open, Paul Lawrie, received 350,000 while the last player got 700
· Very few make Tiger Woods like money through sponsorship, women may gain sponsorship but usually through sexualisation
· Sponsors pay for the privilege of putting names on things, fans paying more and more for privilege of being exposed to sponsors
· Sponsors have an alienating effect on fans, increased television exposure makes fans passive, sponsor encourages erosion of the emotional bond, more middle class fans are going to pay for increasing ticket prices while working class is turned away, seats are always given to sponsors for massive events
· Fans must pay for seats, corporate clones get them for free as a way of securing clients

The Sport Star: Modern Sport and the Cultural Economy of Sporting Celebrity
Barry Smart

· Nike branded with a specific attitude, that of rebellion, cockiness, ‘bad boy’ mentality, fierce competitive drive to win
· Manufacturing of company happens off-shore in sweatshops for poor wages
· Jordan was essentially playing for team Nike as well as the Chicago Bulls, because as his play elevated, so too did Nike’s brand
· Players refuse to wear specific brand in order to receive compensation
· Sports can take you to a certain level, but branding can get you further, a celebrity status where team association is not necessary ‘Jordan’s Flight’ is iconic
· Have weaved the swoosh logo into the culture of sports
· Raise the profile of their stars in order to increase the popularity of the game

Narratives in Sports

Olympic Media: Inside the Biggest Show on Television
Andrew C. Billings

· People watch to see the unbelievable, they don’t tune in to see the inevitable, they want to see that once in a lifetime incredible moment
· Olympics favours Americans, whites and Males over other identity groups
· Always skewed in a nationalistic sense, going to show the Olympic events with the athlete from said country in contention for an Olympic medal
· Overt nationalism can make it seem as if a country is more successful than it actually is, people believe US won 30% of medals at Torino, won 10%
· Olympics perceived to be much more ethnically diverse than they actually were, showed Hispanic countries though they didn’t win a medal, extensive coverage of speed skater Shani Davis
· White athletes approximated to win only half of all medals, won 85 percent
· Heavily hyped athletes have staying power in the eyes if the viewers
· Media has the power to shape people’s perceptions about the reality they live in
· If sportscast does nothing to counter biased views^^^ They will stay that way

Artificial Ice: Hockey, Culture, and Commerce (Chapter 3: The Game of Whose Lives? …)
Mary Louise Adams

· Roch Carrier wrote one of the most famous Children’s novels, The Hockey Sweater, claimed that Hockey is life in Canada
· If hockey is life, Canada is decidedly masculine and white, provides sense of male entitlement, and homogenizes culture. 
· Women’s win in the Gold Medal game not seen as confirmation of “hockey-ness” the way the men’s win was with extensive coverage in the paper (Counter: Women’s game not as good, certainly not as competitive always going to be Canada vs. USA)
· Twenty paragraphs to the Men’s team and two to the women’s, Men’s team obviously considered more important
· National Sports afford men a way to represent the nation in a way not open to women
· In what context could a black man be considered Canada’s captain other than sport (RACIST) (Counter: Sure there aren’t many blacks in the NHL, but the NHL is filled with Canadians, and we didn’t have a large black population for quite some time)
· Narratives that evoke small-town and rural Canada - the whitest parts of Canada (“Glue that holds us together” is not small-town, hockey is huge in suburbs and the city, played with kids of all different races)
· Politicians and companies try to connect with communities by wearing NHL jerseys to show that hockey is a vital part of being Canadian
· Keeps talking about Hockey is a man’s game, Lots of men in Canada play hockey, not a lot of women do, what exactly did you expect?

Nationalism and Internationalism 

Mega-events and Modernity: Olympics and Expos in the Growth of Global Culture
Maurice Roche

· Berlin Olympics are best remembered for the triumphs of African-American sprinter and long jumper Jesse Owens
· Resulted in creation of sport commission in Germany
· Hitler used sport as propaganda at rallies in order to build up his beliefs with the majority of German people
· Planned to use the Olympics to help the Nazi movement take over





Lecture Notes

· A theory is an idea that has predictive or explanatory value
· Ex:
· The weekend… the first five-day workweek in the U.S. was instituted in New England to allow Jewish workers to adhere to the Sabbath.

Critical Theory
		
· Researcher as an active participant in and advocate for that which is being researched
· Critical of power structures, hierarchal institutions, inequalities, champion of oppressed and critic of the oppressor

Emancipatory

Social Justice
· Sports creates social bonding by wearing merchandise and participating in team rituals before the game, establishing membership of a group; who belongs and who doesn’t
· Usually determined by a fans knowledge of the sport and loyalty to their team

· Theory: Gender is Socially Constructed - Gender norms are not natural or normal; they are culturally taught and socially learned
· Gender conventions in sport have changed over time, ex. figure skating ( In military practice, supposed to be for the effeminate male who wouldn’t turn to gender norms) and running (Distance running considered unladylike, conventional wisdom said if women ran long distances wouldn’t be able to have children, uterus would fall out, grow a must ache)
· Example: Caster Semenya - Androgen-insensitivity Syndrome: anatomy and chromosomes don’t match - had male y chromosomes
· IAAF asked Semenya to undergo gender verification test
· Gender norms we take for granted are still changing; saying Caster Semenya is a man shows how much we rely on appearance to delineate men from women in society today

· Sport Media helps construct gender roles by teaching us about socially appropriate masculine and feminine behaviour
· Men are accepted into sports group; women need to prove their sports knowledge, set a higher standard
· Men look down on Women’s sports knowledge, believe their bandwagon fans, always believe their smarter on these topics than women
· Sports are a place for Men to enact gender norms and feel safe from conforming without being ostracized, (ex: if they cry)
· Female athletes are sometimes defined to differentiate them from male athletes, ex. Boxing in the Olympics
· Had to wear skirts to tell women were boxing, people also said women were too frail)

Challenging Gender Norms

· Many female athletes like Billie Jean King, challenged gender inequality and are positive role models for women. King proved Riggs’ wrong that all men are better by beating him in a tennis match


Lecture Notes
· Focus on Audience
· Theory: Audience as a commodity

· What does it mean to say:
· Representation is political?
· Not neutral -- opinions and ideas with some bias

· Racist Ideologies were used to justify colonialism
· Colonial representations pathologized dark skin as deviant, hyper-sexed and animal like
· Sport contributed to colonialist efforts to create racial hierarchies
· Ex: The 1904 St. Louis Olympic Games
· Held separate competitive event - The Anthropology Days - To prove that aboriginal and indigenous people couldn’t compete at the same level as civilized whites
· We do not live in a post-racial world 

Language Creates Identity
· Stuart Hall
· Stereotypes essentialize and naturalize difference
· Binaries are hierarchical 
· Theory: Encoding/Decoding
· Communication is a structured process at distinctive moments
· Encoding: the construction of the message (production)
· Sets limits on and parameters within which decoding operates
· Decoding: the reception of the message
· Possible to read a text contrary to the encoded message, but a great deal of effort goes into encoding that message

· ex: 2006 Torino Olympics
· Billings: American audiences estimated that American athletes won over three times as many medals as they received
· Americans believed that the Torino Olympics were more ethnically diverse than in reality
· Olympic telecast is pre-packaged when presented to the viewer

Ben Johnson
· Racial Identity is socially constructed through language
· Prior to doping scandal - considered a Canadian
· Post doping scandal - Ben Johnson is Jamaican-Canadian

Professional Sport Leagues
· Ownership: NFL one person has to own 30% of the team

Revenue Sources
For one game at Maple Leaf Gardens: 
· Tickets
· Concessions
· Merchandise
· Ads
· Parking
· Broadcast
· In-Game Production
· Luxury boxes

Revenue Sharing
· Governance - commissioner and board of governors
· Government oversight - limited

Leagues and Unions
· League governance - Commissioner
· Discipline
· Collective bargaining units
· Collusion
· MLB anti-trust exemption
· Curt Flood suit
· Said that you can monopolize marketplace and have control over players
· [bookmark: _GoBack]Kurt Flood pushed against it and helped get the league where it is today
· Jim Balsillie and Phoenix Coyotes

Amateur Sports
· Federations control individual sports
· World Cups, Olympics
· National organizations control team qualifications - culled from regional orbs
· Olympic Committee controls everything: logo use, TV rights, hosting nation, sports included, drug testing during event…
· Issues of eligibility
· Olympics
· University
· Jim Thorpe

NCAA Death Penalty
· Caught doing Illegal activities, athletic program is suspended for a couple of years
· Inequities in college sport
· Jesse Owens
· Not only the political significance of the story, but took money from sponsors which cost him his sprinting career
		
Drug Testing
· Professional and Amateur
· Stories on guys like Barry Bonds, Mark McGwire, Sammy Sosa, Alex Rodriguez
· Jose Bautista situation
· MLB policy

Professional Representation
· The role of the agent
· Lawyers
· Accountants
· Business managers
· Parents

Discipline and Judicial Review
· Hockey Justice
· NFL
· MLB
· NCAA

When the courts intervene
· Relente nonfit injuria or volenti nonfit injuria
· “To a willing person, injury is not done”

· If someone willingly places themselves in a position where harm may result, they’re not able to bring claim against party of tort. Otherwise known as voluntary assumption of risk
