Research Methods in Communications
Lecture 3 Jan 20th
· Many ways to research effectively. 
· Many issues to explore, many methods to use, many ways to interpret findings. 
Poll the class to find out who got new media devices. 
Basic Quesitons about research
· Can the findings be generalized?
· Who are the respondents
· Who are they meant to represent?
· (sampling and representativeness)
· What does the data allow us to say?
· Quantitative vs. Qualitative Methods
· Question the value of data in itself.
· Quantitative data can only tell you a  little about complex interactions and complex problems
· Only thing our quick survey did was have a snap shot of practises. 
· No notion of context, very little insight into the reasons behind the behavior. 
· Complex issues arise
· Why do we innovate and use new media
· Particular set of circumstances: technical and cultural developments, popular discourse, publicity, social interations, and collective behavior, ect.
· How do we address a questions like this with hope of yielding meaningful results?
· The Required approach
· Empirical: derived from observation or experience. To gain access to a natural or social reality through observation or experience. 
· Rigorous (or systematic): clear sense of a problem to be addressed, questions to be asked, hypothesis to be tested, what has been done before. 
· Reflective (or self critical): aware of advantages and constraints of every decision, with regard to validity. 
· Basic Concepts
· Reasearch:
· “to search for and find” (Berger 2013 :14)
· Activity whereby we set out to gain knowledge about a topic in order to increase our understanding of the world (and to better act upon it)
· We do research all the time, google words in lecture, research a tv show and see the outcome, look online for essay sources, research online or simply ask around about something. 
· We constantly research in everyday life.
· Scolarly (or scientific) Research
· “(…) more systematic, more objective, more careful, and more concerned about correctness and truthfulness than everyday research.”
· 3 key features of Scholarly or scientific research: Involves empirical observation, rigor, and reflexivity. 
· 3 features can apply to social science just as well as social science as hard science. 
· Always involves empirical observations, rigor and reflexivity
· Because it must stand up to close scrutiny
· Every decision must be accounted for 
· Nothing is arbitrary
· (replicability)
· Methodology: the study or analysis of the methods used in a particular field
· Research methods: strategies of inquiry and data collection (creswell 2009)
· Eg. Content analysis, surveys, interviews, ect.
· Qualitative & Quantitative Methods
· Qualitative methods: are used “for exploring and understanding the meaning individuals or groups ascribe to a social or human problem. 
· Quantitative methods: are used for testing objective theories by examining the relationship between variables. These variables, in turn, can be measured (...) so that numbered data can be analyzed using statistical procedures. 
· Most natural sciences use Quantitative methods
· In social sciences a mix of both is used. 
· Research Design: ‘the plan or proposal to conduct research’
Jan 27th 2015: Theory and Methodology 
Outline
· Review: quant and qual research
· Basic reasons for choosing approach
· Kinds of questions
· Philosophical world view
· Qual methods
· Kinds of questions
· World view
· Quant
· Dins of questions
· World view
Review
· Research methods: strategies of inquiry and data collection (creswell 2009)
· Eg. Content analysis, surveys, interviews, ect.
· Qualitative & Quantitative Methods
· Qualitative methods: are used “for exploring and understanding the meaning individuals or groups ascribe to a social or human problem. 
· Quantitative methods: are used for testing objective theories by examining the relationship between variables. These variables, in turn, can be measured (...) so that numbered data can be analyzed using statistical procedures. 
· Most natural sciences use Quantitative methods
· In social sciences a mix of both is used.
Basic reasons
1. The kinds of issues you’re investigating and what you hope to be acle to say about them;
a. Research methods should be…
i. The logical extension of the problem youre investigating
ii. Appropriate to the problem you want to address
b. E.g. use of tinder by students
i. Old age people not appropriate.
ii. Convenience should not be a factor in your research. 
c. Consistency from what? To how?
d. 
2. Your philosophical worldview. 
a. World view definition: 
i. Basic set of beliefs that guide action the research’s decisions
ii. More or less explicit philosophical assumptions that underpin the use of specific methods. 
b. World view involves belies about…
i. Nature of reality (ontology)
ii. Hwo that reality can be known (epistemology)
c. E.g Chomsky and newsworthiness
i. Reality: media production is determined by producers’ motives/intentions
ii. Is reality to be found in institutions/media contents/ownership OR in everyday actions of individuals? 
iii. Method called institutional analysis (how they are funded, how they generate revenue, and measure the output)
Why it’s important
· Use of particular methods generates expectation as to what is valid research and what isn’t
· Quant. Vs Qual. Researches = often isolated groups with little understanding between them, dispite similar topics
· 2 key world view
· Positivist / postpositivist
· Social constructivist / interpertivist 
Quantitative methods
· Kinds of questions
a. E.g survey on new media purchases
i. 25% of students purchased smartphone. So What?
b. E.g federal elections
i. 35% of voters favour conservatives… so what?
· Methods: questions on behavior or attitudes or opinion of large groups, and how they occur in trends or patterns
World View
· Positivist world view: hold that purpose of research is to yield absolute, indisputable, universal truths about the world
· There is an objective reality ‘out there’ in the world, which we can reveal.
· What about the social world?
· Feelings, power, intentions, interests, identity, public opinion, ect.
· Postpositivist: in matters of human behavior and actions… absolute, indisputable universal truths cannot be found. But there is nonetheless a ‘reality out there’ that can be measured. 
· Our knowledge of the social world (or phenomena)  can never be perfect, but we can measure it in order to understand it
· Eg polls on voter intentions
· Objectivity: there are natural or social phenomena that exist out there in the world, independently of our perception.
· Reductionism: these phenomena can be and must be reduced though mesurment, in order to increase our understanding of the world.
· Detachment: researchers have a privileged position that allows them to be detached from reality they’re observing in order to better understand it. 
· 
	


Jan 30th 2015
Kinds of methods/questions
· Quant methods
· Picture of a crowd using wide angle lense
· Sense of who’s there, what mood theyre in.
· Broad statements: ‘canadians are favourable to Conservatives’ 
· Qual Methods
· Picture of a crowd using narrow lens
· More in-depth understanding of their experience
· Bring light various meanings within that. 
· ‘voting consevative’ ’using facebook’ ‘being a university student’
· Mean different things to different people
· In CMN, qualatatvie research is all about studying ‘ human symbolic action in the various contexts of its performance’ 
World view
· Social constrictivist / interpretivist
· Relaties are socially-construicted by and between human beings in their expressive and interpretive practices
· Meaningful realities are emergent, collaborative and symbolic in nature
· No such thing as a singulat objective ‘reality out there’ that we can reveal
· Rather: multiple realities that lie in the eye of the beholder. 
· Individuals develop subjective, varied and multiple meanins of their experiences
· Therefore, the purpose of research is to uncover complexity of interpretations rather than narrowing meanings down into a few categories or ideas. 

Comparing world views
	Positive/ postpositivity
	Social constructivist / interpretist

	
Objective
	Subjectivity: there is no objective ‘ reality out there’, but rather subjective, varied and multiple meanings that are in the eye of the beholder

	
Reductionism
	Complexity (Richness): research can and must bring multiple realities to light in order to generate understanding of the world

	
Detachment
	Immersion (proximity): Prolonged, sustained engagement with participants is the best way to acess their subjective realities





Summary
· Being aware of these distinctions allows us to…
· Frem issues and anticipate criticism more effectively
· Be better critics of research

Basic reasons for research
1. The kind of issues youre investigatin and what you hope to be able to say about them
2. Your philosophical worldview. 
5 context of Comms
· Intrapersonal
· Interpersonal
· Comm between relatively small number of people
· Comms between 2 people, families, dinner parties, small events.
· Small group
· Structured interactions
· Individuals in specific roles
· Large enough so that interpersonal doesn’t really cover it all
· Irving Doftman
· Organizational
· Mass media
Releativism
· Family of views whose common themes is that some central aspect of experience thought evaluations or even reality is somehow relative to something else
· Meaning / belief = relative to specific groups
· E.g. what meanings are shared by specific groups and how do the impact on their understanding of the world. 
Relativisim in Comms
· What is the role of the media and/or comm in the reaction and sharing of meaning?
· What importance do young adults give facebook within their overall communication practises
· What is the range of reasons voters have for voting Conservative?
· How does the representation of minority groups on TV affect the way students view these minorities? How does it affect the way minorities see themselves?
· How does reality TV affect teenagers conception of reality and celebrity?







Comparing world views 
	Positive/ postpositivity
	Social constructivist / interpretist

	
Objective

	
Subjectivity:

	
Reductionism

	
Complexity (Richness):

	
Detachment

	
Immersion (proximity):



Recap of Worldviews
· Being aweare of these distinctions allows us to…
· Frame issues and anticipate criticism more effectively (systematic + reflexive)
· Be better critics of research. 
Over view
· Choosing a topic (FEB 3rd)
· Problematzation
· Background research / lit review
· Research questions
· Conceptual framework
· Methodical approach
· Worldview
· Methods
· Sampling
· Data collection
· Ethics
· Data Analysis
· Discussion of results
Topic
· Subject matter
· ‘central idea to learn about / explore
· Research area: field whining an academic discipline in which researchers tackle similar issues, draw on similar theories and concepts, and/or use similar methods. 
· Subject matter / empirical object
· E.G. social media
· Relating one empirical object to another
· Eg. Social media and elections
· Relating empirical object to a concept
· Eg. Social media and reliability
· Eg social media and self-advertisement
3 sources of research topics
· Scientific reasons
· Starting point of research: express desire to advance knowledge in a particular area
· More common in natural sciences
· Eg finding cure for cancer
· Rare in social sciences and humanities
· Personal experience / opportunities
· Event in personal or professional life which raises questions
· Advantage: interest, insights, motivation
· Disadvantage: impartiality, bias
· Public problems
· Issues that are discussed in public sphere which have implications for the well-being of society or humanity
· Eg the environment
· Rise in religious extremism
· 
· In media and coms: threaten or disrupt the way we get our information and our entertainment
· Social media
· User generated content
· Impact on how we access culture and solve problems
Movie: eli pariser, filter bubbles
Illistration of a public problem, 
Filter bubble, unique custom tailord



 



Feb 10th 
Researching Contents and Messages: 
Outline
· New Media and Technology. 
· Technological determinism
· Popular discourse on technology. 
New media and Tech
· Social media are changing society
· Do media/tech act upon society form outside
· Are media/tech a reflection of society
· Constrained by technology?
· Facebook?
· Chicken or egg questions
· Does technology empower & constrain us or do we empower & constrain ourselves?
· Does tech determine shape of culture or does culture determine shape of tech
· Hard to deny tech’s significant impact on society and culture. 
· How we experience the human condition
· Tech is being shaped by the public and society. 
· These statements about affect of technology can be applied to other profound tech in culture (TV, Radio, internet as a whole)
· Technological Determinism
· DEF: an (overstated) belief in the inherent value power and or value of technology. 
· Social / Cultural Determinism: belief that technology is direct and deliberate result of human intention / actions
· TD says tech drives change while SD says that people drive change. 
· 
· “Guns don’t kill people; people do”
· ‘but guns help’
· ‘and monkeys do to… (if they’ve got a gun)
· Eddy Izzard Quote is meant to say?
· The gun is a factor in the act.
· Humans are still to blame, but the gun is a factor in the incident.
· Social and political and cultural circumstances that make guns available. 
· Responsible for and also empowered by the technology and media we create. 
· Technology and Culture
· Difficult to untangle – what is the consequence?
· Were responsible for but also constrained and empowered by technology
· Discourse and Determinism
· Determinism is not a theory; it is usually implicit in discourse:
· Something that is insidious in its effects
· Relationship between technology and society
· 
· Popular discourse on technology: information and views conveyed by the media on changes happening now. 
· Information and views conveyed by the media
· Expressed by media and politicians 
· Tends to enforce the view that technology is the dirver of social and cultural progress 
· New media & tech = change in and of themselves
· iPhone…
· Is “a game changer”
· ‘solves life’s Dilemmas’
· Langdon Winner: “Technomania”
· Latest technology is positive. 
· To reject tech determinism:
· Technology doesn’t invent, develop, promote or use itself! It takes people.
· Whom do we have to thanks fo the telephone?
· Alexander Grame Bell
· Success stories: accounts of exceptional, bright, crafty individuals.
· Heroic or genious inventors (Mackenzie & wajcman 1999)
· Specific date: ‘Flash of genius’, ‘moment of inspiration’ 
· Internet – Tim berners lee 1989
· Critical of the individual conception of innovation 
· Talk of genious inventors suggests that…
· The need for specific existed all along, waiting to be uncovered
· There are inherently good techs
· Inventors had the foresight to anticipate public needs.
· Reduces very complex processes to singular individual + singular event
· Talk of genious inventors leaves out
· Many people have to be persuaded to buy into an idea for it to me made into an artifact (production phase)
· Then the users – often the general public – must be persuaded somehow to embrace it (in use phase)
· A simple question?
· Whom do we have to thank for the telephone?
· … as we know it and use it today
· Telecommunication companies
· Conclusions
· If new media tech is both the cause and concenquence of society and culture… how do we research this?
· You have to start somewhere!
· But its important not to lose sight of general context; and not to look for simple casual explanations
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Topic for lecture: Content Analysis
· History and background
· Key steps
Content analysis is…
· A key method for the analysis onc contents and messages
· Emblematic of Media & Comms
· Developed by media scholars
· Used essentially by media scholars
· (vs surveys, intervies, observation, ethnography, ect.)
Were all experts
· We all have experience in comms and media
· We all have opinions on…
· How effective media is;
· How fair or biased they are;
· Ewhat they portray as key issues
· Level of violence/language/sexuality in media…
· Due to our involvement in media
But we are selective
· Our opinion of media content based on…
· A specific medium (TV, papers, internet)
· A specific type of content (adverts, news, fiction, film TV)
· A particular period of time (now-ish)
· Our opinion are not rigorous or impartial
· We need a proper method. 
· Content analysis
Content analysis (CA)
· Definition: Is a research technique for the objective, systematic, and quantitative description of the manifest content of communications (berelson 1958:18)
· Vs semiotic analysis
· Studying the hidden meanings
· Difference between specific signs and discerning the meaning to that difference
· Manifest content: contents that are ostensible, readily available to our perception. 
· CA seeks to quantify content to say something about general meaning or implications of a particular kind of message. 



Content Analysis VS Semiotic Analysis
	Content Analysis
	Semiotic analysis

	Looks for manifest, repeated occurrences within (a large body of) contents to say something about their meaning. 
	Looks for latent, singular occurrences within contents to discern their meaning. 



Why analyse contents? Mediation
· “First, the media institution is engaged in the production reproduction and distribution of knowledge in the widest sense of symbols which have meaningful reference to experience in the social world. 
· Second, mass media have a mediating role, between objective social reality and personal experience. “ (McQuail 1987; 51-52)
· We experience society through mass media to understand society beyond what we can grasp immediately. Experience collective entity in a mediated way. 
· Mediation: connects individual experience with broader, collective reality
· Through symbolic content, media…
· Enables us to make sense of individual experience by locating it in broader context
· Shape our experience. 
· Symbolic power given due to mediation
· Symbolic power: ‘the capacity to interveve in the course of events, to influence the actions of others and indeed to create events, by means of the production and transmission of symbolic forms’ (thomstson, 1996: 17)
· Media provide the materials with which our reality is constructed. 
· Provide us the materials to construct our own reality
· Materials for other to construct our reality for us.
· Chomsky vs Pariser
	Forms of power
	Resources
	Institution

	Economic
	Material and financial
	EG. Coperations, bank,

	political
	Authority
	Eg. States, parliament, court

	coersive
	Physical and armed force
	Eg military, police, 

	symbolic
	Means of info and communications
	Cultural institutions (church, education, media)



Historical background of CA
· CA emerged along with the field of Media and Comms itself (1930s-1940s)
· Propaganda being used in Facist Governments
· CA has been used for examining how news, drama, advertising, and entertainment output reflect social and cultural issues, values, and phenomena.
· CA is suited to the analysis of large bodies of contents
Ca as the Thermometer
· Allows us tomoniter ‘cultural temperature’ of society: topics and issues deemed important at any given time
· Gives us readins of the kinfs of messages that circulate in the public sphere
· H. Lasswell 1930s: Continuing survey of world attention
· G. Gerbner (1969): Cultural indicators program which led to theory of cultivation
· Combine content analysis with surveys of public beliefs
· TV cultivates certain world views and opinions
· Agenda Setting
· Research that links media reports and what audience thinks is relevant. 
· CA can do for culture, what economic statistic fdo for economy: provideborad, long term indicators on state of our culture and of debate in public sphere
· What if we did CA of major TV networks? Or Youtube? What would this tell us about our culture?
· Use of CA: coverage of political campaigns, 
· Tracking twitter to find perceptions of people mood throughout the day
· CA allows us to analyze contents;
· To draw a link upstream to production, or downstream to reception, we need other methods;
· Triangulation: use of more than one method to approach a topic, in order to produce reliable data.
· Results ar richer and more reliable with more than one method
How to use CA
· Porpose: to identify and count the occurrence of specific characteristics of media contents and through this, to be able to say something about the messages as a whole and their wider social significance. 
· 6 steps for CA
1. Definition of the research problem
2. Selection of media and sample
3. Definition of analytical categories
4. Construction of a coding schedule (or frame)
5. Piloting the coding schedule and checking reliability
6. Data-preparation and analysis


Breakdown of steps
1. Definition of the research problem
a. Aim: to express relationship between empirical objects and concepts in form of a problem
i. Not necessarily ‘somehting wrong’;
ii. But: a gap in our knowledge, that we believe needs to be filled.
iii. Problemtization: a problem we want to explore and learn about. 
b. Literature review:
i. To give you a sense of existing research relevant to your topic
ii. To help you define a problem to investigate
iii. To stop you from ‘reinventing the wheel’
c. Example: social media and privacy
i. The tendency to display personal information on the Web…
1. Makes us vunreable
2. Shows how self-centred we are
3. Shows we like to control our identity
ii. Simplified research problem:
1. ‘the ways in which people display personal information on the web’
iii. Research questions
1. ‘what kinds of information are individuals revealing on the web, and through what medium?’
iv. Hypothesis (context def: educated guess/hunch which foreshadows results of research)
1. ‘People reveal minutia about relationships , leisure, ect’
2. ‘People are more likely to reveal personal info about X than about Y’
2. Selection of media and sample (continuing social media and security)
a. What body of media are we interested?
i. Social media applications (to broad)
ii. Facebook
b. We need a sample of contents
i. Whole facebook profile? (to broad)
ii. Pictures, info page, ect
iii. Status update
c. How amny
i. The more the better
ii. Resulting collection of materials = corpus (n=24)
3. Definition of analytical categories
a. Crucial step here! Deciding what to loof for in the content in order to shed light on problem/research question
b. Types of analytical categories
i. Identifier (name of person, gender, age, time/date)
ii. Substantive/Thematic (must flow from research Questions)
1. Eg. Family, work, financial, leisure, ect.
c. Analytical categories are turned into a coding schedule or frame
4. Construction of a coding schedule (or frame) [see example on blackboard]
a. Is the actual tool applied to the corpus
b. It is the metrestick of objectivity
i. Doesn’t mean everyone would come up with the same analytical catergories and codes;
ii. But; that same coding schedule can be used by anyone and yield broadly the same results (so objectively = replicability)
c. Example for social media
i. Format
ii. Thematic content
iii. Specificity (how detailed is it?)
1. Explicit
2. Vague
3. Is not specific / cant tell
iv. Mood or tone
1. Ecstatic
2. Very good
3. Neutral
4. Bad
5. Very bad
6. Vulgar
d. Essential features
i. Explicit: spell out the expressions or words youre looking for under a specific code.
ii. Mutually exclusive
iii. Relevant
5. Piloting the coding schedule and checking reliability
a. Before you lockdown your anylitic ategories and codes, you need to test them to se if theyre relevant and complete, if theyre explicit enough and if theyre mutually exclusive.
b. Inter-coder reliability
c. Make changes accordingly. (add or remove codes, refine them.)
6. Data-preparation and analysis
a. Your analysis will mena nothing if all youre doing is counting
b. Must provide context:
i. Related results for different codes. Eg. Relating thematic content and specificity
ii. Use conceptual framework to analyze results. Eg relate data to self-centredness, care-free, ect. 
Conclusion for Content analysis
· CA offers a set of guidelines about how to quantify and analyze media content in a systematic and reliable fashion.
· But – it does not, and cannot, tell us what aspects of contents to analyze or how to interpret the wider social significance of the media texts. These have to be drawn from your research questions and your conceptual framework. 
· CA always has to be based on something. It cant work as a theory, it has to work as a concept.
	Strengths
	Weaknesses

	Comes close to being objective by being systematic & replicable
	Selecting analytical categories and codes is arduous

	Can be used to large bodies of contents
	May encourage simple counting and statistical analysis

	Can be used with other methods
	


 




Interviews
The what
· In depth qualitative interview
· Effective methods for exploring subjective realities;
· Very widely used in social sciences media & Comm; (some sort of interviewing is used in nearly all research)
· Interviewing: 
· ‘develops a view of something between (inter) people.’
· “a particular social situation in which one person – the interviewer – elicits the views, thoughts , opinions, feelings and experiences of others in relation to certain potics and / or events. 
· Interviewer has power to decide where interview should go (in relation to aims)
· Not exactly a conversations
· Rather: a conversation with purpose. 
The Why
· To understand the social actors’s experience and perspective through stories, accounts and explanations;
· Individuals can be interviewed
· For their expertise in a skill / discipline
· For role played in a certain event;
· For their belonging to social status / category
· Because they’ve ‘been there’ or ‘are there’ 
· Particular nature of the experience to result in word or discourse that can only be said by someone who experienced or lived through your interest. 
· Interviews are useful for getting first-hand accounts of experiences, events and topics. Getting them ‘from the horses mouth’ 
· Eg. How blogers decide on topics’ 
· vs what kinds of topics bloggers blog about (this question would be more akin to a content analysis) 
· 
· To gather information about events or processes that cannot be observed effectively by other means
	Abstract Interpretation
	Concrete interpretation

	· Interviews give us access to realities removed from our own
· Eg Immigrants in Canada
· Eg Bloggers
· A researchers, we need help in observing particular realities we simply cannot access in a ‘direct’ way
· So we recruit people who have access and ask them to verbalize their own experience. 
	· Interviews as a substitute for observing of places, orgs and events we cannot access
· Eg Google
· Easier to get interviews with staff than to access to sensitive documents, processes and interactions
· EG manufacturing consent and access to NY Times



· To inquire about occurrences in the past
· Important events aren’t aways captured in eyewitness reports or other kind of documents
· Official histories of events
· Reflect interest of those in power
· Esent clean, linear version of events
· Interviews with people involved may be only way to get to these events, or give to more nuanced account of them. 
· Zooming in on phenomenon. 
· To verify, or validate or comment on information obtained from other sources
· Method triangulation
· EG Kinds of info revealed on the Web
· 1st step: content analysis of Facebook pages
· 2nd step: single out individuals whose Facebook pages you analyzed to get their comments on your emerging theories
The Why: purpose of interviews
· Referential purpose: people we interview tell us about events, processes or objects that exist outside the context of the interview.
· Things in the past, in a different social setting or both. 
· Qualitative interviewing is predicated on the idea that interview talk is the rhetoric of csocially stituated speakers
· What does this mean?
· Interviewers don’t give us the truth, but the interviewees version of the truth
· Interviews = representation or recounting of actual events, inherently imperfect
· Interviewees have background, interests, opinions etc. 
· Particularity of interview situation itself is an additional filter
· Interview = not natural setting (anology: reality TV… Cameras watching)
· Interviewees prone to self-agrandize, embellish, or minimize their role in events
· Desirability bias.

Kinds of Intterviews
· Individual vs Focusgroup interviews
· Individual interviews
· Are done on persona t a time
· Are punctual or take place at several moments over a certain period of time
· Can very in length form 45 minutes to a few hours
· 4 kinds of individual interviews 
· Informal Interviews
· Usually spontaneous unorganized and unfocused, generally used to establish a rapport between the researcher and his subjects.
· Informal interviews are a conversation with the purpose of establishing a rapport with the informants and gaining their confidence. 
· Unstructured
· The researcher is focused on obtaining the desired information, but exercises relatively little control over the responses of the informant.
· Unstructured interviews are a conversation with the purpose of tentatively exploring your research problem.
· Semi-structured
· The researcher has a set lists of questions and themes to explore (what we call an interview guide or schedule), but he tries to maintain the sacual quality found in unstructured interviews
· Eg interview guide
· “Conversation with a direct purpose of directly addressing our research problem while being very sensitive to the evolving/emergent nature of the interview situation.
· 
· 
· Structured Interviews
· The researcher sticks to the set lists of questions (interview guide or schedule) and response options
· With the purpose of ansering a set list of questions (or Questionaire)
· Diatec conversation. 
· Focus Group interviews
· Elicit and collect of several individuals at once
· Tool for probing peoples responses to media messages, or their experience with products, services or political candidates
· Can be used in early stages of surveys research to develop themes and questions for questionnaires
· Why use them?
· The Group effect
· Individuals are stimulated by the idea and experience of others
	Complementary interactions
	Argumentative Interactions

	· Individuals broadly agree with the expressed view + add their own interpretations
· Makes individuals more comfortable to express themselves
	· Combination of individuals can lead to cleavages or clashes of opinion
· Confrontation forces individual to spell out thoughts 



The How
1. Definition of the research problem
2. Selection of interview Participants
a. No need for statistical representativeness
b. But you must argue that the people you interviewed are
i. Were the right people to interview
ii. Are relevant in some key ways(s)
c. Good interviewees
i. They have a lot of experience and perhaps success in the issue under study
ii. They are well respected by their peers superiors or subordinates
iii. They can communicate with outsiders easily
iv. IE bloggers: successful bloggers (critically or commercially) have probably figured out things others haven’t. 
v. 
d. 
3. Definition of analytical categories
4. Interview guide design
5. Piloting the interview guide
6. Data collection and analysis. 

· Logistics
· Informed consent and anonymity: tell respondents what your research is about and guarantee their anonymity
· Records: record each interview & note date, time & place
· Asking questions
· Ask clear questions (one piece of into each)
· Have respondents define terms, expand & use examples
· Avoid biased, loaded, or leading questions. 


Research production: ethnography and participant observations
Used to analyze in their natural setting, the interworkings of social groups. 
Outline
· What
· Participant observation
· Ethnography
· Why they are considered useful 
· In media & comms
· In science and technology
· How to carry out a participant observation
· Key steps
A research topic
How jounalists decide on what gets included in the newspaper and what doesn’t
· Content analysis: can analyze the results of the journalists decision making, but no the decision-making itself
· Survey of audience members: audience’s thought on the matter, not how and why certain topics are actually covered in the news. 
· Survey of journalists: overview of situation, no depth, not actual account of process
· In depth interviews of journalists: first-hand experience of people who’ve ‘been there’ or ‘are there’
· BUT: inherently imperfect recounting or representation of actual events / processes. 
· How can we find out about the process and events like
· The actual production fo news
· The actual reception of tv programs by families
· The actual behavior of teenagers on online forums and chat rooms
· Ect
· Ethnography and participant observation. 

The What
· Ethnography and participant observation
· Methods used to analyze, in their natural settings, the inner workings of social groups
· Qualitative methods
· Social constructivist world view
· Subjectivity, complexity, and immersion.
· Immersion: necessity or sustained and in-depth contact with research subject in order to access their reality. 
· Participant observations
· Is a qualitative research technique that provides the opertunity to study people in real life situations. Researchers become involved in some group or organization or entity they are interested in studying
· Take place in real life situations (or natural settings) vs. controlled settings (interview situation, survey, etc.)
· Researchers are involved in those settings, vs getting accounts or sotires about them form others who are. 
	Observation 
	Interviews

	Immersive purpose
· Generates data based on 1st hand experience of groups, events and /or processes
· Researchers ‘puts himself there’ to report on whats going on
· Field research
	Referential purpose
· Generate data by referring to groups, events and or processes outside interview
· Researcher relies on others ‘who are there or have been
· 

	
	



Ethnography
· Is participant obserrvations taken to its fullest exstent
· Is about providing a full and comprehensive account of the practises and symbolic exchanges whithin a given social group
· Ethnos (greek: people, nation, culture) + Graphein (to write, to describe)
· Cultural anthropology
· Malinowski
· Margaret mead
· Claude Levi-Strauss
· Ethnography
· Is used to see the world form the perspective of subjects; to describe their culture in all tis richness and complexity
· Seeks to account for the totality of a particular culture’s symbolic system and their practises. 
3 techniques for data collection
· Fieldnotes: with which the observer recods his observations in rela time
· Interviews: with which the observer asks subjects fro clarification, explainations, etc.
· Document analysis: the observer analyses written documents or artifacts (policy documents, instruments, products.)






In media and Comms
· Studies of media output & audiences = lots
· Behind the scenec studies = rare
· 3 waves in the study of news production using participant observation

1. Formative studies of news processes 1950s
a. To generate understanding of jounralits work envorinment
b. Rg david manning white: ‘Gatekeepers’
2. Substantive ethnographies 1970s
a. How news is subject to temporal routines
b. How newsrooms are laid out spacially
c. How news processing functions accourding to a division of labour in the newsroom and a corporate hierarchy
d. Eg P. Schlesinger (1978: putting reality together) H Gans (1980: deciding whats news)
3. Focused production-based studies
a. The impact of a competitive ethos of news making on news output (ehrlich 1995)
b. The market driven nature of local news (McManus 1994)
The why
· 4 strengths of participant observations
· It records and makes the invisible visible
· Surveys and interviews with insiders can be useful but..
· Are dependent upon insider viewpoints and values
· Are inevitably subject to the distortions that come with retrospective accounts
· Practitioners can take for granted or ignore implicit social mechanisms we are looking to understand. 
· It counters the problem of inference
· Problems of inference: to look at finished products and make assumptions about intentions and ideologies
· Conspiracy theories, accusations, ect.
· Participant observations: can help confirm, contradict, or contracts these theories by showing what actually goes on behind the scenes. 
· But: issues of access. 
· It improves upon other methods (triangulation)
· Participant observations is conducive to triangulation because uses field notes, interviews, and document analysis
· So: one source can be used to contrast another, to highlight consistencies, discrepancies and differences
· Eg. Org comms: policy documents + actual practice = 2 different things.
· It undermines the contingent nature of production 
· Media productions = well oiled machine
· Pumps out info & entertainment efficiently
· Seems to obey universal logic
· Producers seem to know exsactly what theyre doing
· But: Production is contingent upon local interactions between individuals. In other words: it isn’t shaped by certain universal logic – it’s shaped by the actual interactions of people. 
· Strengths
· Records and makes the invisible visible
· Counters the problem of inference
· Improves upon other methods
· Underlines the contingent nature of production
· Weaknesses
· Difficulty of gaining access to relevant sites of production. 
· Risk of ‘Going Native’: possibility of buying into subjects value sstem and losing ones sense of perspective. 
How of participant observation. 
1. Definition of research problem
a. If PO is necessary to answer research question
2. Access
a. Do your homework: find out who’s who in the organization youre interested in and consider very carefully whom you should approach first;
b. Provide sufficient information about your proposed research in a candid and non-threatening manner(‘I’m looking to study the factors that inform newsworthiness’ vs ‘im looking to expose how biased journalists are’)
c. Use personal contacts: family, friends, friends of friends, relatives, ect. Can all prove instrumental in granting you access to promising sites
d. Be prepared to guarantee anonymity and be sensitive to the demands you are placing on the organization (don’t be unrealistic and to demanding of their time)
3. Field relationship
a. Reassure people that you’re out to understand what they’re about; not to destroy their reputation or point out what they’re doing wrong
b. Get a sense of how the group organization actually works; who does what, who interacts with whom, what the communication patterns are and so on.
c. Get a dense of what the key routines and events are where people dome together to interact: meetings, outings, and other schedule events
d. Identify persons who can keep you in the loop so you do not miss anything potentially important. 
4. Data collection and recording
a. Purpose of feildnotes: to record your observations and to not initial and developing interpretations of the events youre witnessing
b. Feildnotes should:
i. Be taken whenever possible, and immediately after each fieldwork session
ii. Create a chronological record of your involvement in the field from initial negotiations of access to farewells
iii. Provide a description of people events and processes, as well as the researchers’ reaction to them
iv. Be extensive and detailed, written in a clear and uncomplicated language
v. [bookmark: _GoBack]Initially focus on who?, When? Where? And How? Questions, leaving why? Questions for later. 
5. Analysis
6. Write-up

