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Chapter 12: Qualitative Interviewing

 Intro:
· Qualitative interviews differ from survey research interviews (from ch.8).
Research Questions Appropriate for Qualitative Interviewing:
· The qualitative interviews involved asking questions, listening, expressing interest, and recording what was said.
· It is a joint production b/w the researcher and the interviewee.
· Interviewees are active participants whose insights and opinions are essential 
· Qualitative interviews most appropriate for research questions that focus on the subjective/interpretive meaning that life experiences have for respondents.
· NOT appropriate for research questions investigating causal relationships.
· Usually used in field research 
· Use interviewing in addition to other techniques when conducting field research
· They go by many names: unstructured, semi-structured, in depth, ethnographic, open-ended, informal, and long. They involve 1 or more people being present, and are nondirective.
· [*Skim over the chart on page 264]
· Interview involves a mutual sharing of experiences
· Researcher might open up so that the interviewee will as well (not forced)
· Study participants express themselves in the way that they normally speak, think, and organize reality
· Focus is on their perspectives and experiences
· Researcher doesn’t standardize anything they say and takes it as it comes
· These interviews can continue in a series over time
· Researcher will refrain from asking intimate and personal questions until later on
· May come back to questions from the very beginning to seek clarification
Similarities and Differences Between Qualitative Interviews and Friendly Conversations:
· The qualitative interview is closer to a friendly conversation than a survey research interview.
· They are similar in that they both ask questions.
· However, qualitative interviews have an explicit purpose- to learn about the informant and setting  the researcher includes explanations or requests that diverge from friendly conversations.
· The qualitative interview is less balanced  more questions come from the researcher, who expresses more ignorance and interest. 
· The interview also includes repetition, and the researcher asks the respondent to elaborate on unclear abbreviations.
· [*Again, skim chart on page 266]
· This open-ended interviewing allows the researcher to see how something affects the respondent’s daily life, and the greater community.

 The Procedure of Qualitative Interviewing:
· Researcher obviously needs a clearly defined research question.
· However, they rarely have a hypothesis that they are testing  they use the inductive approach to theorizing to build a theory that emerges from the evidence from their interviews.
Sampling in Qualitative Interviews:
· Typically use nonprobability sampling  snowball and purposive sampling are most often used to recruit the interviewees. 
· The topics that the interviewers are interested in studying do not lend themselves to probability sampling b/c it requires a sampling frame and usually there is no official list.
· Purposive sampling creates as much diversity as possible in the sample.
· Hidden populations: people who belong to subcultures whose members are hard to locate and therefore hard to study
· many researchers who want to study them rely on qualitative interviewing as a data collection technique  they rely on nonprobability samples since no sampling frames exist for hidden populations.
· ^Snowball works good b/c once they get contact with some of them, then they can ask if they could get them in contact with others,
How Many People to Interview:
· This type of theoretical sampling goes hand in hand with the grounded theory approach.
· Theoretical sampling: the researcher does not know in advance how many people he/she needs to interview  they keep interviewing people until the same themes start to emerge and no new findings are revealed (called “theoretical saturation”).
· The # of people, in reality, is based on the time and money/resources available.
· Locating subjects and transcribing the interview data takes a long time (a 1 hour interview usually takes 6 hours to transcribe).
Incentives:
· Incentive: a general term for the remuneration given to research participants, often cash.
· Important to use incentive that’s appropriate to your target sample
· E.g. a sample of youth might want gift cards to fast food restaurants.
Interview Sites:
· Often place in the interviewee’s home environment so they’re comfortable
· If the interviewee is preoccupied/there’s no privacy they may move tore staurant or university office
· The interview’s meaning is shaped by its gestalt: the whole interaction of a researcher and a member in a specific context.
· More than just the words that are exchanged (nonverbal forms such as shrugs and gestures add meaning)
· The interview is characterized by many factors, like body language, the relationship b/w them, and the context in which it takes place.
Recording and Transcribing:
· Researcher usually audio-records the interview while also jotting down notes.
· Transcribing takes time (should be done soon after interview so that it’s fresh in their mind)
· Selective transcription: only the parts of the interview that that researcher deems important are transcribed
· Fully transcribed interviews are obviously best 
Informants:
· Informant: individuals who participate in qualitative research projects
· Key actor in the project with whom the researcher develops a relationship and who tells about, or informs on, the aspects of the research setting.
The ideal informant has 4 characteristics:
1. Familiar with the culture and are in a position to witness significant events
· They engage in routines in the setting without thinking about them
2. Currently involved in the culture that the researcher is trying to understand 
· E.g. members may provide useful insights, but the longer they have been away, the more likely they have reconstructed their recollections.
3. Can spend their time with the researcher
· Interviewing may take hours, and some are not available for that long
4. Nonanalytical individuals make better informants
· They’ll be familiar with and use native folk theory or pragmatic common sense
· This is in contrast to the analytic member, who pre-analyses the setting, using categories from the media or education
· A researcher may interview several types of informants  rookies, and old-timers, people who have changed status (through promotion), etc.

 Asking Questions in Qualitative Interviews:
Kvale Question Types:
· Kvale has created a typology of 9 different question types that can occur during a qualitative interview.
· According to Kvale, there are introducing questions, follow-up questions, probing questions, specifying questions, direct questions, indirect questions, structuring questions, interpreting questions, and silence.
· Introducing questions: refers to questions that are general opening q’s in which the interviewee is prompted to give his or her account of a situation or experience
· Ex. “Could you tell me about the first time you experienced racism?” 
· Will usually end in rich descriptions and will be at core of answering their research question
· Follow-up questions: questions that are asked to get additional description about topics just discussed by the interviewee. 
· Goal: to get more info on events and experiences. 
· Ex. “I felt I was getting a negative reaction from the teacher”, and the interviewer will say “Negative reaction…?” (Repeating words).
· Probing questions: types of q’s used by the researcher to expand on incomplete points an interviewee as raised. 
· Sometimes, an interviewee will only respond with “yes” or “no”, and sometimes the researcher will ask for more examples to “probe” them. 
· Diff from follow-up questions b/c they are asking for general expansion without indicating which part of the answer he or she is interested in getting more info on.
· Specifying questions: questions that the researcher asks to get more detailed descriptions about specific aspects of the interviewee’s descriptions. 
· Ex. “How did you react then?”
· Direct questions: questions introduced by the interviewer usually toward the end of the interview to address specific topics that may not have been covered. 
· Indirect questions: questions that the interviewer asks to get a sense of how the interviewee believes other people think, behave, or feel. 
· Have to make sure they’re saying what THEY think and not what they think OTHERS think.
· Structuring questions: used to keep the interview on track if it has gone off topic or to keep the interview moving along. 
· “I would now like to discuss another issue…”
· Interpreting questions: questions that are asked to ensure that the researcher is interpreting what the interviewee is saying correctly as possible. 
· “From what I understand…” 
· Can also ask if interviewee sees connections between different pieces of info they’ve disclosed
· Silence: a technique used by researchers to get interviewees to keep speaking (say nothing)
· The interviewees will try to fill the silence by elaborating so that it’s not awkward
Interview Guide:
· Interview guide: a list of questions that a researcher wishes to address in the course of the qualitative interview.
· [bookmark: _GoBack]Doesn’t need to be followed chronologically. 

 Advantages and Limitations of Qualitative Interviews:
From the Perspective of the Interviewee:
· One of the major advantages is that they allow the researcher to see the world from the perspective of their interviewee.
· The types of responses possible from qualitative interviews are more varied and allow the “voice” of the interviewee to be heard. 
· They can respond in any way they wish, using whatever words they think will best describe their feelings.
· Reading the data from these interviews is also very engaging and creates a sense of intimacy that cannot be captured in graphs and stats.
Data Rich with Description:
· The data collected in the interviews is rich with description  the more description, the better.
· The interviewer wants plenty of description and explanation around their feelings, experiences, and opinions.
· As a result, the transcripts can be very long and the data that needs to be analyzed can be very overwhelming.
· The techniques involved in the analysis of the data is also very time consuming.
Development of New Theories:
· Since they usually have an inductive approach to theory (theory arising from data), new theories are developed using the grounding approach.
· Researchers look for themes to emerge to create theories about social behavior.
· It can contribute to the formulation of new theories where none previously existed.
· This is esp. true to hidden and marginalized groups.
Development of New Avenues of Research:
· Popular to study understudied populations.
· It can create theories that feed into the future research of other social scientists, including those who use quantitative techniques.
· Theories from the grounded approach can be used to develop interviews where greater numbers of individuals from those populations can be studied, leading to a greater understanding of these individuals and more generalizable research findings.
Problems with Validity and Reliability:
· Sample sized are usually smaller than those used in quantitative research, so they question if the results are applicable to the wider population (generalizable).
· People have suggested that to increase trustworthiness of qualitative data, researcher can ensure that their data be available to other interested researchers who may want to reanalyze it. 
· Researchers can also maximize the transferability (generalizability) of their findings to populations beyond their immediate sample by selecting participants who are not entirely homogeneous. For example: select people from a wide range of ages, marital, and motherhood statuses. 

 Focus Groups:
· The “focus group” is a special qualitative research technique in which people are informally “interviewed” in a group-discussion setting.
· Sometimes they are called “group interviews”.
· This has grown a lot over the past 20 years, esp. among market researchers who want to test their products.
· Topics include: public attitudes (race relations, public equality), personal behaviors (avoiding STI’s), a new product (cereal), a political candidate, etc.
The Focus Group Procedure:
· A researcher gathers together 6-12people in a room with a moderator to discuss a few issues.
· Moderator: a trained facilitator used in focus groups who guides the discussion.
· Most focus groups last 90 mins.
· Usually held in rooms with audio and video recording so they can be transcribed after.

The Role of the Moderator:
· The moderator is trained to be nondirective and to facilitate free, open discussion by all members.
· They do not typically interfere with the discussion, but starts it off with a general topic.
· They usually follow an interview guide to make sure all topics related to the research question are answered.
· Their job is also to ensure that the conversation stays on track and does not veer off too much.
· Effective moderators have extensive experience and are able to gently control several people at once.
· They are always aware, in advance, of the problems that might occur and is trained to intervene in specific circumstances.
· They make sure one person does not dominate the conversation, and will probe quiet people.
· They also know how to diffuse arguments.
Composition of Focus Groups:
· Who is in a focus group is determined by the research question at hand.
· In general, group members should be homogeneous, but not include close friends or relatives.
· If the researcher has reason to believe that opinions will vary based on race, age, etc. then they should include these people.
The Number of Groups in a Focus Study:
· There is no set number of groups a researcher needs to interview.
· The number has a lot to do with the number of demographic factors that he or she wants to “control” or account for.
· They USUALLY use 4-6 separate groups.
· Time and money also dictate the number of interviews they can undertake.
· The grounded approach should ideally be the yardstick by which they decide on their number.
· Recall, theoretical sampling says to keep investigating until recurring themes emerge. So, if similar themes arise after 4 groups, then research can be complete.
· The analysis of both qualitative interview data and focus group data often follows the principles of grounded theory  theory from the analysis of the data.
· Researchers often combine focus groups with quantitative research  the data from interviews can help when interpreting the survey data.
Focus Groups as Social Groups:
· Focus groups have the additional characteristic of being like a group- and in soc, groups have their own dynamics.
· There has been concern about the impact of the focus group itself on opinions expressed within it.
· There are multiple concerns about focus groups that relate to their characteristic of being a group interview…
· Do the groups actually express various groups outside the focus group, or just themselves as individuals?
· Is it possible that they shift positions during the interview and do not act as the same type of representatives?
· Researching these questions has concluded that focus group participants speak from many “voices” depending on how the other members are contributing, and how the moderator is instructing them.
· A related topic of concern is groupthink: refers to people’s natural desire to avoid conflict and lean toward group consensus, even when the opinion of the group does not reflect their own personal opinions  this is a problem for the validity of the focus group data. 
· To combat groupthink, one can be the devil’s advocate: a person whose role is to argue against a dominant idea and who could introduce new questions and new ways of thinking into the group so as to prevent the tendency toward group conformity.
· ^This role is not played by the moderator, but rather by a pretrained member of the focus group.
 Qualitative Data Resources:
· There are data archives and data centers for quantitative data- similar for qualitative.
· In the UK, qualitative data are archived by the UK Data Archive, which is also home to many quantitative data. 
· In recent years, the idea of archiving qualitative data has become more popular and has materialized into publicly accessible archives (many online).
· A lot of work gets put into archiving it  audio files need to be digitized, notes scanned, and interviews fully transcribed.

 Qualitative Research Resources:
· The Qualitative Research and Resource Center at York University  to promote the practice of qualitative methods.
· The Center has a range of research facilities available  focus group facilities, transcription equipment, expert consultation, etc.
· International Institute for Qualitative Methodology in Alberta  on-site facilities to use and host workshops and seminars. Also has an on-site library.
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