INTRO TO MEDIA STUDIES: ALL LECTURES FOR MIDTERM 1
CMN 1160-B
-Communication is any means of transmitting information between people. 
-Media is a medium of communication?
-Mass can generate the same meaning of the same content, generate a specific audience.
· Traditional vs. Modern 
Ferdinand Tonnies
Gemeinschaft (Traditional)
-Divine transcendence
Oral communication
-Village
-Villagers
-Agriculture
Local exchange
Demographic dispersion
-Folkloric culture
-Common culture
Generality of roles
Traditional ties that bind
Conviviality
-Group=individual
· Gesellschaft (Modern)
-Reason
Mediated communication
-City
-Proletariat
-Industry
National Exchange
Mass dispersion
-Technologies of contact
-Interest groups
Specialization
Contractual ties
Anonymous
-Individualism
· In traditional society, the source of information was what we call God or Divine Transcendence. Metaphysical world. Everything people should know, how to behave, norms, ideas, was in divine transcendence. 
A society that was very hierarchal. This means EVERYTHING was decided by divine transcendence. You didn’t have a choice in your decision of how to live. If you were born a King, that’s because God wanted you to be a King. 
Oral communication was the mode of communication. 
Everything they produced was exchanged locally. Very folkloric and traditional. 
Very essentialist roles, very general roles. 
Change wasn’t necessarily welcomed.
Very symbolic.
You must not defy the order given by the gods. 
· What contributed to the transition from traditional to modern society was migration of one country to another. People from different backgrounds would come together in order to work. 
Villagers are not owning any more of their products, they become a part of a working force that produces things for other people.  We call that working class the Proletariat.
Development of transportation, roads…
The demographic dispersion is not local anymore, they’re going out of the village. 
People started to form a mass of different people who consume the same material.
Who decides culture in modern society? Each has their own community that they choose.
Roles in terms of work, it’s very specific roles. Ex: in traditional society a professor teaches mathematics, English, science, etc. But in modern society a professor will specialize in one domain, for instance just math.
You develop a personality based on your tastes and preferences. 
· VIDEO Printing Transforms Knowledge: 
-People counted on the few square miles they knew, for survival.
-Facts for them were what you got from direct experience.
-The old are the wise who will decide what happens in court.
-Shows how they printed on paper; how they wielded/made the letters. “Portable” printing.








Social history of the telegraph
Concepts:
· Technological determinism - 
· Cultural and social determinism – Belief that in society we determine cultural and social change, and determine how we use technology in society.
· Social history – Social application of technological capacity
Why are we studying the telegraph? (1845-1900)
· Last message sent by telegraph, by western union
· First modern electric medium
· Object of myth and pop culture
· By studying the telegraph, we can decide for some sort of pattern in evolution of medium, and we can compare emergence of other mediums
· By studying its history we can characterize the evolution of other media
· Explain role and function of modern media


Historical Approach:

· Situates the object of study in its context of emergence and evolution
· Tracks its continuity and series of events that may be similar or dissimilar
· Explain their formation or deviation
· Ex. Telegraph, telephone, electricity in urban centers, radio, film, television etc..
· The telegraph is a social application of a technical capacity

Telegraph:
· “Writing in distance” – Greek Translation 
· Electric transmissions and simultaneous messages
· Samuel Morse: (1830-1838) Public demonstration of the telegraph in order to get financial assistance
· Public enthusiasm necessary to obtain private funds
· 1845- Still no considerable funds because no one knew what to do with the telegraph (I.e. personal use?)
· First used in US, in 1832
· First message sent, was in 1845; “What hath god wroth”
· Invested $30,000, and built a telegraphic line from Washington to Baltimore (50km).
· No sale by government
· Private enterprise to develop the telegraph
· Explosion of small businesses, which created services to sell
· Western Union: Monopoly, (Ezra Cornell)
· Telegraph altered the way we viewed time and space

Telegraph and social organization:
· Interest in commercial and private enterprise messages because their communication was continuous and regular
· Interest in the press, train transportation etc…
· Telegraph becomes an instrument of commerce
· Generates hate towards commercial companies in the popular American politics
· Technology does not dictate its form or social application
Effects of the Telegraph:
· On the press
· Decontextualization of information
· Style of journalistic writing
· Notion of objectivity
· Separation between opinion and information
· Readers: Vast anonymous public

On railroads:
· Decontextualization of time and space
· Coordination of time (able to tell other train stations how many members are entering etc…)
· Division of time lines and space

On Trade:
· Future markets and trade
· Robert Sears built the whole Sears empire based on the telepgraph

The stages revealed in historical investigation:
· New technologies are received with enthusiasm
· At first, they are thought to be for personal communication
· Promise of a better life
· American government steps aside in developing the technology and lets (private) social interests intervene
· These social interests give technology a social application
· Emergence of monopolies + privatization 
· Structural effects on institutions first
· Communication is understood as a global cultural phenomenon

























Introduction
· Propaganda and persuasion gained importance with the development of modern society and media
· To study propaganda, one has to look at the theories of media and how they developed
· This becomes more important when public opinion becomes involved in the rise of democracy
· The free flow of opinion becomes very essential to democracy

Introductory Theories
We are faced with two main themes when studying theories of media (apart from the concept of media):
1) Modernity
2) Relationship of individual subjectivity to forms of social organization

Modernity 
· Media and communication become legitimate topics of examination in modern societies
· One cannot study media without studying communication
· The traditional societies that came before modern societies conceived themselves essentially as governed by divine transcendence
· Meaning comes from the metaphysical world and theology in the typical traditional society
· The modern societies believed in REASON
· MEANING of the world has then to come from the exercise of human reason
· And that’s exactly what forced modern societies to question and interrogate communication

Communication
· In traditional society, communication is essentially hierarchical
· In modern society, individuals cannot determine ther ways of life, debate their rules and regulations or social norms unless, ideally they can communicate openly through egalitarian and reciprocal communication

Propaganda (pol.) and Persuasion (adv.)
They are similar in that:
A) They are both strategies of contact
B) To influence human behavior in a particular context
C) Unequal exchange of information between the center and the periphery
D) Non-reciprocal message
E) Simultaneous contact with the population
F) Manipulation of information
· They differ in that propaganda has ideological and political interests – could use terror and violence
· Persuasion (through publicity and advertising for example corresponds to economic interests) uses psychological gratification

Definitions
· Propaganda is a specific type of message in its most general meaning (message is the object of communication). Depending on the context, the term may apply to both information contents and its actual presentation
· In the communications discipline, a message is information which is sent from a source to a receiver. Some common definitions include:
· Message: Any thought or idea expressed briefly in a plain or secret language, prepared in a form suitable for transmission by any means of communication

Behaviorism
· Individual or group behavior can be scientifically studied and explained

Early Theories
· Shameful origins of mass communication theory: Gustave Le Bon and :The psychology of the crowd
· Crowd has feminine attributes
· Emotional, easily manipulated, instinctive, irrational
· Foundation of Stimulus-Response theory

S-R Theory

· Period                         1920 – fear of new media
· Discipline                    Psychology (Pavlov)
· Institution                    Universities, Governments regulatory bodies
· Problematic                 What do media do to people?
· Social Organization     Atomized mass
· Human Subjectivity     Submissive and alienated
· Media                           Powerful and manipulating
· Power                           Reached at the level of direct impact of media
· Strategies                      Tests in labs
· Key Concept                Direct impact
















Context
· October 30, 1938 (Halloween eve)
· CBS
· “Mercury Theatre on the Air”
· Radio as primary mode of communication and entertainment
· 27 million had radio in 1938
· Rise of Hitler
· Communism
· “on the spot reporting”

The Broadcast
· The program itself was broadcasting since june 1938, Sunday evenings between 8 and 9pm
· No commercial sponsor at the time
· Orson Welles and John Houseman cofounders of the Mercury Theatre
· Welles and Houseman selected the shows and Howard Koch wrote the dramatic scripts
· The introduction (by the announcer) did indicate that a dramatization of H.G. Wells War of the Worlds would be performed
· In general, announcements were made:
·  a)At the beginning of the broadcast; b) before the station’s break; c) right after the stations break, and d) at the end of the broadcast

Reactions were strongest in:
· New Jersey
· New York
· Rhode Island
· Boston
· Pittsburgh
· Birmingham, Alabama
· Kansis City
· Concrete, Washington


The Research
· The office of Radio Research of Princeton University
· The influence of radio on the listeners in the United States
· Results reported in “The invasion of Mars” by Hadley Cantril

Three basic questions
· What was the extent of the panic?
· Why did the broadcast frighten some people when other fantastic broadcasts did not?
· Why did this broadcast frighten some people but not others?

Method
· Personal interviews
· Scientific surveys
· Analyses of newspaper accounts
· And examination of volume and mail

Findings
· The size of the audience: 9 million adults heard the broadcast + 3 million children.
· How many were frightened: 1 million or more 
· Unique aspects of the broadcast: a) dramatic excellence; b) radio as an accepted vehicle for announcements; c) use of “experts”; d) use of real places; e) Turning in late

Reasons for the fear
· Confidence in radio
· Historical timing
· Innovative use of “on the spot reporting” and interviewing of “experts”
· Turning in late


Why some panicked and others did not?
· Critical ability discovered the play
· Those with strong religious beliefs believed the invasion
· Personality factors were also important
· Individual’s susceptibility

Significance of the study
The Cantril study is important for several reasons:
· First panic study resulting from a mass medium
· Theoretical significance (other than effects): psychological and social factors associated with panic behavior
· Selective influence perspective based upon individual difference
· It confirmed public thinking about the effects of mass media (legacy of fear)

Experiment in propaganda films
Series of 7 films called “Why we fight” which was directed to soldiers in American military to explain to them the fact of why they are going to war.

Context
· 1941 – Japanese aircrafts attacked Pearl Harbor
· The nation is at war with Japan, Germany, and Italy—countries believed to want to impose brands of dictatorship and fascism on the rest of the world
· Stereotypical attitudes and beliefs were quickly taken up and reinforced by the mass media and other venues

Citizens become soldiers
· Volunteers and recruits: 15 million people were assigned military duties
· Exchange of civilian attire and attitude with soldier mentality: shaping the motivation and the morale of the soldier
· Place military goals above personal convenience
· Recruits were from different social origins and venues of life, and most wer ignorant of public affairs and international events

The Why We Fight films
· 1942--Turning to Hollywood to assist in the preparation of orientation films
· Frank Capra: Film that explain to the soldiers why they are fighting and the principles they are protecting
· Films with factual knowledge that would shape opinion
· Produced seven films that traced the history of WWII

Film: “Prelude to war”
· The first and the most powerful film in the “Why we fight series”
· It describes the events that led up to WWII: The escalation of Japanese militarism and the rise of fascism in Germany and Italy
· This was a required viewing for all men in the armed forces

Did the films work?
· Evaluation studies by social and behavioral scientists
· Teach factual information in a short time
· It was possible to alter opinions and interpretations on a short term basis but not on a long term basis
· Did not alter motivations and behavior
· So films had limited effects
· Found that the effects of mass communication were strongly influenced by individual differences

Functionalism or the Two-Step-Flow Theory
· Developed as an attempt to study the accuracy of S-R
· Paul Lazersfeld decided to study the election campaign between the republican candidate Wendell Wilkie and Roosevelt
· In the S-R mode, Wilkie should win since he was supported by media messages
· However, Roosevelt won the elections
Lazersfeld: Background
· Was born in Vienna-Austria in 1900
· Socialist
· Concern of early research: why young peasants voted for certain leaders?
· Left Austria to the U.S in the mid 30’s
· He became a professor at Columbia University
· Died in 1976

Wilkie--Roosevelt experiment
· The results of this study was published and known under the title “People’s Choice”.
· Research conducted in Erie County, USA
· Finding: People were influenced by their Personal Contacts and face to face communication
· Media, rather than change behaviors, reinforced already existing beliefs

Two-Step-Flow
· Message--Opinion Leader--Membership Group

Opinion Leader
· The person who is most exposed to the media
· Filters the media and transmits the information that reinforce the beliefs 

Findings
· Methodology: Interviews and polls
A) Personal contacts were more efficient and more frequent and powerful than the media
B) With the progress of the elections, people tended to conform to the opinions of their friends and circles of their membership groups
C) Most respondents listened to the info that conformed to their taste
D) A very small number of people follower regularly the media and those who were more informed became opinion leaders


· People belong to groups where decisions are persuaded in the group, and this demonstrates how personal contact is more powerful than media messages.
· Rosie the Riveter, a fictional character created by the government, poster says “we
· can do it”, with a woman on it, who looks manly, to idealize a strong woman.
· Creation of fictional character. Rosie the Riveter
· Two major reasons for the alliance between media and gov’t
· 1) The power of the gov’t to influence the economy was limited
· 2) Gov’t resisted the idea of propaganda
· Nov. 1941, The War Advertising Council was formed with the guidance of the office of war information
Man Power Commission Campaign
Concentrated on 2 things:
· “….providing women with encouragement to enter the labour force, especially in male jobs, and convincing the public that the traditional prejudices against working women were inaccurate and destructive to the nations welfare” (Creating Rosie the Riveter, Honey: 47)

· Main target group: typical housewives with little or no experience of employment

· The role of women was so vital that it became the model for proper civilian attitude

Cosmetic ads—1) maintain the common values of society; 2) sold products; 3) reinforced women’s new role

End of War

· Advertisers tried to reverse the direction of social change
· The media emphasized the image of the perfect woman as one at home, married and utilizing new products of home technology, such as washing machines, dryers. And vacuum cleaners
Sample multiple choice questions for exam
How is human subjectivity (individuality) perceived according to functionalism?
1. Free individual, rational and autonomous
2. Passive individual
3. Emotional individual

How is human subjectivity perceived in Stimulus Response?
1. Alienated
Rational 
2. Emotional

What is the key question in the Two-Step flow theory?
1. What do the media do to people?
2. What do people do to the media?
3. Why and how do people use the media?
4. How do the media control society?

Which communication theory explains best the argument that representation of thin role models in advertising and television casues anorexia and bulimia amongst teenages?
5. Uses and gratification
6. Cultural studies
7. Stimulus-Response
8. Two-step flow theory

What is the shortcoming of the theory in the previous question?
1. It does not take into consideration power relations
2. It does not take into consideration various socialization proceses
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