Marketing Final Exam – 2 – 2 ½ hours long – chapters 8-16
[bookmark: _GoBack]80 mc- 1 mark each
1 or 2 written questions- equalling 20 marks
-product chapter- ALC + PLC and how they relate to marketing strategy 
Service chapter- service quantity model and gap model
Retail- Wheel of retail
Advantages of different types of media
Mode of entry
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