Marketing Research
MARK 302 (Section D/E)
Winter 2015


1. General Information
Instructor:	Bonnie Feigenbaum
Office: 	MB 12-108
Email: 	bonnie.feigenbaum@concordia.ca 
Tel: 	514 848-2424 x 5690
[bookmark: _GoBack]Class:		Section D    Tues   14:45-17:30 MB- 3.445
                        Section E     Thurs 11:45-14:30 MB-S1.115

2. Course Description	
The role of research in marketing decisions, the development of research questions, choosing research designs to obtain the necessary information, and interpretation of research results are discussed. The emphasis is placed on the nature and scope of marketing research methods, the development and assessment of measures, the steps and principles involved in gathering and analysing data, and interpretation of the research results to help in marketing decisions. The student is expected to conduct and evaluate different stages of a marketing research project. 
(3 Credits, Prerequisites: COMM 223 or MARK 201)

3. Learning Objectives
The purpose of marketing research is to help support managerial decision making. The focus will be on providing you with a knowledge base that allows you to become an effective user of marketing research information.  A combination of lectures, group projects, and written assignments will be used to achieve the objectives of this course. The focus of all course activities will be on understanding and application of the concepts presented.
This course will help you achieve the following learning objectives: 
1. To improve your marketing problem or opportunity definition skills. 
2. To introduce you to different research methodologies in marketing research. 
3. To help you learn how to design and conduct research, including the use of statistics. 
4. To understand how to interpret your findings and to recognize the limitations of your research.
5.To demonstrate the use of marketing research information in managerial decision making. 

Note: Parts of this course assume a basic knowledge of statistics. It is recommended that you take a statistics course prior to taking this one so that you are not at a disadvantage.

4. Schedule (May be subject to change.)	
A detailed course schedule with assignment dates, exam dates and other activities is presented on the last page of the syllabus. 

5. Course Materials
Textbook:	McDaniel, Carl Jr. and Roger  Gates. Marketing Research. 2012, 9th Edition. Hoboken, NJ: Wiley. With Minitab and without Minitab (Minitab works only with Windows). Both versions are available at the Concordia Bookstore. 
Additional course:	1. Instructor’s Notes
materials	2. Online resources for use of Minitab


6. Instructional and Learning Methods	
Lecture/discussion of concepts, methods and problems. Guest speakers.
Homework (individual assignments).

7. Class Preparation	
Understanding of the course material is generally achieved through individual (or group) study, homework assignments, and classroom examples. The instructor will not explicitly cover in class all material that students are expected to learn. Lectures are used to develop an understanding of the more complex issues. Classroom examples are used to illustrate the application of material in typical contexts. To maximize their benefit from this course, students should thoroughly read the chapter material prior to each class and cases that appear in the Class Schedule. Instructors may discuss additional problems from the textbook or from other sources.

8. Student Evaluation (Grading) Components	

Evaluation Components:
	Midterm Exam 				20%
	Final Exam (Comprehensive)			30%
	Group project				45%
		Problem Definition (individual)	 5%
		Questionnaire (individual)	5%	
		Written Report	25%
		Oral Presentations (2)	15%
	Participation				5%			
	 
	Total:				100%
	
There may be a possibility of 1% or 2% extra credit during the semester based on other exercises.  During the semester you will receive numeric grades, NOT letter grades.  Letter grades will be assigned at the end of the semester to your overall grade for the course.  Regardless of the rest of your grades (e.g., group project, participation, etc.), you will fail the course if the average of both exam grades is less than 50%. 

Examinations: There will be two exams (midterm and final).
	Midterm will cover Classes 1-5, Final is comprehensive.
	 Exams will be given in class or in the examination hall, closed-book. 

Missed Exams: For your medical excuse to be verified by the associate dean or university staff, an official medical note (Medical Certificate for a Deferred Notation – Form 4B) must be completed by your medical clinic and/or doctor.  Form 4B must be used for all exams (midterms or final). You can find the form at:

http://registrar.concordia.ca/exam/pdf/form4B.pdf

	If you have an excused absence, the percentage of your final grade determined by the missed exam will NOT be used to compute your final grade. An unexcused absence will result in a score of zero for that percentage of your final grade. Only one make-up exam will be given, so all students who have excused absences will need to agree on a date and time for the make-up, failing which the instructor will announce a date and time of his/her choosing.



Class participation: You are expected to attend all classes having read the assigned chapters and other material. You are expected to contribute to class learning by asking questions that show engagement with the course material and by responding to questions based on assigned readings. You are expected to behave professionally and courteously. 

Assignments: Assignments are due at the beginning of the class for which they are assigned. Any sources used to complete assignments, or cited in the assignment report must be fully detailed in the references. 

	
Group Project and Problem Solving: Group project will be part of your course evaluation.  You will also be asked to submit a peer evaluation at the end of the semester. Peer evaluations are mandatory!
Individual marks for the project will be influenced by these peer evaluations at the discretion of the professor (to be explained in more detail in class). 

Your final written report will not be more than 15 double-spaced pages excluding appendices. Further details regarding the project will be provided in class.

	You will be working in groups of 5-6, depending on class size.  There are 10 groups max.
	YOU WILL HAVE TO SUBMIT YOUR GROUPS latest by Week 3 via EMAIL.  If you do not have a group by Week 3, you will be randomly assigned to a group.   If your group is too small, then I will randomly add student(s) to your group.  I will confirm all groups by the end of Week 3 and there will be no changes to the groups. 

Each team will work together throughout the semester to complete the project.  It is your responsibility to organize group meetings and complete the agreed-upon work.  


9.	Numerical Scores and Letter Grades	
At the end of the course, the instuctor will produce an overall score for the student’s performance on the various components of this course, and then convert that score to a letter grade. The following table provides the numerical equivalent for the letter grades that will be reported at the end of the term:

	A+  (90-100)
	B+   (77-79)
	C+  (67-69)
	D+ (57-59)
	F   (49 - 0)

	A    (85-89)
	B     (73-76)
	C    (63-66)
	D   (53-56)
	

	A-   (80-84)
	B-   (70-72)
	C-   (60-62)
	D-  (50-52)
	





10. 	Academic Integrity, Rights and Responsibilities		
Your first assignment is to review Concordia’s Academic Code of Conduct. The Academic Code of Conduct at Concordia University states that the "integrity of University academic life and of the degrees, diplomas and certificates the University confers is dependent upon the honesty and soundness of the instructor-student learning relationship and, in particular, that of the evaluation process. As such, all students are expected to be honest in all of their academic endeavours and relationships with the University." (Undergraduate Calendar, section 17.10.3 or Graduate Calendar, Academic Code of Conduct).

All students enrolled at Concordia are expected to familiarize themselves with the contents of this Code. You are strongly encouraged to visit http://provost.concordia.ca/academicintegrity/, which provides useful information about proper academic conduct. Make sure to take the Academic Integrity Test if you have not done it already.

Plagiarism: 
The most common offense under the Academic Code of Conduct is plagiarism which the Code defines as "the presentation of the work of another person as one's own or without proper acknowledgement."
This could be material copied word for word from books, journals, internet sites, professor's course notes, etc. It could be material that is paraphrased but closely resembles the original source. It could be the work of a fellow student, for example, an answer on a quiz, data for a lab report, a paper or assignment completed by another student. It might be a paper purchased through one of the many available sources. Plagiarism does not refer to words alone - it can also refer to copying images, graphs, tables, and ideas. "Presentation" is not limited to written work. It also includes oral presentations, computer assignments and artistic works. Finally, if you translate the work of another person into French or English and do not cite the source, this is also plagiarism.
In Simple Words: Do not copy, paraphrase or translate anything from anywhere without saying from where you obtained it! 
(Source: http://provost.concordia.ca/academicintegrity/plagiarism/)

All individual-level work, such as exams or homework assignments, is expected to be done honestly and independently of other students.  Failure to comply with Concordia’s Academic Code of Conduct will result in further investigation with serious consequences. 

	You have the right to write your exams and assignments in French. 

	It is your responsibility to check the online course source stated on p.1 of the syllabus to download class related materials or to read the announcements before coming to class.  


11. Support Services 						
Concordia University offers many on-campus support services that are available to students free of charge. The web link http://www.concordia.ca/help4u is a useful facility that guides students to a specific support service that can provide appropriate assistance.

Partial List of Services
· JMSB Academic Advising: WebRegHelp@jmsb.concordia.ca X 8712 
· Concordia Counselling and Development (career, psychological and student learning services):  http://www.concordia.ca/offices/cdev.html/
· Concordia Library Citation and Style Guides:  http://library.concordia.ca/help/howto/citations.html 
· Oliver Charbonneau, Associate Librarian

· Advocacy and Support Services (Access Centre for Students with Disabilities, Aboriginal Student Resource Centre, Student Parents Centre, Student Advocate Program): http://www.concordia.ca/offices/advocacy.html 
· Student Success Centre (math-related support, pure, applied and social science support, become a better wordsmith, student success mentors, awards and scholarships, learning support, jobs and careers):     http://www.concordia.ca/students/success.html
· Academic Integrity:   http://www.concordia.ca/students/academic-integrity.html 
· Financial Aid and Awards:  http://www.concordia.ca/offices/faao.html 
· Health Services:   http://www.concordia.ca/students/health.html 
 

MARK 302 Course Outline 

	DATE 
	TOPIC
	
	
	CHAPTERS DUE

	
	
	
	
	

	Week 1 - 
	Introduction: Role of Marketing Research 
MR Industry, Research Ethics
	
	
	1, 2, 20

	Jan 8/13
	
	
	
	

	Week 2  - 
Jan 15/20
	Problem Definition & the Research Process
Hypothesis Testing
* Groups due
	
	
	3 

	
	
	
	
	

	Week 3 – 
Jan22/27
	Secondary Data & Databases
Qualitative Research
*Company Due
	
	
	4 5 ,7 p.185-194

	
	
	
	
	

	Week 4 – 
Jan 29/Feb 3

	Survey Research; Online Research
The  Concept of Measurement 
*Individual MRP due
	
	
	6, 7, pp.195-209
10


	
	
	
	
	

	Week 5 – 
Feb 5/10

		Using Measurement Scales,
Questionnaire Design
	
	
	10, 11



	
	
	 11, 12

	
	
	
	
	

	Week 6 – 
Feb 12/17

		Primary Data Collection :Observation  Experimental Design and Test Markets
*Proposal Choice
	
	
	8,9



	
	
	8,9

	
	
No Class THURSDAY FEB 19th
	
	
	

	Week 7 FEB 20th
14h-16h
	Midterm Exam  CLASSES 1-5; 
(chapters 1,3,4,5,6,7,10,11)
	
	
	FG C070/080

	
	
	
	
	

	Week 8 -
Mar 3/5
	Sampling Fundamentals; Sample Size Determination;
	
	
	13,14

	
	
	
	
	

	Week 9 – 
Mar 10/12
	Group Project Presentation Part I 
Communicating Results – theory
	
	
	19


	
	*Individual Questionnaire due
	
	
	

	
Week 10 – 
Mar 17/19
	Data Analysis; Stat Review; 
Questionnaire Workshop
	
	
	15,16 

	
	
	
	
	

	Week 11 - 
Mar 24/26
	Statistical Testing of Differences and Relationships
Minitab 

	
	
	17,18


	
	
	
	
	

	Week 12
 Mar 31/ Apr 2
	Data Analysis Workshop 
Communicating results – guest speaker
	


	
	
	

	Week 13 
Apr 7/9
	Group Project Presentations Part II

NO CLASS TUESDAY APRIL 14th
	


*Chapters  2 19, 20 will not be on the exam.
The information contained in this syllabus is subject to change and any changes made to this syllabus will be announced in class and/or on Moodle.
	
1

