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· J.S. Mills – “On the Liberty of Thought and Discussion”
· What does “communications” mean?
· More than just about sending a message, it’s more complicated than that
· There are different forms of communication
· Different ways we communicate with others
· Lecture vs twitter, Facebook vs letter
· Crying – a form of communication
· How do we communicate today? What are their characteristics?
· Dialogue
· Dissemination
· Translation
· Failure
· Questions for these components
· How does each concept privilege certain ideas about communication over others?
· How might something like (insert new media thing here) be used to help us understand the characteristics of these concepts?
· What are the concepts might we use to describe the way that we communicate today? Why are these concepts different that the four outlined here?

· How do we communicate today – Paris
· Media – News 
· With cartoons
· Guns
· Vigils and marches with people
· Feelings of sadness or rage
· With hashtags # 
· Symbols and language 
· Technology 
· Communication is interconnected, networked, global
· Digital technologies have expanded the scope, sped up, multiplied the connectivity, and made public the process of communication 
· Expanded
· Speed
· Connectivity
· Publicity
· All communication occurs in space and time
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	      Absent in Time
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· Dialogue
· Dia  by way of
Logos  speech, discourse, reason
· Used to reconcile, make peace
· Privileges space and time in the moment
· Has its limits 
· some people can’t be there, in that space or time
· no guarantee that it will produce a result
· Attendance
· Things in a museum, online, church – things you can revisit anytime
· Live Broadcasting
· Olympics 
· Dissemination
· Dis  in every direction
Seminare  to plant
· Encourages us to think about communication in many ways, routs, destinations…
· This lecture, speaking to us – do we understand it now or in a month or so
· About the randomness of communicative the “other”
· Religion, broadcasting, values
· Near Field Communication (tap on bank card, wireless headphones)
· Translation
· The transfer from one thing to a difference setting
· Moving a message from one to another – person or place
· The medium of exchange, that something can be converted to be understood by another
· Transference of meaning
· One medium to another
· How to dress, your gestures, tone of voice translate the meaning of the message
· Culture and context
· Draws our attention the language as a medium of communication
· “The Gap” – things that are lost when we translate them
· Frozen
· Things are lost in translation
· Culture and Context
· Failure
· To fall short in one’s performance 
· Being insufficient 
· So much about video games is about failure
· Subjective – one can fail in one aspect and be successful in the other (fail up to a point and then succeed)
· A source of inspiration, innovation, tinkering
· Advertisements
· Use a different logo
· Social media
· Research
· Reflect social values 
· Failing a test
· Financial loss
· View certain things in a different light – how much we are reliant 
· Internet fails
· We can’t see the time
· We can’t figure out where we are
· Reminds us about values that we hold, and when things fail we see the values we held before
· Gets us to think about terms we use about success, the ways we asses something in space and time
· Communication as a concept that represents human aspirations to achieve connection, to transcend time and space, to be there without being there, to allow for expressions, and to seek understanding


D.G. 14/01/2015
· Dialogue
· Dissemination 
· Translation
· Failure
· Peterson – ultimately everything has loss of time in space 
· Fact to face
· Letters
· Texting


Class 20/01/2015
· Agency
· Who controls you?
· Media and technology play an important role in our lives
· Google maps
· Mediation
· The middle – the space between two things
· Our lives have always been mediated by individuals, institutions, and natural forces; however it is increasingly obvious that more elements of our world – and our experience of it – is being mediated by media technologies
· The nature of this mediation has changed, and this change is largely to do with the increased role of technologies
· If this is true the question is then:
· 1. So what?
· 2. How is that different from other things that mediated us?
· 3. What are the consequences of this for
· How I understand the world around me 
· How I think about the experience of the world
· How – and whether – I decide what to do and think as a “free agent”
· Medium
· Something which is intermediated between two degrees, amounts, qualities, or classes; a middle state
· More generally: a middle quality, degree or condition
· An intermediate agency, instrument, or channel; a means; esp. a means of channel of communication or expression
· Media (plural of medium)
· The main means of mass communication, esp. newspapers, radio, and television, regarded collectively; the reporters, journalists, etc. working for organizations engaged in such communication. 
· Also as a count noun: a particular means of mass communication; A physical object (as a disk, tape cartridge, etc.) used for the storage of data
· Mediation
· A term that describes the process by which one’s opinion, action, or experience with the world is altered by some intervening force
· Technologies
· The branch of knowledge dealing with the mechanical arts and applied sciences
· An applied form of knowledge
· The application of knowledge for practical purposes in industry, manufacturing, etc. – the sphere of activity concerned with this; the mechanical arts and applied sciences collectively
· The product of such application; technological knowledge or know-how; a technological process, method, or technique
· Also: machinery, equipment, etc. developed from the practical application of scientific technical knowledge
· What do media do?
· Transfer and share knowledge
· Circulate language 
· Extend our senses, give us a feeling of being somewhere without being there
· Change our behaviour
· Facilitate change and expression
· Permit storage and reproduction of images sounds and texts
· Characteristics of Media
· Selectivity
· We will only get one frame of a certain thing happening
· Choosing one snippet of information, or a picture, in order to fit with their program
· Bias
· In terms of time and space
· Ideological bias, right or left
· A bias to anything
· Demands for Reception
· To learn from media is to be in a position to receive it
· To have a phone, to have a signal, to have an app, to have to be tracked
· Transformative
· What media do to us
· To turn us into commodities
· To turn our personal information into data
· To organize us as an audience that can be sold
· Those who study mediation study the influence
· Cause us to act in a way in which we would not normally act
· Our feelings will be manipulated
· Giving us a partial view of the world around us
· Change our behaviour to suit the media technology
· That we will not realize the extent to which media determine our behaviour
· Our private lives will become public
· The concern of our pathway in the world, who we are, will be framed and altered by how we interact with media technology
· Emily Witt
· Dating
· How do people meet other people; how are connections made
· OK Cupid – set up by an algorithm, you are a program/profile
· Matchmaking which was an intimate process is now an algorithmic process

· Bank
· Used to have to go to a physical bank, with real people, physical money
· Then started coming from ATMs; banking became more convenient - everywhere
· Now online
· Mediated by numbers, pins, passwords, signatures
· Media plays a big role in mediation
· Livingstone
· The challenge is to figure out the effect of media mediating
· Sees more and more things are mediated by media technologies but the effects are still unknown
· Must take into account by with how people use media
· Debate between Nixon and Kennedy
· Kennedy is credited to being the first television president
· Use this case to show how media changed the nature in which we see politics
· On TV people liked Kennedy
· On radio people liked Nixon
· Politics has changed to more about style than about substance
· Dating, banking, politics, war – Increasingly intervened by media technology
· Raises the question of effect, how much does media determine our behaviour or who a good mate or politician would be
· Deuze
· We are living a media life
· Our lives are mediated and media ties 
· Our lives are determined by media

Class 27/01/2015
Quiz next week, including all lectures and readings
Guest Lecture – do computers decide for us?
Medua Determmine our Situation
· Fredirich Kittler argues that media are part and parcel of how we come to understand who we are. For Kittler, media act on us in the same way that discourse operates on us. Technologies come to shape how we can perceive ourselves and our world. In this sense media are epistemological in that they set out and proscribe what we can know and how we know it. An example he gives is of horses running. Prior to the invention of film technologies it was widely presumed that horses always had one foot on the ground while running, because this is how humans perceived watching a horse run. A film of a horse running demonstrated for the first time
· Fuco – What makes us as people is discourse
· All the info you have on a subject and discuss it
· People are not sick, criminals, sick or what have you, until someone in power says you are (hospital, court, etc.)
· Naming something lets us act in the world
· Gingers
· Relatively new term
· South Park makes the term popular
· “Ginger Kid” who gets angry online 
· “Kick a Ginger Day” – could turn into a hate crime
· Hitler
· It’s not the content of the words but the words as a medium
· I.e. not that ginger existed but what you could do with it
· McLuhan
· Media conditions the way we think
· Proscribes the limits of what we think of ourselves that the world around us
· Film
· Prior to film, we always thought a horse always had one foot on the ground when running because that’s all our eyes could see
· Demonstrates that our media, our tools, may know more that we do
· What we perceive and what is may be two different things
· We learn to behave in relation to the media
· Jumbo screen – we wave at it when it points to us 
· Lingstone
· The media might change it, alter it, but there’s always something on both sides of the medium
· Deuze
· Media is like a fish bowl and water – it’s what we live in 
· Marshall McLuhan claimed that media are extensions of human physiology, but when he said this, he unwittingly, as far as I can tell, build on a century and a half’s worth of medical research on precisely the inverse: the human nervous system as an extension of media (John Durham Peters “The Case of the Telegraph Revisited” 143)
· Technical media like cameras and phonograph, were developed to counterbalance what we cannot do
· Things that we can’t do fast enough
· Claud Shannon
· Hero of the information age
· The fundamental problem of communication is that of reproducing at one point either exactly or approximately a message selective at another point. Frequently the messages that have meaning; that is they refer to or are correlated according to some system with certain physical or
· “Shannon wants to feed not just data to a Brain, but cultural things. He wants to play music to it – (Quoted in Gleick)
· Lev Manovich – The Language of New Media
· Numerical representation
· All new media objects, whether they created from scratch on computers or converted from analog media sources are composed of digital cod; they are numerical reorientations. This has two key consequences
· New media object can be described using a mathematical function
· New media object is subjected to algorithmic manipulation. For instance, by applying appropriate algorithms, we can automatically remove “noise” from a photograph, improve its contrast located the edges of the shapes, or change its proportions. In short, the media becomes programmable
· Zac Lowe
· Catwalk Cameras
· Changing how we play sports
· Kirk Goldsberry Shot Chart
