Lecture Notes – COMM2101 - February 27th 2012

Hollywood has always had an ambivalent relationship with technology. 
· It is often found that technologies are often found as misguiding. 

Celebrity and Status 

The Oscars is the place in which the celebrity it broadcast. The Oscars is the place that we are reminded we are in the company of  ‘stars’. 

1. The notion of celebrity has changed over time
2. Our conception of celebrity is a profoundly modern phenomenon (The way we think about celebrities is associated with modernity.) 
3. The relationship between the rise of a celeb culture and now communication technologies
4. We can think of celebrities as communicative. They are effective mirrors of our values. 


Any talk about celebrities is the talk about social status. 
· We talk about ‘celebrity’ in communication because celebrity is a way of thinking about social status and how social status is communicated. 
· Our interest in celebrities as individuals stems from a sociological interest in social status and how social status is distributed in different places at different times. i.e. how people come to get the status they have. 
· One can easily see that all societies and all species divide themselves up according to different statuses. We divide up who we are in different ways. (Ex. Queen bee’s and worker bee’s)
· Your status determines your pathway in a grouping.
· An example of status is class. Upper class, middle class, lower class. 

Max Weber:
· Being a part of a particular class determines your pathway through life
· It opens some doors and closes others. Dependent on your status, you have entry into different events. 
Marx:
· The classes have been divided up by capitalism.  

Celebrities have a way of dividing people of status.

The word celebrity comes from the word ‘celebrate’. If you got married for example, they would say that you would adorn the room with ‘much celebrity’. If you’re celebrating something, then celebrity is the means by which you celebrate. 
· The word celebrity changes in 1970 from something that was an event to something that is an individual. The word celebrity now refers to “the state of being famous”. 
· The notion of celebrity itself changes, from an event to an individual. 
· “State of being famous” 

How do some people achieve the status of being famous?
· What are the ways in which people become famous, and what does that say about the society that makes them famous?
· If someone has achieved the status of being famous, what does it say about the society that grants them that fame? If some people can sit at the front of a plane and luxuriate 
and some contort, it says that you can buy your way into comfort. 




There are two different ways in which people become celebrities:

1. Ascribed 
· Because of their bloodline. They could be apart of a dynasty for example. (i.e. Prince Harry) 
· It is by association as to why he has become famous

2. Achieved 
· People do something, and that thing is better or more important than what has been done before. (Ex. Brad Pitt is a good actor) 

We can achieve celebrity status not necessarily by doing something good. Some achievements are negative, but this still gives an individual achievement. 
· Lots of small social circles have their own celebrities. (i.e. famous opera singers, violinist) 
· In a large society, they may be unnoticed. 

We can think of celebrity as two different ways of receiving status:

Historical 
· The state of being famous has long been a part of social life. There are plenty of examples in ancient Greece, Rome, etc. 
· Today, we can safely say that achieved status is the more prominent way of receiving celebrity status than ascribed status.
· One became a celebrity when you represent the ‘divine’. 
· Organized religion is a medium by which we can connect with divine, and therefore they are the local celebrities. Going to church was the justification of that celebrity. 

Modern
· What ties citizens together is not a divine connection, but a social connection. 
· With the proliferation of media, it produces the representations of the achievements of normal citizens. (Ex. If you save a cat from a tree, you’ll be on the front page of the newspaper)
· Because of media, we can access ‘celebrity culture’. Someone that may have achieved something miles away can now be celebrated because of the connections we have with media. Ones status can be transcendent. It is now known that anyone can be a celebrity.
· The rise of the celebrity comes with the decline of institutions that once made claims to the “divine”.

It is no surprise that we now come to see celebrities as idols. 
· We see celebrities as symbolic of what is great, what is possible, and what is divine. 

Critical:
· Celebrity is the product of “manufacture” by modernity
· The Hollywood “Star system” (the studio designs your pathway)
· Under the star system, the actor is an employee of a studio, and the studio would ‘manufacture’ your identity. They will release information about you to gossip columns and media. 
· If you can spread more information to the public, this will drive them to the theaters. 
· Actors today have the power to pick and choose which films they want to be a part of. It is now the actor that makes decisions about how films are made. 
· We draw attention to the economic ways in which celebrities market themselves. 






Social/Textual: 
· We can think about celebrities as representing texts and we can say that more often than not, celebrities and the status that is given to them blows up social roles that keep societies together. 
· [bookmark: _GoBack]Celebrities play various different kind of social roles that exist outside of social roles. Celebrities play social archetypes that exist out of entertainment (Ex. Being seen as the stoner, party girl, genius etc.)
Mediatic:
· A celebrity’s identity has a lot to say about the way in which that medium is achieved. There is a relationship between the way we think about a movie star and music star. 

Film  Identity 
TV  Familiarity (because you invite these people into your home) 
Music  Authenticity (the construction is around ideas of authenticity)
Sports Achievement 
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