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	The third chapter's main focus is on the idea of the Self, and how we tend to adjust our attitudes and behaviours to change our self-perception, just like we express differently depending on the situations in order to infer a positive image of ourselves to the others. 
	
	This chapter introduces a large panel of processes and strategies we all use to feel good about ourselves, or likeable to the other, depending on the social situation we are in. Self-Presentation is a major matter in the field of social psychology, given that in our society every individual needs to differentiate himself or herself from the others, through how an individual will present himself during social interactions. 
	Nevertheless, there is one concept (undeveloped in this chapter) that seems relevant to me concerning Self-Presentation, which is self-pity. It is really common to notice that this strategy is often used (at a non-pathological level) to get sympathy and reassurance from others, even when the person actually thinks high of himself.

	An article from the website Society for Science has come to my attention, in which we learn that, after being exposed to Western media (i.e. exhibiting "perfect-body-girls"), female teenagers in Fiji are now 42% prone to eating disorders (0% in 1995) (Thomas, 2011). This is a perfect example of social influence, but also of self-presentation: what we should look like to be liked.
[bookmark: _GoBack]
	Such results should oblige us to set up worldwide interventions, maybe directly linked to the media, to reduce those dangerous behaviours. 
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