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To: Philippe Colas 
From: Carine Bedrossian – COMM 212 Section O
Date: October 2, 2014
[bookmark: _GoBack]Re: The Outsourcing of Human Capital
As globalization reaches its pinnacle, a majority of domestic businesses have decided to outsource the manufacturing of their products, in an attempt to cut down costs and produce at a larger scale. 
According to a study conducted by Sourcing Line Computer Economics (2014), 36% of CFO’s surveyed confirmed that their firm was currently offshore outsourcing. However, this practice raises certain socioeconomic issues. Outsourcers commonly implement the use of sweatshops where employees face:
· Unfair wages
· Unreasonable hours
· Extremely poor working conditions 
The absence of labor laws in certain foreign countries allows companies to do so. Children 5 to 14 years are found working in these conditions. UNICEF reports that roughly 150 million children worldwide are engaged in child labor. Not to mention, the domestic country faces a giant loss of jobs for their working population. Consumers play a great role in this issue as well. They do not consider sustainability into their purchases and opt to buy whatever product costs less. This only prompts businesses to continue outsourcing. I wish to write about this topic, because I work at American Apparel, a vertically integrated and sweatshop free company who manufactures domestically in Los Angeles. From first hand experience with customers, I find that the general public values the affordability of a product over sustainability – both in terms of quality and social values.
I intend to talk about more on this topic in detail by examining published academic journals, books and news articles. I already found articles that look at the disadvantages and advantages of outsourcing from an economic point of view, as well as articles that talk about conditions in sweatshops. I would like also to discuss what sustainable outsourcing is and what businesses can do to achieve this.
This project aims to shed some light on outsourcing, and the sustainability issues that surround it. It also hopes to encourage consumers to be more socially conscious with their purchases, and opt for domestically made products so that businesses feel discouraged to outsource. 
I hope to receive a notice of approval soon. For further inquiries, my contact information is below.
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