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· Women in diary-like practices on YouTube 
· In the context of the Internet, there is a new significance and process of online confession where people are not interested in being normalized, they are interested in expressing their difference (the rejected, the frowned upon etc.) with no desire to change. Challenging dominant culture to accept them. 
· What institutes dominant culture? It is very homogenous, and marginalizes other groups. 

Media Studies-Key Terms of Reference
Media 
Anything used to communicate meaning 

Democracy 
An idealized form of government used by the elite to maintain control of the masses 
· New media are invariably seen as promoting democracy 
· Why do we privilege democracy over anarchy or other forms of self-organization? 
The Internet is an alternative for a new economic and political system. The state corporate alliances are trying to undermine the practices of the Internet. The 20th century was aggressively attacked by democratic state. 

Capitalism 
· A dominant mode of economic organization that perpetuates inequality 
· Most modern media systems are owned by the capitalist class 
· Mass media is used to align mass thought and action with the needs of major corporations and the global ruling elite 
· The idea: that all nations will invariably move towards a form of democracy because those are the right, logical and best systems. It is a very dangerous proposition/theory/argument because it closes down history and shuts out alternatives. 

Propaganda 
· The original term for using mass media to manage mass beliefs 
· Relabeled “public relations” in the early 20th century 
· Virtually all communications by states and corporations act as forms of propaganda 

Class
· A measure of social stratification 
· The dominant class owns media systems and uses media to promote its interests among the subordinate classes 
· Conservative Americans tend to assert that America is a classless society. Everyone has opportunity and potential 
· Why does the center of Empire tend to dismiss the concept of “class”? 

Filters
· “Ownership, advertising, sourcing, flak, and anticommunist ideology—work as “filters” through which information must pass, and that individually and often in additive fashion they help shape media choices” –Edward S. Herman 

Agenda Setting
· Who determines what will be a major news story? 
· How does the Internet affect the ability of commercial news to set the agenda? 

Gatekeepers
· Commercial media is a gate-keeping system
· The Internet partially erodes the ability of corporate media to control access 
· Similar process: taste making 

Framing
· Institutions and powerful groups are able to influence the way an issue or event is perceived by the public
· This is a form of opinion leadership that also occurs on a small scale via experts, authorities, leaders and others within social networks 

Ideology
· Where power and ideas connect
· Often manifested as beliefs that a subordinate group holds which primarily serve the interests of a dominant group 

Standardization
· The promotion of sameness for economic efficiency and social control (conformity)
· A dominant characteristic of capitalist economies and social orders
· A threat to biodiversity, food security, and collective intelligence 




Advertising
· “Propaganda on behalf of consumption” –John Kenneth Galbriath 
· Also known as propaganda, public relations and marketing 
· A process dominated by males that lead to pornography within the representation females
· Advertising is a relatively small voice, but we spend a far greater amount of time viewing television, movies, newspapers, magazines, corporate manufactured realities. The production of entertainment culture is the loudest voice, which resonates with advertising and reinforces the messages of advertising. 
· We are a manifestation of the market, through material possessions and fashion. 
· We get what is profitable (consumer goods, television etc.) 

Economic Pyramid: Consumers are at the top, firms are at the bottom (advertising, marketing, news) and respond to the needs and the wants of the consumer. Our most dominant value is democracy. Our economic/media theories map onto these values that people are in charge. All of these sectors align to this central value of democracy. This controls the media system. 

Power: Wherever power is, power is contested. The operation of power creates resistance. 

Americanization
· The diffusion of values specific to the American empire through popular culture, commercial mass media, and consumer products such as McDonald’s and Disney. 
· Also referred to as Soft Power, exporting culture
· Empire exerts influence, an influence and set of values that is in the interest of the Empire (America) 
· Local culture always dominates, but what else is there? 

Fragmentation 
· A feature of postmodern culture and late modern capitalism 
· The loss of common culture and shared stories
· Seen in the loss of very large audience shares within the television industry since the late 1980s
· We’ve lost a common culture (Christianity, Western civilization) but a new common culture has arisen. The common culture is global consumer society. What is replacing the old common culture is the corporate production of culture. Culture was privatized and brought into institutions, which is now being commoditized. 

Norms
· A process of social control that creates conformity to group expectations and values. Norms are part of the disciplining of society. 
· Manifested as informal understandings that govern individual behavior 
· Opposite= deviance 
· Commercial media communicates models (stereotypes) of norms and deviance. 
· Corporate media: depoliticized 

Resistance
· Power and counter-moves 
· Use of dominant cultural forms for resistance 
· Does the networked digital environment enable more powerful forms of resistance? 
· Digital piracy is a key form of resistance. 

Segmentation 
· Grouping audiences by demographics and tastes for efficient delivery to advertisers
· Very few advertisers want to speak to an entire audience- they use segmentation to deliver to specific groups of consumers. Advertising has become very personal, tailored to very specific audiences. 

Trust 
· Trusting in expert systems is a key feature of advanced modern capitalist society 
· The younger you are, the more likely you are to trust online sources of information 

Editorial Independence 
· A fading feature of 20th century commercial news 

Infotainment 
· Dominant characteristic of contemporary news 
· The Daily Show and similar television shows are the main source of news and current event analysis for millennials 

Social Construction of Reality 
· The dominant theoretical framework of media studies 
· What is seen as meaningful and significant is said to be a product of culture itself 
· Ex: the value of gold and the concept of private property are said to be socially constructed

