SOC 3116 E Technology, World And Society
Professor: Joshua Zaato

Monday, September 9, 2013
Week 2, Class 2
Week 2 – Technology and Society: An Introduction to New Media (Sept, 9-11th)
1. New Media: An Introduction (Chapter 1)
2. Documentary: Who Killed the Electric Car?


Technology and Society: For Better or Worse:
Introduction:
What is new media? 
When we say new media what does it mean? what are we talking about?
· Telegram, TV, Radio and print were once considered new 
· These new technologies made ppl passive consumers- you just sit down and watch the tv or listen to the radio 
· TV, mobile phones, internet arrived at the same time for some – shows a stutus symbol
· This is an ACTIVE PARTICIPANT- w. internet today you can go on the website of the new york times and post a comment , you can call in and request a song etc..
· New because of two way communication and interactivity- example like putting things on youtube 
· New media allows you to participate, and interact … and citizens like us prefer to be online not inline … you can pay fees online and listen to the radio on your phone etc..
WHAT IS NEW ABOUT THE NEW MEDIA-
· Will you consider the new Tablet and iPhone 5 as new media??
· Newness does not mean RECENTENESS , It is not the iphone 5 
· The critical question is what is new for society about the new media, and not simply what is new media
· Newness is defines as 
· 1) CONVERGENCE
· INTERACTIVITY AND NETWORKS
· VIRTUALITY 
· GLOBALIZATION

APPROACHES TO NEW MEDIA:

A THREE STEP APPROACH TO NEW MEDIA
1)THE ARTIFACTS AND DEVISES THAT MAKE COMMUNICATION POSSIBLE (SMART PHONES, TABLETS, LAPTOPS)
It is what it allows you to do what is the new media, so you can take pictures and email them to ppl and go on FB and update statuses and download documents etc… chech the stock market on your phone .. so it is what the device allows you to do, new media is what the ABILITY of the divice allows you to do 

2) 	What activities are these devices actually used for (audio, video, text, data, etc)….
3) Social arrangements and organizations that form around these devices and practices (virtual communities, facebook, twitter, google) … these become the ingredients of what new media is! The heart of new media is that it is VERY INTERACTIVE, IT IS A TWO WAY COMMUNICATION!!!! “did you see the pass, did you see the goal” while two ppl are watching the same game 

New Media is very interactive

NEW MEDIA AS CONVERGENCE
· Convergence- refers to the interlinking of computing/ICT and media content that occurred/evolved with the Internet
· Eq. media companies own internet companies (Bell and Rogers)
· Also to convergent products, servces, and activities that have emerged in the digital media spacer eq. technology, services, and industry
· The morphing of devuces (computers, phones, tv0 comprise another element of convergence.. eg. Skype on phones, computers

THE INTERNET AND THE NEW MEDIA
· The internet is a game changer in the spread of new media
· The birth place of the internet was the US Army 
· The traditional constituency of the internet was the us government, military, scientist and defense contractors 
· The internet makes new media possible, it itself is not new but allows for new media to be putout 
· 

GLOBALIZATION AND NEW MEDIA
· at its basics, globalization is the shrinking of time and space 
· NEW MEDIA contributes to globalization in 2 main ways
· It’s the technology and service delivery platforms that globalization thrives on
· Convergent media push for global expansion and integration
· The weakening cultural, social and traditional bonds of nation states and local communities 
· Global villages, cultural and traditional imperialism 

VIRTUALITY COMMUNITIES:
Virtual space and personas is the new common, breaking down geographical barriers, time and space

VIRTUAL COMMUNITIES: the creation of communities through networks that transcends geographical barriers “not a common location, but a common interest”

So VC creates the common interests!!!! 
VC raise two main questions:
· A threat to or compliment of social capital?
· Do they invigorate a sense of community- building and citizen participation 

Internet as a game changer; What Makes the internet different from other media? (slide in class; table) internet as new media gives a lot and takes a lot 

Who Killed the Electric Car:
· Because the technology of today might be fancy, the technology of tomorrow might be fancy
· [bookmark: _GoBack]Car industry and oil companies killed the car companies
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Class 3

We want to find out what is new media… they are new because of two way communication and interactivity .. 
Passive consumers are the ones just sitting on the coach watching tv and not doing anything about it, but new media like tv, mobile phone, internet allows for active participants where they can call in to radio station and say what they like and don’t like… NEW MEDIA HAS LED TO A TWO WAY COMMUNICATION
 

“I Invented The Internet”
in the 2000 presidential debate in the US, Al Gore said he invented the internet
He was criticized for trying to take credt for  very collaborative technological invention 

But there is a context and point to what Al Gore was saying:
· mid 1990s popularity of the internet was in the US 
· Almost all users of the internet were in te US 
· The politics of the Clinton administration, of which Gore was vice president played a key role 

Conceptualizing the Digital Divide
· we mean by digital divide: scholars have examined the digital divide and its consequences in both developed and developing countries 
· it is the difference between ICT haves and have-nots 
· (Mossberger) the digital divide is a chain of multiple divides consisting of access, skills, economics and democratic divides …. For example, we use the bank online where ppl in other countries don’t have access to online banking account so they need to wait until the cheque comes in , so they don’t have the access 
· beyond this, we have power, cultural, social divides and inequalities as a result 
· there is also the national, international and even intercontinental divide
· It is a phenomenon with (intra)national dimensions
· It refers to a divide in technology 
· A separation of the technological haves and have nots 
· A difference in power realtaions, of access to knowledge, information and content 

The digital divide in Canada 
-commonly understood as the gap between ICT “haves and havenots: it serves as an umbrella term for many issues including:
	- infrastructure and access to ICT’s
	- use and impediments to use, and 
	- the crucial role of ICT literacy and skills to function in an information society 

· There is no reasons, a priori, to lump different ICTs in one group and expect similar patterns in their penetration either across groups if people over time 
· Today govnts, and business organizations afe in thr midst of numerous initiatives ti address ICT-related inequities and reap “digital dividends”

“The Battle in Seattle”
· the internet has become a means of building upon social capital
· in 1999, The WTO was meeting in Seattle, Washington State, to discuss the propose measures for global free trade 
· social justice activits and scholars who were against the WTO saw this meeting as an opportunity to register their resistance 
· It was a watershed moment that saw the integration of new media and activism as new media tools were used to organize and document the resistance
· Subsequent WTO, G8/G20, and other such meetings have been protested and resisted to use similar means 
· Bottom line, new media is becoming 
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