Chapter 4 – Marketing Research 


All research must have reliability (if u repeat it u get the same results, at least close) and validity (if u set out to measure something, u actually measure that thing - and example of this is if the teacher asks the students if he is a good teacher)
- bias
- sample size
- asked question in front of the whole class (intimidated) 

Primary Data 
· ethnographic studies: observe people in their natural living – could be at ur house for a week (nokia uses this)
· observations
· experiments: (coke and pepsi, which is better?)

Strengths of Primary Data 
· hopefully get the answer u were looking for
· u can target the type of people u want answers from

Weakness of Primary Data
· qualitative, there for very time consuming
· costly 
· could be extremely bias 
· Reaseach bias: could ask a question in a way to make the recipient answer a certain way
· Sample bias: not randomly chosing members
· Question bias: the way u ask a question
· Non-Response Bias: 500 people on list, but only 300 people answered. The 200 people could have been a different group of people

Secondary Data

Most researchers start out with secondary data because it is already out there
· this can give u ideas
· it can give u approaches that other companies have done

Weakness about Secondary Data
· it may out of date
· u do not get all the information u need
· it may not be applicable to u (it may the exact same question as u but they may be studying a different group of people – students, adults, Turkish people, American people, women, man)
· the data might not be reliable 

Primary Data or Secondary Date?
- 
 Surveys

BAD QUESTIONS

· How much money do u spend on groceries every month?
· some people do not keep track (this is referred to as recall)  

· Do u dye ur hair?
· very personal question 

· Do u believe that mechanical watchers are better then quick watchers?
· too complicating
· recipient might not know what mechanical watchers
· needs more options

** BAD QUESTIONS
· the ones that have “and” and “or”
· too complex
· leading questions

Critique a Report
· did they ask the right people
· did they ask the right questions
· is there any bias in the questions at all

Data Screening
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