Lecture 7 Notes
Advertising
Watched a few Movies:
· It was an advertisement on 7up, basically about Christmas wishing and traveling back in time and the person wasn’t listening to the past him.
· It was banned in china (cultural sensitivity)
· Another Commercial:
· It was advertising the Hawaii Chair. (it looked really silly)
· Another Commercial:
· Ford Fiesta This is now. We basically don’t know anything about the car in the commercial. So they are basically selling the lifestyle i.e. Young lifestyle, couple.
There are Ethical Questions involved in advertising:
1. Cultural or Sensitive Advertisements – Things that people find offensive. 
2. Deceptive Advertising (which is basically fraud) – ripping off people with silly products
3. Manipulative Advertisement (This is the biggest one) – brainwashing, just like the ford Advertisement
· Critics say that business sometimes brainwashes – it is not an appeal to reason, but emotion.
·  For example, with the ford advertisement, they were very strong images about the young and exciting lifestyle of couples.

· Edward Bernays (one of the most influential people of the 20th century), 
· He is the inventor of public relations, propaganda and SPIN. He said on Letterman’s show, said that “people will believe me more if you call me doctor”.  
· He basically invented manipulative advertisement.
· Documentary Video :
· He was Freud’s nephew
· He linked goods to people’s subconscious desire, making them buy the goods.
· He wanted to make money by manipulating the unconscious. 
· His most dramatic element was him persuading women to smoke. Bernays was told that the cigarette was a symbol of a penis and woman empowerment. He created the idea that if women smoke, it makes them more powerful and independent.
· He went with the idea that they weren’t just purchasing something, but making them think that they will feel better with the purchase. Emotional Connect in other words.
· America was shifted from needs, to a desire culture. The desires overshadow the needs.
· Bernays did have an ethical reason for manipulating people. 
· You have to trick people into behaving in a certain way because People are ultimately animals with animal like desires – he got this from his Uncle Sigmund Freud.
· Human beings were rational creatures (Enlightenment – Western History 17th till early 19th). 
· This theory was tilted later. We are emotional beings
· If you allow people to show their emotions, they will go crazy i.e. the Russian revolution in 1917. 
· Propaganda or Public Relations have to be used in order to control people. 
· This means that there is no Freedom, illusion of freedom through democracy.
· The main ethical reason is the greatest good for the greatest number.
· The   thing they came out with was consumerism, get people to buy stuff they don’t need and keep them busy so that they don’t go crazy.
· If you look at utilitarianism, it says that it depends on what good you are creating.
· Kant – to manipulate is to use people. And you can never use people as a means.
· Virtue Ethics – What virtues are there in a society is manipulated? It is dishonest to manipulate people. There is no virtue in brainwashing.
· Michael J Phillips puts forward these arguments.
· When we are manipulated to buy things, it is associative advertising. Michael is against this and says that:
·  it has negative utilitarian consequences. Creating a society of robots. How is tricking people into buying things they don’t need an increase in utility and making a better society?
· It violates Kantian ethics, because it violates people’s autonomy
· Weakens Virtues. Both for the business owner and the consumer. There is no such thing as sneakiness as a virtue.
· Theodore Levitt
· Says all this is nonsense.
· There is no real manipulation because you know that this is not real. Therefore there is no ethical problem. So why do you buy it? The reason why you buy things is because certain products make you feel good, and what’s wrong with that?
· This means that there is no violation of freedom, it is just a way of making people feel good, which is what utilitarianism is about, which is the greatest happiness for the greatest number.
· Why are you buying it?
· You care about how people see you.


 Profit
What is human life worth?
· Milton Friedman – believed that there is no ethics in business, it is only about money.
· They should only be looking at profit.
· This came from Adam Smith’s argument that says that society is better when each person chooses what is in their best self-interest. From a business perspective, when each person tries to increase their profit, society is better off.
· Invisible hand – there is an invisible hand in economics that guides the business person. This is a utilitarian argument.
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