Week 2: What is the Sociology of Sport(s)?

Monday, September 08, 2014
How do we define sports?
1) Traditional Perspective

· Physical activity

· Competition

· Institutionalization 

· Motivation: internal and external rewards
( external means doing it for others / showmanship ie; WWE
2) Alternative Perspective

· Sports are contested activities 

Example: Women’s ski jump and the 2010 Vancouver Games challenge 

Ski Jumpers’ Perspective

· Discrimination

· Canadian Charter of Rights and Freedoms

· Solution?

· Perspective 
International Olympic Committee Perspective

· No discrimination : 
· Criteria for consideration (“technical issues”)

-A sport has to be included in a world or continental championship at least twice before being considered a sport
-It has to be practiced in 3 continents and 35 countries need to be participating
-It has to be approved 3 years before the sporting event
· Solution? Grow your sport, take more time
· Perspective 
Implications of institutionalism 
Video Clip(s) – TBA

What is the Sociology of Sport?

1) looking at sports as social constructions that we create
-sports are not natural, there rules are not natural, they are constructed by us people who make decisions, the sporting institutions we have are only as strong as the individuals who do the brain work

2) Examining social relations
-we examine actions, relations, and social conditions that arise from playing and consuming sports
3) The sociological imagination – making connections (C. W. Mills, 1959)
-a recognition that the internal world is connected to the external world

-an understanding that our personal experiences allow us to make connections and engage in the social world, who we are, what we eat
-Why athletes are connected to their sports in respects to the culture they live in and how they live their life (gender, race, sexuality)

-World Cup South Africa VS. World Cup South Brazil, different backgrounds

Why Study the Sociology of Sport?

1) We attach special meaning to sport
-Popular culture, Ex. Chuck Taylors, basketball player

-Hip Hop, icons and role models that are athletes

2) Debunking common sense ideologies 

· ideologies are…tell us stories about who we are
· systems of belief that are not always accurate that we use to make sense of the social world in our experiences in it

· we use ideologies to exclude limit, set boundaries to who we consider normal or relevant
· Ideologies in NHL, you have to be tough and hit, violent. Not comfortable letting your son do ballet, or daughter play hockey
· we get our ideologies from the social world and how we interect in the social world

· Ideologies are so engraved in our minds we don’t notice or see them
· gender ideology
·  Women who won race, had sex verification done and had internal testis
· racial ideology 
· people who are dark run faster
· the colour of someone’s skin will tell you how they will perform
· class ideology (merit)
· Tiger Woods is the first billion dollar athlete

· How much money an athlete is making

3) Connection to broader social world 
For tomorrow’s seminar session, think about ideology and myth…

From: Artificial Ice: Hockey, Culture, and Commerce (Whitson & Gruneau, 2006, p. 4):

Myths in any culture have a complex character. On the one hand, they often distil and dramatize the deepest truths about a society and its people. That is why myth so often blurs into the realm of the sacred. On the other hand, myths are also often highly misleading, suggesting an abstract, even sacred, “truth” that has little grounding in historical reality. In this case, myths hide historical truths behind the façade of the sacred and the illusion of consensus. The myth is true because “everybody” knows it to be true as a matter of belief or common sense.
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