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E-business: conducting of business on the Internet, not only buying and selling but also serving customers and collaborating with business partners. 

Digital Darwinism: organizations that cannot adapt to the new demands placed on them for surviving in the information age are doomed to extinction. 

Disruptive technology: new way of doing things that initially does not meet the needs of existing customers. They tend to open new markets and destroy old ones. 

Sustaining technology: produces an improved product that customers are eager to buy such as a faster car or larger hard drive. Provide us with faster, cheaper better products in already established markets. 

Evolution of the Internet: created during the cold war. 
Protocols: standards that specify the format of data as well as the rules to be followed during transmission. 

Difference between Internet and World Wide Web:

Internet The Internet is a massive network of networks, a networking infrastructure. It connects millions of computers together globally, forming a network in which any computer can communicate with any other computer as long as they are both connected to the Internet.
WWW is a way of accessing information over the medium of the Internet. It is an information-sharing model that is built on top of the Internet. The Web uses the HTTP protocol, only one of the languages spoken over the Internet, to transmit data.

Internet’s impact on information:
· Easy to compile
· Increased richness
· Increased reach
· Improved content 

Web 2.0 is a set of economic, social and technology trends that collectively form the basis for the next generation of the Internet. Characterized by user participation, openness and network effects. 

A Web Mashup is a site that uses content from more than one source to create a completely new service. Content used in mashups are typically sourced from an Application Programming Interface (API), which is a set of routines, protocols and tools for building software applications. 
Mashup editors: provide a visual interface to build a mashup, often allowing the user to drag and drop data points into a Web application. 

Web 3.0 is a word that relates to different meanings to describe the evolution of web usage. It means one or more of the following:
1. Transforming the web into database 
- Focus is on making structured data available using databases. 
2. Evolutionary path to artificial intelligence
- Artificial intelligence that can reason about the web in a quasi-human fashion. 
3. Realization of semantic web and service-oriented architecture 
-Service Oriented Architecture (SOA) is a business-driven IS approach that supports integrating a business as linked, repeatable tasks or services.  
4. Evolution toward 3D 

The semantic web aims at converting the current web, dominated by unstructured and semi-structured documents into a "web of data".


Four common tools for accessing Internet information:

1. Intranet
· Internalized portion of the Internet that is protected from outside users that allows an O to provide info and application software to only its employees. 

2. Extranet
· Intranet that is available to strategic allies (such as customers, suppliers and partners). 

3. Portal 
· A technology that provides access to information.
· Web site that offers a broad array of resources and services such as email, search engines, online shopping malls. 

4. Kiosk 
· Publicly accessible computer system that has been set up to allow interactive information browsing. 

There are 3 common forms of service providers

1. Internet Service Provider
· Company that provides access to the Internet along with additional related services such as Web site building. 
· Wireless Service Provider (WSP): IPS that allows subscribers to connect to a server at designated hotspots using wireless connection. 
· Common ISP services: web hosting, hard-disk storage space, availability and support. 

2. Online Service Provider
· Offers extensive array of unique services such as its own version of a web browser. 
3. Application Service Provider
· Company that offers an organization access over the Internet to systems and related services that would otherwise have to be located in personal or organizational computers. 
· Service level agreements (SLAs) define the specific responsibilities of the service provider and set the customer expectations. 


E-business model: approach to conducting electronic business on the Internet. 
Here are different models: 

	E-business term
	Definition

	Business to business (B2B)
	Applies to businesses buying from and selling to each other over the Internet

	Business to consumer (B2C)
	Applies to any business that sells its products or services to consumers over the Internet 

	Consumer to business (C2B)
	Applies to any consumer that sells a product or service to a business over the Internet 

	Consumer to consumer (C2C)
	Applies to sites primarily offering goods and services to assist consumers interacting with each other over the Internet. 



Electronic Marketplace: interactive business communities providing a central market where multiple buyers and sellers can engage in e-business activities.

E-Shop: version of a retail store where customers can shop at any hour of the day without leaving their home or office. 

E-mall: consists of a number of E-shops. Serves as a gateway through which a visitor can access other e-shops. 

Business Types p.81
	Brick and mortar business
	A business that operates in a physical store without an Internet presence 

	Pure-play (virtual) business
	A business that operates on the Internet only without a physical store. Amazon.ca

	Click and mortar business
	A business that operates in a physical store and on the Internet. Future shop 



Online Auctions
	Electronic auction
	Sellers and buyers solicit consecutive bids from each other and prices are determined dynamically

	Forward auction
	An auction that sellers use as a selling channel to many buyers and the highest bid wins 

	Reverse auction
	Auction that buyers use to purchase a product or service, selecting the seller with the lowest bid. 


 
C2C Communities
· Communities of interest: people interact with each other on specific topics, such as golfing and stamp collecting.
· Communities of relations: people come together to share certain life experiences, such as cancer patients, senior citizens, etc. 
· Communities of fantasy: people participate in imaginary environments, such as fantasy football, etc. 

Marketing and E-business innovations
	Online ad
	Box running across a Web page that is often used to contain advertisements. Usually contains a link to the advertisers web site.

	Pop-up ad
	Small web page containing an advertisement that appears on the web page outside of the current web site.

	Associate programs
	Allow business to generate commissions or royalties from an Internet site.

	Viral marketing
	Includes web sites or users to pass on a marketing message to other web sites or users, creating exponential growth in the message’s visibility or effect. 

	Mass customization
	Ability of an organization to give its customers the opportunity to tailor its products or services to the customer’s specifications.

	Personalization
	Occurs when a website knows enough about a person’s likes and dislikes that it can fashion offers that are more likely to appeal to the person.

	Blog
	Web site in which items are posted on a regular basis and displayed in reverse chronological order.

	Real Simple Syndications (RSS)
	A family of Web feed formats used for Web syndication of programs and content. 

	Podcasting
	Distribution of audio or video files over the Internet to play on mobile devices and personal computers. 

	Search engine optimization (SEO)
	Set of methods aimed at improving the ranking of a Web site in search engine listings (like on google). 



Online Consumer Payments

	Financial cybermediary
	Internet-based company that facilitates payments over the Internet (Paypal). 

	Electronic cheque
	Mechanism of sending money from a chequings or savings account. 

	Electronic bill presentment and payment
	System that sends bills over the Internet and provides an easy-to-use mechanism to pay the bill. 

	Digital wallet
	Both software and information. Software provides security for the transactions and the information includes payments and delivery information. 



Web based Procurement – Maintenance, repair and operations materials are materials necessary for running an organization but do not relate to the company’s primary business activities. 

E-procurement: the B2B purchase and sale of supplies and services over the Internet. The goal is to link Os directly to preapproved supplier catalogues and to process the entire purchasing transaction online.

Electronic catalogue: presents customers with information about goods and services offered for sale, bid or auction on the Internet. 

Customer service: E-business enables great customer service since it is available 24/7. Also provides better customer service through e-mail, messages, etc. 

Intermediaries: agents, software or businesses that bring buyers and sellers together that provide a trading infrastructure to enhance e-business. 

Re-intermediation: refers to using the Internet to reassemble a traditional supply chain of buyers, sellers and other partners in new ways. 

Issues for consumer protection:
· Unsolicited goods and communication
· Illegal or harmful goods, services and content
· Insufficient info about goods or their suppliers
· Invasion of privacy
· Cyberfraud 

p.86 TABLE: E-Business Security

Cookie: small file deposited on a hard drive by a web site containing information about customers and their web activities.

Click-through: count of the number of people who visit one site and lick on an advertisement that takes them to the site of the advertiser. 

Banner ad: advertises the products and services of another business, usually another dot.com business. 

Interactivity measures the visitor interactions with the target ad. 
Click-stream data: the exact pattern of a consumer’s navigation through a site. 

p.88 TABLE: Clickstream Data metrics 

p. 90-91 TABLE: E-business benefits vs challenges. 

E-government: uses strategies and technologies to transform governments by improving the delivery of services and enhancing the quality of interaction between the citizen-consumer within all branches of government.  

Mobile-commerce: the ability to purchase goods and services through a wireless Internet enabled device. 

E-Government models:

	C2G
	Consumer interacts with government. Includes community spaces where people can post info and opinions about government

	G2B
	Includes all government interaction with business enterprises.

	G2C
	Governments that provide updated information to consumers

	G2G
	Governments deal with other governments. 
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