Lecture 3
Mediating Gender and Sexuality

Media Depictions of Society
· Concerned with how various aspects of society are characterized and communicated through media forums and their effects
· Key questions:
· What issues are depicted?
· Are the depictions true and accurate?
Mediating Gender
· “Sex” vs “Gender”
· Sex: biological and physiological characteristics that define men and women
· Gender: 
· “Socially constructed roles, behaviours, activities and attributes that a given society considers appropriate for men and women”
· “Classifications that hinges on the binary categories of masculinity and femininity” 
· Binaries/dualisms
· Man/Woman
· Masculine/feminine
· Rational/emotional
· Mind/body
· Human/animal
· Logic/intuition
· Active/passive
· Cultural stereotypes where these dualisms have been incorporated in media representations of gender
· Traditional media representation
· Women ignored by serious media (absence)
· When women included, experiences often stereotyped or distorted (representation)
· Women blocked from entry into media profession and therefore unable to influence content (production)
· Women being oppressed by media representation
· Absence
· Tuchman “symbolic annihilation” (1978)
· Absent, not there, not considered
· Annihilating women’s issues from the news, making them not as symbolic as the men’s issues
· Lang (1978): for women to be newsworthy needed to be “mothered, married, or been sired by man of achievement” (p.148)
· Reported women re predominantly victims or celebrities 
· 2009 women still significantly underrepresented in the news
· By 2010, women had become 24% of stories
· Production
· Women in media profession grew in 1970’s but not until 2006 was a women given a solo anchor role
· Consistent pattern of low representation
· Women typically given soft stories/jobs
· More men in management/ownership positions
· Representation
· Media representations “contain veiled and explicit scripts pertaining gender” 
· Women’s section of newspaper (home, fashion, etc.)
· “pornographication of women”
· “These narratives edify audience regarding social roles and personal characteristics that are accepted and valued for men and women, as well as those that are undesirable”
· Representations draw on and perpetuate binaries
· Media that treats men and women differently classifies them simply because of their gender and not because of their ability
· Why these representations?
· World is “codified” by men
· “Representation of the world, like the world itself, is the work of men; they describe it from their own point of view”
· Dorothy Smith (1990): Women’s voices absent from what we accept as knowledge and important in society
· Men had all of the dominant jobs in the intellectual institutions it was natural that knowledge was perceived from the perspective of men
Media & Gender
· Result: Gendered Media (Fleras, 2012)
· Universalizes experiences associated with men. “Represent men’s experiences as describing that which common to all human beings” (Beasley, 1999, p.8)
· Male perspective is seen as the norm
· Male “gaze”
· Mulvey (1975) introduced in regard to film
· Camera shots (representations) target the desires of the heterosexual man
· Women sexualized, objectified
· These images “reassure men of their sexual power and at the same moment deny any sexuality of women other than the male construction”
· Fleras (2012) extends the idea of the “male gaze” to the codification of the male experience in media resulting in an androcentric (male prespective) media
· Objectification of women
· Androcentric media
· Men re presented strong/women are weak
· Men are presented as logical/women are emotional
· Men are presented as workers/women as nurturers
· Etc, etc, etc
· Simth & Granados (2009): Gender stereotyping in television
· Males are more likely than females to have a job
· Males more likely than females to hold positions of occupational leadership, power and be depicted with goals
· Females more likely than males to be depicted as nurturing, affectionate and compassionate
· High percentage of women hyper sexualized or wearing sexually revealing clothes
· Male gaze as the predominant lens through which our media is presented
Androcentric Media
· Implications?
· The codified male gaze is so prevalent and pervasive that women also use it as the standard to which they identify as women and individuals
· Betty Friedan The feminist mystique (1963) analyzed women’s magazines to show how advertisements normalized women’s place within the home
Critical Analysis
· Counter argument
· Range of women depicted in the media has advances 
· Women are shown in positions of power, and in range of situations, perspectives
· Fleras (2012) suggests these depictions are not as progressive as they may seem. Still sanitized within the commercial needs of the media and to align with the male gaze
· E.g. Veep
Media & Gender -> Sexuality
· Much of the scholarship surround media and gender is from a feminist perspective
· New concern re: studying and implications of these representations on men
· Recent research that explores media representation of men and masculinity (Dennis, 2012)
· 1970’s focus on the sensitive man: intelligent, passionate, artistic
· 1980’s – 2000: return to the traditional aggressive, dominant, misogynistic model
· Hegemonic masculinity (Connell, 2005) in media: suggestion that men police each other and themselves and hold them up to socially conscripted sense of masculinity
· Has implications for representations of sexuality
Mediating Sexuality
· “the gender binary is directly connected to hetero-normativity”
· “representations, which increase the visibility of alternative gendered and sexual experiences, are never neutral and emanate from within a larger cultural framework that is predominately heterocentric” (Kosut, 2012)
· Traditional representations of homosexuality 
· Symbolic annihilation
· “History of shame, stigma and oppression” (sender, 2012)
· For many decades gay men and lesbians were either simply ignored or grossly stereotyped in media content
· Hart (2000): Representations of gay men on TV
· 1960’s portrayals as deviant to the norm
· 1970’s present the effeminate character ridiculed through antigay jokes/references
· Late 1970’s/early 1980’s start of first presentation of positive gay male character on barney miller 
· Mid 1980’s AIDS and association with gay men
· More mainstream introduction of gay men in 1990’s
· 1997 first introduction of lesbian lead character (Ellen)
· Late 1990’s regular and recurring gay male characters present on a variety of prime time shows
· Contemporary representation
· “Increasingly portrayed as multi-faceted and emotionally complex individuals”
· Progress:
· Since 2000, GLBT representations have changed significantly in mainstream media (ex. Glee, modern family)
· GLBT community has more input into the writing and producing of the media
· Shows a diversity of identities and sexuality not always the central story line
· “Hetero normativity:
· Gay hero often perishes
· G & L often desexualized (vs overt sexuality in hetero relationships in media)
· G & L often depoliticized
· Present G & L (rarely B, T, Q, Q, X) as “palatable for the straight stream”
· (Fleras, 2012)
· Heterosexual whitewashing that legitimizes homesexuality
· Homophobia is legitimized through other characters, e.g. The New Normal
· Some integration of gay characters. Rarely integration of lesbian characters.
· “Traditional models of identity that rest upon a one-to-many model of distribution do not do justice to the complex ways in which GLBT participants imagine and represent themselves” (sender, 2012)
Mediating Gender & Sexuality
· Normalization of androcentric, homophobic ideology is the basis on which media historically depicted gender and sexuality
· Widespread agreement that the depictions have changed and evolved over time. Debate whether the underlying ideology has also changed.
Discussion Board
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