Lecture 3
Agenda Setting, Framing & Representation

Media depictions of society
· Concerned with how various aspects of society are characterized and communicated through media forums and their effects
· What issues are depicted?
· Are the depictions true and accurate?
· Are they consistent acoss various mediums?
· Wht are they depicted in the way they are?
· Etc.
· This week – looking at the theories that explain the process by which media depicts
Media – Depictions – Society
· Depictions
· How something is communicated
· Graphic or verbal descriptions of something
· Representation of something
· Delineates (i.e. outlines/sketches) dominant aspects of something
· Stereotypes
· Change over time and within different contexts
· How does the media make the choices they have to make?
Agenda Setting
· Theory to explore the relationship between mass media and the public (public opinion) and policy agenda (political communications background, what issues politicians and our government are interested in)
· How are issues prioritized on these agendas?
· There is a relationship between media, public opinion, and what our government is interested in
· Walter Lippman
· Public Opinion (1922)
· Media gives us “pictures in our head”
· Media has a direct relationship between what people think
· Media informs us about issues well beyond our direct experience
· Tells us what to think
· Bernard Cohen (1963)
· The media “may not be successful much of the time in telling people what to think, but it is stunningly successful in telling its readers what to think about”
· The media actually prioritize what is important to society by choosing what issues are being reported
· Tells us what to think about
· Is there anything less scary about this?
· For these scholars media agenda directs the public agenda through issyes salience
· Salience: That which makes an issue more “noticeable, meaningful, or memorable to an audience”
· The more that something is reported the more important it becomes to the people, the more it sticks
· The process of repetition, through which the public come to a realization that the issue is important
· Shaw & McCoombs (1977)
· Goal: empirically test influence of media on people’s behaviour
· Citizens learn from what they read or view, not experience 
· “Transfer of salience from both news and advertising to the public mind can be demonstrated” (through quantitative measures)
· Critical Assessment
· Media 
· All powerful
· Gatekeepers to public agenda
· Media audiences are either dupes or can’t think for themselves
· What about influence of other factors to media and public agenda?
· Shoemaker (1989)
· More nuanced effects relationship between media and public opinion
· Salience builds over time
· Media agendas influenced by events, public attitudes and government action
· Shaw and McCoombs (1989)
· Recognized the influence of multiple agendas
· Soroka (2002)
· There are multiple influences between media agenda, public agenda, policy agenda, and also real world factors that all influence everything
· Each factor can influence eachother
· Provides for (and tries to model) the numerous influences that affect the various agendas
· Issue salience on one of the agendas may be predicted by issue salience on another. (argues different salience to different classifications of issues)
· Bottom line: there is a relationship (effect) between media, public and policy agendas (and real world factors)
· “Agenda setting: media: Those forums that have news salience and direct other media reports
· E.g. Globe and Mail (one of the top journalist publications)
· E.g. Mainstream media over new media
Agenda Setting -> Framing
· Agenda setting – what people think about (salience) on the various agendas
· Framing (second order agenda-setting): how people think about issues within the various agendas
Media Framing
· Why certain perspectives are legitimized in media while others are ignored (Goffman, 1973)
· He studied social values 
· That which fits in the frame of what’s acceptable in society, but that which falls outside of the frame is considered incorrect and not good. 
· Tankard, Hendrickson, Silberman, Biss and Ghanem (1991)
· “A central organizing idea for news content that supplies a content and suggests what the issue is through the use of selection, emphasis, exclusion and elaboration” (p.11)
· How we choose to report an issue ultimately is a choice in what gets reported, what gets emphasized, what gets excluded, and what we actually talk about (elaborated)
· Entman (1993) 
· Identifies four ways frames operate:
· Define problems
· Diagnose causes
· Make moral judgements
· Suggest remedies
· Frames are not neutral, they: define, diagnose, evaluate, prescribe
· This then influences how people think about issues 
· They don’t operate in a vacuum 
· Entman identities four locations of framing processes:
· The communicator,
· The text,
· The receiver,
· And the culture
· Gamson and Modigliani (1989)
· At all levels, previous frame structures can influence production and reception of news frames
· Meaning is co-dependent on media and existing schemata (diagram that shows how different things fit together) as well as the receivers’ belief systems
· Bottom line:
· All media reports are framed, i.e. depicts some aspects of reality while ignoring others
· Not just the journalists bias but more a natural process of selection which is ultimately a frame
· Influenced by cultural ideologies and such.
· Media reports highlight some problems over others, make judgements on these problems and suggest some resolutions over others
· How something is framed is influenced by numerous factors, including previous (cultural) frames surrounding issues
· Framing effects
· Experiments show that exposure to frames have influence how individuals view issues
· Dependent on level of knowledge of issue
· Based on forced attention to media frames. Is this how people consume media?
· The way we test media effects is not the same way we consume media
· Frames weaken over time but there are lasting effects (Lecheler & de Vreese, 2011)
Media Framing -> Representation
· Represent means “present” or “depict”
· Framing is how issues/groups etc are presented or depicted through symbolic means
· Representation: Meaning is given through symbol usage
· Are the meanings correct?
· Are the skewed?
· Are the consistent across different media
· i.e: influenced by previous frames?
· The long term depictions of an issue or a group/society
· How an issue is depicted and naturalized over time and across multiple forms
· Also includes the process of production and reception (Chandler, 2010)
Representation
· Representation is unavoidably selective, foregrounding some things and back grounding others (framing)
· Representations which become familiar through constant re-use come to feel ‘natural’ and unmediated
· Gender, race, class, etc. 
· Naturalized representations can influence how we view and judge media texts
· Naturalized representations are powerful but are not unchanging
· Because they are constructed, can evolve and change over time
· Women should be housewives 
· LOL “It doesn’t take a vagina to clean out the dishwasher!!” 
Key Considerations
· What are the differences between agenda setting, frames and representations?
· How do each of these systems work to direct meaning?
· How do each of these systems influence understanding of issues (individually and in the social/cultural realm)?
Discussion Posting #1
· Dues October 11, 2012 midnight
· Goal: to have you critically examine the applicability of one of the seminal theories discussed on September 26t to modern media contexts
· Choose one of the readings from Sept. 26th 
· [bookmark: _GoBack]Identify a contemporary media format (anything post-radio)
· Try to be specific (e.g. facebook)
· Anything but newspapers or radio
· Compare (critically analyze) how each would relate to 2-3 of the following issues
· Purpose/role of media for society
· Characteristics of messages
· Intent/goal of the producer/author/owner
· Reaction/responsibility of the audience/reader
· Write the discussion posting following the format outlines on page 2 of the course outline
· Include a works cited
· Reading from Sept 26th
· Any outside sources used to introduce/define the contemporary media source
· APA format (both in text and in works cited) will be marked for accuracy
· Marking
· Do you include all requested parts of the discussion?
· NB: analyze 2 (maybe 3) elements of the theory
· Are you drawing substantively from the reading?
· Not just general topical statements but those that truly illustrate the concepts being discussed
· Is the analysis directly related to the concepts/issues drawn from the reading?
· Are you providing depth of analysis or just trying to make something fit?
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