Lecture 2 - Theories of Media & Society 

Media Depictions of Society
· Concerned with how various aspects of society are characterized and communicated through media forums and their effects
· Key questions
· Are the depictions true and accurate?
· Are they consistent across various mediums?
· Why are they depicted in the way they are?
· Can/should they be changed?
· What are the implications for individuals and society?
Why should we care?
· Media messages are the basis through which our society communicates/connects
· Media effects how people think about issues
· Media messages maintain the social order
· Media helps us debate social issues and come to agreement about how to proceed
· All theories of the role/influence of media in society relate to these
What is theory?
· a set of ideas that is intended to explain something
· a lens through which we view and understand a particular phenomenon
· Different theories about the same issue can contradict each other
· Theories consist of a set of concepts and their interrelationships
· Shannon-Weaver transmission theory: info source -> transmitter -> noise source -> receiver -> destination 
Theories of Media and Society
· NB: mainstream and mass media
· Key concepts for understanding the interrelationships in the theory
· Purposes/role of media for society
· Characteristics of messages
· Intent/goal of the producer/author/owner
· Reaction/responsibility of the audience/reader
Mass Communication and Community
· Context
· Emergence/development of urbanization and immigration in America
· Growth of community newspaper and transportation systems
· Closing of frontier, reduction of the frontier
· From farms to cities
· Cities were being prioritized
· Frontier – outside of the urban area
· Focus on the vital role of communication in community formation
· What is the role of communication to make sure we have a functioning society
· Chicago School
· Theories of a group of (primarily sociology) scholars at University of Chicago who studied the problems and challenges of the new society
· Goal was the “organic community” (democratic. Regenerative, supportive, harmonious) – aligned with understanding communication as essential to an organism (c.f. Georg Simmel)
· Community was seen as a living organism
· Biological understanding of the world (influenced by the sciences)
· Every element of this living organism was based on communication
· Communication encompasses both messages and individual reactions to messages
· How it interacts within this organism
· Belief that the mass media could support/replace sense of community and connection that was lost in the anomie/disorganization/chaos of the new and changing urban cities
· This interpersonal communication/relation was lost with the immediate neighbour
· The newspaper could replace this loss and create a sense of belonging that these people had in the previous agriculture world
· It also showed where people didn’t agree, the problems of society, and helped people communicate
· Media site of cultural struggle – reveals the various sites of competition in the society
· Media (speaking truth) facilitates discussion and community as well as informs
· Forced people to talk about problems, facilitates discussion
· Charles Cooley
· Communication determines the parameters of environment (theory of transportation)
· Railway track like the veins in your body
· Communication is motor for social change
· People were living poorly and cruelly with no trust
· Used communication to get a working community
· Modern communication mediums make democracy (moral progress) possible… Modern communication is:
· Expressive (provides range of idea)
· Permanent record (overcomes time)
· Swift (overcome space)
· Diffuse (overcomes class)
· John Dewey
· Connected: individual (self), communication, community and democracy
· Self: determined by experiences and interactions
· Community: interaction with others, required for self-realization. Different from Marxist understanding. Means there is cohesion amongst all people
· Democracy: form of social organization in which all can realize their potential
· Communication: how people interact in the public life of the community
· Communication of facts/truth results in knowledge
· People can interact with each other
· Come to self realization
· Form the organic society
· “Society exists not only by transmission, by communication but … in transmission, in communication”
· How people actually react in these messages
· “Communication can alone create a great community”
· good communication = good community, and vice versa
· Modern media, reporting facts, can connect people in the urban society and restore the rural mode/morals of community
· Robert Park
· Studied the challenges of new immigrants and vulnerable social groups in the new cities
· Studied the competition among groups in society 
· He looked within groups and across groups
· One thing he saw that communication made possible the unity of social groups
· Helps people find self-actualization and support within these groups
· Communication could make more pronounced the competition among groups but also could bring understanding between groups
· Competition was a natural organic thing, and since it’s communication happening, the goal would be better understanding
· Communication promotes tolerance, assimilation and intimacy after initial conflict
· Newspaper had the opportunity to play this role but needed to report the social issues accurately
· Believed in the ‘great community’ in the sense of free and full intercommunication
· Focused on communication and interplay between the individual, community, and society
· Their theoretical perspective was on what the media should be or should do
· Focus on the need to talk about social issues and address them at community level
Propaganda and Social Engineering
· Context:
· WWI, first use of propaganda (the management of collective attitudes by the manipulation of significant symbols)
· Build up homeland support for war
· Creel commission
· Used by the government to sell the war to the citizens
· It worked
· Distribute misinformation to opponents
· Drop leaflets using bombing planes to the opponents which made them question their own governments/military
· WWII – full scale use of propaganda
· After war
· Concern with the negative potential of propaganda on the citizenry (negative)
· Belief that propaganda, used appropriately, can realize the country’s potential (positive)
· Harold Lasswell
· First to conduct propaganda studies
· Analyzed propaganda from WWI
· Concluded propaganda has serious effects
· Worked for gov’t during WWII analyzing propaganda
· Moved on to try to define what communication was and its role in society
· He was very influenced by propaganda
· Propaganda: “management of collective attitudes by the manipulation of the significant symbols)
· Not inherently good or bad – that determination was in how the symbols were manipulated
· Propaganda is “mass persuasion”
· Invited to be part of Rockefeller Communications Seminar 1939 to provide general guidance about future of coms research (changed due to war)
· Defined what communication was: “who says what to whom in what channel with what effect”
· Functions of mass communication in society:
· Surveillance (monitoring what was happening in the society and reporting on it), correlation (interpretation.. interpreting ideas/beliefs for the society), transmission (taking a message and sending it out)
· (Entertainment added later)
· Key role of the media is to “interpret” or help the individual make sense of what is going on in the world
· How this is conducted influences how people think about issues
· For him, propaganda was not inherently good or bad, it’s how or who manipulated those symbols
· “The structure and function of communication in society”
· “Modern instruments of mass communication” not a closed loop
· Distinction between “message manipulators” and “message handlers”. Manipulators affect the content of message (editors, censors, propagandists)
· Communication shapes and maintains values in society (this should be the goal of the manipulators)
· Propaganda should be used for good
· Media will never have all the information from the message manipulators
· You/Media will never have all the information from the government (secret documents and such)
· Support this larger engineering plan through the support of manipulators
· Social engineering: designing how the society should look like and how it should be envisioned
· Controling people’s thoughts
· Walter Lippman
· Public intellectual, journalist
· Was a propagandist during WWI
· Explored the role of the mass media in shaping public opinion
· “The pictures in our heads”
· Thought that citizens didn’t have the capacity to understand all the aspects of war or politics so just don’t give them the opportunity to even think about it, leave it to the experts
· Propaganda distorts information
· Experts needed to convey information to the public
· He was a journalist
· Journalists: “intelligence work”. Link between the citizens and the policymakers. 
· Journalism an imperfect system because journalisrs influenced by propaganda
· Hence, public and journalists not able to manage the country
· [bookmark: _GoBack]cont.
Media and Control
· Context
· Exile of (Jewish) German scholars from Europe in America during WWI
· First hand experience with totalitarianism and ability for those in power to gain complete control over the society
· Witnessed/experienced the impact of modernism to traditional society and class systems – moved to America as this process was emerging
· ‘Frankfurt School’ of communication
· Controlling societies
· The Frankfurt School: 
· Adapted Marxist perspective to media studies
· Basics:
· Base & Superstructure: Those who own the means of production have control over what is produced (and inherently what is communicated). This production works to reinforce the control over the base
· Base
· Relations of production
· Means of production
· Superstructure
· Education
· Family
· Politics
· Etc.
· Exposed the commercial ownership of the ‘culture industry’
· ‘Media’ included all mass culture forums such as film, radio, art, music, merchandise, etc.
· Revealed the importance of communication in mass domination
· Adorno & Horkheimer
· “Culture industry”: the process of the industrialization of mass-produced culture and the commercial imperatives that drove the system
· Complete control of consumers while at the same time creating the impression that consumers have choice
· Culture industry creates unending wants and needs in the consumer, which results in more consumerism
· We think we have control but we really have a very limited control
· How almost natural this system is and how easily it’s done and how we really don’t think about it 
· Mass culture produces desires, dreams, hopes, fears, and longings, as well as unending desire for consumer products.
· The culture industry produces cultural consumers who would consume its products and conform to the dictates and the behaviours of the existing society.
· Only option is to partake or be ostracized
Media and Dialogue
· Media as a public sphere
· Jurgen Habermas
· Studied under members of the Frankfurt School
· Didn’t think all was lost, there is still hope for individuals to actively participate in a society
· Public sphere
· Public sphere emerged in 18C boutgeois society with the growth of the coffee houses, literary & volunteer societies and the growth of the press
· Role of public sphere was for private individuals to discuss, debate and determine public needs
· Success depended on
· Open access
· Autonomy
· Equal ability for input (bracket differences)
· Quality of participation (logic, rational) (Rutherford)
· Public sphere worked based on discourse with everyone practicing rational-critical argument
· Individuals were to put aside their own interests (both private and economic) and debate what was best for society
· Public discussion – medium for debate
· Media key facilitator of discussion (transcend space)
· Public opinion would limit the actions of the state to those that were best for the society and not infringe on private or market interests
· Public sphere devolved as private interests entered the debate (due to force of instrumental reason) and public interests infringed on by public sphere
· Advertising and publicity corrupted public sphere
· “Manipulative publicity” (178) is common in media
· Concurrently, colonization of the public sphere (and of critical discussion) by commercial interest
· Public sphere
· Still had hope for a working public sphere
· Would be different, but could happen
· Media should be mediator of public discussion, not “weapons of party politics” or “medium of consumer culture” (53)
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