2nd April 2014

The House of Difference: Cultural Politics and National Identityt in Canada
· Colonialism and assimilation of the native Indians

National Identity and Nation Building

What is a Nation? 
· Madan Sarup 1996
· An imagined community
· A political arrangement of boundaries
· Territorial space with a political center which aims at unification
· Fostering a sense of belonging, a rootedness, a sense of sovereignty
To some degree, the nation will…
· Promote homogeneity
· Construct joint historical memories
· Foster a sense of shared tradition
· Construct the subjects as ‘natives”
· Preach a sense of common mission or destiny
National Identity
· Collective symbols and ideas
· Shared language(s), ethnicity, and/or religion
Benedict Anderson: Imagined Community
· Imagined communities
· Social construct
· Based on imaginary rather than f-to-f interactions
· Imaginary affiliations with people
· Census, maps, museums: technologies which help manage populations and construct national identity (as well as imagine space)
· Nations understand themselves as:
a) Limited
b) Sovereign
National Identity: Madan Sarup (1996)
· “Nationalism has a popular and powerful fascination because it appeals to the real needs of people, their need for belonging” (p. 131)
· “Nations make claims to land, and they make appeals to blood, native soil, homeland, motherland, fatherland.” (p. 130)
· “Nationalism, inevitable, excludes others from the ranks of the privileged group” (p. 131)
· “States are engaged in incessant propaganda of shared attitudes” (p.130)
In Opposition to an Other
· Canadian identity is frequently constructed in opposition to US
· Harold Innis (relationship between Canadian identity and British, especially because of trade/military)
· Points to importance of stapes in forming Canada’s relationships with the British
National Identity
· Nationalism is constructed, maintained, and reproduced through social, cultural institutions
· We understand notions of citizenship and national identity through discourses reproduced via institutions like school, the media, and national agencies
· Canadian heritage
· NFB
· CBC
· The Olympics 
· Private Companies 
NFB: Adult Education
· Demonstrated responsible citizenship
· Propaganda films
· Demonstrated civic engagement
· 1950s films (V for volunteer)
· Importance of social welfare
· 1960s films on poverty
· Reflected more multicultural policies
· Supported films by women, first nations, and minority filmmakers in the 1970s onwards
NFB: Citizenship
· Self-disciplining subject
· Self-improvement
· Techniques of the self
· Stimulate interest in modernizing projects
Audience and citizenship work
· Morality takes
· Messages about hygiene and cleanliness
Pierre Berton: “The National Dream” & the “Last Spike”
· Emphasized the ways in which the transcontinental railroad (CPR) united the nation
· 3 million people watched
· “cast the railway’s construction as an epic battle…”
Ira Wagman
· How do companies/bands get mythologized within national identity?
· Advertising
· The whole networks of relationships that the government has with Canadian companies (subsadies, tax breaks for using Canadian products, etc)
· Use of national identity is central in selling products and building identity
Corporate Mythology
· Hudson’s Bay Company
· Trade of staples like beaver pelts to French and British in exchange for manufactured goods
· Canadian Pacific Railway
· Expansion of industrialized agriculture of wheat and other staples and settlement
· Required heavy investment and government support
· The goals of these corporations overlap with governmental imperatives, or the company wishes to align itself with government and national identity (ie. Molsons)
Community and Canadiana
· Companies manage to transfer the values of “Canadian-ness” onto their products
· Wagman” “understanding how companies incorporate themselves in the response to national threats…”
Ira Wagman: Corporate Sponsorship and National Identity
· [bookmark: _GoBack]Is the brand somehow “purer” or does it escape scrutiny because it is linked up with national identity?
· Does it also provide a public service?
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