






CMN 1160-A
Introduction to Media Studies
D  r.   S  t  r  a  n  g  e  l  o  v  e

Tuesday 11:30 – 13:00
Friday 13:00 – 14:30
Location: UCU AUD
mstrange@uottawa.ca 
Office hours: by appointment
Course documents: www.strangelove.com/cmn1160


Description

“Study of the basic concepts in Media Studies. Socio-historical study of major media and new technologies in communication and their effects on individuals and society.” (From the Department Handbook)

In this course participants will explore the basic concepts used in the study of media and significant developments in media technology. Special attention will be placed on new technologies of communication that are used by undergraduates. The focus of study will be on the social and psychological impact of media. 

Students will be introduced to basic media concepts through encountering applied new media studies. In-class discussions will explore how concepts and theories are used to analyze media and the social world. 
 

Objectives

· To acquire insight into the significance of media technologies.
· To gain familiarity with the scholarly analysis of media. 
· To develop and communicate a critical perspective on media.


Student’s Responsibilities

Students enrolled in Dr. Strangelove’s class are expected to attend classes frequently, read all of the required readings, take notes during lectures, participate wholeheartedly in the group projects, behave in a professional and mature manner in class, and contribute to class discussions. 

Reading the required reading before attending class will greatly enhance your learning experience and improve your final grade.

Student Projects and Learning Outcomes

Participants will be required to read a book that exemplifies applied media studies, listen to lectures, and take notes. Students will acquire an introductory understanding of the significance of media systems in advanced industrial societies. 

Required Readings

Strangelove, Michael. Watching YouTube: Extraordinary Videos by Ordinary People. University of Toronto Press, 2010. This text is available at the Agora Bookstore and Internet Café, 145 Besserer (agorabookstore.ca). 

	Additional required reading (freely available online articles) may be posted to the course web site.


Course Structure

The course format will consist of interactive lecture sessions. The lecture sessions are highly structured, focusing on critical discourses about the social, political, and economic implications of media systems.

Projects and Assessment

30 pts. 1st Mid Term Multiple Choice Exam 	 Oct 21
30 pts. 2nd Mid Term Multiple Choice Exam	 Nov 25
40 pts. Final Multiple Choice Exam* 	 TBA 
*The final exam will be held during the official exam period.




Examinations

The three examinations consist entirely of multiple choice questions. Note: The failure to do all of the assigned readings, attend classes, and take notes has a strong, positive correlation with achieving a low examination mark!

EXTENSIONS or DEFERRALS WILL NOT BE CONSIDERED FOR ANY REASON OTHER THAN DOCUMENTED ILLNESS OR MEDICAL EMERGENCY. 
The regulations outlined in uOttawa’s Academic Regulations (http://www.uottawa.ca/about/policies-and-regulations/academic-regulations) 9.5 Justification of absence from an examination or of late submission of assignments will be applied to any requests for extensions or deferrals. 
Business travel, work or other work-related duties are not acceptable excuses for missing exams.


Grading Policy 
Grades will be assigned according to the scale set out in the Faculty of Arts Calendar, reproduced below. 
	
Final Total
	Letter Grade
	Grade Points/Credit
	Definition

	90-100%
	  A+
	10
	Exceptional

	85-89%
	A
	  9
	

	80-84%
	  A-
	  8
	Excellent

	75-79%
	  B+
	  7
	Very Good

	70-74%
	B
	  6
	

	65-69%
	  C+
	  5
	Good

	60-64%
	C
	  4
	

	55-59%
	  D+
	  3
	Passable

	50-54%
	D
	  2
	

	40-49%
	E
	  1
	Failure

	0-39%
	F
	  0
	


Students should note the ‘definitions’ attached to the letter grades as these will be strictly observed (i.e. ‘good’ work will receive a grade in the C range; ‘very good’ work will receive a grade in the B range; ‘excellent’ work will receive a grade in the A range’; the grade of A+ will be reserved for work that is truly ‘exceptional’)
It is expected that the distribution of grades in this course will reflect normal statistical standards in the arts and sciences at Canadian universities (i.e. the majority of grades will fall in the C to B range; a minority of grades will fall above and below this range).
Academic Offences 
Plagiarism, cheating, and all other forms of intellectual dishonesty or academic offence will be penalised as stipulated in the University of Ottawa, Faculty of Arts Calendar. Students who are unsure of these regulations are strongly encouraged to consult the Academic Regulations – Academic Fraud section of the calendar and to discuss them with Dr. Strangelove.
Illness 
Students are responsible for material covered in all classes, including those missed due to illness. Examinations and other coursework-related deadlines will not be rescheduled for any reason other than a documented illness. Anyone unable to attend examinations, or to submit coursework on specified dates, due to illness is expected make every effort to contact Dr. Strangelove prior to the examination or submission deadline, and to co-operate in arranging a make-up examination. In the event that Dr. Strangelove cannot be reached, students should contact the Department of Communication on 613 562 5238. Appropriate documentation (as outlined in the Faculty of Arts Calendar Academic Regulations – Evaluation of Performance: Examinations) will be required to support requests for special consideration due to illness.
E-mail Policy
E-mail inquiries regarding substantive course material (i.e., material in course readings; issues discussed in the lectures) or appointments will receive a prompt response. Any questions of a general nature, to which the answer is relevant to all students, will be answered in class. Thus, students are strongly encouraged to make such substantive inquiries in class so that others also may benefit from them.
The following guidelines apply to the use of e-mail for contacting Dr. Strangelove:
1.  Do not expect Dr. Strangelove to read or reply to an e-mail inquiry after 17:00 or on weekends. 
2.  E-mail-based notifications of an impending late submission or missed examination will not be accepted.
3.  Grade inquiries will not be considered or discussed via e-mail. All grade-related inquiries should be made in person during office hours.
4.  I will not reply to e-mail inquiries about course-related matters (i.e. assignment requirements, due dates, exam structures, etc.) that arise from lack of attendance or inattention to the course syllabus. Inquiries requesting clarification will get a response, but I would much prefer that such inquiries be dealt with during class.
5.  It is strongly recommended that you use professional standards when communicating with your professors via e-mail. This means complete sentences, correct Canadian spelling, and proper grammar. 
Other Notes
· Students must have access to the Internet.
· Marks cannot be improved by doing additional work after a grade has been submitted.
· Attending class is the single most important thing you can do to achieve good results. 
· Students who disrupt the class by talking out of turn (private conversations) will be asked to stop and/or asked to leave.
· Students will be asked to arrive on time so as to not disrupt the class.
· All assignments and their components are required. Students who do not complete any components will receive an EIN mark (equivalent to a failure).

Calendar of Activities and Evaluations*
 *Subject to adjustment and modification.

	Date
	Activity

	08 Sept
	Course presentation, review of expectations and requirements
Introductory Lecture

	15 Sept – 01 Dec
	Chapters 1 to 7 of Watching YouTube, discussion of key concepts and mediums (see below)

	21 Oct
	1st Exam (30 points)

	25 Nov
	2nd Exam (30 points)

	Official Exam Period TBA
	
Final exam (40 points)



Key Concepts: 
media, democracy, capitalism, mass media, propaganda, class, filters, flack, agenda setting, gatekeepers, opinion leadership, ideology, standardization, advertising, Americanization, fragmentation, norms, resistance, segmentation, trust, editorial independence, infotainment, social construction of reality, socialization, structure, agency, race, gender, supremacy, colonialism, patriarchy, fans, appropriation, cultural convergence, textual poaching, intertextuality, participatory media, embedded meanings, active audience, censorship, symbols, bias, objectivity, production, cultural transmission, corporate speech, concentration, media culture, hegemony, public sphere, globalization, normative debate, postmodern, metanarrative, virtual reality, hyperreality, privacy, panopticon, compulsory visibility, radical transparency, diversity, false consciousness, demassification, dematerialization, media conglomerates, depoliticization, vertical and horizontal integration, cultural and media imperialism, taste, cultural authority, genre, ritual, master symbol, semiotic, commodification, analog, digital, digital piracy, digital locks, aura, reproduction, homogenization, polysemy, global village, sense ratio, cold and hot, bias, monopoly, empire, amateur, popular culture, net neutrality, interactivity, attention economy, copyright, fair rights, digital divide, free marketplace of ideas, balkanization, code-based regulation, collective intelligence, the digital commons
Mediums: oral culture, 'primitive art,' scriptorium, Gutenberg press, newspapers, radio, cinema, television, art, fashion, architecture, Internet, social networks, cellular/smart phones, cameras, tablet computers
_______________________________________________________________
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